©THE  FOURTH  ESTATE 


A  great  newspaper  is  more  than  a  paper  towel 


^‘The  freedom  of  the  press  is  one  of 
the  great  bulwarks  liberty...” 

— Qeorge  Mason 
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WHAT  HAVE  YOU  DONE  FOR  YOUR 
WOMEN  READERS  LATELY? - 

GIVE  THEM  THE  ONLY  SOAP  OPERA  COLUMN  THAT 
PROVIDES  GOSSIP  —  RECAPS  AND  FOR  THE  FIRST  TIME 
PREVIEWS  OF  THE  NATION'S  FAVORITE  SOAPS 


Sunday  Dispatch  Pittston,  Pennsylvania 

“In  the  past  32  years  of  publishing  the  Sunday  Dispatch  we  doubt  if  any  new 
column  has  ever  received  the  response  that  has  come  from  our  new  feature, 
“Speaking  of  Soaps.  ”  From  what  we  can  determine,  the  column  has  most  of  our 
women  readers  (and  probably  some  men  who  won’t  admit  it)  buzzing  every 
Sunday  morning.’’ 


BY  MARY  ANN  (  OOPKR 


addition  on  the  set  of 
"Another  World." 

Joining  the  cast,  or  shall 
we  say  rejoining  the  cast  of 
"Another  World"  on 
October  X  will  he  David 
Hailey  as  Dr.  Russ 
Matthews. 

Now  a  look  at  w  hat's  been 
happening  and  what  will 
happen  on  all  of  I  Vs 
afternoon  dramas. 


I.ee  Patterson  and  Erika  Sleiak  as  Joe  and  Viki  Riley  on 
ABC's  daytime  dramatic  series,  “One  Life  to  l.ive." 


Fans  mourning  the 
'passing'  of  Joe  Riley  on 
“One  Life  To  l.ive,"  will  be 
delighted  to  learn  that  Lee 
Patterson,  Riley’s  alter-ego 
has  joined  the  cast  of 
“Another  World"  in  the  role 
of  Dr.  Kevin  Cooke.  His 
debut  on  the  series  is  set  for 
October  15th.  Since  his 
emergence  on  the  daytime 
scene  in  1968  in  the  role  of 
Joe  Riley,  Lee  has  built  up 
an  incredible  fan  following 
that  he  has  sustained  even 
during  a  year's  leave  of 
absence  from  the  series  a 
number  of  years  ago. 
Although  nothing  can 
match  the  chemistry  that 
took  place  between  l.ee's  joe 
and  Erika  Slerak's  Vicki  as 
they  masterfully  played  out 
storylines  that  tugged  at 
viewer's  heartstrings  and 
kept  fans  glued  to  their  TV 
sets,  Lee's  new  role  as  Dr. 
Cooke,  the  head  of  the 


cardiac  unit  at  Bay  City 
Hospital  promises  to 
surprise  and  delight  his 
legion  of  fans. 

Patterson,  a  native  of 
Vancouver.  B.C..  has 
starred  in  28  British  motion 
pictures,  and  in  the  United 
States  had  leading  roles  in 
several  major  films, 
including  “Esther  Costello." 
with  Joan  Crawford,  and 
"Third  Man  In  the 
Mountain"  for  Walt  Disney. 
He  was  also  a  regular  on 
prime-time  TV’s  “Surfside 
6."  played  the  lead  opposite 
Geraldine  Page  in  the 
Broadway  production  of 
“P.S.  I  Love  Y'ou."  and 
starred  with  Arlene  Dahl  in 
the  touring  company  of 
“Roman  Candle." 

The  character  of  Cooke  is 
also  described  as  being  a 
close  colleague  of  Dr. 
Matthews,  which  brings  us 
to  another  important 


Recap  1(1  I  -  10  5 

Preview  10  8  -  10  12 

RYAN'S  HOPE  -  Joe  is 
acting  strange  and  Siobhan 
is  getting  confused.  Frank's 
career  may  go  up  in  smoke. 
He  worries  about  his  family 
name.  Adam  and  Pat 
e.xchangc  views  on  Nancy. 
Rae  is  shake  ned  by 
questions  from  the  FBI. 

THIS  WEEK:  Ray 
squirms  and  Frank  fumes. 
Jill  is  caught  in  the  middle. 
ALL  MY  (HII.DREN  - 
Tom  is  furious  with  Erica 
who  is  furious  with  Betsy. 
Paul  tries  to  see  Ellen  at  the 
boutique  and  is  shocked  by 
what  he  finds.  Kelly  takes 
steps  to  help  herself  while 
Eddie  tries  to  take 
advantage  of  her  again. 
Ruth  gets  some  help  in 
deciding  about  her  unborn 
child.  Frank  and  Nancy  go 
head-to-head. 

THIS  WEEK;  Ann's 
presence  complicates 
Phoebe's  life.  Brooke  makes 
more  enemies. 

ONE  I.IFE  TO  I.IVE  - 
Mario  continues  to  confuse 
Llanview's  residents.  Will  is 
the  latest  one  to  be 
bewildered  by  some  of  his 
statements.  Vicki  vows  to 
carry  on  despite  Joe's  death. 
Clint  makes  a  decision  about 
the  Banner.  Carla  and  Jack 
prepare  for  their  wedding 
day.  Maggie  goes  to  work 
with  an  ulterior  motive. 

THIS  WEEK;  Mario 
reveals  more  about  himself. 
Karen  sees  things  a  bit  more 
clearly. 


EDGE  OF  NIGHT  -  I  he 
bitterness  between  l.ogan 
and  Ravin  has  reached 
monumental  proportions 
and  Jamie  is  caught  in  the 
middle.  April  turns  on  her 
mother  hut  still  can't  break 
her  hold. 

I  HIS  WEEK:  April  and 
Draper  fight  about  Jamie. 
Ravin  becomes  vicious. 
GENERAL  IIOSPITAI.  - 
Luke  loses  his  head  and 
rapes  Laura.  Anne  is 
starting  to  care  more  and 
more  about  Joe  but  Jeremy 
still  has  hopes  that  Anne  and 
Jeff  will  marry.  Laura  is 
discovered  in  the  park  w  here 
she  has  collapsed.  Mitch  and 
Susan  spend  the  night 
together.  I  he  lawsuit  is 
dropped. 

THIS  WEEK:  I  racy  fears 
that  she's  losing  Milch. 
Scotty  is  determined  to  lake 
care  of  the  man  w  ho  raped 
his  wife.  Roy  is  questioned 
bv  the  police. 

THE  DO(  TORS  -  Colin 
and  MJ  argue  about  his  “all 
work  and  no  play"  attitude 
in  the  hospital.  She  is  not 
aware  that  he  is  taking  pills 
to  keep  himself  going. 
Jason's  letter  orders  Nola 
out  by  the  end  of  the  month 
but  she  is  trying  to  get  Mona 
more  involved  with  the  baby 
so  that  Mona  will  become 
attached  to  her. 

THIS  WEEK:  Nola’s  plan 
to  upset  MJ  and  Colin 
gathers  esteem,  l  ake's  life  is 
in  danger. 

DAYS  OF  OUR  LIVES  - 
Amanda  returns  to  Greg 
after  she  learns  she  can  no 
longer  have  children.  Julie's 
chest  operation  to  remove 
scarring  is  successful  and 
Dr.  Barr  is  trying  to 
conv  ince  her  to  have  the  face 
surgery  as  well.  Don  worries 
that  Samantha  may  have 
reverted  to  her  old  ways  and 
can't  bring  himself  to 
express  these  fears  to 
Marlena.  Bill's  visit  to  Laura 
is  a  disaster. 

THIS  WEEK:  Julie  and 
Doug  compound  their 
problems  and  Marlena 
reaches  out  to  Samantha. 
AS  THE  WORLD  Tl  RNS 
-  Kim  is  still  haunted  by 
memories  of  Dan  but  tries  to 
bravely  carry  on.  Sheila's 
similarity  to  Natalie  has 


lorn  rallied.  Bennett  and 
Grant  have  a  face-to-face 
showdown.  Melinda  thinks 
that  she  may  be  taking  a 
chance  on  Mall. 

GLIDING  LIGHT  -  Rita 
can't  turn  off  her  attraction 
to  (ireg  and  her  marriage  is 
all  but  over.  Ross  continues 
to  subtly  pursue  Jackie 
under  Alan’s  nose.  I.ainie 
fights  her  feelings  for  Mark 
to  protect  Katlie's  feelings. 
LOVE  OF  LIVE  -  Amy 
and  Steve  are  becoming 
quite  an  item  but  all  is  not 
perfect.  Gina  feels  guilty  and 
ashamed  and  tries  to  pick  up 
the  pieces.  Ben  and  Mia  may 
be  lovers  but  they  are 
anything  but  good  for  one 
another. 

SEARCH  FOR  TOMOR¬ 
ROW  -  Helene  and 
Mignon  team  up  to  thwart 
Lisa  and  I  ravis.  David  takes 
steps  to  secure  Renata's 
safety.  Jo  and  Martin 
continue  to  try  to  find  a 
common  ground  to  cement 
their  feelings  fur  one 
another.  Wendy  pines  for 
Todd. 

THE  YOl  NG  AND  THE 
RESTLESS  -  The  honey¬ 
moon  is  definitely  over 
between  Nikki  and  Greg  as 
she  pressures  him  about 
money  matters.  With  Slu  on 
the  hook.  Jill  continues  to 
pursue  Derek.  Stu’s  trapped 
and  can't  get  rid  of  Jill 
without  paying  a  high  price 
lag. 

ANOTHER  WORLD  — 

Iris  is  dismayed  by  Sylvie's 
assertion  that  Kirk  will 
make  Iris  choose  between 
Sylvie  and  Kirk.  Despite 
Sally's  bad-mouthing.  Joey 
still  pursues  Eileen.  Eileen 
finally  admits  to  Joey  that 
she  slept  with  Phil.  Rose  and 
Paul  realize  their  love  for 
one  another. 

THIS  WEEK:  Janice 
worries  about  Mitchell's 
impact  on  her  life.  Russ 
Matthews  returns.  Bay  City 
welcomes  a  new  face. 


For  Your 
Information: 

There  Are 

35,000,000  daily 

Soap  Viewers 

17%  of  them  Are 

Men 


TV  (Cicrq?<ui!tag  Dim:. 

National  Sales 
Office 

1640  New  Highway 
Farmingdale,  NY  11735 

516 

752-9454 
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MCMANDAPFLEHE 
MY,  PEW  TPiEYVE  CHANGED 

Where  will  you  find  Harte-  needs.  And  Harte-Hanks  is 

Hanks  dailies?  In  the  kinds  of  helping  ours  do  just  that  with 
communities  that  still  value  a  continuing  program  of  mar- 

the  concept  of  “Mom  and  ket  research.  That’s  the  best 

apple  pie.  ”  way  we  know  to  keep  the  con- 

We’re  proud  to  be  there  and  tent  of  our  newspapers  rele- 
we  don’t  take  these  markets  for  vant  to  their  communities  in 
granted.  Or  make  decisions  these  changing  times, 
based  on  outdated  stereotypes.  Although  people’s  reading 
Because  times  are  changing,  habits  are  changing,  their  old- 

and  so  are  the  people  we  serve.  fashioned  values  are  still  the 
Today  they  are  more  aware  of  same.  Like  honesty  and  hard 
the  world  around  them.  They  work.  Integrity  and  pride.  It’s 
want  to  be  better  informed.  nice  to  know  some  things 

And  they  are  seeking  informa-  never  change, 
tion  that  is  uniquely  appro¬ 
priate  to  them.  HARTC-HAwks  Communications,  Inc. 

Newspapers  are  in  a  position  Antonio,  Texas  78291 

to  fill  specific  communications  ffiWB 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


In  these  times  of  high  costs  it's  good  to  know . . 


ACB’s  Checking 
Proof  Service 
still  costs  less- 

costs  less  than 
doing  it  yourself! 

ACB  s  Chocking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHERS— not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  tear  sheets.  "  No  wonder  virtually 
ail  U  S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider  .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete  service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too  ) 

So  ACB  saves  you  overhead,  time,  energy  and 
money  —  in  record-keeping,  collecting  pages 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  IS  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It's  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 


You  can*t  beat  experience. 

I&'jhe  ADVERTISING 
CHECKING  BUREAU,  INC. 


Call  your  nearest  ACB  office. 


NEW  YORK:  2  Park  Avenue,  10016;  Phone  212/685-7300 
CHICAGO:  434  South  Wabash  Avenue,  60605;  Phone  312/922-2841 
COLUMBUS,  OHIO:  941  North  High  Street,  43201;  Phone  614/294-4761 
MEMPHIS:  52  South  Second  Street,  38103;  Phone  901/526-3281 
SAN  FRANCISCO:  1453  Mission  Street,  94103;  Phone  415/552-6000 
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SEPTEMBER 

29>Oct.  2— Inter-State  Circulation  Managers  Association,  Pocono  Manor, 
Pocono  Manor,  Pa. 

30-Oct.  5— Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago. 
OCTOBER 

3 — Assn.of  National  Advertisers'  Cooperative  Advertising  Workshop, 
St.  Regis-Sheraton  Hotel,  N.Y. 

S-T— Virginia  Press  Women  Annual  Convention,  Sheraton  Red  Lion 
Inn,  Blacksburg,  Va. 

7-9— Ohio  Circulation  Manager's  Association,  Holiday  Inn,  Perrysburg, 

7>10— United  Press  International's  EDICON,  Galleria  Plaza  Hotel,  Hous¬ 
ton,  Texas. 

7-10— INPA  Western  Regional  Conference  Sheraton  Hotel,  Spokane, 
Wash. 

7-13— National  Newspaper  Week 

13 — International  Newscarrier  Day 

9-12 — Advertising  Media  Credit  Executives  Association,  Town  &  Country 
Hotel,  San  Diego,  Calif. 

10- 13 — Cal-West  Circulation  Managers  Association  meeting.  Little 

America  Hotel,  Salt  Lake  City. 

11- 13— Suburban  Newspapers  of  America  Ad  Conference,  Detroit  Plaza. 

11-13— New  York  State  Dailies  Advertising  Managers  Bureau,  Americana, 
Albany,  N.Y. 

11-14— New  Mexico  Press  Association,  The  Inn,  Farmington,  N.  Mex. 

11-14 — World  Media  Conference,  sponsored  by  N.Y,  News  World,  Hotel 
Plaza,  New  York  City. 

13-17— INPA  Southern  Regional  Conference  Hyatt-Regency,  Memphis, 
Tenn. 

13- 17 — Northeast  Classified  Advertising  Manager's  Association  Confer¬ 

ence,  Holiday  Inn,  Grand  Island,  N.Y. 

14- 16— Action  Line  Reporters  Association,  Key  Bridge  Marriott,  Washing¬ 

ton,  D.C. 

14- 16— Inland  Daily  Press  Assoc,  annual  meeting,  Drake  Hotel,  Chicago. 

15- 19 — Inter  American  Press  Association,  Four  Seasons  Hotel,  Toronto. 

16- 19 — Associated  Press  Managing  Editors,  Williams  Plaza,  Tulsa,  Okla. 

17- 20 — National  Newspaper  Association's  94th  convention  and  trade 

show,  Hyatt  House,  Orlando,  Fla. 

18- 19— New  England  Advertising  Executives  Association,  Copley  Plaza 

Hotel,  Boston. 

21-24 — INPA  Eastern  Regional  Conference,  Radisson  Ferncroft  Hotel, 
Danvers,  Mass. 

21- 24 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Crown 

Center  Hotel,  Kansas  City,  Mo. 

22- 23 — Advertising  Research  Foundation,  Waldorf-Astoria  Hotel,  New 

York. 

21-27— National  Press  Photographers  Association,  Flying  Short  Course: 
Oct.  21,  Atlanta,  Stadium  Hotel;  Oct.  22,  Washington,  D.C. 
Shoreham  Americana  Hotel;  Oct.  24,  Minneapolis,  Radisson  Hotel 
Downtown;  Oct.  25,  University  of  Washington.  Seattle;  Oct.  27, 
Los  Angeles,  Biltmore  Hotel. 

NOVEMBER 

7-8 — Audit  Bureau  of  Circulations,  Royal  Sonesta,  New  Orleans. 

11-14 — Southern  Newspaper  Publishers  Association,  Boca  Raton  Hotel 
and  Club,  Boca  Raton,  Fla. 

11-14 — Public  Relations  Society  of  America  National  Conference,  Holiday 
Inn,  Riverfront,  St.  Louis,  Mo. 

14-16 — ICMA — University  of  South  Carolina  Circulation  Seminar,  Colum¬ 
bia,  S.C. 
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More  than 
100  major  daily 
newspapers 
signed  up  for 

THE 

SUPERMARKET 
SHOPPER™ 
before  its 

official  debut 

last  week! 


For  rates  and  availability 
on  the  hot  new  column 
that  tells  your  readers  how 
to  get  the  best  mileage 
out  of  coupon  and  refund 
offers 


CALL 
COLLECT: 
(212)  557-2833 


Available 
twice  a  week, 


UNITED  FEATURE  SYNDICATE,  200  Park  Avenue,  New  York,  N.Y.  10017 


Newspapers 

choose 

Landon 

(for  Retailing,  too) 

If  your  newspaper  is  like  most  today,  a  few  retail  chains 
account  for  half  to  three-quarters  of  your  retail  linage. 
Decisions  on  this  advertising  are  made  by  people  you 
usually  can't  reach  very  easily,  for  reasons  of  time, 
money,  geography  and  just  plain  bigness. 

Landon  Retail  was  developed  to  solve  this  problem. 

Our  full-time  staff  of  retail  specialists  keeps  in  close 
contact  with  the  major  chains  at  district,  regional  and 
national  headquarters.. .monitors  changes  in  personnel 
and  systems...alerts  you  to  what's  going  to  happen 
next...and  works  with  you  to  influence  it. 

"Landon's  Retail  Division  is 
playing  a  vital  and  significant 
role  in  helping  to  increase 
The  Trentonian's  penetration 
of  a  very  competitive  retail 
market.  We  are  pleased  with 
the  results  of  the  program; 
over  a  period  of  several  years 
it  has  been  and  continues  to 
be  highly  successful." 

More  than  100  newspapers  have  chosen  Landon  Associates 
to  represent  them  with  their  most  important  accounts— 
the  chains -because  Landon  Retail  gets  results. 
Incidentally,  the  cost  is  surprisingly  low. 

For  more  Information,  and  a  sample  of  the  Landon  Retail 
Newsletter,  write  us  or  call  Rod  Keeney  or 
Owen  Landon  at  (212)  867-1 1 1 2. 


LANDON  ASSOCIATES,  INC. 

750  Third  Avenue,  New  York  City  10017 
(212)  867-1112 
A  Newspaper  Marketing  Company 


Edward  L.  Hoffman 
Publisher  &  Gen.  Mgr. 


Editorial  workshop  By  Roy  H.  Copperud 


In  Haste  .  .  .  No.  545 

From  time  to  time,  readers  have  criticized  my  own  criti¬ 
cisms  of  defective  headlines  and  other  shortcomings  in  news 
reporting  on  the  ground  that  I  do  not  allow  for  the  conditions 
of  haste  and  pressure  under  which  the  work  may  have  been 
done. 

As  a  veteran  of  both  the  rewrite  bank  and  the  copydesk  on 
three  of  the  most  prestigious  papers  in  the  country,  I  am  not 
unacquainted  with  those  conditions.  But  as  a  critic  (like  any 
other  critic)  I  have  no  way  of  determining  what  the  condi¬ 
tions  may  have  been  in  a  given  instance.  Complaints  like  this 
could  be  directed  at  a  book  reviewer  for  not  having  taken 
into  account  the  possibility  that  a  novelist  had  just  had  an 
argument  with  his  wife,  or  discovered  that  his  car  needed  a 
new  transmission,  before  writing  some  purple  passage. 

Such  reasoning,  if  followed,  would  effectively  proscribe 
all  criticism.  If  the  writer  of  a  bum  headline  had  had  more 
time,  maybe  he  would  have  done  a  better  job  and  maybe  not. 
Some  of  the  best  journalism  is  done  under  pressure.  And 
some  of  the  worst.  Thus  the  complaint  is  irrelevant.  It  does 
not  take  into  account,  either,  the  benefit  that  readers  in 
general  may  gain  from  learning  about  some  fault  of  which 
they  were  unaware. 

Quirks  and  Quibbles 

My  secret  agent  in  Milwaukee  has  supplied  me  with  a 
clipping  from  the  Milwaukee  Journal  to  the  effect  that  it  has 
relented  in  its  enmity  to  the  hyphen,  as  required  in  unit 
modifiers,  after  more  than  30  years  (to  my  own  knowledge) 
of  attempting  to  force  its  idiosyncrasies  on  the  language  and 
incurring  nationwide  ridicule  as  a  result. 

1  cannot  positively  say  that  my  recent  comments  on  this 
subject  had  any  effect,  but  internal  evidence,  as  the  lit¬ 
terateurs  put  it,  strongly  indicates  some  connection.  But  be 
that  as  it  may,  some  progress  is  being  made. 

Throwing  superstition  to  the  winds,  the  Journal  has  also 
decided  that  none  may  take  a  plural  verb  as  well  as  a  singular 
(that  is,  none  were  is  just  as  acceptable  as  none  was).  The 
Journal  stylebook  had  forbidden  none  were  (and  other  plural 
verbs  with  none)  “disregarding  Webster.” 

In  explaining  its  belated  acceptance  of  the  plural  with 
none,  the  Journal  cites  Fowler  “and  several  other  presti¬ 
gious  references”  to  the  effect  that  the  plural  verb  is  now  also 
recognized  as  correct.  This  somehow  makes  it  sound  as  if  the 
approval  of  the  plural  with  none  is  something  new.  Fowler, 
citing  the  O.xford Enf>lish  Dictionary ,  wrote,  “It  is  a  mistake 
to  suppose  the  pronoun  [none]  is  sing,  only  and  must  at  all 
costs  be  followed  by  sing,  verbs  &  c.”  That  was  in  1926. 

♦  ♦  ♦ 

Recently  I  asked  for  assistance  in  unearthing  the  origin  of 
the  expression  “bulldog  edition,”  and  one  reply,  printed 
in  the  letters  column  of  E&P,  was  that  William  Randolph 
Hearst  had  told  editors  of  the  New  York  American  that  they 
should  write  headlines  that  would  “bite  the  public” — like  a 
bulldog. 

Good  enough  advice,  as  far  as  it  goes,  but  it  fits  any 
edition,  and  our  question  concerns  the  designation  bulldog 
edition  (the  early  edition  that  went  out  on  the  first  available 
train). 

Jack  Davis  of  the  Pasadena  Star-News  has  come  up  with  a 
more  plausible  explanation;  “Because  it  was  an  early  edition 
and  had  to  be  still  reasonably  timely  when  it  reached  its 
destination,  it  was  filled  with  ‘bulldog,’  or  timeless  copy.” 
But  1  am  not  entirely  satisfied.  Though  the  slang  terminology 
of  newsbiz  varies  form  paper  to  paper,  I  have  yet  to  hear  of 
time  copy  being  called  “bulldog.”  There’s  boilerplate,  of 
course,  but  that  pretty  much  referred  to  material,  sometimes 
whole  pages,  in  mat  form  ready  to  cast.  The  oddest  term  for 
time  copy  1  ever  came  across  was  at  the  Sacramento  Bee: 
Use  soon. 
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JAPAN  BABIES 


Falsified  Birth 
Papers  Save 
the  Unwanted 

BT  SAM  JAMESON 

nmti  Staff  IMMr 

ISHINOMAKI,  Japan— Noboru  Ki- 
kuta,  a  53-year-old  obstetrician,  no 
longer  remembers  the  name  on  the 
^  birth  certificate  he  falsified. 

But  he  remembers  clearly  what  led 
him  to  break  the  law— the  desire  to 
save  a  life. 

For  18  years,  from  1959  to  1977,  Ki- 
kuta  broke  the  law  more  than  200 
times  and  made  it  possible  for  un¬ 
wanted  children  to  survive  without 
the  stigma  that  goes  with  being 
adopted  or  being  illegitimate  in  this 
country. 


In  this  article,  Lm  Angeles  Times 
Tokyo  Bnrean  Chief  Sam  Jameson 
reported  on  the  legal  and  moral 
questions  raised  by  a  Japanese  doc¬ 
tor  who  falsified  birth  records  to 
save  babies  from  abortion  in  the  late 
stages  of  pregnancy  and  to  circum¬ 
vent  the  cultural  penalties  that  ac- 
companv  the  bearl^— or  even  adop¬ 
tion— of  these  children. 


He  simply  registered  the  children 
as  the  natural  sons  or  daughters  of 
their  adoptive  parents. 

Six  years  ago  Kikuta  confessed 
publicly  to  what  he  had  been  doing. 
As  a  rrault  he  was  expelled  from  two 
professional  societies,  his  license  to 
perform  abortions  was  suspended  and 
the  government  threatenki  to  close 
his  hospital 

At  the  same  time,  though,  his  con¬ 
fession  brought  to  light  a  problem 
that  has  cau^  untold  anguish  in  Ja¬ 
pan,  a  problem  that  nonetheless  had 
never  been  discussed  openly. 

The  problem  involves  merciless 
discrimination  against  unwed  moth¬ 
ers,  against  illegitimate  children  and 
even  against  adopted  children.  Such 
discrimination  has  led  to  countless 
abortions  and  has  been  known  to 
drive  men  and  women  to  kill  not  only 
their  children  but  themselves  as  well. 

Kikuta’s  personal  anguish,  he  said 
in  a  recent  interview,  began  21  years 
ago,  shortly  after  he  opened  a  mater¬ 
nity  hospital  in  Ishinomald,  his  birth- 
,  place  and  a  commercial  center  of 
110,000  pef^le  in  the  ricelands  of 
nor^eastem  Japan.  A  married  wom¬ 
an  came  in  for  a  checkiq>,  and  Kikuta 
told  her  she  was  in  her  eighth  month 
of  pregnancy.  The  woman  was  horri¬ 


fied.  “That  can’t  be,”  he  quoted  her  as 
saying,  “I’ve  only  been  married  for 
six  months.” 

Only  when  Kikuta  insisted  that  his 
diagnosis  was  correct  did  the  woman 
admit  she  had  had  intercourse  with  a 
married  man  two  months  before  her 
marriage.  Later,  the  woman  came 
back  with  her  parents  and  her  hus¬ 
band. 

“They  all  said  the  baby  would  be 
an  imposition,  a  burden,  and  pleaded 
with  me  to  perform  an  abortion,”  Ki¬ 
kuta  said,  “i  said  that  would  be  mur¬ 
der  and  1  couldn’t  do  it  And  I  sent 
them  away." 

Some  months  later,  Kikuta  learned 
that  a  certificate  of  stillbirth  had  been 
obtained  by  the  woman’s  husband. 
What  really  htq^ned,  he  is  con¬ 
vinced— though  he  never  was  told— 
is  that  the  woman  had  the  child  killed. 

“1  felt  there  must  be  a  better  way,” 
he  said. 

Why  didn’t  the  woman  give  birth 
to  the  child  and  place  it  in  a  welfare 
home?  Because  in  Japan  such  a  birth 
would  have  been  recorded  per¬ 
manently  on  the  couple’s  family  re¬ 
gister.  Stillbirths  are  not  recorded. 

In  Japan  the  family  reg^r  is  a 
ublic  document  It  may  be  inspected 
y  anyone  with  a  legitimate  reason— 
the  husband’s  employer,  for  example. 
If  the  couple  has  other  children,  their 
prospective  brides  and  grooms  will 
see  it 

An  illegitimate  birth  in  Japan  vir¬ 
tually  automaticaUy  brands  a  woman 
as  a  fuihidara  na  onna  (slut).  Her  le¬ 
gitimate  children  are  regarded  as 
having  “bad  blood,”  and  her  husband 
is  tarred  with  the  same  brush.  Doors 
of  c^rtunity  are  generally  closed  to 
illegitimate  children. 

“In  Japan,  the  father’s  (or  moth¬ 
er’s)  sins  are  still  vepr  much  visited 
upon  the  children,”  Kikuta  said. 

Like  other  Asians,  the  Japanese 
consider  the  bloodline  to  be  a  fateful 
determinant  of  personal  character, 
unchangeable  even  by  the  best  up¬ 
bringing.  Thus  the  taint  of  illegitima¬ 
cy  Mitates  against  the  adoption  of 
such  children. 

And  adc^tion  poses  still  other 
problems,  regardless  of  legitimacy. 
Japanese  tramtion  still  stresses  con¬ 
tinuation  of  the  male  bloodline  as  “the 
most  important  moral  principle,”  Ki¬ 
kuta  said. 

(Childless  couples  shy  away  from 
adopting  even  Intimate  children  if 
they  have  no  blood  tie  to  the  hus¬ 
band.  Traditionally,  a  nephew  or 
niece  related  by  blood  to  the  childless 
husband  has  been  adopted  on  the 
theory  that  the  male  bloodline  is  car¬ 
ried  on  to  future  generations. 

The  trouble,  however,  is  that  times 
have  changed. 

“Until  J^pan  was  defeated  in  the 
war,”  Kikuta  said,  “a  husband  always 
had  many  brothers  and  sisters  who 
had  many  children.  In  those  days  a 
phone  call  to  a  brother  or  sister  was 
often  all  that  was  needed  to  arrange 
for  the  ad<»tion  of  a  seventh  or 
eighth  child.’’ 

Now,  with  the  average  household 


in  Japan  consisting  of  3.26  persons—  But  there  is  no  way  to  break  the  tie  of 
an  average  of  one  child-adopting  a  an  unwanted  chUd  with  the  birth 
relative’s  child  is  no  longer  possible,  parent  in  Japan.” 

Kikuta  sad.  That,  he  said,  is  why  parents  who 

He  said  he  saw  no  way  to  rescue  resolve  to  commit  suicicte  over  some 
unwant^  babies  because  he,  too,  be-  sin  or  shame  also  kill  their  children, 
lieved  in  the  “blood-determinant”  “Tliey  know  there  will  be  no  one  to 
theory  of  personality  formation— un-  care  for  their  children  with  love,”  he 

til  he  met  an  American  missionary  said,  “^en  a  brother  or  sister  woidd 

who  changed  his  mind.  The  missions-  forever  regard  the  children  as  bear- 
ry  came  to  Kikuta’s  hospital  looking  ing  the  black  mark  of  a  brother  (or 
for  unwanted  babies  to  adopt,  even  sister)  who  has  ‘kicked  dirt  in  my 

though  he  and  his  wife  had  six  chil-  face.’  They  kitow  the  children  will 

dren  of  their  own.  have  no  prospect  for  a  good  life,  that 

“The  missionary  said  he  would  take  they  will  never  escape  the  stigma  of 

even  the  child  of  a  murderer  or  a  sin.  That’s  why  they  take  their  chil- 

prostitute,  even  a  child  born  of  a  dren  with  them.  That  is  the  pattern  of 

rape,”  Kikuta  said.  “He  told  me  that  a  family  suicide  in  Japan.” 
child  is  born  iniK)cent,  that  evil  is  in-  The  expectant  mothers  for  whose 
stilled  in  a  child  only  by  an  adult  dur-  babies  Kikuta  found  homes  fell  into  a 
ing  upbringing.  Now,  I  understand,  pattern,  he  said,  "niey  were  unmar- 
but  I  was  very  surprised  then.”  ried  and  carrying  an  unwanted  b^y, 

Kikuta,  who  has  three  sons,  said  facing  a  life  of  social  ostracism  unless 
that  curiosity  induced  him  to  visit  the  the  baby  were  aborted  or  miorf  after 
missionary  and  his  family,  which  at  birth. 

that  time  consisted  of  seven  or  eight  “The  coin-locker  kiiiingii  you  read 
Japanese  children  in  addition  to  the  about  (every  year  the  bodies  of  about 
couple’s  own  children.  800  Japanese  infants  are  found  in 

“I  looked  very  carefully  into  the  coin-operated  storage  lockers)  are 
eyes  of  every  child,  expecting  to  find  only  the  tip  of  an  iceberg,”  Kikuta 
some  with  a  dark  expression,”  Kikuta  said. 

said,  “but  I  could  not  find  such  an  ex-  “You  read  about  them  because  the 
pression  on  any  face.”  corpses  are  found.  Out  in  the  fields 

After  that  eiqperience,  he  said,  the  and  mountains  are  countless  corpses 
answer  “came  naturally”  to  the  dou-  which  are  never  found.” 
ble  dilemma  of  the  expectant  mother  l^uta  said  that  women  in  the  later 
fearing  social  disapproval  and  the  stages  of  pregnancy  have  failed  to 
childless  couple  seeUng  a  baby.  seek  an  abortion  earlier  for  a  variety 

“The  answer  was  to  carry  out  the  of  reasons.  Some  were  simply  una- 

wishes  of  both  sides,  to  forever  disso-  ware  of  their  pregnancy.  Others 

ciate  the  newborn  baby  from  its  real  hoped  that  news  of  an  imminent  birth 
mother,”  he  said— and  to  certify  the  w(^d  convince  their  lovers  to  marry 

birth  as  natural  to  the  adoptive  cou-  them,  ^metimes  it  was  the  hope  that 

pie.  a  fisherman  away  at  sea  would  come 

Kikuta  then  began  asking  women  back  and  agree  to  a  marriage.  Some- 

he  diagnosed  as  sterile— or  whose  times  it  was  a  long-distance  truck 

husbands  were  sterile— whether  they  driver  for  whom  a  waitress  would 
would  like  to  adopt  a  newborn  baby  if  wait— and  ho^— in  vain, 

the  opportunity  occurred.  “Sometimes  it  was  simply  because 

“in  every  case,”  he  said,  “the  an-  a  woman  needed  time  to  save  up  2(X),- 
swe;  was  the  same-’Yes,  but  only  if  000  yen  ($940)  to  pay  for  an  abortion 
the  baby  is  registered  as  my  real  and  the  hospitalization,”  Kikuta  said, 
chi  ld.’  ”  Fot  whatever  reason,  10  or  so  such 

Kikuta,  who  says  that  in  terms  of  women  came  to  Kikuta  every  year, 
philosophical  outlook  he  is  “an  un-  “There  are  13,000  obstetricians  in 
t^tized  Protestant,”  said  he  con-  Japan,  and  if  my  hoq>ital  is  average, 

tim^  to  perform  abortions  for  worn-  there  must  be  at  least  130,000  women 

en  in  the  early  stages  of  pregnancy.  seeking  abortions  in  late  stages  of 
“Although  I  don’t  like  abortion,  pregnancy  every  year,”  he  said, 
there  is  no  pfflnt  in  not  giving  one  to  a  (Overall,  641,242  abortions  were 
woman  who  does  not  want  a  baby,”  reported  in  Japan  in  1977,  accord 

he  said.  “She  will  just  go  to  some  oth-  to  the  Welfare  Ministry.  Japan’s 

er  obstetrician.”  Family  Planning  Assn,  estimates  the 

Kikuta  started  trying  to  persuade  number  to  be  at  least  twice  that  Ki- 

women  in  the  later  stages  of  preg-  kuta,  who  estimates  it  at  2  million  a 

nancy  to  go  through  with  childbirth  year,  said  that  government  officials 

and  entrust  the  babies  to  him.  In  al-  encourage  doctors  in  Japan  to  under¬ 
most  all  such  cases,  the  expectant  report  abortions  in  order  to  improve 

mother  was  at  least  in  her  seventh  Japan’s  international  image.) 

monUi  of  pregnancy,  he  said,  and  per-  There  is  no  question  in  Kikuta’s 
suasion  succeeded  most  of  the  time.  mind  that  many  obstetricians  and 
“Women  would  come  in  and  tell  me  gynecologists  in  Japan  have  been 

they  intended  to  kill  their  babies,  and  doing  exactly  what  he  did— falsifying 

leave  smilii^,  resolved  to  go  through  birth  certificates  to  save  babies’  lives, 

with  childbirth,”  he  said.  “Sometimes  Many  others,  he  said,  lutve  been  kill- 

they  promised  me  they  would  do  their  ing  babies  that  were  born  alive, 

best  to  produce  a  healthy  child.  “My  guess  is  that  something  like 

“I  don’t  think  Japanese  lack  morals  60,(X)0  referrals  (of  babies  to  childless 

or  are  any  different  from  other  pro-  couples)  are  carried  mit,  while  about 

pie.  They  don't  want  to  kill  babies.  70,000  fetuses  are  killed  in  obstetri¬ 


cians  offices  every  year,”  he  said.  Japan’s  abortion  law  ^jedfies  that 

As  evidence  of  widespread  birth  pregnancy  may  be  terminated  up  un¬ 
certificate  falsification,  Kikuta  noted  til  Uie  time  when  independent  survi- 
that  an  average  of  3,O0O  lawsuits  are  val  becomes  a  possibility, 
filed  every  year  askii^  courts  to  veri-  On  Jan.  21, 1976,  the  welfare  minis- 
fy  parenUiood— despite  the  verifies-  ter  order^  an  end  of  all  abortions  be- 
tkm  provided  by  family  registers.  yond  the  24th  week  of  pregnancy. 

By  1973  Kikuta  had  intervened,  as  (The  World  Health  Organization  rec- 

he  puts  it,  to  save  the  lives  of  about  ommends  that  abortions  be  banned  at 

1(X)  babies,  and  to  find  homes  for  the  end  of  the  22nd  week.) 

them.  He  compiled  a  list  of  childless  The  following  year  the  Obstetri- 
coupies  who  wanted  babies,  he  said,  cian-Gynecol(^t  Assn,  in  Aichi  pre- 

but  sometimes  he  ran  out  of  names.  fecture  filed  a  charge  against  Kikuta. 

So  he  placed  ads  in  the  Ishinomaki  'niis  is  a  legal  step  that  can  be  t^en 

new^aper,  which  has  a  circulation  of  by  any  citizen  or  group  who  feels  that 

12,(X)0,  asking  for  parmts  who  wished  prosecutors  have  failed  to  investigate 

“to  raise  a  baby  as  their  own  child.”  a  crime.  It  forces  an  investigation. 

Dozens  of  ads  went  unnoticed  by  Prosecutors  in  Sendai  finally  in- 
the  general  public,  but  two  reporters  dieted  Kikuta,  and  on  March  1, 1978,  a 

for  the  naUonally  circulated  newspa-  court  fined  him  a  nominal  200,0(X) 

pers  Mainichi  and  Asahi  saw  one  that  yen.  There  was  an  agreement  that  he 

ran  on  April  16  and  17,  1973.  A  few  would  falsify  no  more  birth  certifi- 

days  later  Kikuta,  an  unknown  coun-  cates  and  that  the  prosecutors  would 

try  doctor,  had  become  a  figure  of  na-  take  no  action  against  the  parents 

tional  prominence— and  a  target  of  who  had  adopted  babies  with  I^uta’s 

abuse  within  his  profession  help. 

“When  the  reporters  came,  I  decid-  The  indictment  specified  that  Ki- 
ed  the  time  had  come  for  me  to  try  to  kuta  had  interceded  in  “good  will” 

do  something  bigger  than  I  had  been  and  had  taken  no  payment  for  falsi- 

doing,”  he  said.  fying  the  birth  certificates.  He 

Kikuta  told  the  reporters  he  was  stq)^  the  practice  in  1977,  when  an 

willing  to  say  for  the  record  that  he  investigation  began  into  the  charges 

had  falsified  100  birth  certificates  if  against  him.  Surveillance,  he  said, 

the  editors  of  the  two  papers  guaran-  was  too  intense, 

teed  him  they  would  print  the  story  But  Kikuta’s  fellow  doctors  were 
on  Page  1.  The  Asahi  was  not  willing  not  finished  with  him.  In  May  of  last 

to  give  such  a  guarantee  but  the  year  his  prefectural  medical  assoda- 

Mainichidid.  tion  stripped  him  of  his  license  to  per- 

In  its  issue  of  April  20,  1973,  the  form  abortions.  And  last  monta,  on 

Mainichi  splashed  the  Kikuta  story  the  recommendation  of  the  Medical 

over  one  third  of  the  fi^)nt  page;  four  Ethics  Council,  the  welfare  minister 

days  later  he  was  called  to  te^y  be-  ordered  )um  to  close  his  ho^ital  for 

fore  Parliament  He  used  the  occasion  six  months, 

to  ^peal  for  a  change  in  the  family  The  Tokyo  District  (^urt  granted 
register  and  adqption  laws.  an  injunction  against  the  closure  or- 

The  justice  minister  declared  that  der  19  days  after  it  was  issued,  pend- 

punishment— if  any— should  be  light  ing  the  outcome  of  a  suit  brought  by 

in  view  of  Kikuta’s  motive,  and  Kikuta  asking  that  the  administrative 

prosecutors  apparently  took  the  min-  action  against  him  be  overruled  and 

ister  at  his  word.  For  more  than  four  that  he  be  awarded  damages, 

years  no  legal  action  was  taken  The  trial,  Kikuta  said,  is  expected 

against  Kikuta.  to  be  fought  over  the  issue  of  whether 

Kikuta  was  deluged  with  letters  his  action  in  falsifying  birth  certifi- 

from  childless  couples  around  the  cates  constituted  a  “shameless”  act, 

country.  Newspaper  ads  were  no  Ion-  as  the  Medical  Ethics  Council 

ger  necess^.  Another  120  babies  charged. 

were  certified— falsely— into  new  “For  six  years  I  have  been  accused 

homes.  by  the  Japan  Medical  Assn,  and  my 

Kikuta  also  was  deluged  with  re-  fellow  obstetricians  of  acting  shame- 
quests  for  articles  in  the  newspapers  lessly,”  he  said.  “It  is  true  that  I 

and  magazines.  He  responded,  and  broke  the  law,  but  I  did  it  because  of 

wrote  appeals  for  law  revisions  and  a  my  revulsion  against  an  outdated  law 

ban  on  abortions,  at  least  after  the  which  conspires  to  kill  babies.  As  a 

28th  week  of  pregnancy.  human  being,  I  feel  I  have  obeyed  my 

“Eighty  per  cent  of  the  fetuses  in  conscience .  .  . 
the  seventh  month  of  pregnancy  are  “This  trial  will  be  an  economic  bur- 
capable  of  living  outside  the  mother’s  den  for  me,  but  I  have  bmn  looking 
womb,”  he  wrote.  “Carrying  out  forward  to  it  It  is  up  to  the  politicians 

abortions  at  such  a  stage  is  the  same  to  revise  the  law,  but  they  have  done 

as  murder.”  nothing.  Therefore,  the  trial  is  the 

The  charge  awakened  the  public—  only  way  I  have.” 
and  enraged  the  nation’s  two  major  Ukuta  said  he  thinks  he  will  win 
obstetricians’  associations.  They  lus  fight  in  court— and  win  a  revision 

purged  him  from  membership  in  1975.  of  the  laws. 

But  a  year  later,  when  the  welfare  The  mescal  profession,  however, 
minister  asked  the  associations  for  has  held  up  the  specter  of  marriages 

their  opinion  on  whether  a  fetus  in  between  close  relatives  if  records  of 

the  seventh  month  was  capable  of  parentage  can  he  altered,  and  of 

survival  outside  the  uterus,  they  ad-  chaos  in  sexual  morality, 

mitted  that  some  could.  ^  It  promises  to  be  a  long  fight 
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Color — the  future  is  now 

The  seers  and  visionaries  who  make  speeches  and  write 
articles  about  the  newspaper  of  the  future  always  include 
color  in  their  projections.  They  see  the  daily  newspaper  of 
the  year  2000  printed  in  full  color,  including  both  news  and 
advertising. 

If  they  had  looked  over  the  shoulders  of  the  judges  in  the 
color  competition  sponsored  by  E&P  for  the  past  23  years, 
they  would  see  that  the  future  is  now.  Also,  if  they  looked  at 
the  statistics  on  capital  expenditures  of  the  newspaper  bus¬ 
iness  for  1978  and  1979  published  in  E&P  two  weeks  ago, 
they  would  understand  why. 

Almost  without  exception  judges  of  the  E&P  color  con¬ 
tests  for  23  years  have  been  amazed  at  the  quantity  of  color 
being  printed  by  newspapers  around  the  country  and  the 
constant  improvement  in  quality.  Color  reproduction  has 
been  getting  better  and  better  as  the  demand  from  advertis¬ 
ers  has  increased.  There  is  a  good  explanation  for  it. 

Of  the  $370  million  capital  expenditure  for  plant  expan¬ 
sion  and  new  equipment  at  324  newspaper  plants  in  1979, 
$100  million  of  it  was  in  the  pressroom  and  $11.3  million  for 
camera  and  platemaking  equipment  both  of  which  are  es¬ 
sential  for  improved  reproduction. 

This  has  not  been  a  one-year  one-time  shot.  Newspapers 
have  been  laying  out  similar  sums  for  plant  and  equipment 
every  year  since  ANPA  started  reporting  them  soon  after 
World  War  II. 

This  sort  of  denies  the  accuracy  of  one  large  retailer’s 
comment,  quoted  in  this  issue,  that  “most  newspapers  have 
not  made  the  most  of  existing  technology”  for  color  repro¬ 
duction. 

Another  impetus  to  color  growth  is  that  color  has  been 
discovered  by  editors  and  circulators,  where  once  it  seemed 
the  exclusive  domain  of  the  advertising  departments.  Edito¬ 
rial  color  plays  an  important  role  in  newsstand  sales.  Edito¬ 
rial  color  entries  in  E&P’s  competition  now  outnumber  the 
advertising  exhibits. 

Color  is  already  fact  of  life  in  most  newspaper  plants. 
There  aren’t  many  newspapers  that  cannot  produce  good 
color  today  and  the  figures  indicate  the  foot-draggers  are 
moving  fast  to  join  the  bandwagon. 
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The  UN  and  free  press 

The  secretary-general  of  the  United  Nations  told  a  group 
of  newspaper  editors  recently  the  UN  cannot  be  successful 
in  its  endeavors  toward  world  peace  without  the  support  and 
coverage  by  mass  media.  He  was  talking  about  media  in  this 
country  so  he  was  referring  to  a  free  press. 

One  wonders  why  the  UN  leader,  if  he  feels  that  way, 
doesn’t  utilize  his  good  offices  to  promote  that  press  freedom 
in  other  countries. 
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Letters _ 

ON  BERKHEIMER 

Eggheads  employed  by  universities  to 
teach  journalism  took  their  lumps  from 
Darrell  Berkheimer  in  his  piece,  “J- 
schools  Should  Hire  Reporters,  Not 
Bookworms.”  (E&P,  Sept.  1)  I  agree 
with  some  of  what  Mr.  Berkheimer 
wrote.  However,  I  have  to  put  in  my 
two-cents  worth  about  tvo  of  his  argu¬ 
ments: 

1.  J-school  graduates  need  to  learn 
that  the  “right”  way  to  do  things  is  the 
way  the  boss — not  the  journalism 
teacher — says  it  is. 

2.  Experience  alone,  not  degrees  held, 
should  qualify  a  person  to  teach  jour¬ 
nalism  at  a  university. 

The  claim  that  the  editor’s  way  is  al¬ 
ways  the  right  way  reflects  an  attitude  so 
inflexible  that  if  it  held  sway  in  a  news¬ 
room  long  enough,  it  would  result  in 
stagnation.  Granted,  a  new  employee 
should  not  be  led  to  believe  that  he  or  she 
is  going  to  revolutionize  the  world  of 
journalism  in  a  week  or  two.  But  it  is  not 
carrying  things  too  far  to  encourage  stu¬ 
dents  to  view  most  editors  as  reasonable, 
approachable  human  beings  who  are  will¬ 
ing  to  consider  a  new  idea  or  different 
way  of  doing  something. 
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Dana  Summers,  Fayetteville  (N.C.)  Times 


Mr.  Berkheimer’s  the-editor-is- 
always-right  approach  would  eventually 
produce  a  newsroom  where  reporters 
and  editors  are  lockstepping  along  to¬ 
gether  in  a  rut.  This  approach  denies  the 
fact  that  times  change,  people  change, 
and  newspapers  ought  to  change  to  adapt 
to  new  situations. 

Editors  who  won’t  take  the  time  to 
listen  to  a  new  idea  (even  after  that  idea 
has  been  rejected  once)  will  drive  away 
any  young  person  with  a  spark  of  indi¬ 
viduality  or  creativity  who  is  not  willing 
to  extinguish  it  for  a  weekly  paycheck. 
J-school  professors  aren’t  too  far  off 
base  when  they  pump  some  idealism  into 
students.  It  is  unfortunate  when  it  gets 
knocked  out  of  them  so  fast  by  editors 
who  have  all  the  “right”  answers. 

Mr.  Berkheimer’s  argument  that  uni¬ 
versities  should  hire  teachers  because  of 
their  professional  news  experience  alone 
ignores  a  b^ic  fact  of  academic  life — a 
J-school  prof  who  hopes  to  be  effective 
must  work  in  the  world  of  journalism  and 
in  the  world  of  education.  He  or  she  must 
be  bi-lingual,  able  to  speak  to  and  under¬ 
stand  those  in  the  news  business  and 
those  in  education.  An  understanding  of 
the  language  and  traditions  of  higher 
education  comes  normally  through  time 
spent  on  a  university  campus  while  earn¬ 
ing  academic  degrees. 

Persons  who  get  onto  a  university 
campus  because  of  their  professional  ex¬ 
perience  alone  are  relegated  to  second- 
class  citizenship  in  the  academic  caste 
system.  They  exert  little  influence  and 


'  WHAT  WB  REAU-V  MBANT  TO  SAY.. .  ’* 

Jack  McLeod,  Buffalo  (N.Y.)  Evening  News 

find  that  the  only  way  to  improve  their 
situation  is  to  work  on  additional  de¬ 
grees.  Many  good  newsmen  have  broken 
themselves  against  the  academic  system 
without  making  a  dent  in  it.  It’s  not  the 
way  things  ought  to  be,  but  it  is  the  way 
things  are.  Mr.  Berkheimer  is  proposing 
that  teachers  be  hired  with  qualifications 
that  would  send  them  to  oblivion  on  most 
university  campuses.  This  doesn’t  seem 
to  me  to  be  the  way  to  improve  instruc¬ 
tion  in  journalism  classes. 

William  C.  Porter 
(Porter  is  Asst.  Prof,  of  Journalism; 
Brigham  Young  University,  Provo,  Utah.) 


Short  takes _ 

He  said  an  intense  investigation  is 
under  way  to  determine  who  placed 
small  quantities  of  marijuana  in  county 
officers. — Jackson  (Miss.)  Daily  News. 

*  *  * 

Out  in  Freeport  the  Long  Island  Boat 
Show  will  get  under  weigh  today. — New 
York  News. 


SPECIAL  BULLETIN 


ladden  the  hearts  of  do-it-yourselfers  with 
Bernie  Gladstone’s  weekly  illustrated  column  of 
practical,  expert  advice  on  home  improvement. 
Gladstone  offers  timely,  easy-to-follow  information 
on  everything  from  weather-proofing  ...to  re-wiring. 

_ More  than  ever,  this  column  by  the  Home 

^  Improvement  Editor  of  The  New  York  Times  Is 
“must  reading."  It  can  help  your  readers  cope  with  the  energy 
crisis,  the  rising  cost  of  repairs,  and  the  increasing  need  to 
protect  the  value  of  their  homes.  To  add  Gladstone’s  important 
column  to  your  features  list,  call  Dan  Barber  or  Nancy  Hammer 
at  (212)  972-1070.  or  Paul  Finch  at  (213)  981-9105. 
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Circulator's  resignation 
ignites  controversy 


By  John  Consoli 

A  contention  by  the  circulator  and  ad 
director  of  the  Chattanooga  (Tenn.) 
Times,  following  his  resignation  last 
month,  that  the  paper  is  losing  $20,000  a 
week  was  refuted  by  the  newspaper’s 
president  this  week,  although  he  admit¬ 
ted  that  the  Times  is  losing  money. 

A.  William  Holmberg,  president  and 
general  manager  of  the  Chattanooga 
Times,  said  the  newspaper  which  is 
owned  by  the  Ochs-Sulzberger  family 
“is  not  making  money,”  but  denied  that 
it  is  losing  $20,000  a  week  as  contended 
by  Curtis  Adams  during  a  recent  press 
conference. 

At  the  same  time,  Ruth  Sulzberger 
Holmberg,  publisher  of  the  Chattanooga 
Times,  said  she  sees  a  return  to  the  joint 
operating  arrangement  with  the  Chat¬ 
tanooga  Free- Press  “down  the  road.” 

The  Times  and  the  Free-Press  dis¬ 
solved  their  joint  operating  agreement, 
which  had  been  in  effect  for  34  years,  in 
1%6.  Since  that  time,  the  Free  I^ess  cir¬ 
culation  has  been  steadily  on  the  rise, 
while  Times  circulation  has  declined. 

Contacted  about  the  possibility  of  a 
new  joint  operating  agreement,  however, 
Free-Press  publisher  Roy  McDonald 
said,  “I  see  no  possibility  of  it.  I’m  mak¬ 
ing  money,  they’re  not.  I’m  against  it.  I 
have  no  interest  in  it.  Nothing  about  it 
appeals  to  me.  It  would  solve  some  of  the 
Times’  problems,  but  would  do  nothing 
for  me.” 

Last  month,  Curtis  Adams,  who  was 
hired  away  by  Times  as  ad  and  circula¬ 
tion  director  from  the  Free-Press  only  six 
months  earlier,  resigned  and  leveled  a 
series  of  charges  against  the  Times. 

The  most  serious  charge  was  that  the 
Times  had  padded  its  1978  circulation 
figures.  Adams  told  E&P  he  has  con¬ 
tacted  the  Audit  Bureau  of  Circulation 
over  the  alleged  circulation  padding. 

A  spokesman  for  ABC  said,  “We  are 
intimately  familiar  with  the  situation.  We 
will  check  out  carefully  all  the  informa¬ 
tion  that  has  been  alleged.” 

In  New  York  with  her  husband  this 
week,  Mrs.  Holmberg  told  E&P  that  she 
anticipates  no  problem  when  the  ABC 
conducts  its  audit.  “Our  records  have 
been  examined  annually  by  ABC  for  de¬ 
cades,”  she  said,  “and  they  have  never 
found  anything  wrong.” 

The  Holmberg’s  told  E&P  this  week 
they  discovered  after  Adams’  resigna¬ 
tion,  that  Times’  Sunday  circulation  fig¬ 


ures  had  been  padded  by  Adams  who  said 
that  is  untrue  and  pointed  out  that  during 
the  six  months  that  he  was  at  the  Times, 
circulation  declined  by  3,000. 

Before  jumping  to  the  Times,  Adams 
had  spent  several  years  with  the  Free 
Press,  first  as  circulation  director  and 
then  as  ad  director.  Free  Press  publisher 
McDonald  gives  him  some  of  the  credit 
for  that  paper’s  circulation  increase. 

In  early  1979,  Adams  began  thinking  of 
what  a  challenge  it  might  be  to  jump  over 
to  the  competing  Times  and  turn  its  de¬ 
clining  circulation  around. 

“I  thought  it  would  be  a  lot  of  fun  to 
compete  against  Roy  McDonald  and  I 
felt  like  I  could  give  him  a  good  fight,” 
Adams  said. 

According  to  Adams,  his  relationship 
with  McDonald  was  like  that  between  a 
father  and  a  son.  The  challenge  at  the 
Times  and  a  substantial  increase  in  pay 
was  enough  to  lure  him  away,  although 
Adams  insists  it  was  more  the  challenge 
than  the  money. 

Six  months  later,  Adams  resigned 
from  the  Times  because  he  said  the  paper 
failed  to  follow  his  recommendations  for 
improving  circulation.  He  also  claimed 
that  when  he  was  hired  by  the  Times,  the 
financial  situation  of  the  newspaper  was 
misrepresented  to  him.  He  said  after  he 
took  the  job,  he  learned  the  paper  was 
losing  $20,000  per  week  and  there  were 
plans  to  trim  68  of  the  paper’s  282 
employees. 

Adams  said  he  sat  down  with  Times’ 
new  managing  editor  Edgar  Miller,  a 
former  AP  reporter,  and  discussed  what 
had  to  be  done  to  turn  the  paper  around 
and  pick  up  more  circulation.  He  said  he 
recommended  adding  four  pages  of  news 
on  weekdays  and  8  pages  on  Sunday.  He 
said  he  also  recommended  increasing  the 
comics  to  a  full  page  from  7  columns, 
going  to  a  full  page  of  obituaries  and  add¬ 
ing  another  photographer  to  the  staff. 
He  also  recommended  increasing  the 
size  of  the  tv  magazine  from  24  to  48 
pages.  He  said  this  would  enable  the 
paper  to  compete  more  effectively  with 
the  Free  Press  which  has  a  72-page  tv 
magazine. 

Adams  contends  that  Mrs.  Holmberg 
agreed  with  all  these  changes,  but  later 
“it  seemed  like  she  forgot  all  this.” 

Mrs.  Holmberg  told  E&P  that  one  of 
his  suggestions  to  the  editors  was  to  run 
large  one-line  headlines  over  the  lead 
story  of  page  1  each  day.  She  said  this  was 
vetoed  because  “it  would  have  made  the 
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Every  Saturday  since  1884 

Times  look  just  like  the  Free  Press.” 

Mrs.  Holmberg  said,  “We  didn’t  hire 
him  to  meddle  in  the  newsroom.”  She 
said  some  of  the  changes  he  proposed 
were  made  and  others  might  have  been  if 
he  would  have  given  it  some  time. 

“Some  of  the  things  he  recommended 
could  not  be  done  immediately  because 
of  budgetary  restrictions,”  she  said. 

Bill  Holmberg  pointed  to  Adams’  re¬ 
quest  to  increase  the  number  of  pages. 
“The  newsprint  situation  made  it  not 
feasible  to  add  pages,”  he  said. 

Ruth  Holmberg  said  Adams  was  not 
accustomed  to  budgetary  restrictions 
and  would  “throw  up  his  hands”  if  he 
didn’t  get  his  way. 

“If  you  look  at  the  Free  Press,  there 
has  never  been  a  period  when  there 
wasn’t  a  steady  gain  in  circulation  while 
he  was  there,”  she  said.  “This  would 
have  been  the  first  time  he  wouldn’t  have 
seen  a  gain.”  She  added,  “he  blamed  his 
own  failures  on  others  in  the  building.” 

Adams  said  the  entire  experience  was 
a  big  disappointment  to  him.  He  admits 
that  maybe  his  ego  got  the  best  of  him, 
but  he  said,  “I  really  wanted  to  do  all  I 
could  to  turn  the  Times  around.” 

“We  were  only  running  24  pages  a  day 
and  in  a  competitive  market,  you  can’t 
win  that  way,”  he  said. 

“When  I  first  joined  the  Times,  I  told 
the  people  there  ‘you  could  be  part  of  the 
biggest  comeback  of  the  century,’  ”  he 
said.  “I  had  people  motivated.  Then 
when  it  came  to  producing,  the  company 
went  back  on  its  word.” 

Adams  said  the  Times  needs  a  larger 
news  hole  to  compete  more  effectively 
with  the  Free  Press.  He  said  each  day 
too  many  stories  and  photos  turned  in  do 
not  get  into  the  paper. 

“I  am  not  used  to  making  the  world 
over  overnight,”  said  Mrs.  Holmberg. 
“We  certainly  weren’t  in  sympathy  with 
all  his  recommendations  and  we  told  him 
that.” 

“When  we  hired  him,  we  were  looking 
for  a  circulation  director,”  she  said. 
“We  realized  we  have  some  problems  in 
the  circulation  department.  I  feel  he 
didn’t  live  up  to  his  billing.  We  have  had 
to  clean  up  some  problems  he  created  in 
circulation.  It  would  really  serve  no  pur¬ 
pose  going  into  specifics.” 

Adams  said  he  first  learned  about  what 
he  alleges  to  be  faulty  circulation  figures 
in  June  of  1979.  He  said  for  a  three- 
month  period  in  the  spring  of  1978,  daily 
Times  circulation  rose  4,635  and  Sunday 
circulation  rose  4,410.  He  said  it  was 
done  by  lowering  the  rate  which  carriers 
had  to  pay  for  their  papers.  “It  a  carrier 
had  400  papers,  let’s  say,  they  added  40 
more  and  charged  him  the  same,”  he 

(Continued  on  page  12) 
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E.W.  Scripps 
puts  UPl  up 
for  sale 

By  Earl  Wilken 

United  Press  International  mailed  out 
last  week  a  private  placement  memoran¬ 
dum  (prospectus)  to  a  select  number  of 
U.S.  newspaper  and  broadcast  organiza¬ 
tions,  offering  45  limited  partnership 
units  in  the  operation  of  the  news  ser¬ 
vice. 

The  objectives  of  the  proposed  limited 
partnership,  to  be  known  as  United  Press 
International,  Ltd.,  are  to  broaden  the 
ownership  of  UPI  and  provide  for  long 
term  support  and  growth  in  the  future. 

The  E.W.  Scripps  Company  presently 
owns  95%  of  UPI  with  the  Hearst  Corpo¬ 
ration  holding  the  remaining  5%.  Edward 
W.  Estlow,  president  of  the  E.W. 
Scripps  Company,  said  at  the  April  1979 
meeting  of  the  American  Newspaper 
Publishers  Association,  the  Scripps 
Company  reaffirmed  its  support  for  UPI 
and  had  begun  a  study  designed  to 
strengthen  UPI  and  guarantee  its  per¬ 
petuity.  Estlow  went  on  to  say  “that 
America  should  have  two  major  wire 
services  from  every  viewpoint.  A 
monopoly  is  not  acceptable.” 

Estlow  reported  earlier  that  UPI  had 
an  operating  loss  of  $5  million  in  1978 
and  had  not  made  money  for  many  years. 

Richard  Capen,  then  of  Copley  News¬ 
papers  and  chairman  of  UPI’s  Newspa¬ 
per  Advisory  Board,  said  at  the  April 
meeting  the  board,  composed  of  15 
newspaper  executives,  had  endorsed  the 
concept  of  two  strong  wire  services.  The 
board,  Capen  said,  will  take  part  in  the 
planning  to  strengthen  UPI. 

As  an  Ohio  Limited  Partnership,  the 
new  organization  will  have  the  E.W. 
Scripps  Company  and  the  Hearst  Corpo¬ 
ration  as  general  partners  with  10%  own¬ 
ership.  The  offering  of  45  limited 
partnerships  with  2%,  provides  for  the 
remaining  90%  of  ownership. 

No  organization  may  acquire  more 
than  five  partnerships  or  10%.  The  offer¬ 
ing  will  be  open  until  December  3rd  with 
the  new  organization  expected  to  be  op¬ 
erational  on  January  1,  1980. 

Since  the  proposed  limited  partnership 
only  applies  to  UPI’s  domestic  opera¬ 
tions,  the  new  organization  will  have  the 
General  Partners  owning  and  operating 
UPl’s  International  operations  for  the 
account  of  the  limited  partnerships. 

Under  the  Securities  and  Exchange 
Commission  (SEC)  rules  on  private 
placements,  the  news  agency  cannot 
carry  a  report  on  the  offering,  even 
though  a  number  of  newspaper  and 
broadcast  subscribers  have  received  the 
prospectus.  About  half  of  the  private 
placement  memorandums  have  been 
mailed  with  the  remaining  memoran¬ 
dums  scheduled  to  go  out  within  the  next 
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two  weeks.  Individual  state  require¬ 
ments  on  private  placements,  prevented 
a  single  mailing. 

Editor  &  Publisher  has  learned  from 
outside  sources  the  prospectus  presents 
financial  information  on  proposed  opera¬ 
tions  leading  to  a  possible  profitable  op¬ 
eration  by  UPI  at  the  end  of  the  next  five 
years.  The  prospectus  spells  out  the  lia¬ 
bility  of  the  45  limited  partnerships  as 
well  as  of  the  general  partners. 

Domestic  operations  require  about  $6 
million  of  working  capital  annually  with 
International  operations  adding  another 
several  million.  Under  the  proposed 
partnership,  E.W.  Scripps  and  Hearst 
would  contribute  about  $1.5  million  in 
working  capital  a  year  and  the  limited 
partnerships  would  supply  the  balance  of 
$4.5  million.  This  means  the  45  units 
would  contribute  $100,000  each. 

The  General  Partners  will  be  responsi¬ 
ble  for  the  day-to-day  operations  with 
the  limited  partnerships  having  veto 
rights  over  budgets,  capital  expenditures 
and  senior  management  changes. 

UPI  executives,  in  the  near  future,  will 
hold  a  number  of  meetings  across  the 
country  to  answer  questions  about  the 
proposed  partnership  organization.  The 


signed,  he  met  with  Arthur  Ochs 
Sulzberger,  publisher  of  the  New  York 
Times  and  the  brother  of  Mrs.  Holmberg. 
Sulzberger  stopped  by  the  paper  while 
passing  through  on  business. 

“I  met  with  Punch  (Sulzberger)  and 
told  him  the  plans  1  had  recommended 
for  the  paper,”  Adams  said.  “He  lis¬ 
tened  to  my  ideas,  but  1  didn’t  see  any 
great  glimmer  of  concern  from  him.  That 
was  the  final  straw.  The  next  day,  1  went 
ahead  and  resigned.” 

Holmberg  said  neither  he  nor  Mrs. 
Sulzberger  had  intended  to  fire  Adams. 
As  he  told  it,  Adams  was  summoned  to 
his  office  on  August  27.  At  this  time, 
Holmberg  said  he  was  going  to  question 
him  about  the  lack  of  progress  in  circula¬ 
tion  and  advertising.  Before  he  had  a 
chance  to  go  over  the  figures,  Adams 
gave  him  his  letter  of  resignation. 

Mr.  Holmberg  said  the  Times  planned 
to  take  no  further  action  on  Adams. 
“The  matter  is  dropped.  Everyone  1 
have  met  feels  the  entire  episode  is  a 
‘laugher’.” 

Out  of  work,  Adams  is  contemplating 
a  lawsuit  against  the  Times  but  said,  “I 
might  win,  but  they  could  drag  it  into 
court  for  two  years  or  more.  I  would 
wind  up  paying  it  all  to  my  lawyers.” 

Ironically,  when  Adams  joined  the 
Times,  he  brought  five  Free  Press 
employees  with  him.  They  are  still  with 
the  Times,  including  Adams’  son 
Michael,  according  to  the  Holmbergs. 

Free  Pre§s  publisher  McDonald  said  of 
Adams:  “If  they  would  have  let  him 
alone  over  there,  let  him  do  what  he 
wanted  to  do,  he  would  have  given  me 
some  trouble.” 
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Adams  also  said  the  papers  returned 
from  racks  were  counted  as  sold  copies. 
“In  some  cases,  47%  to  49%  to  the  rack 
copies  returned  were  counted  as  sold 
copies.  This  is  about  3,000  per  day  and 
was  not  indicated  on  the  ABC  state¬ 
ment.” 

The  Holmbergs  vigorously  deny  these 
charges  and  state  that  an  ABC  audit  will 
vindicate  their  paper. 

Adams  said  the  Times  plans  to  take 
out  a  $2  million  loan  in  order  to  keep  it 
afloat.  Times  management  said  the 
money  will  be  used  to  improve  the  paper. 

Bill  Holmberg  told  E&P  that  $800,000 
will  be  spent  to  install  a  Sperry  Univac 
front  end  system.  He  said  a  majority  of 
the  cutbacks  in  personnel  will  come  in 
the  pressroom  and  composing  room  as  a 
result  of  the  system. 

The  Holmbergs  stated  that  Adams  of¬ 
fered  to  stay  on  for  $100,000  and  work 
with  their  auditor  to  “see  the  paper 
through”  the  ABC  audit  this  fall. 

Adams  said  he  did  ask  for  $100,000, 
but  as  a  type  of  severence  pay.  “I  told 
them  I  thought  they  owed  me  about 
$100,000  for  the  pain  and  embarrassment 
they  caused  me.  Money  that  would  help 
me  pick  up  the  pieces  after  what  they  had 
done  to  me,”  he  said.  “I  told  them  1 
would  stay  on  through  September,  but  I 
would  not  sign  the  ABC  publisher’s 
statement.” 

“We  showed  him  the  door,”  said  Mrs. 
Holmberg. 

Adams  said  the  day  before  he  re- 


Cleveland,  Ohio,  law  firm  of  Baker, 
Hostetler  &  Patterson  represents  UPI  in 
this  offering. 

Just  recently  UPI  opened  a  $10  million 
facility  in  Dallas,  Texas,  that  will  be¬ 
come  when  fully  operational  the  world¬ 
wide  nerve  center  for  UPI  communica¬ 
tions.  Two  new  Univac  90/80-4  comput¬ 
ers  valued  at  $6.5  million  and  included  in 
the  total  Dallas  facility  cost,  will  triple 
UPI’s  present  information  handling 
capacity.  More  than  125  persons  will  be 
assigned  to  the  center.  After  the  facility 
goes  on  stream,  UPI’s  computers  in  New 
York  will  be  de-activated.  The  Dallas 
center  is  expected  to  be  fully  operational 
by  May  1,  1980. 

UPI  has  approximately  5900  newspa¬ 
per,  broadcast  and  news  service  sub¬ 
scribers  around  the  world  with  about 
1 ,700  full-time  employes.  Of  this  number 
about  1,200  work  in  the  U.S.  in  99  news 
bureaus  and  40  picture  bureaus.  Over¬ 
seas  UPI  has  approximately  62  news  and 
picture  bureaus. 

UPI  has  recently  initiated  a  News- 
Share  program  designed  to  have  news¬ 
papers  supply  information  to  a  central 
database  for  use  by  individuals  with 
home  computers. 
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950  put  out  of  work 

FP  Publications  Ltd. 
closes  Montreal  Star 


The  1 1 1 -year-old  Montreal  Star,  an  af¬ 
ternoon  newspaper,  ceased  publication 
on  September  25,  citing  multi-million 
dollar  losses  since  an  8-month  strike  by 
pressmen  last  winter  left  it  the  city’s 
second-largest  English-language  daily. 

The  Star  is  owned  by  FP  Publications 
Ltd.,  which  publishes  daily  newspapers 
in  Victoria,  Vancouver,  Lethbridge, 
Calgary,  Winnipeg,  Ottawa,  and  To¬ 
ronto. 

George  Currie,  president  of  FP  Publi¬ 
cations,  said  the  Montreal  Star  had  suf¬ 
fered  “enormous  losses”  since  the  re¬ 
sumption  of  publication  on  February  12, 
following  the  8-month  strike.  “With 
these  continuing  losses,”  Currie  said,  “it 
was  simply  not  possible  for  the  Star  to 
continue  publication.” 

Arthur  E.  Wood,  recently  appointed 
publisher  of  the  Star,  said  the  projected 
pre-tax  losses  for  1979  were  $18.7  mil¬ 
lion.  He  said  $10.2  million  in  advances 
from  FP  to  keep  the  Star  afloat  imperiled 
the  newspaper  group’s  entire  operations. 

Prior  to  the  strike,  the  Montreal  Star 
was  earning  pre-tax  profits  at  the  rate  of 
approximately  $6  million  to  $7  million 
per  year  and  the  Gazette  was  incurring 
losses.  During  the  eight-month  strike, 
losses  of  the  Star,  after  taking  into  ac¬ 
count  the  proceeds  of  strike  insurance 
and  the  retroactive  costs  of  settlement, 
reached  $7  million.  Since  resumption  of 
publication  on  Feb.  12,  1979,  losses  have 
totalled  an  additional  $10,400,000,  Currie 
said. 

Currie  said  the  closing  will  put  nearly 
950  employes  of  the  Star  out  of  work.  He 
said  these  employes  will,  depending  on 
their  length  of  service,  receive  up  to  52 
weeks  in  severance  pay,  costing  FP  $15 
million. 

The  Star  is  the  second  major  daily  in 
Montreal  to  fold  in  less  than  nine 
months.  Montreal-Matin,  a  French- 
language  tabloid,  stopped  publishing  De¬ 
cember  27  at  a  cost  of  100  jobs. 

Currie  said  that  an  arrangement  was 
made  with  Southam  Inc.,  the  publisher 
of  the  Montreal  Gazette,  morning  daily, 
to  revive  the  Star  when  “market  condi¬ 
tions  permit.” 

Southam  explained  the  agreement  as 
follows: 

“As  part  of  this  agreement,  the 
Gazette  has  an  option  to  purchase  the 
bulk  of  the  Star’s  physical  assets.  This 
option  may  be  exercised  at  any  time 
within  the  next  three  years.  The  Gazette 
does  not  propose  to  exercise  this  option 
until  after  the  Star  has  completed  ar¬ 
rangements  with  its  unions  and  has 
reached  termination  agreements  with  all 


its  employees  who  are  affected  by  the 
shutdown. 

“A  separate  part  of  the  Southam- FP 
agreement  extends  an  option  to  FP  to 
purchase  one-third  of  the  equity  in  the 
Gazette  operation.  This  will  allow  FP 
continued  participation  in  the  market  and 
facilitate  the  revival  of  the  Star  as  an 
editorially  independent  newspaper 
should  market  conditions  make  that  pos¬ 
sible  in  the  future. 

“FP’s  equity  option  is  not  exercisable 
until  after  Southam’s  asset  option  is 
either  exercised  or  terminated. 

“In  spite  of  these  agreements  between 
Southam  and  FP,  there  remains  the  pos¬ 
sibility  that  a  third  party  may  be  pre¬ 
pared  to  revive  the  Star  within  the  next 
few  months.  Under  such  a  circumstance, 
Southam  has  agreed  to  waive  its  option 
to  acquire  the  Star’s  assets  and  to  allow  a 
third  party  to  make  full  use  of  them.” 

Southam  said  discussions  took  place 
over  several  weeks  between  FP  on  the 
possibility  of  reviving  the  Star  by  making 
joint  use  of  the  Star’s  more  modem  pro¬ 
duction  facilities. 

“This  analysis  revealed,”  Southam 
said,  “that  because  of  current  provisions 
of  Quebec’s  labor  code,  the  job  security 
of  Gazette  employes  would  be  jeopar¬ 
dized  by  any  pooling  or  merging  of  the 
two  papers’  operations.” 

Southam  and  FP  operate  a  joint  com¬ 
pany,  Pacific  Press  Ltd.,  in  Vancouver, 
B.C.  The  company  handles  the  printing 
of  FP’s  Sun  and  Southam’s  Province.  In 
the  Montreal  arrangement,  Southam 
would  retain  majority  control  of  both  pa¬ 
pers. 

Gazette  publisher  Robert  McConnell 
declined  to  take  a  firm  stand  on  the  con¬ 
crete  possibility  of  the  Star’s  reopening 
under  the  agreement’s  plan,  indicating 
only  that  speed  was  of  the  essence. 

He  said  the  plan  would  only  be  viable; 

— If  the  Gazette  could  start  moving  its 
printing  and  editorial  operation  into  the 
Star  building  within  about  six  months. 

— If  the  Star  could  settle  all  outstand¬ 
ing  claims  with  its  unions  and  staff  mem¬ 
bers.  This  was  a  condition  of  sale  be¬ 
cause  the  Gazette  was  unwilling  to  as¬ 
sume  current  contractual  obligations  to¬ 
wards  Star  employees. 

— If  no  third  party  exercises  another 
option  to  buy  the  Star.  Southam  agreed 
to  wait  several  months  to  see  if  a  buyer 
made  another  offer. 

— If  the  FP-Southam  joint-ownership 
plan  was  approved  by  federal  combines 
authorities. 

— If,  after  this  whole  operation  was 
complete,  the  Gazette’s  operations  proved 


to  be  profitable,  reopening  the  Star  could 
be  studied,  McConnell  said. 

He  hinted  the  transfer  must  be  com¬ 
plete  within  about  a  year. 

Pierre  Peladeau,  publisher  of  Le  Jour¬ 
nal  de  Montreal,  said  he  was  considering 
starting  a  morning  tabloid,  but  has  yet  to 
reach  a  decision.  He  said  he  is  not  in¬ 
terested  in  reviving  the  Star. 

Le  Journal  de  Montreal,  with  circula¬ 
tion  of  about  180,000,  is  the  largest 
French-language  newspaper  in  North 
America. 

Peladeau  now  controls  a  string  of 
printing  and  media  holdings  under 
Quebecor  Inc.,  including  the  tabloid 
Sunday  Express,  the  city’s  only 
English-language  Sunday  newspaper,  the 
Philadelphia  (Pa.)  Journal,  Le  Journal 
de  Quebec  and  Le  Journal. 

As  Quebecor’s  president  and  chief 
executive  officer,  he  also  runs  six  tabloid 
weeklies,  11  regional  weeklies,  the 
largest  record  publication  and  distribu¬ 
tion  firm  in  Quebec,  eight  printing  plants 
and  a  photo  processing  operation. 

On  June  15,  1978,  the  Star’s  90  press 
operators,  members  of  the  International 
Printing  and  Graphic  Communications 
Union,  walked  off  their  jobs,  and  the 
eight-month  strike  that  was  eventually  to 
lead  to  the  newspaper’s  death  began. 

Another  200  composing  room 
employees,  affiliated  with  the  Interna¬ 
tional  Typographical  Union  bargained 
jointly  with  the  pressmen,  but  did  not 
consider  themselves  on  strike. 

And  500  editorial,  circulation,  adver¬ 
tising  and  delivery  employees,  members 
of  The  Newspaper  Guild,  were  laid  off. 
They  never  officially  joined  the  strike, 
but  were  also  bargaining  for  a  new  con¬ 
tract. 

The  long  labor  dispute  ended  February 
7,  1979. 

The  Star  reappeared  on  the  news¬ 
stands  February  12  and  began  a  multi- 
media  blitz  to  attract  readers  who  had 
switched  to  the  rival  Gazette. 

The  Gazette’s  circulation  had  soared 
from  120,000  to  2(X),000  copies  a  day  dur¬ 
ing  the  strike  and  once  the  Star  was 
back,  the  two  newspapers  became  in¬ 
volved  in  a  heated  war,  including  front¬ 
page  color  photos,  contests,  slashed  ad¬ 
vertising  rates,  giveaways,  new  comic 
strips  and  more  features. 

But  as  the  summer  advanced,  the  Star 
was  still  behind  the  Gazette.  Pre-strike 
circulation  of  170,(K)0  had  fallen  to  about 
1 14,000. 

William  A.  Goodson,  who  had  been 
president  of  Montreal  Star  Ltd.  since 
1973,  and  publisher  since  1977,  was  the 
first  to  feel  the  blow.  On  August  20,  he 
announced  his  resignation  and  former 
executive  editor  Arthur  E.  Wood  took 
over  the  job. 
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Publishers  advised  to  quit 
charging  distributor  fees 


By  M.L.  Stein 

California  publishers  were  advised 
September  24  to  quit  charging  a  fee  to 
their  newspaper  distributors  or  run  the 
risk  of  coming  under  state  scrutiny  and 
regulation  as  a  franchisor. 

The  advice  came  from  Michael  B. 
Dorais,  general  manager  and  general 
counsel  of  the  California  Newspaper 
Publishers  Association  at  a  meeting  of 
the  southern  California  unit  in  Santa 
Monica. 

Dorais,  who  also  is  the  CNPA’s  lob¬ 
byist  in  Sacramento,  said  that  Assembly 
Bill  295  would  put  franchise  arrange¬ 
ments  under  the  control  of  the  Dept,  of 
Corporations. 

“Don’t  think  of  franchisors  solely  in 
terms  of  McDonald’s  and  Sambo’s,’’ 
Dorais  said.  “Newspapers  also  can  be 
considered  franchisors  if  they  charge  a 
fee  for  letting  someone  distribute  their 
papers.’’ 

According  to  Dorais,  there  are  three 
conditions  to  being  labeled  a  franchisor: 
a  corporation  logo,  a  designated  terri¬ 
tory,  and  a  payment  of  a  fee  by  the  fran¬ 
chisee  to  the  franchisor.  All  papers  meet 
the  first  two  conditions,  he  pointed  out. 

Dorais  said  the  bill,  which  has  passed 
the  Assembly  and  is  before  the  Senate, 
would  subject  franchise  arrangements 
between  the  newspaper  and  distributor 
to  “intense  scrutiny’’  by  the  Dept,  of 
Corporations.  As  an  example,  he  said, 
the  state  could  order  the  reinstatement  of 
a  carrier  dropped  by  the  newspaper  for 
poor  performance. 

“You  would  lose  some  of  your  free- 

Plant  to  showcase 
newspapers’  history 

An  open-air  plaza  featuring  a  pictorial 
history  of  the  Arizona  Republic IPhoenix 
Gazette  is  a  final  phase  of  the  newspa¬ 
pers’  $10  million  expansion  and  remodel¬ 
ing. 

Darrow  Tully,  associate  publisher  and 
general  manager,  said  the  plaza’s  interior 
walls  will  be  fashioned  into  two  large 
display  cases  along  with  a  Linotype  and 
other  hot  type  equipment. 

A  triple  dandelion  fountain  will  be 
built  in  the  center  of  the  plaza  con¬ 
structed  of  Mexican  tiles.  Trees,  shrubs 
and  flower  planters  will  wall  off  the 
plaza. 

Visitors  will  be  able  to  view  the 
presses  through  glass  panels. 
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dom  in  dealing  with  newspaper  car¬ 
riers,’’  Dorais  said. 

The  bill,  authored  by  Bruce  Young,  a 
Cerritos  Democrat,  is  backed  strongly  by 
the  Independent  Newspaper  Dealers  As¬ 
sociation. 

Dorais  said  the  legislation,  which  has 
been  pending  for  two  years,  has  been 
watered  down  to  the  point  where  the 
CNPA  is  no  longer  opposing  it. 

“We  are  simply  suggesting  to  those 
publishers  with  fee  arrangements  that 
they  work  out  a  different  kind  of  contract 
with  their  dealers,”  he  explained. 

Dorais  said  he  didn’t  know  of  other 
states  with  similar  bills  in  the  works  but 
noted  that  such  legislation  is  currently 
before  Congress. 

Rates  for  home 
delivery  raised 

Los  Angeles  Herald  Examiner  in¬ 
creased  (September  1)  home  delivery 
subscription  rates  $1  per  month,  boost¬ 
ing  the  price  to  $5.50  (including  Sundays) 
and  $4.50  (excluding  Sundays.) 
Sunday-only  delivery  rose  to  $2. 

Circulation  Director  Leo  Kelly  ex¬ 
plained  that  although  rising  costs  neces¬ 
sitated  the  hike,  more  than  half  the  in¬ 
crease  will  be  passed  on  to  profits  for  the 
carriers. 

Kelly  also  announced  that  the  Sunday 
paper  single-copy  price  will  rise  to  50 
cents,  effective  September  23. 

Ad  count  rises 

The  sixth  and  final  issue  of  All  In  Style 
for  1979,  the  third  to  be  published  by 
East/West  Network,  Inc.  since  it  ac¬ 
quired  the  magazine  earlier  this  year,  will 
carry  40  pages  of  advertising,  more  than 
double  the  count  for  the  third  issue  of  the 
year,  according  to  East/West  president 
Jeffrey  S.  Butler.  Butler  said  that  All  In 
Style  will  enter  its  11th  market,  Miami, 
next  January  as  a  supplement  to  home 
delivered  editions  of  the  Miami  Herald. 

Reporter  weds  Mayor 

Holly  Ann  Taylor,  24,  a  reporter  for 
the  Berkshire  Eagle,  Pittsfield,  Mass., 
became  the  wife  of  Richard  C.  Lamb, 
29-year-old  mayor  of  North  Adams, 
Mass. 

The  newspaper’s  managing  editor, 
Tom  Morton,  said  he  did  not  expect  Mrs. 
Lamb’s  future  news  coverage  to  have  a 
conflict  of  interest;  she  will  continue  to 
report  on  the  town  of  Adams,  Mass.,  for 
the  Eagle,  according  to  Morton. 


Loye  Miller  Jr. 


Loye  Miller  Jr. 
joins  Newhouse 

Loye  W.  Miller,  Jr.,  has  Joined  the 
Newhouse  News  Service  and  the 
Newhouse  Newspapers’  Washington 
bureau.  He  will  cover  the  presidency  and 
politics. 

Before  joining  Newhouse,  Miller  was 
national  correspondent  for  the  Gannett 
News  Service  in  Washington,  specializ¬ 
ing  in  politics. 

He  previously  had  been  Washington 
bureau  chief  for  the  Chicago  Sun-Times, 
national  political  reporter  in  the 
Knight-Ridder  Washington  bureau,  na¬ 
tional  political  correspondent  in  Time 
magazine’s  Washington  bureau  and 
Chicago  bureau  chief  for  Time. 

Gag  order  ruled 
invalid  in  N.H. 

The  New  Hampshire  State  Supreme 
Court  has  declared  invalid  a  ruling  by  a 
lower  court  judge  who  told  a  reporter  for 
the  Keene  Sentinel  that  he  would  have  to 
show  up  with  a  lawyer  if  he  sought  to 
cover  pre-trial  hearings. 

The  high  court’s  unanimous  decision 
said,  in  part:  “Although  the  order  is  not  a 
direct  ‘gag’  order  ...  it,  nonetheless, 
constitutes  an  implied  ‘gag’  order.” 

The  case  involved  a  dispute  between 
the  newspaper  and  Superior  Court  Judge 
John  King  over  coverage  of  pre-trial 
hearings  involving  armed  robbery  and 
murder  charges  brought  against  a  man 
and  a  woman,  both  of  Marlborough, 
N.H. 

The  high  court  suggested  that  the 
judge  might  have  accomplished  what  he 
wanted  by  sitting  down  and  having  a 
meeting  with  representatives  of  the 
newspaper;  the  judge  originally  barred 
the  press  from  the  hearings,  contending 
that  pre-trial  publicity  could  prejudice 
the  jury  later. 
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Juvenile  name 
bar  challenged 
by  Iowa  weekly 

The  Buchanan  County  Attorney  in 
Iowa  has  launched  an  investigation  to 
determine  if  the  weekly  Independence 
Conservative  and  Bulletin-Journal 
owned  by  Des  Moines  Register  and 
Tribune  Co.,  illegally  obtained  the  names 
of  four  juveniles  arrested  for  burglary 
and  vandalism  which  it  published  on 
September  18. 

The  four  youths,  all  between  the  ages 
of  16  and  17,  allegedly  committed  "a 
series  of  break-ins  and  robberies  result¬ 
ing  in  over  $100,000  in  property  damages 
to  homes  in  Buchanan  and  Fayette 
Counties. 

Last  July  1 ,  Iowa  added  a  statute  to  its 
juvenile  code  saying  that  any  person  who 
receives,  discloses,  or  uses  information 
taken  from  the  juvenile  records,  either 
directly  or  indirectly,  is  guilty  of  a  mis¬ 
demeanor  punishable  by  a  $1,000  fine 
and/or  one  year  in  jail. 

The  weekly’s  editor,  Russell  Oeschlin, 
said  he  printed  the  youths’  names  be¬ 
cause  of  the  grave  nature  of  the  crimes 
charged  against  them  and  to  insure  that 
the  offenders  are  punished  with  more 
than  “a  slap  on  the  hand”  and  then  “sent 
home.” 

Saying  that  he  has  “no  reason  to  think 
we  are  in  violation  of  the  law,”  Oeschlin 
maintained  that  his  newspaper  learned 
the  youths’  names  through  “good  inves¬ 
tigative  reporting”  involving  “people  in 
the  community.” 

“Our  sources  were  not  official  or  the 
authorities,”  the  editor  stated,  adding 
“We  verified  everything  a  half  dozen 
times  to  make  sure  we  had  the  right 
names.” 

In  a  decision  involving  the  Charleston 
Gazette  and  Mail  last  June,  the  U.S.  Su¬ 
preme  Court  ruled  that  states  may  not 
punish  a  newspaper  for  publishing  legally 
obtained  names  of  juveniles  charged  with 
crimes. 

Referring  to  the  U.S.  Court’s  decision, 
Oeschlin  commented  of  the  Iowa  statue, 
“It’s  never  been  challenged.  If  the 
county  attorney  sticks  to  what’s  in  the 
statute,  I’m  sure  it  will  be  overturned.” 

The  Buchanan  County  Attorney, 
Daryl  Roberts,  believes  the  Iowa 
juvenile  statute  does  not  go  against  the 
Supreme  Court’s  ruling. 

“The  distinction  is  this  statute  says 
you  can’t  obtain  the  names  from  the  rec¬ 
ords  either  directly  or  indirectly.  If  he 
did  that  then  he’s  guilty  of  a  crime,”  he 
explained.  “We’re  not  saying  that  he 
cannot  publish  the  names.  It  is  the 
source  that’s  in  question.” 

Roberts  said  directly  in  this  case  meant 
“looking  at  the  names  in  the  records 
yourself,”  and  indirectly  referred  to 
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“somebody  else  looking  up  the  names 
and  then  going  to  the  newspaper  and  say¬ 
ing  ‘This  is  what  I  saw.’  ” 

The  county  attorney  admitted  that  the 
term  indirectly  is  “rather  broad.”  He 
said  that  it  is  “unlikely”  the  statute 
could  be  applied  to  situations  where  a 
newspaper  learned  the  juveniles’  names 
through  an  investigation  involving  com¬ 
munity  people  rather  than  official  rec¬ 
ords  as  Oeschlin  claims. 

Roberts  denied  that  he  began  the  in¬ 
vestigation  after  the  Buchanan  County 
Sheriffs  Department  and  local  police 
became  angered  over  rumors  that  they 
had  given  Oeschlin  the  youths’  names 
despite  the  editor’s  published  statements 
to  the  contrary. 

“The  investigation  was  started  by 
me!”  the  county  attorney  declared.  “I 
don’t  remember  the  police  or  the 
sheriffs  department  asking  me  to  inves¬ 
tigate  this.” 

Remarking  that  he  has  full  confidence 
in  both  the  police  and  sheriffs  depart¬ 
ments,  Roberts  continued,  “The  person 
I  don’t  have  any  confidence  in  is  our 
local  publisher  and  editor.  He’s  such  a 
negative  individual  .  .  .  trying  to  stir  up 
controversy.  A  newspaper  can  be  a  tre¬ 
mendous  asset  if  it  takes  a  positive  ap¬ 
proach.” 

On  Friday,  September  21,  Robert’s  of¬ 
fice  filed  a  petition  of  juvenile  delin¬ 
quency  regarding  the  four  youths  which 
made  their  names  part  of  the  public  rec¬ 
ord.  Since  Oeschlin  published  the 
youths’  names  on  the  previous  Tuesday, 
the  18,  he  cannot  claim  the  information 
was  public. 

“All  juvenile  records  are  held  in  confi¬ 
dence  until  a  petition  of  delinquency  is 
filed,”  Roberts  said.  “At  the  time  this 
came  about  (the  names’  publication),  we 
did  not  have  all  the  reports  and  didn’t 
know  if  we  were  going  to  file  such  a 
petition.” 

“We  had  no  reason  to  believe  a 
juvenile  delinquency  petition  was  going 
to  be  filed  against  them,”  Oeschlin 
commented  in  reply.  “Roberts  is  very 
easy  as  a  county  attorney.  He  doesn’t 
believe  in  punishment.” 

The  editor  summed  up  his  feelings  on 
the  county  attorney’s  investigation  of  his 
newspaper  when  he  stated,  “This  is  just 
a  chance  for  him  to  make  us  appear  to  be 
less  than  the  guys  with  the  white  hats.” 

If  the  investigation  decides  there  is  “a 
prima  facie  case  of  violation  of  the  sta¬ 
tute,”  the  county  attorney  will  file  an 
information  form  giving  the  charges 
against  Oeschlin  and  a  trial  will  follow. 

AMC  to  introduce 

American  Motors  will  use  television 
and  magazines  to  introduce  the  1980 
AMC  Eagle,  the  first  U.S. -built  4-wheel 
drive  automobile.  The  8- week  campaign 
started  September  21.  In  magazine  ad¬ 
vertising,  the  campaign  will  use  a  one 
page  plus  one  column  format. 
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Wilkes-Barre  daily 
completes  facelift 

Before  Capital  Cities  acquired  the 
Wilkes-Barre  (Pa.)  Times  Leader,  the 
newspaper  was  “dull,  unattractive  and 
unaggressive”  according  to  Richard  L. 
Connor,  editor  and  publisher. 

Connnor  said  despite  the  strike,  which 
has  been  in  effect  at  the  paper  since  last 
fall,  the  Times- Leader  has  continued  to 
publish  and  has  been  completely  re¬ 
designed. 

L.  Gary  Thome,  executive  managing 
editor,  said  the  “old”  Times  Leader  was 
a  basic  two-section  paper.  Today  there 
are  four  sections — general  news,  fea¬ 
tures,  local  and  sports.  Heavy  use  is 
made  of  spot  color. 

The  typographical  changes  included  a 
new  Windsor  nameplate,  changing  the 
cumbersome  Times-Leader  Evening 
News  Record  to  the  Wilkes-Barre  Times 
Leader.  Souvenir  type  has  been  used  for 
column  logos  and  page  headings. 

Mixed  with  the  basic  six-column  for¬ 
mat  are  three  pages — Opinion,  Overview 
and  Spectrum,  employing  a  heavily 
stylized,  five-column  design.  The  effect 
on  these  specialized  pages  is  a  com¬ 
partmentalized  look. 

Opinion,  the  editorial  page,  has  a  more 
varied  choice  of  columnists  and  edito¬ 
rials  are  signed. 

Packaging,  modular  makeup,  large  pic¬ 
tures  and  artwork  have  been  employed 
to  dress  up  the  newspaper’s  appearance. 
A  suburban  section  has  been  created  to 
highlight  news  of  towns  outside  the  core 
city  of  Wilkes-Barre. 

“Our  much-needed  facelift  has  been  a 
companion  to  perhaps  more  important 
changes  in  content,”  said  Thome.  He 
cited  an  average  daily  news  hole  of  132 
columns  as  one  measure  of  increased 
coverage. 
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Junta  frees 
La  Opinion 
pubiisher 

By  Andrew  Radolf 

Eight  days  after  Argentina’s  Supreme 
Court  ordered  the  country’s  ruling  mili¬ 
tary  junta  to  free  Jacobo  Timerman,  pub¬ 
lisher  of  La  Opinion  who  had  been  held 
under  arrest  since  April  1977,  the  gov¬ 
ernment  bought  him  a  ticket  on  its  na¬ 
tional  airlines  and  sent  him  to  Israel. 

An  ardent  Zionist,  the  publisher  ar¬ 
rived  in  Israel  on  September  26. 

In  expelling  Timerman  from  the  coun¬ 
try,  the  junta  also  stripped  him  of  his 
citizenship  and  confiscated  all  of  his 
property  including  his  newspaper  and 
printing  plant.  Both  actions  against 
Timerman  are  contrary  to  Argentina’s 
constitution. 

The  military  junta  continues  to  publish 
La  Opinion  which  now  has  a  general  sit¬ 
ting  in  the  editor’s  chair. 

When  Timerman  was  its  publisher.  La 
Opinion  billed  itself  as  Argentina’s  inde¬ 
pendent  morning  newspaper.  With  the 
general  in  charge,  the  word  “indepen¬ 
dent”  no  longer  appears  on  the  mast¬ 
head. 

Timerman’s  youngest  son,  Javier,  de¬ 
livered  a  statement  on  his  father’s  behalf 
at  a  press  conference  held  at  the  New 
York  offices  of  the  Anti-Defamation 
League  of  B’nai  B’rith  (translated  as 
Sons  of  the  Covenant). 

“I  want  to  ask  of  all  the  journalists  of 
the  world  that  you  help  in  the  return  of 
our  newspaper  and  in  the  release  of  all 
journalists  detained  in  Argentina,” 
Javier  said,  adding  that  his  father  “is 
prepared  to  start  a  new  life  at  age  56  as 
an  Israeli.” 

Timerman  had  telephoned  his  message 
to  his  son  during  a  stopover  in  Rio. 

In  explaining  why  his  father  was  jailed, 
the  publisher’s  son  Hector  stated,  “He 
was  the  only  spokesman  who  denounced 
the  repressive  methods  of  the  govern¬ 
ment  and  regularly  published  the  cases  of 
those  who  disappeared.” 

The  desaparacidos  or  disappeared 
persons  is  a  term  used  to  designate  those 
opponents  of  the  junta  who  have  van¬ 
ished  without  any  official  accounting  for 
their  fate.  The  Anti-Defamation  League 
estimates  that  15  to  20,0{X)  persons  have 
disappeared  since  the  junta  overthrew 
President  Isabel  Peron  and  took  power  in 
March  1976.  The  league  said  about  150 
journalists  have  been  imprisoned  by  the 
Argentine  regime. 

One  of  Timerman’s  collaborators.  La 
Opinion’s  executive  editor  Edgardo  Sa- 
jon,  is  counted  among  the  thousands  of 
desaparacidos. 

Hector  Timerman  said  a  month  after 
Sajon’s  disappearance  “My  father  was 
kidnapped  during  the  night”  by 
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plainclothes  agents  and  held  incom¬ 
municado. 

“We  didn’t  hear  from  him  til  one 
month  later,”  Hector  stated. 

In  October  1977  the  government  tried 
Timerman  in  a  military  court  where  he 
was  charged  with  aiding  left  wing  guer¬ 
rillas  through  his  connection  with  Argen¬ 
tine  banker  David  Gravier. 

The  majority  stockholder  of  La  Opin¬ 
ion,  Gravier  was  accused  of  investing 
abroad  money  the  guerrillas  gained  from 
bank  robberies  and  kidnapping  ransoms. 
The  whereabouts  of  Gravier  are  un¬ 
known. 

The  military  court  cleared  Timerman, 
but  the  junta  kept  him  in  jail  under  its 
executive  powers.  In  April  1978,  Timer- 
man  was  put  under  house  arrest. 

In  July  1977,  Argentina’s  Supreme 
Court  declared  that  the  government  had 
no  authority  under  its  executive  powers 
to  keep  Timerman  incarcerated,  but  the 
junta  did  not  comply  with  the  court’s 
decision.  In  its  most  recent  ruling,  the 
Argentine  Supreme  Court  ordered  out¬ 
right  the  publisher’s  release. 

The  Argentine  government  had  come 
under  increasing  international  pressure 
to  release  Timerman  since  his  arrest. 

The  Inter-American  Human  Rights 
Commission  had  met  with  the  publisher 
and  other  prisoners  during  its  recently 
concluded  trip  to  Argentina  to  investi¬ 
gate  human  rights  violations  there.  Am¬ 
nesty  International  also  had  been  in¬ 
volved  in  his  case  as  had  The  Vatican 
which  issued  an  appeal  for  his  release. 

At  the  press  conference,  Timerman’s 
sons.  Hector  and  Javier,  and  his  wife, 
Rische,  said  the  U.S.  State  Department 
through  its  Latin  American  division 
played  a  key  role  in  convincing  the 
Argentine  government  to  release  the 
publisher. 

Hector  also  stated  “journalists  from 
around  the  world  achieved  the  objective 
of  preventing  the  death  of  my  father.” 

Nathan  Perlmutter,  national  director 
of  B’nai  B’rith,  expanded  on  the  role  of 
the  press  in  securing  Timerman’s  free¬ 
dom. 

“He  was  released  because  the  press 
spoke  out  loud  and  clear,”  Perlmutter 
stated.  “The  interplay  between  the  press 
and  the  American  government  caused 
them  (the  Argentine  junta)  to  be  respon¬ 
sible.  The  constant  focus  of  attention  by 
the  press  makes  it  easier  for  our  govern¬ 
ment  officials  to  remember  somebody  is 
in  jail.” 

At  the  press  conference  and  in  previ¬ 
ous  statements.  Hector  Timerman  ex¬ 
pressed  his  opinion  that  anti  Semiticism 
by  the  Argentine  government  was  in  part 
responsible  for  his  father’s  imprison¬ 
ment. 

Referring  to  the  many  German  expa¬ 
triates  who  went  to  Ai;gentina  after  World 
War  II,  Hector  had  said  earlier  this 
month,  “There  is  a  big  anti-Semitic 
movement  in  Argentina  because  there  is 


a  big  influence  of  Germans  among  the 
army.” 

Rischee  Timerman,  the  publisher’s 
wife,  said  her  heart  “is  overflowing” 
with  happiness  from  her  husband’s  re¬ 
lease.  She  and  her  two  sons  will  join 
Timerman  in  Israel  where  the  family 
plans  to  live.  The  publisher’s  oldest  son 
Daniel  and  his  wife  have  been  living  on 
an  Israeli  kibbutz  for  several  years. 

Ambassador  Lerner 
gains  full  control 

Lerner  Newspapers  Inc.  was  pur¬ 
chased  by  Ambassador  Louis  A.  Lerner 
and  trusts  for  the  benefit  of  his  family, 
it  was  announced  this  week. 

Ambassador  Lerner,  who  is  now  on  a 
leave  of  absence  as  publisher,  will  as¬ 
sume  the  post  of  the  editor,  publisher 
and  president  of  the  community  and  sub¬ 
urban  chain  of  53  newspapers  upon  his 
return  from  government  service  as  U.S. 
Ambassador  to  Norway. 

The  control  of  the  newspapers  was  ob¬ 
tained  for  an  undisclosed  sum  from 
Louis  Lerner’s  mother,  Mrs.  Deana 
Lerner,  and  the  estate  of  the  late  Leo 
Lerner.  In  addition  to  Ambassador 
Lerner,  beneficiaries  of  that  estate  were 
his  brother  Robert  and  sister  Rosanne 
who  now  hold  no  interest  in  the  newspa¬ 
pers. 

The  Lerner  Newspapers,  founded  75 
years  ago,  circulate  53  publications 
through  seven  local  divisions  in  Chicago 
and  in  suburban  Cook,  DuPage  and  Lake 
counties,  for  a  total  circulation  of 
400,000  and  more  than  1  million  readers. 

UPl  to  discuss  Its 
future  at  EDICON 

Two  Republican  presidential  con¬ 
tenders  and  one  of  President  Carter’s 
new  cabinet  members  will  address  United 
Press  International’s  20th  annual  Edicon 
in  Houston  October  7-10. 

Sen.  Howard  H.  Baker,  Jr.  and  John 
Connally  are  the  GOP  representatives 
on  the  program  which  will  preview  the 
1980  presidential  campaign  and  feature 
reports  on  energy,  medical  advances  and 
UPI’s  own  plans  for  the  future. 

Neil  E.  Goldschmidt,  former  mayor  of 
Portland  and  newly  named  Secretary  of 
Transportation,  and  Texas  lieutenant 
governor  Bill  Hobby  will  represent  the 
Democrats  during  the  meeting  at  Hous¬ 
ton’s  Galleria  Plaza  Hotel. 

UPI  White  House  correspondent  Helen 
Thomas  will  speak  at  the  first  business 
session  October  8. 

Other  speakers  include  Dr.  Charles 
LeMaistre,  president  of  the  University 
of  Texas  System  Cancer  Center;  Dr. 
Christopher  Kraft,  director  of  the  Lyn¬ 
don  B.  Johnson  Space  Center;  S.  David 
Freeman,  chairman  of  the  Tennessee 
Valley  Authority;  and  Charles  DiBona, 
president  of  the  American  Petroleum 
Institute. 
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if  youYe  a  sdcUer 
about  stackeis, 
loin  the  nowspapers 
that  use  Sta-HL 


A  lot  of  prominent  newspapers  are 
using  our  Sta-Hi  counter-stackers: 
The  Chicago  Tribune.  The  Chicago 
Sun-Times.  The  San  Francisco 
Chronicle.  The  San  Francisco 
Examiner.  The  Arizona  Republic 
and  The  Phoenix  Gazette.  The 
Boston  Herald  American.  The 
Bangor  {}A&.)  News.  The  Waterbary 
(Conn.) Republican  American. 

Plus  many  more. 

Since  1964,  when  Sta-Hi  intro¬ 
duced  the  first  truly  portable,  high¬ 
speed  counter-stacker,  more  than 
500  various  models  have  carried  the 
Sta-Hi  name  to  all  parts  of  the 
world. 

Our  latest  versions,  the  257B  and 
257S,  outshine  their  competition  in 
three  significant  areas.  High  bulk 


We  read  you. 
Wdre  Rockwell-Goss. 

rate:  Our  equipment  can  handle 
high-speed  press  runs  at  lower  cycle 
speeds  by  forming  larger  batches. 
This  high  throughput  capability  is 
where  we  shine  brightest.  Short 
cycle  time:  Sta-Hi  has  the  only  true 
1-second  cycle  stackers  in  the  U.S. 
Bundle  stability:  Our  equipment 
produces  far  and  away  the  neatest 
looking  bundles. 

Our  Sta-Hi  stackers  have  hinged 
and  removable  side  panels  that  make 
maintenance  easy.  And  it  doesn’t 
matter  what  brand  of  press  and  mail- 
room  equipment  you  have.  (Correc¬ 
tion:  it  does  matter  that  you  don’t 


have  our  presses  and  other  mailroom 
equipment  —  but  not  from  a  Sta-Hi 
compatibility  point  of  view.) 

Sta-Hi  equipment  comes  with  our 
strong  parts  and  service  backing 
plus  the  reliability  you’ve  come  to 
expect  from  Rockwell-Goss.  For 
more  information,  contact  us  at 
Graphic  Systems  Division,  Sta-Hi 
Marketing,  Rockwell  International, 
3100  South  Central  Avenue, 

Chicago,  IL  60650.  Phone: 
312/656-8600. 

Rockwell 

International 

...where  science  gets  cbwn  to  business 


CONTINUING  SAGA — Fort  Worth  Star-Telegram  writer  Jerry  Flemmons  pounds 
out  another  episode  in  the  saga  of  the  Fort  Worth  Strangers,  with  player  pictures 
posted  around  his  desk. 


Writer’s  fictional  team 


stirs  up  Texas  readers 


If  you  haven’t  got  a  baseball  team,  in¬ 
vent  one.  You’ll  love  it — or  hate  it. 

If  you  doubt  that  then  just  ask  Fort 
Worth  (Tex.)  Star-Telegram  writer  Jerry 
Flemmons. 
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Cresmcr.  Woodword,  O'Moro  &  Ormsbec,  Inc. 


Mired  in  the  pits  of  summer  doldrums, 
Flemmons,  who  in  real  life  is  the  news¬ 
paper’s  travel  editor,  with  a  lot  of  en¬ 
couragement  from  fellow  staff  members, 
used  his  vivid  imagination  to  create  the 
Texas  Strangers,  a  fictional  and  highly 
unorthodox  major  league  baseball  team. 

Despite  vigorous  denials  from  Flem¬ 
mons,  some  people  believe  the  Strangers 
are  a  parody  of  the  “real”  Texas  Rang¬ 
ers,  the  Dallas-Fort  Worth  entry  in  the 
American  League. 

But  one  thing  is  certain.  The  Strangers 
are  Strange,  so  strange  in  fact  there  is  no 
legitimate  way  to  compare  them  to  any 
group  or  any  individuals,  dead  or  alive. 

The  team  roster  dreamed  up  by  Flem¬ 
mons  is  nothing  less  than  a  cuckoo  col¬ 
lection  of  characters  the  likes  of  “Runt 
Rovinsky,”  the  5-foot,  Vi-inch  catcher 
who  is  built  “so  close  to  the  ground  that 
he  does  not  have  to  squat  like  the  con¬ 
ventional  catchers.’’  Then  there  is 
“Marvelous  Feets  Lisenbee,’’  the 
team’s  only  black  player  and  baseball’s 
only  left-handed  second  baseman. 
Others  in  the  zany  cast  are  Diomides 
(Inca  Inca  Doo)  Zepedar  the  Peruvian 
pounder;  Six-foot,  six-inch,  290-pound 
Milo  Candidi  III,  who  lives  in  the 
Wenatchee  National  Forest,  and  Billy 
Ray  (Hod)  DiMaggio,  outfielder  and 
graduate  of  Texas  A&M  University  with 
a  degree  in  swine  methyl  distillation. 

The  Strangers  were  first  unveiled  pub¬ 
licly  in  the  pages  of  the  Star-Telegram  on 
Sunday,  Sept.  9. 

No  one,  not  even  Flemmons,  knew 
how  the  fictional  ball  team  would  be  ac¬ 
cepted.  In  the  first  couple  of  days  reader 
reaction  was  less  than  complimentary. 
Flemmons  reported  he  was  inundated 


with  complaints  from  unhappy  fans  who 
viewed  the  whole  thing  as  an  attempt  to 
poke  fiin  at  the  “real”  Texas  Rangers 
team. 

“Not  so,”  explained  Flemmons,  “It’s 
just  for  fun.” 

Not  all  of  the  paper’s  staff  members 
were  enchanted  with  the  project — at 
least  at  the  outset. 

One  of  the  critics  is  Amon  Carter  Jr., 
publisher  of  the  Star-Telegram  and  a 
minority  stockholder  in  the  real  Rangers. 

“I  don’t  understand  it  and  I  don’t  like 
it,”  he  said.  “I  think  it’s  a  waste  of 
newsprint.  I’d  rather  devote  the  space  to 
high  school  football.” 

Star-Telegram  executive  editor  Jack 
Tinsley  said  to  Carter,  “To  his  credit,  he 
has  never  said  a  word  to  me  directly.  I 
have  heard  he  didn’t  personally  like  it. 
He  is  a  minority  owner  of  the  Rangers 
and  he  might  have  thought  it  was  a  rap  at 
him.” 

Tinsley  added,  “I  think  if  he  (Carter) 
wanted  to  do  something  internally,  he 
would  have  gone  another  route  (rather 
than  commenting  publicly  on  the  Stran¬ 
gers.) 

Some  of  the  paper’s  sports  writers  also 
are  less  than  enthralled  with  the  daily 
accounts  of  Stranger  antics  the  newspa¬ 
per  is  carrying  on  the  cover  of  its  local 
news  section. 

But  it  now  appears  that  the  tide  of 
acceptance  has  turned. 

Already  four  major  news  wire 
services — the  Associated  Press,  United 
Press  International,  Knight-Ridder  and 
the  New  York  Times— have  carried  ex¬ 
tensive  reports  on  the  Strangers.  And  the 
New  York  Times  reported  on  the  make- 
believe  team  in  a  four-column  spread  on 
the  front  page  of  the  sports  section.  CBS 
tv  network  devoted  more  than  three 
minutes  to  the  Strangers  on  its  evening 
news  with  Walter  Cronkite. 

Skipper  Shook,  a  freshman  at  Fort 
Worth’s  Texas  Christian  University,  de¬ 
cided  the  Strangers  needed  a  broader 
base  of  support,  so  he  formed  an  official 
fan  club  complete  with  a  formal  member¬ 
ship  card  which  entitles  members  “to  all 
the  rights  and  privileges  accorded 
thereby,  however  few  they  may  be.” 

Several  hundred  of  the  blue-colored 
cards  were  printed  and  are  being  distrib¬ 
uted  at  the  Star-Telegram,  at  TCU  by 
Shook  and  at  Bill  Weaver’s  Sporting 
Goods  Store,  which  also  obtained  a 
“franchise”  to  sell  baseball  caps  and  tee 
shirts  emblazoned  with  the  “official” 
Stranger  decal. 

Star-Telegram  circulation  director 
Faires  K^uykendall  said  that  while  85  per 
cent  of  the  paper’s  circulation  is  home- 
delivered,  there  has  been  “an  unusual 
amount  of  interest”  in  the  Strangers 
exhibited  to  circulation  employes  by  cus¬ 
tomers.  He  added  that  single  copy  sales 
are  up  some,  but  that  it  is  impossible  to 
determine  how  much  of  the  increase  can 
(Continued  on  page  20) 
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We  ¥raiited  to  mate 
a  strong  commitment  to 
more  scope  and  variety 
in  our  wire  news  reports 

Stewart  Spencer, 

Editor,  The  Charlotte  News 


TheTrend  Continues. 


The  largest  afternoon  daily  in  the  Carolinas  has 
begun  receiving  UPl’s  “A”  wire,  North  and  South 
Carolina  reports,  sports,  business  wire  and 
Newspictures  service. 

Their  decision  was  made  after  a  team  of  News 
Editors  conducted  a  week-long,  side-by-side 
comparison  of  GPl  and  the  newspaper’s 
other  wire  services. 

If  you’re  not  with  GPI,  perhaps^^^O 
The  Charlotte  News 
knows  something 
you  should  know. 

We’re  always  eager 
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1150  15th  Street,  N.W. 
Washington,  D.C.  20071 
Telephone  (202)  S3U-6173 


Fictional  team 

(Continued  from  page  18) 

be  directly  attributed  to  the  Strangers 
saga. 

Flemmons  explained  that  when  he 
began  writing  he  considered  the  project 
to  be  a  gamble.  And  just  in  case  the  qual¬ 
ity  could  not  be  sustained  he  made  plans 
to  scuttle  the  idea  in  a  hurry  if  that  be¬ 
came  necessary.  He  would  have  done  it 
by  crashing  the  team  airplane  or  perhaps 
had  it  hijacked  to  some  far  away  land. 

Executive  editor  Tinsley,  who  had  to 
make  the  final  decision  on  whether  to  go 
with  the  fiction  project,  went  in  with  his 
eyes  open. 

“I  knew  it  wasn’t  going  to  be  liked  by 
everybody,”  said  Tinsley.  “You  don’t 
get  100  per  cent  approval  on  anything  in 
a  newspaper,  not  even  on  comics.” 

Reaction  to  the  Adventures  of  the  Fort 
Worth  Strangers  began  early  Monday 
morning  after  the  first  stories  appeared 
on  Sunday.  An  irate  woman  telephone 
caller,  quoting  extensively  from  the  Bi¬ 
ble,  accused  Flemmons  of  being  an 
atheist. 

But  by  the  end  of  the  first  week  Flem¬ 
mons  made  this  assessment:  “It’s  weird. 
The  young  readers,  sort  of  the  National 
Lampoon  and  Mad  Magazine  genera¬ 
tion,  understand  and  they  like  it.  The 
hardcore  baseball  fans  are  just  furious.  I 
think  it’s  paying  off.  The  momentum 
seems  to  be  picking  up.  I  don’t  know 
how  long  it  will  last.” 

Editor  Tinsley  agreed  that  the  stories 
appear  to  be  more  appealing  to  younger 
readers.  At  first,  he  said,  reaction  was 
about  two-thirds  negative  and  one-third 
positive.  But  now,  he  added,  it  appears 
to  be  about  50-50. 

“There  is  no  middle  ground.  They 
either  like  it  or  hate  it,”  he  said. 

Burt  Hawkins,  director  of  public  rela¬ 
tions  for  the  Ranger  baseball  team,  is 
definitely  among  the  haters. 

“1  think  it’s  in  poor  taste  and  high- 
schoolish,”  Hawkins  said.  “Certainly 
when  they  call  them  the  ‘Strangers’  I 
think  they’re  trying  to  demean  the  team. 
Our  name  is  the  ‘Rangers.’  It’s  supposed 
to  be  humorous,  but  I  haven’t  heard 
anybody  laughing.” 

The  original  seed  of  an  idea  that  blos¬ 
somed  into  the  daily  adventures  of  the 
Strangers  came  from  Tinsley’s  wife, 
Anne,  who  recently  wrote  a  master’s 
thesis  based  on  a  book  about  a  mythical 
baseball  team:  “The  Universal  Baseball 
Association,  Inc.,  J.  Henry  Waugh, 
Prop.”  by  Robert  Coover. 

The  idea  of  elevating  the  Strangers  to 
daily  coverage  in  the  newspaper  came 
during  a  brain-storming  session  involving 
several  Star-Telegram  staff  members  and 
David  McHam,  acting  chairman  of  the 
Southern  Methodist  University  depart¬ 
ment  of  journalism.  McHam  was  serving 
as  a  consultant  to  the  newspaper  during 
the  summer. 


After  refining  and  developing  the  idea 
in  more  detail  the  staff  members  ap¬ 
proached  editor  Tinsley. 

“We  conceived  it  as  a  readership  proj¬ 
ect,”  said  Tinsley.  “We  decided  to  do  it 
from  a  news  standpoint,  with  a  little 
amateur  promotion.” 

That  promotion  consisted  entirely  of  a 
series  of  small  teaser  ads  scattered 
throughout  the  morning,  evening  and 
Sunday  editions  of  the  Star-Telegram 
during  the  week  prior  to  the  public  intro¬ 
duction  of  the  Strangers.  The  first  ad  said 
simply,  “Strange.”  The  second  one  said, 
“Stranger,”  until  finally  the  last  one 
said,  “Who  Are  The  Fort  Worth  Stran¬ 
gers?” 

The  key  to  the  whole  idea,  Tinsley 
said,  was  Flemmons,  who  besides  his 
duties  at  the  newspaper  had  written  two 
books  and  numerous  magazine  articles. 

“We  never  would  have  done  it  if 
Flemmons  had  not  been  on  the  staff,” 
Tinsley  said. 

Flemmons  played  baseball  at  Tarleton 
State  College  in  nearby  Stephenville  and 
had  played  for  $5  a  game  in  a  semi-pro 
league.  But  he  has  in  all  his  42  years 
attended  only  two  major  league  ball 
games  and  he  left  midway  through  the 
second  one  because  he  found  it  so  dull. 

Flemmons  said  he  was  against  the 
Stranger  idea  at  first. 

“I  still  have  doubts,”  he  said  after  the 
first  week.  “I  wasn’t  sure  it  could  be 
sustained  for  the  rest  of  the  season.” 

But  those  doubts  are  dissolving  as  pub¬ 
licity  grows.  Besides  the  wire  stories  and 
the  CBS  telecast,  one  Dallas  radio  sta¬ 
tion  (KVIL)  gives  a  nightly  Stranger 
summary  and  another,  WFAA-570,  has 
started  presenting  daily  Stranger  reports 
and  plans  to  simulate  a  play-by-play 
broadcast  of  the  final  game,  with  former 
Dallas  radio  announcer  and  mayor,  Wes 
Wise,  at  the  microphone. 

The  entire  cast  of  characters  “came 
out  of  my  head,”  said  Flemmons.  “I 
tried  scrupulously  not  to  associate  any  of 
the  players  with  the  Texas  Rangers,  for 
example.  None  of  them  are  even  re¬ 
motely  like  the  Rangers.” 

But  in  order  to  lend  an  aura  of  accu¬ 
racy,  Flemmons  was  aided  by  the  news¬ 
paper’s  public  affairs  editor,  Glenn 
Guzzo,  a  baseball  buff  extraordinaire. 

The  Strangers  began  their  public  per¬ 
formance  in  the  depths  of  despair,  losing 
their  first  reported  game  by  26  to  1.  But 
their  fortunes  took  a  remarkable  turn¬ 
around  when  team  manager  Winky 
Walmsley  was  dismissed  (after  being  ar¬ 
rested  for  kidnapping  a  dog)  and  replaced 
by  the  highly  unorthodox  Leonard  L. 
Leonard,  the  73-year-old  “baseball  im¬ 
mortal”  who  came  out  of  retirement,  to 

Under  his  “guidance”  they  have 
moved  into  the  thick  of  the  pennant 
chase  and  what  happens  is  anyone’s 
guess — not  even  Flemmons  knows  yet. 

“It’s  become  a  talking  story,”  ob¬ 
served  Tinsley.  “Whether  the  people  like 
it  or  not,  everybody’s  talking  about  it.” 
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Number  one  in  quality.  Number 
one  in  uniformity.  Number  one  in 
trouble-free  press  runs.  No  other 
ink  can  match  U.S.  news  inks  for 
web  offset,  letterpress,  and  diLitho. 

We  bring  together  the  most  ad¬ 
vanced  technology  with  the  down- 
to-earth  know-how  developed  over 
50  years  of  making  inks  for  news¬ 
papers.  That  is  why  U.S.  inks 
continue  to  establish  new  standards 
of  performance  and  dependability. 

Every  U.S.  ink  is  formulated  for 


the  press  and  paper.  Each  ink  has 
the  right  body  and  flow  for  the  press 
on  which  it  is  to  run,  maintaining 
excellent  distribution  from  inking 
rollers  to  the  printing  cylinder. 
Halftones  print  clean  and  sharp, 
solids  lay  down  evenly.  And  as 
paper  weights  and  qualities 
dwindle,  we  keep  working  harder 
to  minimize  showthrough,  picking 
and  linting. 

What  about  mileage?  We  think 
we’re  number  one  there,  too.  For 


number  one  printing  impressions, 
use  number  one  inks  from  U.S. 

U.S. 

Printinq 
Ink 

East  Rutherford,  NJ;  Cincinnati,  OH; 
Jacksonville,  FL;  Dallas,  TX;  San 
Francisco,  CA;  Los  Angeles,  CA 
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Qirj^ler^  problems  ultimately 
wont  be  solved  in  Congress, 
theTreasury  CM*  the  banks. 
But  in  the  marketplace. 


You’ve  been  hearing  a  lot  about  Chrysler  lately. 
Most  of  it  bad. 

We’ve  lost  a  lot  of  money.  And  we’ve  com¬ 
mitted  the  unpardonable  sin  of  asking  the  govern¬ 
ment  for  help. 

We’ve  tried  to  answer  your  questions  openly 
and  publicly.  But  bad  news  makes  better  newspaper 
copy  than  gcxxl  news. 

You,  the  American  car-buyer,  are  our  constitu¬ 
ency.  So  it  is  vital  that  we  reach  you  with  our  side 
of  the  story. 

That  Chrysler  products  are  the  right  kind  of 
products.  Not  the  wrong  kind.  That  we’re  going  to 
be  around  to  service  them.  For  a  long  time. 

That  right  now  is  a  particularly  good  time  to 
buy  Chrysler  cars  and  trucks. 

We  need  your  business  right  now. 

Because  the  only  way  Chrysler  can  solve  its 
problems  is  by  selling  its  products. 

In  the  marketplace. 

Are  Americans  willing  to 
buy  Chrysler  products? 

At  the  moment  you’re  buying  them  at  a 
record  rate. 

In  the  last  ten  days  of  August,  you  bought 
70  thousand  cars  and  trucks.  Our  $400  rebates  are 
working.  For  the  first  ten  days  in  September,  the 
momentum  is  continuing.  You  bought  another  35 
thousand.  The  highest  sales  record  for  the  period 
in  Chrysler  history. 


Are  Americans  still  willing  to  buy  Chrysler 
products.^  You’ll  find  the  answer  to  that  one  in  the 
marketplace. 

Arc  Chrysler  products  behind 
the  times? 

Today  we’ve  got  a  gas  conscious  market  that 
is  moving  to  Chrysler’s  strength.  Small  cars. 

In  1980  Chrysler  will  provide  America  with 
almost  half  a  million  4-cylinder  cars.  And  750 
thousand  6-cylinder  cars. 

With  all  our  4-  and  6-cylinder  engines,  we 
estimate  Chrysler  will  continue  to  have  the  highest 
average  gas  mileage  of  the  Big  3  in  1980. 

If  you  want  to  buy  a  gas  guzzler,  you’d  better 
see  somebody  else.  Not  Chrysler. 

In  1981,  Chrysler  will  market  a  new  fleet  of 
front-wheel  drive  compacts. 

These  new  Chrysler  compact  front-wheelers 
will  have  more  room  in  them  than  GM’s  X  cars 
and  still  get  an  estimated  25  miles  per  gallon. 

In  all  we  will  market  about  1  million  4-cylinder 
front-wheel  drive  cars  in  1981. 

That’s  more  than  GM.  More  than  Ford.  More 
than  anybody  in  America. 

Chrysler  will  also  offer  you  an  efficient  new 
luxury  car  in  1981.  Equipped  with  the  most 
advanced  electronic  systems  standard. 

If  anybody  is  behind  the  times,  it  isn’t  going 
to  be  Chrysler. 


Doesn’t  Chrysler  have  more 
problems  than  anyone  can  solve? 

For  years  Chrysler  has  built  cars  and  kept 
them  in  a  sales  bank.  Waiting  for  dealer  orders. 

When  the  gas  crisis  hit,  the  sales  bank  inven¬ 
tory  shot  up  to  80  thousand  units.  That  inventory 
cost  us  100  million  dollars  in  handling  and  interest 
charges  alone. 

Chrysler  will  build  cars  in  the  future  to  fill 
dealer  orders.  Not  to  fill  parking  lots. 

Chrysler  Leasing  Corporation  has  the  respon¬ 
sibility  to  sell  its  own  used  cars. 

When  the  used  car  market  collapsed  in  April, 
due  to  the  energy  crisis,  it  cost  Chrysler  81  million 
dollars  in  losses.  In  June  of  1980,  we  will  be  out  of 
the  used  car  business.  For  good.  And  leave  it  to 
our  dealers. 

Chrysler  has  had  some  very  old  plants  that 
should  have  been  closed  years  ago.  Several  of  these 
have  been  or  will  be  clos^  in  the  next  six.  months. 
We  will  save  85  to  SK)  million  dollars  of  premium 
costs. 

We  are  taking  the  painful  step  of  cutting  our 
salaried  work  force  by  some  8500  people.  For  a 
savings  of  204  million  dollars  annually. 

But  because  nothing  is  more  important  in  the 
marketplace  than  product  quality,  we  have  added 
256  quality  control  people. 

All  in  all,  we  have  cut  costs  by  more  than 
650  million  dollars  so  far  this  year. 

But  not  one  cent  has  come  at  the  expense  of 
any  future  product  programs. 

That’s  a  mistake  Chrysler  has  made  in  the 
past.  But  not  this  time. 

You  have  to  know  what  your  problems  are 
before  you  can  solve  them.  We  know  what  they  are. 
We  know  how  to  solve  them. 

Just  how  much  help  does 
Chrysler  need? 

We  need  the  help  of  every  American  who  has 
an  interest  in  what  happens  to  Chrysler. 

We  have  asked  our  suppliers  to  absorb  infla¬ 
tionary  costs  that  represent  a  savings  to  Chrysler 
of  more  than  150  million  dollars.  Which  they  have 
done. 

We  have  asked  the  UAW  for  a  two  year  freeze 
on  wages  and  benefits. 

We  have  asked  our  banks  and  other  lenders  to 
keep  in  place  our  lines  of  credit  of  4.8  billion. 


We  have  asked  the  governors  of  states  where 
we  have  major  facilities  for  more  than  300  million 
dollars  in  assistance. 

We  have  eliminated  all  merit  increases  in 
salary.  And  two  weeks  ago  we  reduced  the  salaries 
of  the  top  1700  managers  and  executives  by  up 
to  10%. 

Each  year  Chrysler  must  spend  hundreds  of 
millions  to  meet  government  regulations.  GM 
spends  huge  sums  as  well  but  they  can  spread  these 
expenses  over  four  times  as  many  cars  for  a  much 
lower  cost  per  unit. 

We  are  asking  the  government  for  assistance 
in  the  form  of  loan  guarantees.  Subject  to  a  pay¬ 
back  of  every  dollar. 

We  are  not  asking  for  a  hand-out  or  a  bail-out. 

We  just  want  to  compete  in  a  free  market  on 
an  equal  basis. 

More  than  anything  else,  we  need  the  support 
of  the  American  car-buyer.  The  prime  beneficiary 
of  fair  competition  in  the  marketplace. 

Is  Chiysler  mamgement  Strong 
enough  to  turn  Chrysler  around? 

Months  before  the  President  of  the  United 
States  advised  Chrysler  to  restructure  its  manage 
ment,  we  went  out  and  hired  the  best  brains  in  the 
business. 

We  talked  leading  industry  consultants  into 
joining  Chrysler  full  time.  To  improve  manufac¬ 
turing  quality.  And  to  put  tighter  controls  on 
purchasing. 

We  lured  young  men  of  the  highest  potential 
away  from  some  of  our  competitors  to  put  some 
teeth  in  our  marketing  efforts.  Men  who  will  figure 
a  dozen  ways  to  do  what  everyone  else  says  is 
impossible. 

The  new  management  of  Chrysler  is  in  a 
fighting  mood.  And  a  confident  mood.  There  is  not 
an  ounce  of  quit  in  our  makeup. 

We  are  going  to  make  it.  And  we  are  going  to 
make  it  in  the  marketplace. 


LeeA.Iacocca 

Chairman,  Chrysler  Corporation 


ROP  color  ads  benefit 
newspaper  as  a  whole 


ROP  color  makes  newspapers  more 
profitable  by  increasing  both  linage  and 
readership  according  to  ad  directors 
from  the  winning  papers  in  E«&P’s  1979 
color  advertising  awards  contest. 

They  believe  color  increases  read¬ 
ership  by  making  newspapers  more  at¬ 
tractive  to  prospective  buyers  and  in¬ 
creases  linage  by  intensifying  competi¬ 
tive  pressures  among  advertisers  since 
color  ads  generate  more  response  from 
consumers. 

“Color  enhances  the  advertiser’s  re¬ 
sults,  and  any  time  he  gets  good  results 
he’s  inclined  to  reinvest  in  that 


medium,’’  commented  Robert  Keim,  ad¬ 
vertising  director  of  the  Philadelphia 
Bulletin,  which  won  E&P  awards  for 
best  retail  and  national  color  ads  in  the 
over  250,000  circulation  classification. 

“Color  increases  the  pulling  power  of 
newspaper  advertising  generally  four  to 
11  times,’’  Keim  continued.  “We  use 
that  in  our  selling.  Color’s  not  there  just 
to  be  pretty.  We  look  upon  it  as  a  profit 
center — one  that  we  take  great  care  of.’’ 

He  mentioned  that  the  Bulletin  has  a 
“color  team”  made  up  of  advertising  and 
production  personnel  who  meet  weekly 
to  “assess”  the  paper’s  color  ads  and 


whatever  new  color  processes  are  avail¬ 
able.  The  team  then  makes  recom¬ 
mendations  to  the  paper’s  advertisers  on 
how  to  use  its  color  capability  most  ef¬ 
fectively. 

Keim  said  the  Bulletin  runs  25  to  30 
color  ads  a  week,  mostly  from  retailers, 
food  chains,  and  national  food  advertis¬ 
ers. 

“We  have  a  lot  of  success  stories 
about  color,”  he  stated.  “Coupon  redemp¬ 
tion  with  color  is  extremely  high.” 

“Our  use  of  color  has  been  an  effec¬ 
tive  tool  in  building  circulation,”  de¬ 
clared  Jim  McComb,  ad  director  of  the 
Eugene  Register-Guard,  winner  for  best 
national  color  ad  in  the  under  100,000 
circulation  group.  “It  has  certainly  in¬ 
creased  the  use  of  color  ads  from  a  com¬ 
petitive  standpoint.  If  your  competition 
is  using  color  and  drawing  all  the  action, 
you  better  use  color  too.” 

Remarking  that  his  paper  charges  ad¬ 
vertisers  a  premium  for  using  color,  he 
said  “color  brings  in  more  revenue 
though  it  costs  more  to  run  it.” 

McComb  estimated  the  Register- 
Guard  runs  11-14,000  inches  of  color  a 
month,  or  about  125-150  ads,  on  a  129 
inch  page. 

The  Oregon  Statesman  in  Salem  won 
the  award  for  best  retail  color  ad  in  the 
under  100,000  circulation  group. 

The  Statesman’s  marketing  director, 
Wayne  Vann,  maintained  that  his  pa¬ 
per’s  frequent  use  of  editorial  color  helps 
boost  its  color  advertising  which  in  turn 
can  increase  black  and  white  lineage  as 
well. 

“We  made  a  conscious  decision  in 
1976  to  run  a  lot  of  editorial  color.  It  adds 
to  our  credibility  in  selling  color  advertis¬ 
ing,”  Vann  explained,  adding  that  edito¬ 
rial  color  also  aided  the  sale  of  color  ads 
by  making  the  paper  look  more  attrac¬ 
tive. 

“We  aggressively  promote  color  and 
have  competitive  rates  to  encourage 
color  in  advertising,”  he  continued.  “It’s 
a  mistake  for  newspapers  to  price  them¬ 
selves  out  of  the  color  market.  It  helps 
bring  in  more  advertising.  Invariably 
competitors  run  larger  space  black  and 
white  ads  or  color  to  compete.  Color’s  a 
superb  competitive  tool.” 

Vann  said  the  Statesman  has  “no  size 
restrictions”  for  color  ads.  “We’ll  run  a 
one  inch  ad  in  color,  but  they’re  rarely 
less  than  half  a  page.” 

Bob  Moore,  ad  director  of  the  Port¬ 
land  Oregonian,  agreed  with  Vann  that 
“good  color  increases  color  advertis¬ 
ing.”  The  Oregonian  won  the  award  for 
best  retail  color  ad  in  100-250,000  circu¬ 
lation  division. 

“Color  has  helped  keep  business  in  the 
paper  that  otherwise  might  have  gone  to 
some  other  medium,”  Moore  contended. 
“Good  color  ads  sell  more  merchandise, 
and  our  vendors  say  good  color  increases 
their  sales  .  .  .  During  a  tight  newsprint 
situation,  it  doesn’t  require  any  more 
(Continued  on  page  28) 
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PPIs...  bioavailability...  proper  useof  medicines 
...DNA  research. ..drug  recalls  and  seizures... 

HEALTH  CARE  QUESTIONS 
ARE  USUALLY  COMPLEX 
...BUT  WE  CAN  HELP  YOU 
WITH  THE  ANSWERS 

A  year  ago  we  resumed  publication,  on  a  bimonthly  basis,  of 
our  popular  "Health  Highlights."  Each  issue  deals  with  a  public 
concern  in  the  field  of  health  care-sometimes  only  one  facet 
of  a  problem,  if  the  overall  question  is  highly  complex.  The 
subject  and  the  essential  facts  are  presented  succinctly,  usually 
on  one  page,  and  we  offer  our  corporate  opinion  (clearly  la¬ 
beled,  we  might  add).  Most  of  those  who  receive  "Health 
Highlights"  say  they  have  found  it  a  helpful,  thought- 
provoking  aid  to  them  in  their' coverage  of  health  care  and 
pharmaceutical  issues. 

"Health  Highlights"  is  free.  To  get  on  the  mailing  list,  or  to 
obtain  a  sample  copy,  write  or  call; 

David  R.  Richards 
(317)261-2271 

"EHealth  Highlights"  is  just  one  of  the  many  ways  in  which  we 
at  Lilly  are  trying  to  make  our  information  resources  and  our 
experts  available  to  reporters,  columnists,  rxlitorial  writers,  pro¬ 
ducers,  and  directors.  If  you  think  we  may  have  information 
you  need,  |ileasecall: 

Ron  Culp  or  Russ  Durbin 

(317)  261  -3655  (317)  261  -3570 

WE  WANT  YOU  TO  KNOW  ABOUT  US  AND  OUR  BUSINESS 

in  the  Research,  [development.  Manufacturing,  and  Marketing 
of  Human  Health,  Agricultural,  and  Cosmetic  Products. 


Eli  Lilly  and  Company,  PO.  Box  618,  Indianapolis,  Indiana  46206 
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Successful  color  user 
switching  to  b&w  ads 


By  Andrew  Radolf 

Color  retail  ads  in  newspapers  gener¬ 
ate  more  response  than  those  in  black- 
and-white,  but  problems  remain  with  the 
quality  of  reproduction  which  diminish 
color’s  potential  effectiveness  believes 
Benjamin  H.  Doroff,  executive  vicepres¬ 
ident,  sales-promotion,  of  John  Wana- 
maker’s  in  Philadelphia. 

DorofTs  ad  for  Wanamaker’s,  “The 
gathering  of  the  clans,”  ran  in  the 
Philadelphia  Bulletin  on  September  15, 
1978  and  won  Editor  «&  Publisher’s  1979 
award  for  best  retail  color  ad  appearing 
in  newspaper  with  over  250,000  circula¬ 
tion.  The  Bulletin  and  Wanamaker’s  will 
share  the  E&P  award. 

“Gathering  of  the  clans”  also  received 
the  National  Retail  Merchants  Associa¬ 
tion’s  retail  ad  of  the  year  award  in  1978. 

The  prize-winning  ad  features  a  full 
color  illustration  of  the  head  and  shoul¬ 
ders  of  a  tartan-clad  Scottish  bagpiper.  A 
red  plume  projecting  up  from  his  black 
busby  headdress  guides  the  reader’s  eyes 
to  the  top  of  the  ad  illustrating  the  variety 
of  wool  sweaters  available  at  Wana¬ 
maker’s. 


“The  ad  showed  a  wide  range  of  mer¬ 
chandise  in  the  color  you  could  buy  it,” 
Doroff  explained.  “Using  color  was  also 
an  expression  of  Wanamaker’s  personal¬ 
ity.  We  wanted  to  impress  our  image  on 
the  public.  The  whole  graphic  and  color 
approach  was  part  and  parcel  of  our 
message.” 

He  said  his  department  has  won 
“scores  of  awards”  for  its  color  advertis¬ 
ing  from  the  NRMA,  Retail  Advertising 
Week,  and  both  the  Philadelphia  and 
New  York  art  directors’  societies.  His 
department  has  also  won  “about  10” 
awards  from  E«&P  for  its  color  ads  in 
newspapers. 

“The  newspaper  has  a  tremendous 
advantage  if  it  exercises  its  full  color  re¬ 
production  potential,”  Doroff  stated. 
“You  can  expect  better  response  to  a 
color  ad.  Instead  of  saying  in  black- 
and-white  that  the  merchandise  comes  in 
bonfire  red,  you  can  show  it.  We  always 
have  a  lot  of  public  reaction.  Color  ads 
are  much  more  subject  to  recall.” 

He  cited  customers  being  able  “to  see 
a  color  ad  and  come  back  to  it  or  save  it” 
as  another  leading  advantage  of  using  it 
in  newspapers  and  continued,  “In  tv  you 


don’t  have  the  advantage  of  being  rela¬ 
tively  alone.  Everything’s  in  color.  If  a 
four  color  ad  uses  a  large  space,  you  also 
control  where  you  are  in  the  paper.” 

However,  Doroff  claims  poor  repro¬ 
duction  of  color  is  the  key  factor  hamper¬ 
ing  its  widespread  use  in  newspapers  by 
advertisers. 

“We’re  at  the  mercy  of  accurate  re¬ 
production,”  he  remarked.  “The  early 
runs  and  the  late  runs  usually  have  the 
most  poor  reproduction,  and  they  are  the 
runs  which  go  to  home  delivered  areas. 
The  last  runs  reach  the  most  affluent 
customers  .  .  . 

“The  problem  is  most  newspapers 
have  not  made  the  most  of  existing 
technology.  Little  newspapers  have  gone 
over  to  offset  and  that  has  created  better 
reproduction,  but  even  if  large  papers 
continue  to  print  letterpress  there  are 
still  tremendous  improvements  available 
that  have  not  been  made  .  .  .  like  putting 
in  new  types  of  plastic  plates.” 

Despite  his  great  success  with  color, 
Doroff  stated  he  expects  his  use  of  it  “to 
decrease”  because  Wanamaker’s  is 
switching  its  emphasis  from  illustrations 
to  photographs  in  its  ads. 

“We  want  a  much  more  realistic  am¬ 
biance,”  he  commented  and  added  the 
photographs  will  be  mostly  black-and- 
white  because  color  photos  “don’t  come 
out  as  exciting  as  illustration  where  we 
control  every  step  of  the  way.” 

He  mentioned  that  Wanamaker’s  is  in¬ 
creasing  its  use  of  magazine  advertising 
which  “give  good  results  in  reaching 
specialized  audiences”  and  have  “tre¬ 
mendous  color  reproduction.” 

Wanamaker’s  has  stepped  up  its  direct 
mail  color  advertising  as  well. 

Nevertheless,  Doroff  asserted  that  he 
has  no  plans  to  abandon  newspaper  ad¬ 
vertising. 

“1  foresee  newspapers  remaining  our 
major  medium  for  a  good  many  years  to 
come,”  he  declared. 

Robert  Keim,  ad  director  of  the 
Philadelphia  Bulletin  which  is  co-winner 
with  Wanamaker’s  of  E«&P’s  color 
award,  attributed  his  paper’s  superior 
color  reproduction  with  letterpress  to 
“the  craftsmanship  of  the  people  in  the 
pressroom.” 

When  "gathering  of  the  clans,”  ap¬ 
peared,  the  Bulletin  was  still  employing 
stereo  plate  making.  Keim  remarked  that 
the  paper  did  not  introduce  any  new 
technology  in  reproducing  the  prize  win¬ 
ning  color  ad. 

“The  material  from  Wanamaker’s  was 
superior,”  the  ad  director  stated.  “Our 
care  was  in  direct  proportion.  It’s  a 
partnership.  Both  the  stereo  department 
and  the  people  who  monitor  the  presses 
took  great  pride  in  their  work.” 

The  Bulletin  has  discontinued  stereo 
plating  and,  Keim  reported,  “is  now 
using  the  NAPP  system”  of  polymer 
plate  making. 

“We  expect  even  better  color  with  the 
NAPP  system,”  he  said. 


Want  a 
sure  "bet" 
on  linage 
building? 


INAE  can  help  improve  your  linage  and  revenue.  We  know  the  problems  you 
face.  We  help  to  solve  them  every  day  for  many  of  our  almost  1 ,000  member 
newsptapers.  Our  educational  and  sales  training  materials  reflect  the  input  of 
hundreds  of-  advertising  executives  like  yourself  .  .  .  that's  why  they  are  so 
valuable. 

INAE's  Sales  &  Idea  Book,  for  example,  is  packed  with  adaptable,  salable 
ads.  Our  Copy  &  Layout  Course  and  14-part  Positive  Selling  staff  training 
program  have  both  been  instrumental  in  improving  over  600  newspaper  ad 
staff's  selling  techniques.  These  are  just  a  few  of  the  benefits  INAE  membership 
can  bring  to  your  newspaper.  Let  us  prove  to  you  how  we  can  help  build  your 
linage. 

If  you're  a  daily  newspaper  and  want  information  on  our  money-back 
guarantee  membership  offer,  call  us  collect  (21 7/442-1068)  or  write:  INAE 
P.  O.  Box  147,  Danville,  Illinois  61832. 


International  Newspaper  Advertising  Executives 
P.O.  Box  147,  Danville,  Illinois  61832 
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DOW  CHEMICAL  U.S.A. 


STYROFOAM  U  a  registered  trademark  of 


The  Dow  Chemical  Company.  We  ask  that  it 


only  he  used  to  Identify  products  sold  by  Dow 


under  that  brand  name. 


Wiitf  M  ^  m 'm  &  m 


Please  send  me  information  on  the  areas  checked  below: 

□  T rademark  Use  Bulletin 
STYROFOAM  brand  insulation  for: 

□  Residential  □  Retrofit  □  Roofing 

□  Low  Temp  □  Commercial  □  Agricultural  Buildings 
Other  products: 

□  Flotation  □  Crafts  □  Mastics  □  Panel  Core 


NAME. 


ADDRESS. 


Dow  Chemical  U.S.A. 
STYROFOAM  Brand  Products 
2020  Building 
Midland,  Ml  48640 


CITY. 


.STATE. 


:ip. 


Restaurant  review 
found  libelous 

A  bi-weekly  entertainment  tabloid  has 
been  ordered  to  pay  a  Florida  restauran- 
teur  $23,000  as  a  result  of  an  unfavorable 
review  it  carried  in  1977. 

A  six  member  jury  ruled  last  week  that 
Good  Times  must  pay  Saul  Hochman, 
owner  of  The  Caves  restaurant  of  Fort 
Lauderdale,  $10,000  in  general  damages 
and  $13,000  in  punitive  damages. 

David  MacKenzie,  attorney  for 
Richard  Branciforte,  Good  Times  pub¬ 
lisher  who  wrote  the  review,  said  he 
plans  to  file  motions  before  a  Circuit 
court  judge  seeking  to  either  overturn  the 
jury’s  decision  or  to  get  a  new  trial. 

The  original  review  of  the  restaurant 
appeared  in  the  February  1-14,  1977  edi¬ 
tion  of  Good  Times.  It  then  appeared  in 
an  abridged  version  as  part  of  a  “mini¬ 
review”  column  for  several  months. 

Hochman  said  he  did  not  take  action 
against  the  original  review,  but  only  after 
he  discovered  after  three  or  four  months 
that  Good  Times  was  continuing  to  run 
the  mini-review. 

Good  Times  dropped  the  mini-review 
of  Hochman’s  restaurant  after  his  attor¬ 
ney  contacted  the  paper. 

During  the  libel  trial,  Hochman  tes¬ 
tified  that  his  profits  did  not  drop  after 
the  bad  review  and  he  did  not  produce 
any  witnesses  who  read  the  review.  He 


told  the  jury,  however,  that  his  business’ 
reputation  had  been  damaged. 

In  his  review,  Branciforte  said  the 
restaurant  offered  “rock-hard  Italian 
bread,  pricey  steaks  and  indifferent 
cooking.”  He  said  he  had  ordered  his 
steak  medium  rare  and  “it  was  parched 
beyond  recognition.”  The  headline  on 
the  review  said:  “Avoid  the  Cave  at  all 
costs.” 

Hochman  said  Branciforte  got  a  bad 
meal  because  the  regular  broiler  chef  had 
gone  home  early  and  the  substitute  pre¬ 
pared  his  steak. 

Hochman  said  he  will  use  a  portion  of 
the  $23,000  to  pay  his  legal  fees  and  do¬ 
nate  the  rest  to  aid  victims  of  the  recent 
Hurricane  David. 

“We  didn’t  sue  just  for  the  money,” 
he  said. 

Weekend  magazine 

Cocoa  (Fla.)  Today  began  publication 
of  a  Friday  entertainment  magazine  Au¬ 
gust  31,  entitled  "TGIF”.  The  tabloid 
Friday  magazine  is  primarily  a  preview 
magazine  offering  Central  Florida  read¬ 
ers  an  advance  glimpse  of  events 
scheduled  for  the  weekend  and  the  fol¬ 
lowing  week.  TGIF  carries  complete  list¬ 
ings  of  area  clubs,  restaurants,  lounges 
and  other  recreation  facilities  or  attrac¬ 
tions  in  the  Brevard  County  area.  Dan 
Gibson,  Today  features  editor,  has  been 
assigned  the  editing  chore  for  the 
magazine. 


Color  benefits 

(Continued  from  page  24) 

paper  to  run  color.  From  that  stand¬ 
point,  color’s  also  been  helpful  to  our 
profitability.” 

The  Shreveport  Times-Journal  re¬ 
ceived  the  award  for  best  national  color 
ad  in  the  100-250,000  circulation  group. 

The  Times-Journal’s  ad  director,  Tom 
Huddleston,  said  he  had  “no  doubt”  that 
running  color  “causes  more  people  to 
use  color.  If  one  retailer  tries  color,  then 
his  competition  generally  is  going  to  try 
it.” 

Huddleston  stated  that  he  knows  of 
many  cases  “where  advertisers  would 
not  have  stayed  in  the  paper  if  he  didn’t 
have  color  available  to  him.  You  can  sell 
more  space  using  color.  It  gives  you  a 
different  dimension.  We  put  great  em¬ 
phasis  on  color.  It  spruces  up  the 
paper.” 

Pointing  out  that  color  ads  have  better 
readership,  he  concluded,  “They  aid  and 
abet  circulation,  and  increased  circula¬ 
tion  is  the  name  of  the  game.” 

500  on  Sunday 

Price-per-copy  of  the  Springfield 
(Mass.)  Sunday  Republican  has  been  in¬ 
creased  from  35  cents  to  50  cents,  with  a 
spokesman  for  the  Newhouse  Newspa¬ 
pers  property  citing  increased  produc¬ 
tion  costs. 


DAHLGREN’i  . 


the  most  innovative  machine  to 
hit  the  Newsprinting  Industry  in  DECADES 


SYSTEM 


Investigate  how  your  existing  letterpress  equipment  can  be  converted  to  this 
revolutionary  new  technology  allowing  your  paper  to  take  advantage  of  — 


•  LOWER  NEWSPRINT  WASTE... 

•  INCREASED  PRODUCTION... 

•  HIGHER  QUALITY... 


DAHLGREN  MANUFACTURING  COMPANY 


3305  MANOR  WAY,  DALLAS,  TEXAS  75235 
IN  TEXAS  AND  CANADA  TEL  (214)  357-4621 
TOLL  FREE  800-527-4684 
TELEX  73-0329  DAHLGREN  DAL 


10  AVE  EMILE  de  MOT 
1050  BRUSSELS,  BELGIUM 
TEL.:  02/648  19  43 
TELEX:  25-604  DAHLBR  8 
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Canon  is  making  news  with  their  NP-1824.  It 
makes  copies  on  plain  paper  in  four  large  sizes 
up  to  18  by  24  inches— larger  than  a  full 
newspaper  page. 

So  you  can  make  one-piece  copies  of 
newspaper  proofs,  advertising  layouts,  archi¬ 
tectural  elevations,  engineering  schematics. 
Also  translucent  originals  for  diazo  machines. 
And  get  Canon's  superb  image  quality  as  well. 

It's  really  unsurpassed.  Because  while  most 
other  plain  paper  copiers  are  variations  of  the 
same  technological  development,  the  NP-1824 
incorporates  a  unique  technology  based  on 
the  same  principles  as  fine  photogravure 
printing. 

As  a  result,  solid  black  areas  stay  black— no 
grainy  edge  effect.  Whites  stay  white.  And  all 
half-tones  in  between  are  reproduced  with 
striking  fidelity.  So  you  can  copy  difficult  to  “ 
reproduce  originals  like  finely  detailed  sche¬ 
matics,  computer  fan-fold  printouts,  colored 
renderings  and  illustrations,  even  photo¬ 
graphs— and  get  compliments  instead  of  com- . 
plaints  on  the  results. 

They  come  out  perfectly  dry,  so  you  can 
write  or  color  on  them  right  away. 

The  NP-1824  is  versatile,  convenient  to  use 
and  simple  to  operate.  You  can  make  copies 
using  either  sheet  mode  or  book  mode.  Copy 
onto  11"  X 17"  ledger,  12"  x  18"  tabloid,  17"  x 
22"  or  18"  X  24"  newspaper-size  sheets.  And 
because  the  NP-1824  incorporates  a  double¬ 


deck  paper  loading  system,  you  can  switch 
from  one  size  to  another  with  a  touch  of  a 
button. 

It's  fast,  too.  In  sheet  mode,  it  produces  up 
to  10  copies  per  minute  on  18"  x  24"  sheets, 
and  up  to  20  per  minute  on  11"  x  17"  sheets. 
Another  advantage:  in  book  mode  you  can 
automatically  make  multiple  copies  of  one  origi¬ 
nal.  Simply  pre-set  the  Copy  Dial  for  1  to  25 
copies.  Or  set  Copy  Dial  at  ‘‘M”  for  26  or  more 
copies. 

And  the  NP-1824  is  reliable.  It's  built  by 
Canon,  a  company  with  a  long-standing  repu¬ 
tation  for  both  high  quality  optics  and  business 
machines.  And  backed  by  a  nationwide,  full- 
service  organization. 


For  more  information,  send  in  the  coupon. 
Better  still,  see  first-hand  what  the  NP-1824 
is  capable  of  doing.  Enclose  with  the  coupon 
something  you'd  like  copied  on  the  NP-1824. 
We'll  deliver  to  you  your  original,  our  copy,  and 
full  details  and  specs. 

^  □  Please  have  a  salesperson  contact  me.  ^ 

I  □  Please  send  information  on  the  NP-1824.  | 

■  □  I  am  enclosing  material  to  be  copied  Show  me  ■ 

what  the  NP-1824  can  do.  EP0929  ■ 


Canon 

PLAIN  mPER  COPIER 

DI3I824 


I  Copier  Division  Canon  USA,  Inc.,  I 

^10  Nevada  Drive,  Lake  Success,  New  York  1104^ 


Canons  bio  neiusmaher 


Employment 
ads  outgain 
other  categories 

Expenditures  for  employment  adver¬ 
tising  in  the  classified  sections  of  daily 
newspapers  continued  to  outgain  all 
other  categories  in  July  and  for  the  first 
seven  months  of  1979,  according  to  the 
Newspaper  Advertising  Bureau,  Inc., 
despite  the  slowing  in  the  economy. 

Classified  employment  advertising  in¬ 
creased  23.0%  in  July  and  29.1%  for  the 
first  seven  months  of  1979.  Through 
July,  classified  employment  advertising 
amounted  to  $677.6  million.  Other 
categories  of  classified  advertising  in 
daily  newspapers  showed  gains  as  fol¬ 
lows: 

In  July,  classified  real  estate  advertis¬ 
ing  increased  15.0%;  automotive  clas¬ 
sified  inched  up  0.3%  and  all  other  clas¬ 
sified  rose  11.5%. 

For  the  first  seven  months  of  1979,  real 
estate  classified  gained  17.1%  and 
amounted  to  $757.6  million;  automotive 
classified  rose  10.6%  and  amounted  to 
$649.4  million  and  all  other  classified 
went  ahead  13.3%  to  $508.7  million. 

Overall,  July  expenditures  for  clas¬ 
sified  advertising  in  daily  newspapers  in¬ 
creased  13.0%.  For  the  seven  months. 


total  classified  gained  12.6%  and 
amounted  to  $2.6  billion. 

The  Bureau  bases  its  estimates  of  clas¬ 
sified  advertising  on  linage  measure¬ 
ments  by  Media  Records,  Inc.  and  re¬ 
ports  from  a  number  of  its  member 
newspapers. 

State’s  top  court 
to  rule  on  closing 

The  Washington  state  Supreme  Court 
will  hear  arguments  on  November  13  in  a 
challenge  by  a  newspaper  of  a  County 
Superior  Court  judge’s  decision  to  close 
a  pre-trial  hearing  in  a  murder  case. 

A  five-member  panel  of  the  state  Su¬ 
preme  Court  recently  denied  a  motion  to 
dismiss  the  challenge. 

The  Bellingham  (Wash.)  Herald  wants 
the  state’s  high  court  to  rule  that  What¬ 
com  County  Superior  Court  Judge  Jack 
Kurtz  was  in  error  when  he  closed  a  pre¬ 
trial  hearing  on  a  motion  to  suppress  evi¬ 
dence  in  the  Jo  Tharp  murder  case. 

Judge  Kurtz  had  sought  to  dismiss  the 
lawsuit  brought  by  the  newspaper,  based 
on  the  recent  Gannett  vs.  C)ePasquale 
decision  by  the  U.S.  Supreme  Court. 
That  decision  stated  that  the  Sixth 
Amendment  does  not  guarantee  a  public 
right  of  access  to  criminal  pre-trial  hear¬ 
ings. 


News  photographer 
killed  in  crash 

A  photographer  for  the  Woodbridge 
(N.J.)  News  Tribune  was  killed  and  a 
second  photographer  was  injured  when  a 
single-engine  plane  they  were  aboard 
crashed  in  Greenwich,  Connecticut. 

Harold  Crystal,  52,  the  pilot  of  the 
plane  was  killed  and  Stuart  Sup,  36,  was 
injured.  Crystal  was  not  on  assignment 
for  his  newspaper  at  the  time,  but  was 
believed  to  be  flying  on  a  job  in  connec¬ 
tion  with  Aeropix,  an  aerial  photography 
service  he  operated  when  not  working  at 
the  News  Tribune.  Sup  was  not  an 
employee  of  the  newspaper. 

Crystal  worked  for  the  now  defunct 
Newark  Evening  News  from  1948  until  it 
folded  in  the  early  1970’s.  He  worked  as 
a  freelance  photographer  until  joining  the 
News  Tribune  in  1978. 

To  reconsider 

Judges  in  Chittenden  County  Superior 
Court,  Burlington,  Vt.,  have  agreed  to 
reconsider  an  earlier  ruling  that  Linda 
Burns,  wife  of  former  Vermont  Lieuten¬ 
ant  Governor  Brian  Brians,  is  a  public 
figure.  The  court  had  dismissed  a  libel 
suit  brought  by  Mrs.  Burns,  of  Bur¬ 
lington,  against  the  Barre-Montpelier 
Times  Argus. 


19791 

Penney-Missouri  Awards 

To  recognize  excellence  of  newspaper  coverage  that 
enhances  the  quality  of  life  in  today^s  society. 

$13,000  to  Winners  for  the  best... 

•  Sections  dealing  with  people,  families  and  their  lifestyle 

•  Article  and  series  reporting  on  a  contemporary  subject 

•  Article  or  series  on  a  subject  of  consumer  concern 

•  Article  or  series  on  fashion  and  clothing  coverage 

For  additional  information,  write  or  telephone: 


Penney-Missouri  Awards 
School  of  lournaiism 
University  of  Missouri 
Columbia,  Mo.  65211 
314-882-7771 


(Entry  Deadline:  Oct.  31,  1979) 
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Rutho-Graphics. 


Wfe  make  color  scanners 
that  meet 

black  and  white  deadlines. 


ia.  Capture  readers, 
rease  revenues, 
t  can  K  meet  a  deadline? 

The  most  dazzling  picture  isn't 
worth  a  dime  unless  it  gets  in  your 
paper  in  time. 

That’s  why  you  should  consider 
an  electronic  color  scanner  from 
Rutho-Graphics. 

Our  scanners  have  the  fidelity 
and  speed  to  produce  real-life  color 
that  meets  real-life  deadlines.  And 
our  company  offers  you  the  kind  of 
service  and  support  you  need  to 
maintain  productivity. 

Our  Magnascan  550  has  an 
extra-large  drum  to  produce  all  four 
color  separations  at  one  time,  a  fast¬ 


thinking  computer  that  controls  tone 
and  color  corrections  and  saves 
set-up  time.  And  many  other  news¬ 
making  features. 

Our  Magnascan  510  offers 
you  simple  single-step  operation, 
computerized  corrections,  high 
resolution  and  more. 

The  “We  won’t  leave  you 
alone”  program. 

When  you  move  into  scanning 
with  Rutho-Graphics  you  get  help 
every  step  of  the  way. 

We  give  you  professional 
training  at  your  plant  and  our  new 
training-testing-demonstration 
headquarters. 

Expert  service  from  our 
expanded  regional  service  system. 


Aj 

that  gets  our  I 
into  operation  faster. 

And  much  more. 

Get  the  whole  story.  C^or 
write  Rutho-Graphics  for  more 
information. 


Rutfio-Graphics 

Division  of  Sun  Chemical  Corporation 

480  Central  Avenue 
East  Rutherford,  NJ  07073 
(201)438-4550 


China  seeks 
ties  with  travei 
editors  in  U.S. 

Chinese  tourism  officials  say  they 
want  to  learn  from  U.S.  newspaper  and 
magazine  editors  how  they  can  make 
travel  to  the  People’s  Republic  of  China 
more  attractive  to  the  average  American 
tourist. 

“We  can’t  help  having  shortcomings 
in  our  work  and  we’d  like  to  have  your 
criticisms.  The  work  of  our  travel  service 
just  started  last  year,”  said  Lu  Xu 
Zhang,  general  director  of  the  China  In¬ 
ternational  Travel  Service,  the  nation’s 
official  tourism  service. 

Zhang  said  the  C.I.T.S.  still  lacks  ex¬ 
perience  how  to  make  advertisements 
and  write  stories  on  travel  in  China  that 
they  can  pass  on  to  publications  abroad. 
“We  want  to  learn.  We  would  like  to 
strengthen  our  relations.  What  do  you 
suggest  we  do?” 

Zhang  made  this  appeal  to  U.S.  editors 
at  C.I.T.S.  headquarters  in  Peking  at  a 
press  conference  organized  by  Beijing 
Tours  International,  located  in  New 
York,  which  brought  a  group  of  nine 
American  editors  on  a  2-week  tour  of  the 
People’s  Republic  of  China. 

Celine  Foung,  of  Beijing,  translated 
appeals  of  Zhang  and  Yuex  Tai  Heng, 


vicedirector  for  General  Administration 
of  Tourism  of  China.  “We  will  study 
hard  and  learn  from  other  countries,” 
said  Heng.  “The  purpose  of  tourism  is 
one  of  friendship  and  mutual  understand¬ 
ing  between  countries.” 

Last  year  C.I.T.S.  received  more  than 
100,000  organized  tourists  from  abroad, 
but  that  does  not  include  overseas 
Chinese  and  Chinese-Americans, 
amounting  to  500,000,  Heng  said.  Also 
several  hundred  thousand  crossed  the 
border  at  Canton  for  a  short  stay. 

It  will  take  two  years  to  build  the  first 
batch  of  new  hotels  because  the  Chinese 
need  foreign  capital.  A  number  of 
American  companies  are  making  con¬ 
tact.  The  agreement  with  Intercontinen¬ 
tal  is  still  being  worked  out,  he  said.  Be¬ 
fore  newspapers  and  magazines  can  urge 
a  greater  amount  of  tourists  to  China, 
Heng  said  there  needs  to  be  more  de¬ 
velopments  in  transportation,  airlines 
and  railway  service.  He  said  China  is  still 
short  of  guides  and  interpreters. 

Heng  said  he  understands  there  are 
several  million  Americans  who  want  to 
visit  China  and  that  there  is  a  long  wait¬ 
ing  list.  Every  year  there  are  2  million 
Americans  traveling  abroad  and  only 
30,000  come  to  China.  By  1985  he  said  he 
expects  10  times  that  amount. 

BNC  Enterprises  of  New  York,  the 
parent  company  of  Beijing  Tours  Inter¬ 
national,  announced  it  was  selected  by 


BAD  DEBT 
RECOVERY 


Recovery  of  advertising  space  or  time  is  impossible  when 
an  advertiser  fails  to  pay  its  bills.  CBI  helps  subscriber  media 
recover  bad  debts.  The  fee  for  CBI’s  collection  service  is  just 
10%,  CONTINGENT  UPON  COLLECTION,  exclusive  of 
attorney’s  fees  or  court  costs.  Call  or  write  today  for  more 
information.  Credit  Bureau,  Inc.,  Box  17022,  Dulles 
International  Airport,  Washington,  D.C.  20041. 

(703)  620-3700. 


Media  Credit  Specialists 


an  C.I.T.S.  to  publish  it’s  “Official  Tourism 
Jy  Guide  of  China”  for  the  U.S.  Celine 
,”  Foung  and  her  brother,  Gordon  H.  Jin, 
is  concluded  agreements  in  Peking  for 
d-  BNC,  which  also  owns  China  Advertis¬ 
ing  Co.  in  New  York,  to  be  the  exclusive 
an  agent  in  the  China  media  for  advertising 
d,  U.S.  FYoducts.  BNC  will  sell  U.S.  adver- 
as  tising  for  57  Chinese  trade  journals  rang- 
is,  ing  from  agricultural  to  scientific, 
so  Celine  and  her  husband  K.  C.  Foung 
he  have  been  working  officially  with  the 
Chinese  for  5  years.  They  employ  22  per- 
•st  sons  including  4  with  Beijing  Tours, 
se  Working  for  Beijing  is  Mira  Berman, 
of  promotion  director  for  Gemini  Images, 
n-  the  New  York-based  marketing  firm, 
n-  Berman  and  Marilyn  Fleming,  of  Gemini, 
le-  arranged  for  travel  editors  to  accompany 
ge  Beijing’s  premier  tour.  Travel  expenses 
la,  were  paid  for  by  Beijing.  The  cost  was 
le-  approximately  $3,000  per  editor, 
es  Those  included  Charles  Taylor,  man- 
:ill  aging  editor  of  Travel  Weekly;  Patrick 
Arton,  Travel  Trade;  Virginia  Kelly, 
re  Travel  Agent  Publication ,  and  consultant 
to  to  Readers  Digest,  and  Bernice 
it-  Cartman,  Travel  Age  East;  Robert  Vare, 
jn  travel  editor  of  Cue,  Barbara  Gillam, 
ly  travel  editor  of  Glamour;  Elaine  Jorp- 
he  land,  editor  and  publisher  of  Association 
Management  magazine  in  Washington, 
he  D.C.,  and  Carla  Marie  Rupp,  former 
:r-  staff  reporter  for  Editor  &  Publisher. 

3y  Steve  Miller,  director  of  business  re¬ 
search,  Lee  Enterprises  of  Davenport, 
Iowa,  was  also  on  the  tour  for  the  pur¬ 
pose  of  developing  new  business  ven¬ 
tures  for  his  company.  Miller  was  invited 
on  the  trip  by  Gordon  Jin,  who  runs  a 
Chinese  restaurant  in  Davenport. 

Miller  w'as  in  New  York  last  week  to 
complete  an  advertising  deal  between 
Lee,  which  owns  22  newspapers  and  5  tv 
stations,  and  BNC.  K.  C.  Foung  said  an 
announcement  would  be  forthcoming. 

Celine  Foung  said  the  three  books  she 
signed  for  July  25 — “The  Tourist  Guide” 
and  Peking  and  Canton-style  cookbooks 
— would  be  ready  to  distribute  by  Jan¬ 
uary  and  will  be  written  by  C.I.T.S. 

Journalism’s  'victim’ 
scroll  goes  to  Burger 

In  a  satirical  twist  the  Will  Barber 
Awards  Committee  gave  a  scroll  to  Chief 
Justice  Warren  Burger  because  “no 
other  institution  has  done  more  to  vic¬ 
timize  journalists  and  limit  their  rights 
than  the  Burger  Court.” 

The  award,  honoring  Wilfred  C. 
Barber,  was  established  in  1975  to  cite  a 
journalist  deemed  to  have  been  the 
greatest  victim  of  his  chosen  career.  Past 
winners  were  U.S.  war  correspondents 
missing  in  action,  Daniel  Schorr  of  CBS 
News  and  the  Chicago  Daily  News. 

Robert  B.  “Russ”  Robinson  of  the 
Baltimore  Sun  said  the  Barber  Commit¬ 
tee  had  sent  a  handsome  scroll  to  Justice 
Burger  for  framing. 

EDITOR  &  PUBLISHER  for  September  29.  1979 


This  John  Wanamaker  advertisement, 
published  in  the  Philadelphia  Bulletin  and  sub¬ 
mitted  in  the  E&P  competition  by  the  Bulletin, 
won  First  Prize  for  creativity  and  reproduction  for 
retail  advertising  in  the  classification  for  newspa¬ 
pers  with  over  250,000  circulation. 


OQfcl  annual 
AO  Editor  &  Publisher 
COLOR/ll4^RDS 


Award-winning  newspaper  advertisements 
and  news  and  editorial  pages... the  tops 
in  color  creativity  and  reproduction  from 
E&P’s1979  Color  Awards  Competition. 


,  \MiytliebeerfrMnhere 
isbettertfaantfaebea* 


mdoM'  the  bm.  end  lo  bang  out  its 
fperUingdihty. 

But  oner  m  the  bottk.  time  is  thr 
eiieny  of  good  beer.  In  a  matter  of 
««eks.  It  an  begin  to  lose  its  fresh- 
fins.  Eventually  it  will  become  stale 
and  unappetuing. 

Because  our  goal  is  to  supply  quality 
beer  only  to  the  people  of  Oregon, 
bottles  of  Btit>Wrifihard  don't  have 
to  spend  weeks  or  months  being 
shqiped  long  disunces.  or  standing 
in  warehouses.  Bfewery-frvsh  Blit> 
WMnhard  beer  can  rc^  the  farthest 
point  of  our  distnbwion  within  houn 
ul  leaving  IVinland. 


Four-color  separations  prepared  by 
Walker  Engraving  Co..  San  Francisco. 


Double-truck  full  color  advertisement  for  Blitz-Weinhard  beer, 
created  and  produced  by  Ogiivy  &  Mather,  Inc.,  and  printed  with 
outstanding  reproduction  by  the  Eugene  (Ore.)  Register-Guard,  won 
First  Prize  for  national  color  advertising,  newspapers  under  100,000 
circulation. 


Three  Oregon  papers  steal  the  ad  color  show 


Newspapers  demonstrated  their  versatility 
and  creativity  in  the  use  of  color  in  advertising 
with  the  tearsheets  submitted  to  Editor  &  Pub¬ 
lisher/National  Advertising  Sales  Associa¬ 
tion’s  23rd  annual  color  awards  competition. 

The  selection  of  winners  took  place  in  the 
walnut-paneled  chambers  of  the  New  York  Ath¬ 
letic  Club  where  the  array  of  entries  filling  up 
the  plush  carpet  dazzled  the  judges. 

“There’s  more  color  in  newspapers  than  I 
thought,  and  it  looks  better  than  I  thought!” 
one  of  them  exclaimed. 

The  judges  for  the  contest  were  William  R. 
Duffy,  of  William  R.  Duffy  &  Co.,  a  marketing 
communications  company;  Gene  Federico, 
executive  vice  president  and  creative  services 
director  of  Lord,  Geller,  Federico,  and  Einstein 
advertising  agency;  Tom  Carnase,  an  indepen¬ 
dent  graphics  designer;  and  John  Jamison, 
C2 


teacher  of  graphics  at  New  York’s  Fashion  In¬ 
stitute  of  Technology, 

This  year’s  color  advertising  awards  fell  into 
two  main  categories  with  three  divisions  each 
based  on  circulation.  They  were  best  retail  color 
ads  for  newspapers  under  100,000  circulation, 
between  100,000  and  250,000,  and  over  250,000, 
and  best  national  color  ads  for  the  same  three 
circulation  groups. 

The  newspapers  and  advertisers  shared  the 
awards  for  best  color  ads  which  were  judged  for 
overall  impact,  creativity,  and  quality  of  repro¬ 
duction. 

The  Oregon  Statesman  in  Salem  won  for  retail 
color  advertising  in  the  under  100,000  circula¬ 
tion  division  with  Meier  &  Frank  department 
store’s  shoe  ad  “Moving  to  a  disco  beat”  which 
ran  March  30,  1979. 

“A  clear,  uncluttered  ad,”  award  judge 
EDITOR  &  PUBLISHER  for  September  29,  1979 


New  mountain  on  the  outside 
New  taste  on  the  inside. 


Introducing  a  new  Busch'Be^^the 
outsidcjtherds  a  bold  newlabeLOnJfe^ 
inside,  there^  a  brand  new  been  Bright 
Snwother.  More  refteshing.  Bora  ofdoste 


The  Shreveport  Times  &  Journal  submit¬ 
ted  this  Anheuser-Busch  full-page  adver¬ 
tisement  introducing  Busch  Beer,  First 
Prize  winner  for  national  color  advertis¬ 
ing,  newspapers  100,000  to  250,000  circu¬ 
lation.  The  agency  for  Anheuser-Busch  is 
Needham,  Harper  &  Steers. 


natural  ingredients  and  brewed  the  sld^fl 
natural  way  So  don’t  just  reach  forabeen;| 

Head  fiir  the  mountains,  ^  , 


Federico  said  of  the  multi-colored  display  of 
shoes  on  a  black  background.  “A  quick 
attention-grabber  close  to  the  point  of  pur¬ 
chase.” 

The  black  background  gives  the  shoes  a  true 
leathery  look,”  Carnase  commented. 

“We  had  an  important  statement  to  make  .  .  . 
to  show  our  shoes  had  a  dressy  look.  Color  made 
it  that  much  more  effective,”  stated  Meier  & 
Frank’s  advertising  manager  John  O’Malley. 
“We  use  color  in  all  our  markets  very  success¬ 
fully.  The  ads  give  great  results.  The  reproduc¬ 
tion  is  always  well  done.” 

“We’re  very  proud  of  the  color  our  people  do,” 
remarked  the  Statesman’s  production  director, 
I.O.  Marques.  “We  monitor  all  our  color  very 
closely,  and  we  use  a  Chemco  pin  system  to 
make  sure  the  plates  are  in  perfect  register.  We 
'  run  process  color  everyday.  It  makes  the  news- 
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paper  look  bright  and  easy  to  sell.” 

The  Portland  Oregonian  won  the  award  for 
best  retail  color  ad  in  the  100,000  to  250,000  cir¬ 
culation  division  with  its  ad  “Chaus — the  blouse 
of  the  season”  placed  by  Lipman’s,  a  Portland 
retailer. 

The  ad  featured  an  inset  photo  of  a  model 
wearing  one  of  the  blouses  and  above  it  a  pair  of 
hands  crossed  at  the  wrist  with  the  fingernails 
painted  in  the  colors  in  which  the  blouses  are 
available. 

“It  shows  how  color  works  for  you  to  bring 
people  into  the  ad,”  award  judge  William  R. 
Duffy  stated.  “The  color  has  input.  It  helps  de¬ 
liver  the  message.” 

“The  Lipman’s  simply  couldn’t  be  done  with 
black  and  white,”  said  Tom  Carnase.  “The  dif¬ 
ferent  colored  fingernails  added  the  impact  they 
needed.  Color  was  the  essential  element.” 


Loser? 


The  creative  use  of  color  in  this  ad  for 
Bell  System  Yellow  Pages,  created  and 

produced  by  Lewis  &  Gilman  advertising 
agency,  Philadelphia,  won  First  Prize  for 
newspapers  in  the  over  250,000  circula¬ 
tion  classification.  The  outstanding  re¬ 
production  of  the  Philadelphia  Bulletin 
was  a  significant  factor  in  the  selection. 


Yes 

Because  people  who  shop  the  Yellow  Pages 
look  for  ads  with  information 
Say  something  about  your  business  hours  Say 
something  about  the  special  services  you  offer 
Say  something  about  the  brand  names  you 
carry  Say  something  about  the  credit  cards 
you  accept  Say  something  to  help  people 
firxiyou 

Say  something. .  or  somebody  else  will  probably 
get  the  business 

Say  Something... 


Bell 

System 

>fellow 

Pages 


“The  fingernails  were  a  feminine  way  of  show¬ 
ing  the  colors,”  explained  Rozanne  Corcoran, 
who  created  the  winning  ad  for  Lipman’s.  She  is 
now  with  Bullock’s  in  Palo  Alto,  Ca.  “We  had 
very  good  response  ...  a  lot  of  phone  orders  on 
that  ad.  Color  made  the  ad.  It  was  the  only  way 
we  could  put  our  message  across  that  the  blouse 
came  in  so  many  colors.” 

“Since  we’ve  gone  to  offset,  color  has  been 
more  available  and  our  advertisers  are  quite 
pleased  with  the  reproduction,”  commented  the 
Oregonian’s  ad  director,  Bob  Moore.  “A  good 
color  ad  will  sell  more  merchandise,  no  doubt  of 
that.” 

In  the  over  250,000  circulation  division,  the 
Philadelphia  Bulletin  took  top  honors  with  its 
John  Wanamaker  ad  “The  gathering  of  the 
clans.” 

The  ad  showed  the  head  and  shoulders  of  a 
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tartan  clad  Scottish  bagpiper.  A  bright  red 
plume  projecting  upward  from  his  black  fur 
busby  directs  readers’  eyes  to  color  illustrations 
of  the  variety  of  wool  sweaters  available  at 
Wanamaker’s. 

“An  ingenious  layout,”  stated  Federico. 

“It  focuses  attention  right  on  the  merchan¬ 
dise,”  remarked  John  Jamison.  “The  design’s 
good.  The  color  is  clear  and  pleasing  to  look  at.  It 
delivers  the  message  with  almost  no  copy  at  all.” 

“The  whole  graphic  and  color  approach  was 
part  and  parcel  of  our  message.  We  used  color  to 
show  the  wide  range  of  our  merchandise  and  to 
impress  our  image  on  the  public,”  explained 
Benjamin  Doroff,  executive  vice  president, 
sales-promotion  at  Wanamaker’s.  “Color  ads  are 
much  more  subject  to  recall.  They  get  better 
response.” 

The  Bulletin  also  received  the  award  for  best 
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MOVING  TO  A  DISCO  BEAT. . SPRING-O-LATORS 

. BY  FOOTWORKS . .THE  SPIKEY  EITTEE  SEIDE 

THAT  STAYS  ON..... WHEN..... YOU . KICK  UP. . 


YOUR  HEELS 


N(»  iTidlU'f  Kin<  V  th<'  hxilvMiik .  S|>nnK  *>  Inlot s  (  hn^  t>< 

in  t.)up»‘.  whiii‘,  )(tov\ n.  hri<  k  ki'(  h  NY(  in  <  jin«‘ 

htti(  k  <  also  fHspIx'rrv .  <  oppiM  or  ovMcf  pdit'oi  7  to  '>  N, 

,  lo  IOM.jkiii  TK)  ShfX's,  alj  stofi's 


meier&  frank 


Meier  &  Frank’s  full  page  shoe  adver¬ 
tisement  took  top  honors  in  the  re¬ 
tail  advertising  classification,  news¬ 
papers  under  100,000  circulation, 
with  superb  reproduction  by  the 

Salem  (Ore.)  Statesman.  Three  Ore¬ 
gon  newspapers  were  among  this 
year’s  winners. 


national  advertising  color  in  the  over  250,000 
circulation  division  with  “Loser?”  created  by 
Lewis  &  Gilman  of  Philadelphia  for  Bell  Sys¬ 
tem’s  Yellow  Pages. 

The  full  page  ad  displays  a  black  and  white 
photo  of  a  hand  holding  a  thin  yellow  strip  of 
paper  with  a  business  name  and  phone  number 
on  it.  Except  for  that  strip  of  yellow,  the  ad  has 
no  other  color.  The  copy  underneath  the  photo 
explains  why  businesses  listed  in  the  Yellow 
Pages  need  to  “say  something”  more  than  just 
name  and  number  to  attract  customers. 

“Sometimes  one  color  is  used  better  than 
four,”  judge  Carnase  remarked.  “The  ad  with  its 
use  of  negative  space  is  quite  visually  appeal¬ 
ing.” 

“By  using  just  one  color,  they  arouse  inter¬ 
est,”  Federico  commented. 

“Simplicity!”  declared  Duffy.  “That’s  what’s 
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so  effective.’’ 

“We  had  to  use  color  to  differentiate  from  the 
white  pages,”  explained  Steve  Barcus,  vice  pres¬ 
ident  of  the  agency’s  creative  department.  “The 
ad  is  striking.  The  yellow  flags  people  quickly 
and  quickly  makes  an  association  with  the  Yel¬ 
low  Pages." 

“We  have  no  real  secrets.  We  just  pay  atten¬ 
tion  to  details,”  maintained  the  Bulletin’s  pro¬ 
duction  director  as  to  why  the  paper  has  won  19 
color  awards.  “We  do  our  own  separation  work 
and  examine  the  proofs.  Our  special  color  team 
is  also  an  important  reason  why  we’ve  won  so 
many  awards.  They  review  our  color  work  on  a 
weekly  basis  and  examine  the  problem  areas.” 

In  the  100,000  to  250,000  circulation  division. 
The  Shreveport  Times-Joumal  won  the  national 
color  ad  award  for  “New  mountain  on  the  out¬ 
side,  new  taste  on  the  inside,”  ad  for  Anheuser 
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This  advertisement  for  Lipmans,  Portland 
department  store,  won  First  Prize  for  use 
of  color  in  retail  advertisement  for  the 
Portland  Oregonian,  in  the  100,000  to 
250,000  circulation  group. 


CHAUS-the  blouse  of  the  season 


Tht  rMMy  relaxed  silhouette  you  Hke  beet  with  mandarin  collar 
and  sleeves  rolled  up.  Eloht  dynamite  colore  In  softest  cotton/polyeeter 
batiste:  vratermelon,  red,  «^e,  orchid,  blue,  keNy.  bronze  and  y^ow,  23.00. 
Come  m  to  CaHente.  aN  stores,  or  can  220-6111. 


Lipmans® 


Busch  Co.’s  Busch  Beer  developed  by  Needham, 
Harper  &  Steers  in  Chicago. 

On  a  blue  background,  the  ad  shows  a  can  of 
Busch  Beer  sticking  up  from  a  mound  of  shaved 
ice. 

“The  blue  makes  the  ad.  It  delivers  a  cool  mes¬ 
sage,”  observed  Carnase. 

“The  color  works  well  psychologically,”  Duffy 
said.  “The  reproduction  is  also  tops.  You  can’t 
ignore  this  ad.” 

“Four  color  newspaper  ads  were  part  of  our 
introductory  media  plan  in  all  markets,”  com¬ 
mented  Ray  Gillette,  account  supervisor  for 
Busch  Beer.  “The  whole  ad  projected  coolness.” 

“When  we  run  good  color,  the  guys  hang  it  up 
on  the  wall.  The  whole  thing  is  attitude!”  de¬ 
clared  Bob  Frazier,  production  director  of  the 
Times-Journal.  “The  color  ads  helped  increase 
our  circulation  by  improving  the  appearance  of 
the  papers.  Color  ads  help  the  entire  profit  pic¬ 
ture.” 

The  Eugene  (Ore.)  Register-Guard  in  the  under 
100,000  division  took  the  award  for  best  national 
color  ad  with  Blitz  Weinhard  Brewing  Co.’s 
“Why  the  beer  from  here  is  better  than  the  beer 
from  there,”  created  by  Ogilvy  &  Mather  in  San 
Francisco. 
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“Good  reproduction.  Strong  color  use.  Inven¬ 
tive,”  is  how  judge  Duffy  described  the  double 
truck  ad. 

“It  has  uniqueness  and  a  remarkable  layout 
that’s  very  effective,”  Jamison  said.  “It  shows 
how  well  color  can  be  applied  to  the  newspaper 
medium.” 

“We  strive  for  quality  and  take  the  time  to  do 
it  right,”  the  Register-Guard’s  production  man¬ 
ager,  Jerry  LaCamp,  remarked  of  his  paper’s 
offset  color  reproduction.  “Color’s  a  very  impor¬ 
tant  part  of  operation  from  a  profitability 
standpoint  too.” 

“We  used  color  in  the  Blitz-Weinhard  ad  to 
attract  attention,”  stated  Ira  Zuckerman,  direc¬ 
tor  of  marketing  development  at  Ogilvy  & 
Mather  in  San  Francisco.  “Black  and  white  just 
doesn’t  get  the  same  response.  With  color  we 
turned  out  a  superior  ad  to  show  Blitz  Weinhard 
makes  a  superior  beer.  Color  conveyed  our 
strategy.” 

All  of  the  winners  in  the  23rd  annual  competi¬ 
tion  will  be  honored  at  an  awards  luncheon  in 
New  York  on  October  4,  sponsored  by  the  New 
York  chapter  of  the  Newspaper  Advertising 
Sales  Association,  co-sponsor  of  the  color  compe¬ 
tition. 
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Editorial  color  judges  panel  (left  to  right): 
Shinichiro  Tora,  art  director  of  Ziff-Davis’  Popular 
Photography  magazine;  Herb  Rosenthal,  Institu¬ 
tional  Investor  magazine;  Jessica  Weber,  Interna¬ 
tional  Food  &  Wine;  Jitsuo  Haoshi,  designer;  and  Al 
Braverman,  Art  News  &  Antique  World. 


Advertising  color  judging  panel  (left  to  right):  Jack 
Jamison,  Fashion  Institute  of  Technology;  William 
J.  Duffy,  W.J.  Duffy  &  Co.;  Gene  Federico,  executive 
vicepresident.  Lord,  Geller,  Federico,  Einstein,  Inc.; 
and  Tome  Carnase,  designer. 


California  papers  triumph  in  editorial  color 


A  three-ring  celebration  of  team  work  in 
editorial  color — from  photographers  to  the  col¬ 
or  room  to  the  pressroom — was  in  order  after 
judges  had  picked  six  winners  in  the  feature  and 
spot  news  divisions  for  creative  use  of  editorial 
color. 

It  so  happened  that  three  of  six  awards  were 
won  by  the  Contra  Costa  Times  and  the  Valley 
Times  in  the  East  Bay  Division  of  Lesher  News¬ 
papers,  headquartered  at  Walnut  Creek, 
California. 

The  Chicago  Tribune  came  along  next  with  a 
clean  sweep  of  the  spot  news  and  feature 
categories  in  its  over  25,000  circulation 
group. 

And  the  Charleston  (W.  Va.)  Gazette,  a  winner 
last  year  in  spot  news  for  the  under  100,000  cat¬ 
egory,  this  time  has  won  its  circulation  group 
honors  in  feature  color. 

Now  for  the  California  triumphs.  In  spot  news, 
the  Valley  Times  of  Pleasanton,  Livermore, 
Dublin,  and  San  Ramon,  won  in  the  under 
100,000  category  with  a  page  one  photograph  by 
John  Ramos. 

And  in  the  100-250,000  group,  the  Contra 
Costa  Times  in  Walnut  Creek,  won  with  Eric 
Rahkonen’s  front  page  photograph.  In  the  fea¬ 
ture  class  for  its  circulation  category,  the  Con¬ 
tra  Costa  Times  also  won  with  a  photograph  by 
Kathy  Baker. 

While  both  newspapers  have  their  own  edito¬ 
rial  staffs,  color  production  is  centered  at  the 
Times’  Walnut  Creek  plant,  where  pressroom 
manager  Bill  Goodfellow  says,  “It  all  takes  time 
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if  you  want  to  do  it  right.  The  press  run  takes 
anywhere  from  20  minutes  to  two  hours  extra  to 
‘get  as  close  to  perfection  as  possible.’  ” 

All  19  press  workers  are  trained  to  handle 
color  work.  Goodfellow  adds,  “Our  ‘quality  con¬ 
trol’  is  called  ‘pride  in  our  work.’  ” 

The  color  camera  room  at  the  Times  is  Ray 
Hagler’s  baby.  He  initiated  the  department 
seven  years  ago  when  plans  were  first  dis¬ 
cussed.  His  record  is  17  color  separations  in  one 
day.  The  average  is  70-80  per  month. 

“Fortitude,  determination  and  a  continuous 
team  effort  give  us  exceptional  color,”  Hagler 
says.  “It  begins  with  quality  photographs  from 
first-rate  photographers,  through  the  color 
camera  room  and  my  assistants  Jim  Lucido  and 
Jerry  Mann’s  hands,  and  on  to  the  pressroom 
staff.  We  have  exceptional  color  equipment  and 
exceptional  color  cameramen.  We  all  work  to¬ 
gether.  It’s  a  team  effort.  I  can’t  stress  that 
enough.” 

Hagler  meets  with  the  pressroom  foreman  at 
least  once  a  week  to  critique  and  discuss 
methods  of  improving  color. 

The  Contra  Costa  Times’  top  award  in  feature 
color  is  a  fashion  section  cover  photo  tied  to 
fashion  in  skates  and  skate  clothes  by  Kathy 
Baker. 

Baker  started  working  in  the  Times  library, 
moved  to  the  newsroom  secretarial  pool  and 
then  to  photography,  becoming  the  first  woman 
press  photographer  in  the  East  Bay  area  near 
San  Francisco.  She  feared  being  saddled  with 
society  assignments,  but  wasn’t — although  she 
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AWARD  WINNERS 

in  the  1979  23rd  Annual 

Editor  &  Publisher 

Color  Awards  Competition 

ADVERTISING  AWARDS 

EDITORIAL  AWARDS 

National  advertising: 

Spot  News 

Newspapers  under  100,000 

Circulation  under  100,000 

Newspaper:  Eugene  Register-Guard 

Advertiser:  Blitz-Weinhard  Brewing  Co. 

Agency:  Ogiivy  &  Mather,  Inc. 

Newspaper:  Valley  Times 

Subject:  Orange  Haze 

Photographer:  John  Ramos 

Circulation  100,000-25,000 

Circulation  100,000  to  250,000 

Newspaper:  Shreveport  Times  &  Journal 

Advertiser:  Anheuser-Busch,  Inc. 

Agency:  Needham,  Harper  &  Steers 

Newspaper:  Contra  Costa  Times 

Subject:  Fire  Engine 

Photographer:  Eric  Rahkonen 

Circulation  over  250,000 

Circulation  over  250,000 

Newspaper:  Philadelphia  Bulletin 

Advertiser:  Bell  System  Yellow  Pages 

Agency:  Lewis  &  Gilman 

Newspaper:  Chicago  Tribune 

Subject:  Air  crash 

Photographer:  Michael  Laughlin 

Retail  advertising: 

Editorial  Features: 

Circulation  under  100,000 

Circulation  under  100,000 

Newspaper:  Salem  (Ore.)  Statesman 

Advertiser:  Meier  &  Frank 

Newspaper:  Charleston  (W.  Va.)  Gazette 

Subject:  “Belles” 

Photographer:  David  Vick 

Circulation  100,000  to  250,000 

Circulation  100,000  to  250,000 

Newspaper:  Portland  Oregonian 

Advertiser:  Lipman’s 

Newspaper:  Contra  Costa  Times 

Subject:  “Let  ’em  roll” 

Photographer:  Kathy  Baker 

Newspapers  over  250,000 

Circulation  over  250,000 

Newspaper:  Philadelphia  Bulletin 

Advertiser:  John  Wanamaker 

Newspaper:  Chicago  Tribune 

Subject:  “Picking  a  pan” 

Artist:  Chuck  Slack 
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Newspaper  color  is  to  be  the  wave  of  the  fu¬ 
ture  at  the  offset-printed  Detroit  Free  Press. 
The  morning  daily  is  equipped  with  systems  to 
handle  a  significant  increase  in  color  printing, 
including  a  new  method  of  receiving  its  color 
ink. 

The  most  imposing  components  are  five 
2,500-gallon  above-ground  tanks,  each  painted  a 
different  color,  to  store  the  basic  color  inks  used 
for  advertising  and  editorial  needs. 

Engineered  by  the  Flint  Ink  Corporation,  the 
system  represents  one  of  the  firsts  in  the  news¬ 
paper  field.  It  marks  the  bulk  delivery  of  web 
offset  color  inks,  bulk  received,  and  bulk  stored. 

The  617,000  circulation  (715,000  on  Sunday) 
Free  Press  was  the  initial  newspaper  to  install  a 
bulk  color  system,  though  it  is  reported  that 
other  newspapers  have  since  made  similar 
moves. 

The  paper  currently  is  putting  the  finishing 
touches  on  a  new  $50  million  plant  that  is  ex¬ 
pected  to  be  in  full  production  by  the  end  of  1979. 
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As  many  newspapers  have  discovered,  there 
are  economies  in  price  per  pound  of  ink  when 
bulk  delivered.  A  single  bulk  shipment  is  less 
expensive  than  multi-deliveries  of  drums  and 
kits.  Then  there  is  the  convenience  of  having  a 
ready  supply  available,  especially  if  production 
demands  increase  without  adequate  notice.  The 
concept  also  establishes  a  regular  delivery  date 
for  refills. 

While  such  benefits  may  seem  obvious,  Walter 
Hempton,  vicepresident  of  operations  at  the 
Free  Press,  points  out  some  of  the  hidden  im¬ 
provements:  “There  should  be  little  or  no  ink 
waste,  which  fits  well  with  our  ecological  policy. 
We  also  won’t  have  the  bother  of  handling,  stor¬ 
ing,  and  disposing  of  bins,  drums,  or  kits.  The 
new  system  promotes  better  housekeeping, 
since  it’s  a  cleaner,  more  orderly  way  to  handle 
ink.  We  think  from  a  fire  safety  standpoint  that 
there  are  pluses  here  as  well.  Also,  we  should  be 
able  to  exercise  better  control  over  mixing  with 
(Continued  on  page  C-IA) 
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Free  Press  installs  bulk  color  system 


The  production  management  team  of 
the  Detroit  Free  Press  inspects  the  new 
bulk  color  system  installed  by  Flint  Ink 
Corp.  Left  to  right:  Walter  Hampton,  vice- 
president  of  operations:  William  Lang- 
man,  director  of  production,  and  Clinton 
Rierson,  production  manager. 
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(thicago  (Tribune 


Exclusive  crash  photos 


‘Damn’— last  word 
from  191’s  cockpit 


Chicago  Tribune  front  page  full-color 
coverage  of  an  airplane  crash  at  O'Hare 
Airport  won  First  Prize  for  editorial  color, 
spot  news  division  for  newspapers  over 
250,000  circulation. 


In  pilot's  forty  years,  ‘This  is 
the  worst  one  I’ve  ever  seen’ 


Clo—  up 


UNCMMt  tern  Sm  nS  Traa(«UM  IMMr 


has  become  the  newspaper’s  first-line  fashion 
photographer  amid  general  assignments. 

The  spot  news  color  award  to  the  Contra  Costa 
Sunday  Times  was  for  Eric  Rahkonen’s  shot  of  a 
fire  truck  and  crew  racing  to  an  emergency.  The 
photo  was  played  big  by  Ron  Rodriguez,  assis¬ 
tant  city  editor  and  photo  editor,  and  editor  Jack 
Winning. 

Rahkonen,  with  the  Times  seven  years,  had 
moved  West  from  Maryland.  He,  too,  does  all 
types  of  assignments  from  spot  news  to  society. 
And  the  Times  considers  him  its  resident  tech¬ 
nical  expert — “the  whiz  kid  of  the  dark  room, 
the  one  you  send  out  when  you’ve  got  to  have  an 
impossible  shot.” 

The  Valley  Times  E&P  spot  news  award  in  the 
under  100,000-circulation  category  is  for  John 
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Ramos’  photo  of  orange  haze  hanging  over  the 
Valley  after  sunset.  Played  big  by  editor  Mike 
Zampa  for  impact  with  the  story,  the  photo  em¬ 
phasizes  one  meteorologist’s  contention  that 
the  spectacular  sunsets  may  not  be  a  result  of 
air  pollution  but  rather  of  other  natural  factors. 
Ramos,  who  is  22  and  has  been  with  the  Valley 
Times  two  years,  began  photography  in  high 
school  when  his  interest  shifted  from  art. 

The  Times,  which  moved  into  its  new  plant  in 
1972,  got  its  first  color  camera  installed  by 
Warner  Color  systems  in  1977.  The  first  color 
picture  appeared  10  days  later,  and  color  has 
been  running  almost  daily  since  then. 

The  third  generation  of  Warner  color  systems 
was  installed  in  1979  and  upgraded  the  color 
quality  by  initiating  continuous  tone  masking 
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and  improved  control  over  negatives. 

With  installation  of  eight  more  Goss  Metro 
offset  units  in  the  Fall  of  1980,  including  three 
color  units  that  will  bring  the  total  to  six,  the 
newspapers’  color  potential  and  use  is  expected 
to  double. 

Exclusive  photos  of  the  crash  of  American 
Airlines  Flight  191  last  May  25  at  Chicago’s 
O’Hare  Airport  got  top  honors  in  spot  news  from 
the  contest  judges. 

The  pictures  were  taken  by  Michael  Laughlin, 
24,  a  student  pilot  from  King  City,  Ontario,  who 
was  on  a  stopover  en  route  to  ferry  a  plane  from 
Oklahoma  to  Ontario,  when  he  saw  the  p'a.ie  in 
the  crash  descent. 

“After  I  had  taken  all  the  pictures, '  just  stood 
there  stunned,  wondering  to  myself,  'Did  this 
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Chicago  Tribune  Food  Guide  cover  page 
with  a  feature,  “Picking  a  pan  you  can 
live  with,”  took  First  Prize  for  editorial 
color/features  in  the  classification  for 
newspapers  over  250,000  circulation. 
Cartoon  art  is  by  Chuck  Slack. 

really  happen?  Did  I  really  take  these  pictures,” 
he  said.* 

The  Tribune  scored  its  copyright  photo  scoop 
on  the  film  through  staff  photographer  Karen 
Engstrom,  who  saw  Laughlin  at  the  American 
Airlines  counter  later. 

Questioning  Laughlin  and  noting  his  obvious 
knowledge  of  photography,  she  asked  whether 
he  would  sell  the  film. 

Engstrom  called  Richard  Leslie,  picture 
editor  and  head  of  the  Tribune  photo  depart¬ 
ment,  asking  how  high  she  could  bid.  Told  $5000, 
she  bought  the  film  sight  unseen.  Even  then  the 
FBI  was  interested  in  the  film,  but  it  agreed 
that  an  agent  would  go  along  to  the  Tribune 
Tower  while  the  film  was  processed  and  copied 
and  then  would  retain  the  original. 
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Skating  feature  on  the  cover  page  of  the 
Contra  Costa  (Cal.)  Times  Fashion  sec¬ 
tion  took  First  Prize  for  editorial  color/ 
features,  newspapers  100,000  to  250,000. 
The  high-fashion  photography  is  by  staf¬ 
fer  Kathy  Baker. 


Marcy 

Bachmann 


Terms  of  Endearment 


piece  afpraw  to  «inrll>  a  puMa  appropnair  remark  lu  make  at 


It's  direrted  at  mea.  Miire 
a  reilie  onet  vka  peata  W ) 

at  men 


Ike  nplM  lime  Tkrfari  i'  _ _ _ _ 

alyoarait'likiiiki>raa<ilkiiHll*  wkilrMaiHNI. '  Veuhmk 


mmd  to  Mailer,  kem.  k 

•«Ju%vMaiaMl)  mpairr. 
mpvWH-areiAu'  And  it'v 
mre."  Ka'I  a  lernMi  e«riimK 

bnckiK  andenikuMaMh  alh 


1  Vna  ratkrrikani 


I  kavendlerled  a  number 
require  Mil)  Mmplr  bniH  and 
eri-nmmanMaiMM  Snmemen  jr^tesuperbrexulis 


'Xli 


sla>  ailkridfHrillhemlin- 


lilllr  lalad  wihrt  ( an  si  ill 


I  nmded  ikal  iln-dassall  M<i-i 


Leslie  recalls  it  was  “quite  a  night”  as  all 
hands  raced  to  process  the  film  in  time  for 
Saturday  morning  deadline  of  the  first  Sunday 
edition  to  hit  the  streets  at  noon.  The  two  color 
photos  across  page  one  and  a  third  black  and 
white  conversion  of  the  aftermath  smoke  ran 
page  one  in  all  Sunday  editions.  Laughlin’s  ac¬ 
count  and  related  staff  coverage  ran  5  inside 
pages.  He  was  at  the  Tribune  Tower  during  the 
night  and  later  put  up  at  a  hotel,  resuming  his 
journey  Saturday  afternoon. 

The  Chicago  Tribune’s  other  award  was  the 
only  illustration  among  the  six  winners,  and  in 
this  instance  it  was  the  humorous,  sophisticated 
work  of  free-lance  Chicago  artist  Chuck  Slack,  at 
one  time  a  member  of  the  newspaper’s  staff. 
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The  illustration  with  the  story  by  writer  Judy 
Hevrdejs  were  for  the  cover  of  the  Thursday 
“Food  Guide”  edited  by  Carol  Rasmussen. 

Rasmussen  says  the  feature  page  was  con¬ 
ceived  as  a  fun  way  to  get  across  information  on 
basic  types  of  cooking  pans  with  the  thought  it 
would  be  effective  to  picture  some  famous  per¬ 
sonalities  with  their  favorite  pans.  Photographs 
of  three — Vincent  Price,  James  Beard  and  Phyl¬ 
lis  Diller — were  got  from  the  morgue  and  sent  to 
Slack  along  with  the  idea  of  how  much  copy  would 
go  on  the  page.  The  headline  was  done  ahead. 
Then  the  job  was  left  to  Slack’s  “wonderful  imag¬ 
ination  and  sense  of  humor”,  says  Rasmussen. 
The  page  on  “Picking  a  pan  you  can  live  with” 
won  as  good  response  around  the  building  and 
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Folk  Festival  feature  page  on  ‘‘The 
"Belles”  won  First  Prize  for  creative  use  of 
editorial  color/features,  newspapers 
under  100,000  for  the  Charleston  (W.  Va.) 
Gazette.  Color  photo  is  by  David  Vick  of 
the  Gazette  staff. 


from  readers  as  it  did  from  the  contest  judges. 

The  Charleston  (W.  Va.)  Gazette,  which  last 
year  won  the  top  award  for  spot  news  color  in 
the  under  100,000  circulation,  has  won  again 
this  year.  But  this  time,  the  newspaper  scored  in 
the  feature  category. 

The  Gazette’s  winning  page  represents  a  spe¬ 
cial  approach  to  treatment  of  those  annual 
events  that  somehow  come  around  all  too 
quickly.  In  this  case  it  was  a  folk  festival  that 
previously  had  been  heralded  with  a  studio  shot 
and  last  year  made  it  to  an  outside  background. 

Gratifyingly  this  Spring,  picture  and  graphics 
editor  Robert  Lynn  says  that  reporter  Connie 
Shearer  suggested  the  “Silver  Belles”  of  the 
homemaking  extension  clubs  be  photographed 
out  in  the  countryside.  Staff  photographer 
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David  Vick  was  assigned  to  meet  the  ladies  and 
find  the  locale. 

“It  became  sort  of  a  lark,”  recalls  Vick,  who 
freelanced  on  the  Washington  scene  and  was  a 
regular  New  York  Times  stringer  before  joining 
the  Gazette. 

Once  they  found  the  right  barn  and  got  coop¬ 
eration  of  the  owner,  Vick  realized  his  subjects 
were  feeling  “a  little  silly”  with  their  unaccus¬ 
tomed  modeling  assignment. 

Looking  inside  the  bam,  he  found  the  right 
prop  for  the  American  Gothic  approach — a 
pitchfork.  That  broke  the  ice  and  the  ladies 
warmed  to  the  Grant  Wood  painting  theme. 

All  efforts  were  rewarded  with  the  full  page 
treatment  and  subsequently,  the  feature  color 
prize  from  the  E&P  judges. 
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Front  page  “smog”  photo  in  the  Sunday 
Times  (Valley  Times  and  Pleasanton  (Ca.) 
Times)  won  First  Prize  for  editorial 
color/news  in  the  under  100,000  circula¬ 
tion  classification.  Photo  is  by  John 
Ramos. 
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fewer  changes  in  ink  viscosity  due  to  tempera¬ 
ture.” 

The  Free  Press  has  a  57-year  history  of  news 
ink  bulk  handling,  all  of  it  with  the  Flint  Ink 
Corporation,  which  has  been  headquartered  in 
the  Motor  City  since  1920.  Until  now,  this  has 
been  for  black  ink  with  the  color  inks  delivered 
in  30-gallon  drums. 

The  colorful  tanks  are  painted  blue,  red,  yel¬ 
low,  bright  red,  and  white — each  indicative  of 
the  tank’s  content.  Color  coding  designation  is 
carried  throughout  the  piping  system  beginning 
at  the  filling  point  at  dockside. 

“Because  far  greater  usage  of  color  is  antici¬ 
pated  once  fully  converted  to  offset,  we  wanted  a 
system  which  permits  complete  handling  inside 
the  building,”  says  William  Langman,  director 
of  production.  Flint  Ink  engineers  responded 
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with  a  system  to  meet  the  Free  Press’  require¬ 
ments. 

According  to  David  B.  Flint,  vicepresident  of 
the  Flint  Ink  Corporation,  “We  also  had  to  make 
major  adjustments  to  prepare  for  this  bulk  han¬ 
dling  of  web  offset  color.  One  requirement,  for 
instance,”  he  says,  “was  a  specially-built  tank 
truck  equipped  with  five  compartments  for 
transporting  the  different  color  inks.  The  stain¬ 
less  steel  tank  truck  is  completely  insulated  so 
that  inks  will  remain  at  a  constant  temperature, 
regardless  of  weather.” 

The  operation  of  the  bulk  color  system  is  de¬ 
scribed  by  Langman:  The  tank  truck  arrives  at 
the  filling  point  located  at  the  Free  Press’  en¬ 
closed  dock.  The  color  coded  couplings  are 
further  protected  from  operator  error  through 
use  of  different  size  connections,  thereby  pre- 
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A-Plant’s  Gas  Bubble  Could  Explode 


Front  page  fire  truck  photo  stopped  the 
judges  and  won  First  Price  for  editorial 
color/news  for  newspapers  100,000  to 
250,000  for  the  Sunday  Contra  Costa 
Times,  Walnut  Creek,  Cal.  Photographer 
is  Eric  Rahkonen. 


venting  pumping  of  color  into  the  wrong  tank. 

The  pumped  ink  travels  about  140  feet  to 
tanks  located  on  the  second  floor.  Gauges  at 
both  ends  of  the  system  and  in  the  press  fore¬ 
man’s  office  record  the  amount  being  pumped. 
An  audible  alarm  signals  when  the  preset 
amount  has  been  delivered.  “As  a  letterpress 
newspaper,”  notes  Langman,  “we  used  10,000 
gallons  of  news  ink  a  week.  Since  offset  provides 
more  jnileage,  we’ll  be  using  less  ink.” 

Next  to  the  tank  room  is  a  mixing  room  where 
special  colors  are  prepared  according  to  for¬ 
mula.  The  paper  will  have  the  capability  of  mix¬ 
ing  every  color  in  the  ANPA-AAAA  Ad-Litho 
book,  which  the  director  of  production  believes 
will  “offer  a  savings.” 

Another  feature  of  the  new  production  plant 
is  an  underground  10,000-gallon  compartmented 
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tank,  which  holds  solvent  used  for  wash-up  pur¬ 
poses.  One  4,000-gallon  compartment  contains 
press  wash;  another  4,000-gallon  compartment 
is  for  blanket  wash.  The  remaining  2,000-gallon 
capacity  section  is  for  dirty  solvents,  which 
come  from  the  presses  and  mixing  room.  This 
compartment  can  be  pumped  out  and  the  sol¬ 
vents  recycled. 

The  first  six-unit  Rockwell-Goss  press  went 
on-edition  at  the  Free  Press  in  early  May.  Suc¬ 
ceeding  presses  will  follow  on  a  six-week  basis, 
with  full  operation  of  42  printing  units  targeted 
for  the  end  of  the  year. 

With  the  use  of  the  higher  quality  offset  proc¬ 
ess,  Free  Press  spokesmen  expect  proportionate 
increases  in  color  advertising.  There  also  will  be 
wider  usage  of  editorial  color  since  the  42-unit 
pressroom  will  include  24  color  half-decks. 
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In  Philadelphia, 
one  newspaper  really  delivers 
when  it  conies  to  color. 

If  you're  on  advertiser  who  counts  on  That's  27%  more  than  the  Number  Two 

color,  you  con  count  on  The  Bulletin  to  paper  in  town,  The  Inquirer, 

deliver.  And  the  quality? 

Because,  daily  and  Sunday,  we  carry  Well,  look  at  it  this  way.  The  Bulletin  has 

more  color  linage  than  any  other  newspaper  won  2 1  Editor  and  Publisher  Color 

in  Greater  Philadelphia.  Awards — including  twa  just  this  year. 

In  the  first  seven  months  of  1 979,  we  ran  So  when  it  comes  to  award-winning  color, 

1 ,3 1 9,469  lines  of  color  advertising.  *  count  on  the  paper  that  delivers  more  than 


(Utie  Bulletin 

Morning  •  Evening  •  Weekend  •  Sunday 


any  other  newspaper  in  Greater 
Philadelphia. 

The  Bulletin. 

“Keep  on  delivering, 
Bulletin. 

That’s  why  you’re  Number  One.” 


Member,  Million  Market  Newspapers,  Inc. 
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Rep.  Wright  presents  President  Carter  a  copy  of  sec¬ 
tion  containing  expressions  of  good  things  about  America. 

Section  pleases  Jimmy 

Last  July  15  President  Carter,  in  a  major  address  to  the 
nation,  appealed  to  Americans  to  say  something  good 
about  their  country. 

The  Fort  Worth  Star-Telegram,  through  the  efforts  of 
executive  editor  Jack  Tinsley  and  managing  editor  Phil 
Record  gave  the  newspaper’s  readers  an  opportunity  to 
respond. 

A  “Peoplegram”  was  printed  on  Page  One.  Readers 
were  urged  to  use  it  to  tell  the  newspaper  what  they  like 
about  our  country.  (E&P,  September  9,  page  9). 

Responses  poured  in — 1,000  in  the  first  four  days  alone. 
Some  400  of  these  were  printed  on  the  following  Sunday 
in  a  special  8-page  tabloid. 

Then  1,200  of  the  Peoplegrams  were  turned  over  to 
U.S.  Rep.  Jim  Wright  of  Fort  Worth,  the  House  majority 
leader. 

On  July  27  Wright  took  the  1,200  expression  of  good 
things  about  America  and  a  copy  of  the  Star-Telegram 
tabloid  to  President  Carter.  The  presentation  was  made  in 
the  Oval  Office  at  the  White  House. 

After  Wright  departed  a  White  House  aide  said  Carter 
pulled  the  Star-Telegram  tabloid  out  of  the  stack  and  said 
he  was  going  to  take  it  to  Camp  David  with  him. 

Carter  was  given  a  list  of  names  and  addresses  of  the 
writers  of  the  Peoplegrams  and  the  material  reportedly 
was  handed  to  aide  Tim  Kraft  so  that  individual  responses 
could  be  sent  to  writers. 

Wright  too  wrote  letters  of  thanks  to  the  People- 
gram  authors. 

Although  the  president  said  little  during  the  brief  meet¬ 
ing,  he  smiled  as  Wright  described  the  contents  of  the  box 
of  Peoplegrams.  Carter  then  responded  with  a  burst  of 
laughter  when  Wright  paraphrased  one  author. 

That  one,  Wright  said,  suggested  that  a  good  thing 
about  America  was  that  the  people  have  the  right  to  vote 
for  a  new  president  every  four  years. 

The  writer  indicated  clearly  that  he  planned  to  exercise 
the  right  in  the  presidential  election  of  1980,  Wright  said. 

“Great,”  Carter  replied. 

The  president  also  seemed  to  agree  when  Wright 
suggested  that  the  vein  of  patriotism  in  the  citizens  of  Fort 
Worth — “like  that  of  the  people  in  your  own  area” — may 
run  a  bit  more  deeply  than  in  other  parts  of  the  country. 


Color  that  tells... 
color  that  sells! 

Color  has  added  a  special  dimension  to 
The  St.  Petersburg  Times  every  day  for  well  over 
a  quarter  century. 

Color  has  made  it  easy  for  readers  to  understand  the 
location  of  Soviet  and  American  military  troops  all  over 
the  globe.  Color  has  told  better  than  words  the  struggle 
to  football  victory,  the  delight  of  a  child  at  play,  the 
devastation  of  a  hurricane. 

Advertising  color  has  been  so  effective  that  in  1978, 
The  Times  ran  more  HOP  color  linage  than  any  other 
newspaper,  and  the  Evening  Independent  more  color 
than  all  but  one  other  six-days-a-week  newspaper. 
Classified  advertisers  have  used  color  every  single  day 
for  more  than  a  year. 

This  compelling  color  results  from  the  best  equipment 
(including  the  first  DC  300-B  Hell  laser  scanner  installed 
by  an  American  newspaper)  and  the  most  professional 
staff,  from  photographers  to  pressmen. 

Day  after  day  after  day.  The  Times  and  Evening 
Independent  put  color  to  the  test  to  produce  newspapers 
that  enrich  the  outlook  of  readers  and  advertisers  alike! 


pptprBburQ  (JimpB 

BEST  NEWSPAP^ _ 

Evening  Independent 

The  Peop/t  Poper 
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MEMBERS  of  the  Harte-Hanks  Editorial  Task  Group  shown  from  left  are:  Larry 
Franklin,  senior  vicepresident  and  president,  newspaper  operations,  David  J.  Sul- 
lens,  managing  editor,  Paris  (Tex.)  News;  Robert  T.  Armistead,  editor,  Corsicana 
(Tex.)  Daily  Sun;  Steven  M.  Kent,  managing  editor  Yakima  (Wash.)  Herald  Repub¬ 
lic;  Richard  L.  Gorrell,  executive  editor,  Anderson  (S.C.)  Independent  and  Daily 
Mail;  former  chairman  and  member  Richard  H.  Tarpley,  executive  editor,  Abilene 
(Tex.)  Reporter  News;  Johnnie  Lou  Rosas,  managing  editor,  Chula  Vista,  (Calif.) 
Star  News;  Robert  E.  Rhodes,  executive  editor.  Corpus  Christi  (Tex.)  Caller  Times; 
advisor  John  C.  Ginn,  vicepresident  and  president  of  the  Century  Group  of  Harte- 
Hanks  newspapers.  (Not  shown  is  Joseph  Matasich,  managing  editor,  Ypsilanti 

(Mich.)  Press.) 

Gorrell  heads  Harte-Hanks’  editorial  group 


Richard  L.  Gorrell,  executive  editor  of 
the  Anderson  (S.C.)  Independent  and 
Daily  Mail,  has  been  elected  chairman  of 
the  Editorial  Task  Group  of  Harte-Hanks 
Communications,  Inc. 

Gorrell  succeeds  Richard  H.  Tarpley, 
executive  editor  of  the  Abilene  (Tex.) 
Reporter  News.  Tarpley  has  served  as 
chairman  since  August,  1978,  when  the 
Editorial  Task  Group  was  created  as  an 
advisory  group  for  the  Harte-Hanks 
Planning  Task  Group. 

Gorrell’s  election  took  place  at  an  or¬ 
ganizational  meeting  of  the  Editorial 
Task  Group  immediately  after  the  annual 
Harte-Hanks  Editorial  Seminar  in  San 
Angelo. 

Four  new  members  also  were  elected 
to  the  Editorial  Task  Group  by  the 
editors  of  Harte-Hanks  newspapers.  The 
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new  members  are:  Robert  E.  Rhodes, 
executive  editor  of  the  Corpus  Christi 
Caller  Times,  Johnnie  Lou  Rosas,  man¬ 
aging  editor  of  the  Chula  Vista  (Calif.) 
Star  News,  Joseph  Matasich,  managing 
editor  of  the  Ypsilanti  (Mich.)  Press, 
David  J.  Sullens,  managing  editor  of  the 
Paris  (Tex.)  News. 

These  four  new  members  join  hold¬ 
over  members  Gorrell,  Steven  M. 
Kent,  managing  editor  of  the  Yakima 
(Wash.)  Herald  Republic,  and  Robert  T. 
Armistead,  editor  of  the  Corsicana 
(Tex.)  Daily  Sun. 

The  Editorial  Task  Group  focuses  its 
efforts  on  such  programs  as  idea  ex¬ 
changes  among  the  editors,  newsroom 
management  training  programs,  helping 
editors  wth  recruiting  activities,  conduct¬ 
ing  the  annual  Harte-Hanks  writing  and 
photography  contests. 

♦  *  * 

David  Greenfield  was  named  Wash¬ 
ington,  D.C.  correspondent  for  Charles¬ 
ton  (W.  Va.)  Daily  Mail,  replacing  Bob 
Kittle,  who  left  to  become  a  reporter  for 
U.S.  News  <6  World  Report. 


Newspeople 


Walter  Schwartz,  previously  national 
ad  manager,  St.  Louis  Globe-Democrat, 
was  named  national  advertising  manager 
of  Newark  (N.J.)  Star-Ledger,  succeed¬ 
ing  the  late  Harold  Hull. 


James  H.  Harger,  news  editor,  Mt. 
Pleasant  (Mich.)  Morning  Sun,  was  ap¬ 
pointed  Lansing,  Mich,  state  capital  cor¬ 
respondent  for  Panax  Newspapers. 

t  )|c  4e 

Jane  Leavy,  former  associate  editor  of 
WomenSports,  joined  the  sports  report¬ 
ing  staff  of  Washington  Post. 

*  «  * 

Ralph  W.  “Bud”  Leavitt,  veteran 
outdoors  editor  and  columnist  for  Ban¬ 
gor  (Me.)  News,  was  promoted  to  execu¬ 
tive  sports  editor. 

*  ♦  ♦ 

Gerald  T.  Fitzgerald,  previously  city 
editor,  was  named  managing  editor  of 
New  Bedford  (Mass.)  Standard-Times, 
succeeding  J.  Walter  Johnson,  who  has 
joined  the  Charleston  (S.C.)  News  and 
Courier.  Carol  Lee  Costa,  who  began 
her  career  at  the  paper  in  1965  as  assis¬ 
tant  librarian,  was  promoted  to  city 
editor,  the  first  woman  to  serve  in  that 
post  in  129- year  history  of  the  newspa¬ 
per.  John  M.  McAllister,  previously 
with  AP  in  Concord,  N.H.,  succeeds 
Costa  as  assistant  city  editor. 

*  *  ♦ 

David  W.  Leventhal,  manager  of  the 
newspaper  and  printing  plant  division  of 
Lockwood  Greene  Engineer,  has  joined 
the  San  Francisco  Newspaper  Agency  as 
director  of  planning  and  development  for 
operations. 

*  ♦  ♦ 

Robert  P.  Early,  73,  managing  editor, 
Indianapolis  Star  for  33  years,  will  retire 
November  1.  No  successor  has  been 
named. 

*  ♦  * 

Bob  Gilliland  was  named 
vicepresident-circulation  at  the  Ok¬ 
lahoma  Journal. 
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in  the  news 


Paul  Stevens 


Bill  Paul,  44,  has  been  named  pub¬ 
lisher  of  Hawaii  Press  Newspapers  by 
Bob  Paulos,  vice  president  of  Scripps 
League  Newspapers,  headquartered  in 
San  Mateo,  C^if.  Paul  was  formerly  ad¬ 
vertising  director  of  Hawaii  Press  News¬ 
papers.  He  succeeds  Gerald  P.  Fisher, 
who  resigned  to  purchase  Pacific  Bind¬ 
ery,  Inc.,  a  commercial  bindery  firm  in 
Honolulu. 

Appointed  concurrently  to  the  newly- 
created  position  of  assistant  publisher 
was  Greg  Stevens,  34,  formerly  market¬ 
ing  director  of  Hawaii  Press  Newspa¬ 
pers.  ,,  ,,  ^ 

Mike  Hayes  was  named  retail  ad  man¬ 
ager  of  Houston  Chronicle. 

♦  ♦  ♦ 

Lou  Alexander,  31,  previously  pub¬ 
lisher  of  Wayneshurg  (Pa.)  Democrat 
Messenger  and  managing  editor  of 
Monongahela  (Pa.)  Daily  Herald,  was 
named  advertising  director  of  Ypsilanti 
(Mich.)  Press. 

«  ♦  ♦ 

The  promotion  of  Stephen  Hamblett  to 
vicepresident-marketing  and  corporate 
development,  Edward  S.  Lanciani  to  ad¬ 
vertising  director,  and  Nancy  K.  O’Con¬ 
nell  to  classified  advertising  manager 
were  announced  by  Michael  P.  Metcalf, 
president  of  the  Providence  Journal 
Company. 

♦  *  * 

Recent  changes  at  the  Escondido 
(Calif.)  Times  Advocate  include: 

Ronald  T.  Kenney,  editor  and  assis¬ 
tant  general  manager,  resigned  after  27 
years  with  the  paper; 

George  Cordry,  managing  editor,  re¬ 
signed  after  25  years  with  the  paper.  He 
was  succeeded  by  Thomas  B.  Nolan,  Jr., 
former  city  editor,  who  came  to  the 
Times-Advocate  last  March  from  the 
editor’s  post  at  the  Westfield  (Mass.) 
Evening  News. 

Thomas  Greeley,  former  general  as¬ 
signment  reporter,  to  city  editor. 

Davilynn  Furlow,  former  features  and 
magazine  coordinator,  to  news  editor, 
succeeding  Robert  Rodriguez,  who  be¬ 
came  news  editor  of  a  weekly  in  Brook¬ 
ings,  Ore. 

Dennis  Haslam,  former  copy  editor,  to 
weekend  editor,  succeeding  Kay  Burk- 
HALTER,  who  resigned. 

EDITOR  &  PUBLISHER  for  September  29. 


Dale  B.  Larson,  30,  has  joined  the 
Cedar  Rapids  (la.)  Gazette  as  weekend 
editor.  He  had  been  with  the  Chicago 
Tribune  since  1972,  holding  a  number  of 
editing  assignments. 

*  *  ♦ 

Holly  Martin,  a  sales  staffer  for  two 
years,  was  promoted  to  advertising  di¬ 
rector  of  Washington  Journalism  Re¬ 
view. 

*  ♦  * 

George  R.  Gavagan,  Price  Waterhouse 
&  Co.,  Rochester,  N.Y.,  was  named  the 
new  position  of  manager  of  internal  audit 
of  Gannett  Co.  Inc. 

9|t  3|(  l|t 

Donald  F.  Zabek,  who  served  in  ac¬ 
counting  positions  with  GRI  Inc.,  and 
Chicago  Tribune,  was  named  business 
manager  of  the  Kankakee  (III.)  Daily 
Journal. 

4c  % 

Jeffrey  H.  Devens,  former  city  editor, 
San  Antonio  (Tex.)  News,  has  joined 
Manning,  Selvage  &  Lee  Public  Rela¬ 
tions  in  San  Antonio. 

*  *  * 

Recent  promotions  at  the  Pittsburgh 
(Pa.)  Press  include: 

Louis  J.  Laurenzi,  43,  to  Press  features 
editor.  He  succeeds  William  Allan  Sr., 
who  is  now  roving  editor; 

Dennis  W.  McDonald,  31,  to  associate 
features  editor,  succeeding  William  K. 
Trosene,  who  is  retiring  after  more  than 
42  years  at  the  Press; 

John  A.  Murphy,  42,  to  wire  news 
editor,  succeeding  Laurenzi; 

Marion  Johnson,  53,  to  building  ser¬ 
vices  superintendent  from  day  service 
foreman. 

4c  4c  « 

Katherine  Skiba,  22,  formerly  a  re¬ 
porter  with  The  Milwaukee  Journal,  has 
joined  The  Minneapolis  Star  as  a  crimi¬ 
nal  affairs  and  courts  reporter. 

♦  ♦  * 

John  E.  Hammer  of  the  Rockland 
Courier-Gazette  has  been  elected  presi¬ 
dent  of  the  Maine  Press  Association. 
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Piet  Bennett,  Associated  Press  report¬ 
er  in  Detroit,  has  joined  Amway  Corpo¬ 
ration  as  public  relations  editor. 

*  if  * 

Jeanne  Caswell,  promotion  and  public 
relations  manager,  Miami  (Fla.)  Herald, 
was  promoted  to  advertising  promotion 
manager  of  the  company. 

4t  4c  4t 

Michael  L.  Blackman,  formerly  dep¬ 
uty  sports  editor  of  the  Philadelphia  In¬ 
quirer,  has  joined  the  Fort  Worth  Star- 
Telegram  staff  as  special  projects  editor. 
John  W.  Durham  is  the  new  assistant 
metropolitan  editor  for  the  Star- 
Telegram.  He  came  from  the  San  Diego 
Tribune  where  he  was  assistant  city 
editor.  Durham  is  a  former  Houston 
Chronicle  reporter.  Alicia  Medina  is  a 
new  public  affairs  reporter  for  the  Star- 
Telegram.  She  came  from  the  El  Paso 
Times  Where  she  was  a  business  report¬ 
er.  Denise  Hensley,  former  copyreader 
for  the  Dallas  Morning  News,  is  now  a 
general  assignments  reporter  at  the 
Star-Telegram.  She  was  formerly  with 
Beaumont  Enterprise.  John  Costello, 
formerly  a  photographer  at  the  El  Paso 
Times,  has  joined  the  photo  staff. 

4c  4c  4c 

Steve  Kaufman,  previously  assistant 
business  editor  of  Norfolk  (Va.) 
Virginian-Pilot,  was  named  executive 
business  editor  of  Albany  (N.Y.) 
Times-Union. 
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Food  editors  assured 
balanced  bill  of  fare 


By  Celeste  Huenergard 

More  than  125  food  editors  will  meet  in 
Chicago  September  30  to  digest  a  bill  of 
fare  that  includes  everything  from  the 
delicate  cuisine  of  France  to  the  frantic 
menu  planning  of  the  1980  Olympic 
team. 

The  event  is  the  37th  annual  Newspa¬ 
per  Food  Editors  Conference  sponsored 
by  the  Newspaper  Advertising  Sales  As¬ 
sociation. 

According  to  its  promoters,  the  six- 
day  conference  promises  to  offer  a  bal¬ 
anced  diet  of  information  on  nutrition, 
exercise,  government  regulations,  con¬ 
sumer  advocacy,  new  products  and 
menu  ideas. 

“I’m  delighted  with  this  year’s  pro¬ 
gram  because  there’s  diversity  in  the 
speakers  and  the  subjects  are  current 
ones  that  readers  are  asking  questions 
about,’’  Barbara  Bratel,  food  editor  of 
the  Cleveland  Press  and  chairman  of  the 
Food  Editors  Advisory  Committee,  said. 

Roughly  40  food  manufacturers  are 
scheduled  to  make  presentations. 

The  California  Iceberg  Lettuce  Com¬ 
mission  and  Louis  Rich  Inc.,  will  present 
a  panel  of  nutrition  experts  to  discuss  the 
consumer’s  right  to  know  and  nutrient 
density.  Kraft  Foods  will  tackle  food  in 
the  1980’s  and  Ocean  Spray  will  take  an 
upbeat  look  at  modem  day  farming  and 
cooperatives.  Hoffmann-La  Roche  will 
moderate  a  panel  discussion  on  fructose, 
while  the  Kitchens  of  Sara  Lee  will  re¬ 
view  grandma’s  rule:  The  place  for 
baked  goods  in  the  American  Diet. 

Other  companies  will  offer  advice  on 
working  good  health  and  exercise  habits 
into  a  busywoman’s  schedule,  the  ques¬ 
tions  being  asked  on  food  safety  and 
cost. 

The  meeting’s  agenda  will  take  on  an 
international  flavor  when  representatives 
from  Italy,  France  and  Denmark  unpack 
their  pots  and  pans  to  demonstrate  their 
favorite  recipes. 

Thomas  S.  Carroll,  chairman  of  the 
Grocery  Manufacturers  of  America  Inc. 
and  president  of  Lever  Brothers,  will 
keynote  the  meeting’s  opening  afternoon 
session. 

A  special  three-hour  meeting  has  been 
organized  by  Bratel  to  give  the  editors  a 
chance  to  evaluate  the  week-long  con¬ 
ference  and  to  hear  speakers  whose  fees 
have  not  been  paid  by  a  food  manufac¬ 
turer. 

During  that  session  a  dietician  from 
the  Cleveland  Clinic  will  explain  how 
fast  foods  can  fit  into  daily  diets  without 
adding  extra  pounds.  Mrs.  John 
Swearingen,  the  wife  of  Standard  Oil  of 
Indiana’s  president,  will  describe  how 
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Processors  Association,  Washington, 
D.C.;  Harold  Thorkilsen,  President  and 
Chief  Executive  Officer,  Ocean  Spray 
Cranberries,  Inc.;  Dr.  Randall  Togerson, 
Deputy  Administrator  for  Cooperatives, 
U.S.  Department  of  Agriculture;  Dr. 
Elizabeth  M.  Whelan,  Executive  Direc¬ 
tor,  American  Council  on  Science  and 
Health;  Howard  Wolowitz,  professor. 
Department  of  Psychology,  University 
of  Michigan;  Frances  E.  McGlone,  Di¬ 
rector  of  Food  Services  and  Nutrition 
Education,  Oakland,  California  Unified 
School  District;  and  Dr.  Carl  Hodges, 
Director,  Environmental  Research  Lab¬ 
oratory,  University  of  Arizona;  among 
others. 

Food  road  show 
sells  national 


ad  linage 


Barbara  Bratel 
the  corporate  wife  entertains. 

The  editors  themselves  will  dine  at 
some  of  Chicago’s  finest  restaurants  and 
private  clubs  with  various  manufacturers 
picking  up  the  tab. 

Bratel  said  that  a  few  years  ago  editors 
complained  that  the  scheduled  dining 
tended  to  be  too  opulent  and  the  portions 
too  abundant. 

“We  used  to  be  able  to  just  take  a  sip 
of  the  soup  because  we  knew  that  there 
were  five  or  six  more  courses  coming,’’ 
she  recalled. 

While  the  portions  are  smaller  now, 
the  elegance  has  returned. 

“I’m  delighted  we’re  getting  back  to 
it,’’  Bratel  said.  “How  can  you  judge 
quality  if  you’ve  never  seen  it.  It’s  edu¬ 
cational  and  sometimes  it’s  the  only  time 
these  people  get  to  see  it  if  they  don’t  live 
in  or  near  a  big  city. 

Bratel  said  she  does  not  see  anything 
unethical  about  the  industry  sponsored 
meeting. 

“I  want  to  know  both  sides  of  the 
story  and  this  is  one  side.  1  don’t  feel, 
unless  a  person  is  terribly  naive,  that  if 
we’re  there  we  owe  them  (the  food  man¬ 
ufacturers)  something.  There’s  very  little 
push  from  them  .  .  .  and  never  any  re¬ 
percussions  if  we  don’t  use  their  releases 
or  material.” 

Other  speakers  during  the  conference 
will  include:  Hermann  G.  Rusch,  Food 
Director,  XIII  Olympic  Winter  Games; 
Dr.  Estelle  Ramey,  Professor  of 
Psychology  and  Biophysics  at 
Georgetown  University,  School  of 
Medicine,  Washington,  D.C.;  also  on  the 
President’s  Committee  for  Women’s 
Rights;  Dr.  Kristen  W.  McNutt,  Execu¬ 
tive  Director  National  Nutrition  Consor¬ 
tium,  Washington,  D.C.;  Charles  J. 
Carey,  president,  the  National  Food 


Cocoa  (Fla.)  TODAY  uses  an  on  stage 
“Festival  of  Food”  show  as  a  tie-in  to  its 
special  28-page  food  section  featuring 
full  and  half  page  ads  by  25  national  food 
advertisers  and  local  cooking  appliance 
retailers. 

At  the  festival,  a  food  economist  pre¬ 
pares  on  stage  various  recipes  using  na¬ 
tionally  advertised  brands  that  are 
cooked  on  appliances  sold  by  local  re¬ 
tailers.  The  audience  can  also  watch  the 
cooking  action  more  closely  by  means  of 
large  screen  closed  circuit  tv  screens. 

Cocoa  Today  hosts  the  festival  in  its 
own  auditorium  which  seats  1,200  and 
offers  two  cooking  shows  daily.  There 
are  also  booths  set  up  around  the  au¬ 
ditorium  for  advertisers  to  demonstrate 
their  products. 

The  newspaper  publishes  a  folder  of 
recipes  which  it  distributes  to  the  food 
show  audience.  The  special  section  itself 
does  not  carry  recipes.  Its  copy  is  de¬ 
voted  to  stories  about  the  food  show  and 
the  products  on  display  there. 

Today’s  Festival  of  Food  is  part  of  a 
national  food  show  sponsored  by  the  pa¬ 
per’s  parent  company,  Gannett.  The 
food  economist  travels  from  town  to 
town,  running  the  Festival  of  Food  in 
Gannett  markets  across  the  country. 

Landmark  buys 
semi-weekly  in  III. 

Landmark  Community  Newspapers, 
Inc.,  Shelbyville,  Ky.,  has  agreed  to 
purchase  from  Charles  W.  Mills  and  his 
wife,  Jane  E.  Mills,  the  semi-weekly 
Vandalia  (111.)  Leader-Union.  The  sale 
will  be  effective  October  1 .  according  to 
an  announcement  by  LCNI  President 
Larry  R.  Coffey  and  the  sellers.  The 
Leader-Union  has  7,000  circulation.  The 
price  and  terms  of  the  sale  were  not  an¬ 
nounced.  Marion  R.  Krehbiel  of  Norton, 
Kansas,  was  the  media  broker  for  this 
transaction. 
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Open  up 

Greater  Miami  Latin  Market 
to  your  food  product.  ^ 


There  is  an  affluent  market  in  Miami 
that  can  be  reached  only  in  the  Spanish 
language:  the  Greater  Miami  Latin  Market. 

And  it’s  a  Latin  market  with  an  average 
weekly  food  expenditure  of  $64.10  per 
household.  A  whopping  $21.71  more  than 
the  average  Anglo  household. 

Now,  you  can  open  up  this  exciting 
Spanish-speaking  market  to  your  food 
product  with  twice  the  efficiency 
through  the  two  food  sections  of 
DIARIO  LAS  AMERICAS.  The  best-food-day 
section  on  Thursday  and  the  NEW  Sunday 
food  section. 

In  both  cases,  your  food  ad  will  be  in 
good  company.  DIARIO  counts  among  its 
regular  full-page  food  retail  advertisers 
Winn-Dixie,  Grand  Union,  Publix  and 
.  '  Pantry  Pride. 


Give  your  food  ads  the  one-two  punch 
by  placing  them  in... 


Sunday 
food  section 


Thursday 
food  section 


^  SpanMi-languag*  dsMy  newspaper  ^ 

Fotindadai4y4,1953  ^ 

26th  YEAR  OF  CONTINUOUS  DAILY  PUBLICATION 

For  addKIon^  Inform^ion  caN:  (305)  633-3341 
Or  writs:  Qanarai  Advertising  Dspartmant,  DIAMO  LAS  AMERICAS 
2900  N.W.  39th  Street.  MaiBl.  Florida 33142 


Meat  packers  present 
awards  to  food  editors 


Nine  newspaper  food  editors  shared 
top  honors  in  the  1979  Vesta  Awards 
competition  sponsored  annually  by  the 
American  Meat  Institute. 

The  awards  will  be  presented  at  the 
opening  session  of  the  1979  Newspaper 
Food  Editors  Conference  at  the  Drake 
Hotel,  Chicago,  September  30. 

Jane  Anderson,  director  of  consumer 
alTairs,  American  Meat  Institute,  Wash¬ 
ington,  D.C.,  presented  the  winners  with 
bronze  statuettes  of  Vesta,  the  mytholog¬ 
ical  goddess  of  hearth  and  home,  recog¬ 
nizing  excellence  in  the  reporting  of 
news  about  food. 

The  winners  are: 

Class  A  (newspapers  with  circulation 
under  50,000) 

Color — Sarah  Fritschner,  Daytona 
Beach  (Fla.)  Morning  Journal 

Black  and  White — Patricia  Teets, 
Greenfield  (Ind.)  Daily  Reporter 
Class  B  (newspapers  with  circulation 
between  50,000  and  200,000) 

Color — Marjorie  Rice,  San  Diego 
(Calif.)  Evening  Tribune 

Black  and  White — Harvey  Steiman, 
San  Francisco  Examiner 
Class  C  (newspapers  with  circulation 
between  200.000  and  500.000) 
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TOOD 


OUR  SPECIAL  SUNDAY 
FOOD  SECTION 
IS  IDEAL  FOR 
YOUR  FOOD  MESSAGE, 
for  information 
Call  Bob  Richelderfer 
(215)  820-6634 


CALL-CHRONICLE 

NEWSPAPERS 

ALLENTOWN,  PA. 


Color — Barbara  Gibbs  Ostmann,  St. 
Louis  Post-Dispatch 

Black  and  White — Dorothee  Poison, 
Arizona  Republic 

Class  D  (newspapers  with  circulation 
over  500,000) 

Color — Margaret  Sheridan/Sandra 
Silfven,  Detroit  News 
Black  and  White — Marian  Burros/ 
William  Rice,  Washington  Post 
Class  E  (rotogravure  color  entries 
from  newspapers  of  any  circulation) 

— Joanne  Will,  Chicago  Tribune 
Thirteen  food  editors  received  certifi¬ 
cates  of  merit  as  runners-up  in  the  con¬ 
test. 

They  are: 

Class  A  (newspapers  with  circulation 
under  50,(X)0) 

Color — Liz  Meegan,  Moline  (111.) 
Daily  Dispatch 

Black  and  White — Wendy  Zomparelli, 
Raleigh  (N.C.)  Times 
Class  B  (newspapers  with  circulation 
between  50,0(X)  and  200,000) 

Color  (a  tie) — Nancy  G.  Weir,  Florida 
Tinies-Union,  Bernie  Arnold,  Nashville 
Banner 

Black  and  White  (a  tie) — Marge  Han¬ 
ley, /wt/m/mpo/u  News,  Susan  Archibald 
Stone,  Fort  Wayne  (Ind.)  News-Sentinel, 
Rosemary  Black,  Bergen  (N.J.)  Record 
Class  C  (newspapers  with  circulation 
between  200,000  and  500,000) 

Color  (a  tie) — Natalie  Haughton,  Van 
Nuys  (Calif.)  Valley  News,  Jean 
Thwaite,  Atlanta  Constitution 

Black  and  White — Donna  Lee,  Boston 
Herald  American 

Class  D  (newspapers  with  circulation 
over  500,000) 

Color — Carol  Rasmussen,  Chicago 
Tribune 

Black  and  White— Carol  Brock,  New 

York  Daily  News 

Class  E  (rotogravure  color  entries 
from  newspapers  of  any  circulation) 

— Carol  Brock,  New  York  Daily  News 
In  the  1979  competition,  131  entries 
were  submitted  from  daily  newspapers 
across  the  United  States  and  Canada. 
The  entries  were  judged  on  the  basis  of 
service  to  readers,  journalistic  style,  use 
of  illustrations,  food  page  make-up,  nu¬ 
trition  information,  originality,  timeliness 
and  thoroughness. 

Judges  in  the  contest  were:  Doris  M. 
Eby,  food  editor.  Belter  Homes  and 
Gardens,  Des  Moines,  Iowa:  Dr.  Helen 
Guthrie,  professor  of  nutrition.  Nutrition 
Program,  Pennsylvania  State  University, 
University  Park,  Pennsylvania;  Jane 
Hardy,  lecturer,  department  of  com¬ 
munication  arts.  New  York  State  College 
of  Agriculture  and  Life  Sciences,  Cornell 
University,  Ithaca,  New  York;  Dr. 


Alfred  Harper,  professor  of  nutritional 
sciences.  University  of  Wisconsin, 
Madison,  Wisconsin,  and  chairman. 
Food  and  Nutrition  Board,  National 
Academy  of  Sciences;  John  Soorholtz, 
past  president.  National  Pork  Producers 
Council,  Melbourne,  Iowa;  and  Edgar  B. 
Walzer,  editor.  Progressive  Grocer. 

The  American  Meat  Institute  is  the  na¬ 
tional  trade  association  of  the  meat  pack¬ 
ing  and  processing  industry. 

Teenage  girls 
spend  billions 
food  shopping 

With  over  60%  of  the  mothers  of 
teen-age  girls  working  outside  the  home, 
teen  girls  are  taking  over  a  lot  of  the 
family  cooking  and  food  shopping  re¬ 
sponsibilities. 

A  Seventeen  magazine  survey  re¬ 
vealed  that  teens  prepare  an  average  of 
13  meals  each  week  for  themselves  and 
their  families,  and  spend  over  13  billion 
dollars  a  year  on  food — or  over  one  out 
of  every  three  family  food  dollars. 

When  they  go  out  food  shopping,  half 
of  all  teen  girls  look  for  and  buy  specific 
brand  names,  and  nine  out  of  ten  girls  are 
aware  of  nutritional  labelling. 

Convenience  foods  are  a  popular  item 
on  the  teen-age  girl’s  menu,  especially 
canned  soups  (consumed  by  82%  of 
teens),  cold  cuts  (75.5%)  and  pizza 
(73.5%). 

Eight  out  of  ten  teen  girls  use  frozen 
foods  in  meal  preparation. 

What  cooking  appliances  are  you  most 
likely  to  find  in  the  teen  girl’s  household? 
A  popcorn  maker  turns  up  in  75%  of  the 
girls’  homes,  and  one  out  of  every  four 
households  owns  a  microwave  oven. 

Other  facts  revealed  in  the  Food  Sur¬ 
vey  1979  are: 

•  Over  95%  of  the  girls  bake  cakes  at 
least  twice  a  month.  Of  these  bakers, 
almost  9  out  of  10  use  a  packaged  cake 
mix. 

•  Seven  out  of  ten  girls  entertain 
friends  in  their  home  and  over  three- 
quarters  of  these  get-togethers  are  coed. 
At  their  last  party,  two-thirds  of  the  girls 
served  snacks,  while  almost  30%  served 
a  full  meal. 

•  Over  one-third  of  all  teen  girls  look 
to  magazines  for  menu  ideas  and  nearly 
half  the  girls  have  their  own  cookbooks. 
A  total  of  6%  said  newspapers  were  the 
source  of  menu  ideas. 

•  When  asked  to  name  their  three 
favorite  foods,  teens  mentioned 
“steak,”  followed  by  “pizza,”  and 
“meat  dishes.’’ 

Gourmet  magazine 

Fairchild  Publications  is  launching 
ENTREE,  a  business  magazine  for  re¬ 
tailers,  manufacturers  and  importers  of 
gourmet  products,  according  to  David 
Branch,  senior  vicepresident. 
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SUtiYOURSELF  IN 
EWSPAPERS 


*1979  EAP  Market  Guide  Est. 


New  England  newspaper  markets  are  your  best  food  sales  targets 

During  1979,  New  Englanders  are  buying  food  in  supermarkets  and  grocery  stores 
at  the  rate  of  $2,545  for  each  of  the  region’s  nearly  four  and  a  half  million 
households.  That’s  over  8%  above  the  projected  household  average  for  the  nation, 
and  far  above  that  of  most  other  regions.  If  New  Englanders  economize,  it’s  not  on 
food!  Besides  that,  in  New  England,  daily  newspaper  home  coverage,  too, 
exceeds  the  national  average.  Your  advertising  dollars  stretch  farther,  reach  more 
people  spending  more  money,  when  you  use  them  to  buy  space  in 

New  England  daily  newspapers. 


Advertising  gets  results  in  these  leading  New  England  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  lE&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 
Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record-Journal  (M) 
Middletown  Press  (h) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Advertising 

Broadcast  ad  rep  develops 
anti~newspaper  computer 


By  W.F.  Gloede 

A  broadcast  sales  representative  firm, 
the  Katz  Agency  Inc.,  has  developed 
what  it  claims  is  the  “state  of  the  art” 
system  for  analyzing  newspaper  circula¬ 
tion. 

Called  “Circanalysis,”  the  system 
spits  out  data  for  newspapers  in  broad¬ 
cast  terms.  It  uses  a  mini-computer, 
small  enough  to  be  toted  along  on  sales 
calls,  that  when  fed  specific  circulation 
figures  in  a  certain  market,  displays  ad¬ 
vertising  data  including  reach,  fre¬ 
quency,  demographics,  rating  points  and 
cost  factors.  The  programs,  which  usu¬ 
ally  differ  for  each  market,  are  based  on 
Audit  Bureau  of  Circulations  “Data¬ 
bank”  figures,  recent  Simmons  Study 
demographic  data,  Belden  reports  and 
Starch  scores  based  on  a  survey  of 
2,000  newspaper  ads. 

Some  of  the  options  available  in  the 
system  include  the  ability  to  study  an 
unlimited  number  of  insertions  and  an 
unlimited  number  of  morning  and  eve¬ 
ning  newspapers  included  in  a  schedule. 
Also  included  are  the  abilities  to  study 
demographic  reach  and  frequency,  circu¬ 
lation  based  on  readership  scores  and 
non-standard  geographic  areas  ranging 
from  a  county  on  up  to  an  ADI.  The 
system  can  also  analyze  up  to  nine  Sun¬ 
day  newspapers  for  any  one  study. 

Katz,  which  dropped  its  print  clients 
almost  a  decade  ago,  claims  the  new  sys¬ 
tem  will  be  used  to  stress  a  better  “media 
mix”  in  a  client’s  ad  schedule.  Says  Don 
McCarty,  Katz  vicepresident  for 
“Probe”  marketing  research,  “I’m  not 
putting  newspapers  down — I’m  telling 
you  that  a  lot  of  money  is  wasted  in  mul¬ 
tiple  insertions.” 

Katz  executives,  convinced  that 
they’d  never  be  able  to  wean  the  bulk  of 
local  retail  advertising  from  print,  were 
throwing  a  target  figure  of  3%  of  news¬ 
paper’s  total  retail  revenue  around  the 
meeting  room  at  New  York’s  Halloran 
House  Hotel  as  the  system  was  pre¬ 
sented  to  the  sales  force. 

The  system  begins  with  household  cir¬ 
culation  figures  entered  for  specific 
newspapers  by  the  salesperson.  It  distills 
the  household  figures  into  an  advertiser’s 
target  demographic  in  terms  of  cost  per 
thousand  readers.  The  system  can  then 
“Starch”  the  target  demographic — a 
process  which  leads  to  a  dramatic  in¬ 
crease  in  cost  per  thousand  target  read¬ 
ers  actually  reached. 

Says  McCarty,  “It’s  very  timely  to  get 
into  costs  per  thousands.  We  know  the 
newspaper  doesn’t  like  to  talk  cost,  but 


Gordon  Zellner,  Katz  PROBE/ 
marketing  executive,  demonstrates 
"CircAnalysis"  system  on  the  TI-59 
portable  computer.  "CircAnalysis"  is  a 
total  system  for  analyzing  reach  and 

frequency  of  newspaper  circulation. 

it’s  a  part  of  the  ballgame  from  now  on.” 

He  cautioned  the  sales  force  to  beware 
to  whom  they  present  Starch  figures.  He 
said  those  figures  might  lead  to  an¬ 
tagonism  of  the  client,  since  the  presen¬ 
tation  may  appear  as  an  affront  to  the 
newspaper  that — in  many  cases — may 
have  carried  the  ads  which  brought  the 
businessman  from  Main  Street  to  the 
main  market. 

The  data  base  in  the  system  is 
localized  wherever  possible.  If  local  data 
is  not  available,  national  averages  are 
used.  Each  mini-computer  is  equipped 
with  a  program  card  which  is  tailored  to 
the  specific  market. 

The  program  was  developed  for  Katz 
by  the  Texas  Instruments  Corp.  for  use 
on  its  TI-59  programmable  calculator. 
The  calculator,  along  with  a  printer,  can 
be  had  for  less  than  $400,  according  to 
McCarty.  However,  the  program  is  only 
available  to  Katz  affiliates.  McCarty  said 
he  had  received  inquiries  from  a  major 
newspaper  about  the  system  and  the 
possibility  of  sales  to  firms  outside  the 
Katz  umbrella.  He  said  that  although 
he’d  like  to  have  that  request  in  writing, 
he  saw  no  plans  for  marketing  the  system 
outside  the  company.  It  could  be  used  by 
one  newspaper  selling  against  another  in 
the  same  or  in  overlapping  markets. 

McCarty:  “We  believe  this  effort  will 
pay  dividends  in  our  work  with  national 
advertisers  and  that  it  will  prove  espe¬ 
cially  valuable  to  Katz-represented  sta¬ 


tions  using  PROBE  in  their  local  mar¬ 
kets.” 

He  continues,  “This  is  going  to  make 
it  immensely  easy  to  get  your  salesmen 
involved — you  can  show  a  client — at  his 
desk — what  his  newspaper  is  doing.” 

McCarty  also  said  that  several  persons 
closely  identified  with  newspaper  adver¬ 
tising  had  reviewed  the  system  and  were 
unable  to  identify  any  flaws  in  the  data  or 
in  the  conclusions  drawn. 

The  Newspaper  Advertising  Bureau, 
when  queried  by  E&P  on  the  new  Katz 
system,  Charles  Kinsolving,  vicepresi¬ 
dent,  issued  the  following  statement: 

“It  sounds  like  the  Circananalysis  sys¬ 
tem  will  help  focus  attention  on  newspa¬ 
per  coverage  and  possibly  on  the  avail¬ 
ability  of  newspaper  audience  research 
and  we  welcome  it  to  the  field.  It  is  our 
unde  "tanding  that  the  system  handles 
audience  estimates  in  total  and  by  demo¬ 
graphic  category,  and  will  estimate  gross 
impressions,  net  reach  and  average  fre¬ 
quency,  although  at  this  writing  we  are 
not  clear  about  the  assumptions  that  go 
into  these  estimates. 

“Apparently  the  Katz  system  will 
inteiject  cost  factors  based  on  a  full  page 
for  newspapers  and  audience  deflation¬ 
ary  factors  based  on  Starch  scores.  Our 
“Can  Do”  system  does  neither  of  these. 
Costs  are  a  function  of  space  size  which 
is  determined  by  the  different  creative 
needs  of  different  product  categories  and 
different  creative  approaches. 

“Recognition  scores  have  long  been 
invalidated  as  inter-media  measures,  al¬ 
though  they  are  valuable  as  copy  tools.” 

“It  is  to  be  hoped  that  if  Circanalysis 
deflates  newspaper  scores  by  such  a  fac¬ 
tor,  they  will  also  apply  recall  scores  to 
the  audience  for  broadcast  commer¬ 
cials.” 

Insurance  agents 
ok  tv  campaign 

The  83rd  annual  convention  of  the  In¬ 
dependent  Insurance  Agents  of  America 
voted  (September  20)  approval  of  the  es¬ 
tablishment  of  a  $10,0{)0,000  national  tv 
campaign  to  educate  American  consum¬ 
ers  as  to  the  benefits  of  the  independent 
agents  and  the  American  agency  system. 

Publisher  joins 
newsprint  firm 

Phil  G.  Hays  II,  formerly  publisher  of 
Davis  (Calif.)  Enterprise,  has  joined  the 
Crofton  Paper  Company  Inc. 

He  was  named  regional  manager  of 
Crofton’s  southern  California  office. 

Sunday  price  up 

The  price  of  the  Sunday  Chicago 
Tribune  will  be  increased  from  600  to  750 
on  October  7  on  newsstands  outside  the 
immediate  metropolitan  area  of  Chicago. 
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Anirfundng  the 1979  Ifedia 
fco:  Ecotmiic  IMerstanding. 

Rewarding  Excellence  in  Economic  Reporting. 


Purpose: 

For  the  third  year,  the  Media 
Awards  for  Economic  Under¬ 
standing  will  recognize  out¬ 
standing  economic  reporting 
directed  to  the  general  public. 
The  program  is  designed  to 
stimulate  media  to  initiate 
economic  reporting  that  is 
imaginative,  interesting  and 
easily  understandable. 

The  program’s  continuing  goal 
is  to  improve  the  quality  and 
increase  the  quantity  of  eco¬ 
nomic  reporting  in  the  gen¬ 
eral  media.  It  encourages  and 
rewards  outstanding  submis¬ 
sions  by  media  that  effective¬ 
ly  explain  aspects  of  the 
economic  system  to  typical 
audiences-in  terms  that  have 
meaning  for  the  average 
reader  or  viewer. 

Awards: 

A  total  of  $105,000  will  again 
be  offered  as  awards  in  14 
media  categories,  competitively 
grouped  according  to  circula¬ 
tion  or  scope  of  market.  In 
each  category  a  First  Prize  of 
$5,000  and  a  Second  Prize  of 
$2,500  will  be  offered.  A  dis¬ 
tinguished  panel  of  judges, 
appointed  by  The  Amos  Tuck 
School  of  Business  Adminis¬ 
tration,  selects  all  winners. 
These  winners  will  be 
announced  and  honored  at  a 
May  20, 1980,  luncheon  in 
New  York  City. 

Eligibility: 

Entries  must  be  original 
works  published,  broadcast  or 
telecast  between  January  1, 
1979,  and  December  31, 1979. 


Administration: 

The  Amos  Tuck  School  of 
Business  Administration  of 
Dartmouth  College  is  sole  and 
independent  administrator  of 
the  program. 

Judges: 

Andrew  F.  Brimmer 

President 

Brimmer  &  Company,  Inc. 
Alexander  Calder,  Jr. 
Chairman  and  Chief 
Executive  Officer 
Union  Camp  Corporation 
F.  William  Cole 
Dean 

Medill  School 
of  Journalism 
Northwestern  University 
Victor  Gotbaum 
Executive  Director 
District  Council  37 
American  Federation 
of  State,  County  and 
Municipal  Employees 
Norman  E.  Isaacs 
Chairman 

National  News  Council 
Paul  W.  MacAvoy 
Milton  Steinbach  Professor 
of  Organization  and 
Management  and  Economics 
Yale  &hool  of  Organization 
and  Management 
Paul  Miller 
Chairman 
Gannett  Co.,  Inc. 

Ralph  A.  Renick 
Vice  President 
Wometco  Enterprises 
S.  William  Scott 
Senior  Vice  President 
Radio  Station  Group 
Westinghouse 
Broadcasting  Inc. 


OttoA.Silha 

President 

Minneapolis  Star  and 
Tribune  Co. 

Adele  S.  Simmons 

President 
Hampshire  College 

Frank  Stanton 

Former  President 
CBS 

Reverend  Dr.  Deon  E.  Sullivan 

Zion  Baptist  Church 
Philadelphia 

William  F.  Thomas 

Executive  Vice  President 

and  Editor 

Los  Angeles  Times 

Murray  L.  Rfeidenbaum 

Director 

Center  for  the  Study  of 
American  Business 
Washington  University 

For  Entry  Blank  or  Addi¬ 
tional  Information  Write: 

Program  Administrator, 

Media  Awards  for  Economic 
Understanding,  The  Amos 
Tuck  School  of  Business 
Administration,  Dartmouth 
College,  Hanover,  New  Hamp¬ 
shire  03755. 

Phone:  (603)  643-5596, 

(603)  646-2084. 

Media  Awards  for  Economic 
Understanding  is  funded  by 
a  grant  from  Champion 
International  Corxx)ration, 
Stamford,  Connecticut. 

Deadline  for  Entries: 
January  14, 1980, 

Postmark. 
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Media  Awards 

fbr  EcoiraraicUnderstanding 


West  Virginia 
Thanksgiving 


Editors  relish 
locally  produced 
food  photos 


Locally  produced  and  oriented  food 
features — in  all  their  colorful  forms — 
have  long  been  favorite  ingredients  of  the 
Charleston  Gazette  and  Charleston 
Daily  Mail,  both  publications  of  Charles¬ 
ton  (W.  Va.)  Newspapers. 

The  Gazette,  which  in  this  issue  of 
E&P  becomes  a  second  consecutive 
winner  in  the  annual  color  contest,  regu¬ 
larly  uses  full  color,  staff  produced 
photographs  for  the  feature  columns  on 
food — as  does  the  Daily  Mail. 

The  Gazette’s  picture  folk  include 
Robert  Lynn,  graphics  editor  (who  occa¬ 
sionally  takes  photographs  such  as  the 
Thanksgiving  special  being  shown  here) 
as  well  as  doing  the  layouts. 

Leo  Chabot,  the  Gazette’s  chief 
photographer,  says  the  newspaper  tries 
for  quality  and  also  to  capture  the  human 
element  by  taking  a  portable  studio  to 
locations  and  using  existing  light. 

Lynn,  who  thinks  food  photography  is 
the  toughest  to  do  (“fashion  is  usually 
pretty  easy’’),  explains  the  team  work 
effort  and  getting  the  photographer  in¬ 
volved  in  the  concept  of  an  assignment. 
Chabot  adds  they  feel  the  quality  of  the 
staff  photographs  (“as  good  as  any  you 
see’’)  is  because  photographers  have  in- 


(Continued  on  page  55) 
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Exotic  Foods 
Featured 
By  Churches 


The  Charleston  Gazette's 
West  Virginia  Thanksgiv¬ 
ing  page  involved  a 
cooperative  jaunt  into  the 
countryside  for  Food  Editor 
Delmer  Robinson,  Graphics 
Editor  (and  in  this  case 
the  .  photographer)  Bob 
Lynn,  and  Mrs.  Philip  An¬ 
gel  Jr.,  at  Hiccum  Bottom. 
Robinson  told  all  in  his 
story. 


FOODS 


WORLD 


Extreme  left,  Leo  Chabot's 
photo  for  an  exotic  foods 
feature  and  at  left. 
Gazette  photos  by  Chabot 
and  David  Vick. 
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Editor  feasts  on  original  recipes,  photos 


By  Ron  Rodriquez 

With  a  name  like  Maggie  Crum,  she 
just  had  to  become  a  food  editor. 

And  through  11  years,  countless 
pinches  of  this  and  that  and  heaping  cups 
full  of  accolades,  she’s  carried  the  Con¬ 
tra  Costa  (Calif.)  Times  food  section 
from  a  tempting  black-and-white  hors 
d’oeuvre  to  a  full-color  feast  of  appetiz¬ 
ing  and  award-winning  journalistic  de¬ 
lights. 

The  Times’  most  recent  award  came  in 
August  when  the  International  Newspa¬ 
per  Advertising  Executives  named  her 
“Bring  It  Home!’’  food  section  one  of 
the  10  best  advertising  ideas  of  1979.  The 
INAE  honor  is  the  68th  the  Times  has 
received  since  1960. 

Unlike  most  newspaper  food  sections 
that  use,  excuse  us,  “canned  copy,’’ 
Maggie  builds  on  original  recipes  that 
take  advantage  of  California’s  abundant 
crops — peaches,  pears,  apricots,  al¬ 
monds,  avocadoes,  artichokes,  nec¬ 
tarines,  prunes,  tomatoes,  com,  cucum¬ 
bers  and  the  corncupoia  of  bounty  from 
the  state’s  farmlands. 

She  spices  her  section  with  the  knowl- ' 
edge  she’s  gained  through  extensive 
travel,  slaves  over  it  until  it  pleases  her 
professional  palate,  and  presents  it  to  the 
reader  with  splashes  of  color  art  that 
have  made  it  one  of  the  newspaper’s 
most  successful  sections. 

This  year’s  13th  annual  favorite  recipe 
contest,  for  example,  drew  more  than 
5,000  entries  in  six  categories:  dairy, 
poultry,  meat,  desserts,  vegetables,  and 
wines  and  spirits. 

A  grand  prize  of  $500  and  first  prizes 
of  $1(X)  in  each  category  were  awarded. 
Each  category  was  sponsored  by  a  local 
supermarket.  Entry  forms  under  the 
“Bring  It  Home!’’  banner  were  available 
in  markets. 

Prize-winning  recipes  plus  perhaps  2(X) 
additional  recipes  are  printed  in  a  tabloid 
section  each  year.  The  tabs  have  become 
so  treasured  that  her  department  fre¬ 
quently  receives  requests  for  them  from 
people  who  have  moved  from  the  area. 

This  fall  the  Times  will  publish  a  cook¬ 
book  featuring  all  prize-winning  recipes 
from  past  contests.  The  book  will  be  il¬ 
lustrated  with  color  photos  by  Times’ 
staff  photographer  Kathy  Baker,  whose 
color  photo  just  earned  first  place  honors 
in  the  E&P’s  Best  Use  of  Color  in  an 
Editorial  Feature  for  10()-250,0(X)  circula¬ 
tion  category.  (The  Times  earned  yet 
another  award  in  the  competition,  first 
place  honors  to  staff  photographer  Eric 
Rahkonen  for  best  use  of  color  in  spot 
news.) 

Maggie  and  the  five  judges  who  work 
on  the  Times’  annual  recipe  contest  have 
prepared  and  tested  more  than  250  dishes 
that  will  be  included  in  the  forthcoming 
44 


Maggie  Crum 

book,  which  is  not,  by  the  way,  the  first 
cookbook  Maggie’s  edited.  She’s  done 
“about  six,  or  so,’’  she  says,  beginning 
with  “Fruits  of  Hawaii’’  when  she  was 
fresh  out  of  college. 

She  carries  the  “local  angle’’  beyond 
the  fields  of  local  bounty  to  produce  her 
sections.  Her  second  love,  after  using 
California’s  crops  in  her  recipes,  is  pre¬ 
senting  feature  stories  about  Contra  Cos- 
tans  who  offer  cooking  classes,  or  who 
have  created  unusual  dishes.  She  spices 
the  downhome  features  with  interviews 
with  well-known  Bay  Area  cooks  and  au¬ 
thors  and  those  passing  through  an  area 
known  for  its  cuisine. 

In  her  spare  time,  she  reviews  plays. 

She  blends  a  magna  cum  laude  degree 
from  the  University  of  Minnesota  with 
her  travels  and  stirs  them  with  a  Phi 
Betta  Kappa  key.  Exotic  spices  come 
from  her  stays  in  Hawaii,  where  she  was 
an  editor  at  the  University  of  Hawaii  and 
married  Phil  Crum,  and  their  stays  in  the 
Philippines  and  Puerto  Rico. 

Maggie’s  worst  moment  came  a  year 
ago  in  a  printing  error  that  appeared  in  a 
prize-winning  contest  recipe  for  Califor¬ 
nia  Ratatouille  calling  for  14  teaspoon  of 
dillweed.  The  phone  began  ringing  at 
8:30  the  morning  when  the  section 
reached  readers. 

“Do  you  know  what  that  ratatouille 
will  taste  like  with  14  teaspoons  of 
dillweed  in  it?”  asked  the  first  of  what 
seemed  like  thousands  of  callers. 

The  lightest  moment  may  have  come 
when  famed  San  Francisco  Chronicle 
columnist  Herb  Caen  caught  a  triple  pun 
in  Maggie’s  interview  with  a  local  cook. 

There  was  Maggie  Crum  presenting 
Lily  Hazbun’s  recipe  for  homemade  pita 
bread. _ 

(Rodriquez  is  assistant  city  editor  and 
photo  editor  of  the  Contra  Costa  Times.) 


Rice  is  nice 
for  ad  linage 
in  Louisiana 

The  Crowley  (La.)  Post-Signal  pub¬ 
lishes  a  special  cookbook  edition  to  tie  in 
with  the  International  Rice  Festival  held 
October  19  and  20. 

Crowley  is  the  rice  capital  of  America, 
so  there  is  a  great  deal  of  local  interest  in 
the  festivities.  The  annual  celebration 
dates  back  to  1937;  over  the  years  more 
than  four  million  people  have  attended. 
The  cooking  contest  is  just  one  of  the 
many  events  that  take  place.  There  are 
parades,  eating  contests,  dances  in  the 
streets,  livestock  shows,  beauty 
pageants,  marathon  races,  banquets, 
amusement  rides  and  lots  of  entertain¬ 
ment. 

The  Post-Signal’s  Rice  and  Creole 
Cookbook  covers  them  all.  In  addition  to 
hundreds  of  rice  recipes  gathered  from 
inside  and  outside  the  state  of  Louisiana, 
it  contains  a  variety  of  photos  of  people 
from  the  community  participating  in  the 
events. 

In  fact,  there’s  so  much  material  to 
cover  that  the  1979  edition  appeared  as  a 
IW  X  1 1"  book  of  about  168  pages  with  a 
full-color  cover  photo  of  the  Rice  Festi¬ 
val  queen. 

About  30%  of  the  cookbook  is  devoted 
to  advertising,  and  ad  manager  Pat 
Hoffpauir  reports  that  the  edition  is  easy 
to  sell. 

Three  salespeople  work  on  the  edition 
between  June  and  August.  84  advertisers 
participated  in  the  1979  cookbook,  and 
they  are  indexed  on  the  third  page  for 
quick  reference.  There  are  ads  for  huge 
companies  like  Anheuser-Busch,  the 
largest  commercial  purchaser  of  the  U.S. 
rice  crop  and  for  local  businesses  such  as 
crop  services,  hardware  stores,  banks 
and  implement  companies. 

In  addition  to  ad  revenue,  the  paper 
profits  by  printing  a  large  overrun  of  the 
cookbook  and  selling  extra  copies  at 
$1.50.  The  Post  Signal  is  the  only  daily 
newspaper  in  the  immediate  area  and  its 
cookbook  is  the  official  publication  for 
the  Rice  Festival. 

Recipes  are  divided  into  nine  general 
categories:  canapes,  dessert  recipes, 
former  Rice  Queen  recipes,  game  re¬ 
cipes,  meat  recipes,  poultry  recipes,  sea¬ 
food  recipes,  soups  and  gumbos  and 
weight  control  recipes. 

Winning  recipes  and  photos  of  the 
judges  and  winners  in  three  divisions — 
junior  cooking  contest,  men’s  cooking 
contest  and  women’s  cooking  contest — 
appear  in  the  edition. 

The  Post-Signal’s  circulation  is  7,200. 
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Technical  Systems  Center 

UPl  opens  $10  million 
Dallas  nerve  center 


United  Press  International  officially 
opened  its  $10  million  Technical  Systems 
Center  on  September  14.  Located  on 
more  than  two  acres  in  Metropolitan 
Business  Park,  on  the  outskirts  of  Dallas, 
Texas,  the  27,000  square  foot  facility  will 
become  the  nerve  center  for  UPI’s 
worldwide  operations  and  is  expected  to 
be  fully  operational  by  May  1,  1980. 

Installation  of  two  Sperry  Univac 
90/80-4  computers  valued  at  $6.5  million 
and  included  in  the  total  facility  cost, 
will  triple  UPI’s  present  information 
handling  capacity. 

Roderick  W.  Beaton,  UPl  president, 
said  with  the  continuing  growth  in  com¬ 
munications  technology,  UPl  felt  a  mod¬ 


ern  expanded  facility  located  away  from 
New  York  was  the  logical  step  in  UPTs 
commitment  to  newspapers  and  broad¬ 
cast  stations. 

The  wire  service  company  studied 
nearly  a  dozen  alternate  locations  for  the 
computerized  hub  of  its  worldwide 
communications  system.  UPl  was  also 
concerned  about  the  reliability  of  electric 
power  in  the  New  York  area.  Headquar¬ 
ters  for  administration,  newspicture  and 
worldwide  news;  however,  will  remain  in 
New  York. 

The  Technical  Systems  Center  which 
can  be  expanded  by  25%  will  install  in 
the  near  future  a  transmitting  satellite  an¬ 
tenna  five  meters  in  diameter.  A  six  foot 
dish  is  presently  installed  on  the  roof  in  a 


test  mode.  Beaton  said  the  new  Dallas 
center  will  serve  UPTs  needs  well  into 
the  time  in  which  the  transmission  of 
news  will  largely  be  by  satellite. 

The  Dallas  center  houses  in  addition  to 
the  computer  complex,  UPI’s  research 
and  development  laboratory,  the  man¬ 
ufacturing  facility  for  newspicture 
equipment,  central  video  terminal 
maintenance  shop,  and  the  news  and 
newspicture  headquarters  for  the 
Southwestern  United  States.  More  than 
125  persons  will  be  assigned  to  the 
center. 

Incorporated  in  the  building  design  are 
special  features  for  the  computer  area, 
systems  and  programming  section, 
communications  laboratory,  new  picture 
laboratory,  technical  services  group, 
marketing  and  communications  group 
and  the  Dallas  News  Bureau. 

Two  of  the  features.  Uninterruptible 
Power  Supply  (UPS)  and  the  stand-by 
diesel  generator,  not  only  assure  UPl’s 
customers  that  wire  service  copy  and 
other  communications  will  flow  during 
critical  power  periods  but  also  UPl  man¬ 
agement  has  incorporated  systems  to  in¬ 
sure  optimum  efficiency  in  the  operation 
of  the  worldwide  communications  facil¬ 
ity. 

The  International  Power  Machines 
UPS  system  has  the  center’s  Fisk  Tele¬ 
phone  System  with  1(X)  stations,  tied  into 
the  power  source.  Also,  the  six  VDTs  in 
the  Dallas  News  Bureau,  in  addition  to 
the  Southwest  Picture  control  center,  are 
part  of  UPS. 


Detroit  Free  Press  dedicates  offset  piant 


SHARING  in  the  dedication  of  the  Detroit  Free  Press'  riverfront  printing  plant  are 
(from  left):  Gov.  William  AAilliken;  Lee  Hills,  editorial  chairman  of  Knight-Ridder 
Newspapers,  Inc.;  Alvah  Chapman,  president  of  Knight-Ridder;  John  S.  Knight, 
Knight-Ridder  editor  emeritus;  Detroit  Mayor  Coleman  Young;  and  Bernard  H. 
Ridder,  Jr.,  board  chairman  of  Knight-Ridder. 


The  Detroit  Free  Press  dedicated  its 
new  $50  million  offset  printing  plant  on 
Wednesday,  September  19 — just  two 
days  short  of  two  years  from  the  date 
that  ground  was  first  broken  for  the  facil¬ 
ity  on  the  Detroit  riverfront. 

More  than  250  dignitaries  attended  the 
afternoon  dedication  ceremonies  cele¬ 
brating  the  newspaper’s  commitment  to 
remain  in  downtown  Detroit.  Included  in 
the  group  were  local  business  and  civic 
leaders,  government  officials,  as  well  as 
officers  and  members  of  the  board  of  di¬ 
rectors  of  the  paper’s  parent  company, 
Knight-Ridder  Newspapers,  Inc. 

Knight-Ridder  president  Alvah  Chap¬ 
man,  Jr.,  said  the  plant  represents  the 
“largest  single  capital  project  ever  ap¬ 
proved  by  our  board  of  directors.’’ 

The  plant  occupies  the  western  half  of 
a  22-acre  riverfront  site  about  a  mile  west 
of  Detroit’s  Cobo  Hall  and  the  new  Joe 
Louis  Arena  and  roughly  13  blocks  from 
the  newspaper’s  main  office  at  321  W. 
Lafayette  Blvd. 

Ground-breaking  ceremonies  for  the 
plant  were  held  September  21,  1977,  and 
construction  began  later  that  month.  The 
plant  began  printing  a  limited  number  of 
papers  last  May,  and  roughly  60%  of  the 
newspaper’s  daily  circulation  of  611,000 


is  now  printed  at  the  new  facility.  The 
figure  is  expected  to  reach  100%  some¬ 
time  in  November.  When  that  occurs, 
the  Free  Press  will  become  the  largest 
daily  newspaper  in  the  nation  printed  en¬ 
tirely  by  offset. 

Following  the  dedication  ceremony, 
visitors  were  taken  on  a  tour  of  the  new 


plant  and  then  attended  a  reception  in  the 
cafeteria.  As  they  left,  they  received  an 
umbrella,  designed  from  historic  Free 
Press  front  pages,  and  a  small  packaged 
plant  which  bore  the  inscription:  “A 
plant  grows  in  downtown  Detroit.  The 
Free  Press  believes  in  Detroit.  We’re 
staying.  And  we’re  growing.” 
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Top  ten  ROP  color  newspapers — 1978 

.  .  .  showing  percentage  relationship  of  color  by  classification  to  total. 

(as  measured  by  Media  Records,  Inc.) 


% 

% 

% 

% 

Total 

Retail 

To  Total 

General 

To  Total 

Automotive 

To  Total 

Financial 

To  Total 

Classified 

% 

Advertising 

% 

Full  Run 

Full  Run 

Full  Run 

Full  Run 

Full  Run 

Full  Run 

Full  Run 

Full  Run 

Full  Run 

To  Total 

Full  Run 

To  Total 

ROP 

Retail 

ROP 

General 

ROP 

Automotive 

ROP 

Financial 

ROP 

Full  Run 

ROP 

Full  Run 

city,  Newspaper  &  Edition 

Color 

Display 

Color 

Display 

Color 

Display 

Color 

Display 

Color 

Classified 

Color 

Advertising 

1 .  St.  Petersburg  Times-mS  (8)  . . 

.  .4,284,043 

13.5 

293,071 

6.6 

30,342 

6.8 

166,084 

14.4 

695,074 

4.9 

5,468,614 

10.5 

2.  Tampa  Tribune-mS  (9)  . 

.  .4,274,418 

14.1 

225,800 

5.3 

229,735 

30.9 

24,711 

3.7 

711,831 

4.5 

5,466,495 

10.5 

3.  Miami  Herald-mS  (8)  . 

. .3,704,754 

9.5 

252,335 

4.9 

406,885 

31.7 

39,590 

2.7 

865,181 

3.9 

5,268,745 

7.6 

4.  Houston  Post-mS  (9)  . 

..3,323,517 

9.8 

285,686 

5.8 

38,105 

9.0 

53,524 

8.8 

1,150,922 

2.9 

4,851,754 

6.1 

5.  Houston  Chronicle-eS  (9)  . 

6.  Fort  Lauderdale  News  & 

. .3,437,641 

9.5 

355,646 

6.8 

28,796 

6.3 

55,770 

9.4 

962,147 

1.5 

4,840,000 

4.6 

News  &  Sun  Sentinel-eS  (8)  . 

.  .3,232,882 

6.3 

155,424 

3.5 

296,566 

24.3 

93,011 

6.2 

620,547 

2.3 

4,398,430 

5.2 

7.  Orlando  Sentinel  Star-dS  (8)  . . . 

.  .3,445,877 

10.6 

177,612 

4.6 

32,748 

9.3 

25,029 

4.2 

477,127 

4.0 

4,158,393 

8.5 

8.  San  Antonio  Light-eS  (9)  . 

9.  San  Antonio  Express  &  Express 

..3,588,886 

10.7 

271,703 

7.9 

20,659 

10.3 

62,237 

15.3 

73,673 

0.5 

4,017,158 

7.6 

News-mS  (9)  . 

. .3,233,659 

11.6 

284,030 

8.2 

19,282 

9.9 

65,123 

14.3 

181,331 

1.0 

3,783,425 

7.5 

10.  Dallas  Times  Herald-eS  (9)  _ 

..2,928,544 

7.7 

245,148 

4.9 

18,866 

4.0 

34,079 

6.7 

499,338 

1.9 

3,725,975 

5.3 

(Figures  in  parentheses  show  number  of  columns) 


1978  full  run  ROP  color  advertising  linage 

(Newspapers  measured  by  Media  Records,  Inc.) 

For  this  report,  Media  Records,  Inc.,  measured  all  of  the  newspaper  color  advertising  that 
appeared  in  234  newspapers  published  in  83  cities.  Eight-column  formats  are  measured 
and  reported  as  eight  columns.  Nine-column  formats  are  measured  and  reported  as  nine 
columns.  Six-column  formats  are  measured  as  six  columns,  and  converted  and  reported  as 
eight  columns. 


Cols 

Retail 

Gen. 

Auto 

Fin. 

Class. 

Total 

Aberdeen  American  News-e  . 

8 

611,888 

82,308 

9,959 

6,796 

710,951 

Abderdeen  American  News-S 

8 

369.013 

15.813 

2,408 

30.890 

26,267 

444,391 

Akron  Beacon  Journal-e  .... 

8 

1,300,466 

145,795 

31,029 

96,218 

90,731 

1,664,241 

Akron  Beacon  Journal-S  ..  .. 

8 

537,553 

29,633 

11,559 

18,191 

596,936 

Asbury  Park  Press-e . 

9 

621,847 

49,736 

342,766 

163,036 

1,177,385 

Asbury  Park  Press-S  . 

9 

353,127 

2,313 

210,096 

23.696 

589,232 

Atlanta  Constitubon-m . 

8 

1,827,021 

265,147 

73,865 

24,725 

176,424 

2,367,182 

Atlanta  Journal-e  . 

8 

2,342,773 

270,862 

77,013 

25,597 

183,109 

2,899,374 

Atlanta  Journal  &  Const. -S  . 

8 

439,639 

13,604 

7,876 

620 

15,978 

477,717 

Baltimore  News  American-S  . 

9 

446,657 

22,575 

1,010 

472,442 

Baltimore  News  American-e  . 

9 

1,480,108 

179,943 

29.261 

6,154 

7,941 

1,703,427 

Baltimore  Sun-m . 

9 

237,021 

236,459 

20,555 

6,020 

500,055 

Baltimore  Sun-e . 

9 

1,061,286 

236,691 

24,559 

6,020 

1,330.556 

Baltimore  Sun-S  . 

9 

645,876 

24,396 

8,100 

678.372 

Bergen  County  Record-e _ 

9 

267,026 

148,451 

26,055 

117,070 

63,688 

622,492 

Bergen  County  Record-S _ 

9 

322,230 

20,341 

4,215 

9,842 

16,094 

374,722 

Boca  Raton  News-e . 

8 

378,285 

20,178 

768 

6,312 

4,420 

409,963 

Boca  Raton  News-S  . 

8 

404,841 

4,533 

11,740 

3,344 

424,458 

Boston  Herald  American-m  . . 

9 

259,465 

161,557 

38,334 

1,715 

461.071 

Boston  Herald  American-S  . . 

9 

44,509 

16,476 

1,190 

1,750 

63,925 

Boston  Globe-e  . 

9 

402,712 

240,274 

33.608 

1,272 

677,866 

Boston  Globe-m . 

9 

475,177 

257,235 

32,152 

4,758 

769,322 

Boston  Globe-S . 

9 

290,854 

39.625 

2,410 

3,500 

70.082 

406,471 

Boulder  Camera-e  . 

8 

980,104 

46,681 

117,230 

89,302 

35,602 

1,270,919 

Boulder  Camera-S . 

8 

339,814 

4,718 

8.650 

46.166 

16,466 

415.836 

Bradenton  Herald-e  . 

8 

971,681 

21,741 

2,406 

4,604 

3.140 

1 ,003,574 

Bradenton  Herald-S . 

8 

144,645 

1,140 

4,564 

4,775 

5,700 

160.824 

Buffalo  Couriet  Express-m  . 

8 

87,828 

86.667 

23,868 

25,775 

224,138 

Buffalo  Courier  Express-S  . . 

8 

353,746 

32,044 

37,054 

40.750 

4.928 

468,522 

Buffalo  News-e . 

8 

1,442,116 

172,876 

68,977 

281.903 

2,772 

1,968.644 

Buffalo  News-S . 

8 

219,552 

3,380 

4,403 

3,312 

5,594 

236.241 

Camden  Courier-Post-e . 

8 

1,608,172 

91.337 

84.901 

85.558 

53,568 

1,923,536 

Charlotte  News-e . 

8 

918.858 

209.093 

60,565 

13,712 

205.724 

1,407,952 

Charlotte  Observer- m  . 

8 

1,232,141 

206,770 

54,706 

1,497 

215.932 

1,711,046 

Charlotte  Observer-S . 

8 

471,900 

11,401 

20,905 

12,184 

56.846 

573,236 

Chicago  Tribune-m  . 

9 

1,070,717 

313,246 

33,632 

34,512 

1,452,107 

Chicago  Tribune-S . 

9 

195,659 

39.595 

1,806 

8,370 

.  245,430 

Chicago  News-e . 

9 

33,544 

19,933 

8,370 

5.580 

67,427 

Chicago  Sun-Times-m . 

T6 

350,870 

226.692 

24.384 

22.400 

624,346 

Chicago  Sun-Times-S . 

T6 

28.365 

6,606 

1,200 

5.000 

43,171 

Cincinnati  Enquirer-m  . 

9 

1,248.368 

215,153 

27,391 

61,527 

65.284 

1,617,723 

Cincinnati  Enquirer-S . 

9 

664.524 

26.420 

2,835 

29.203 

722,982 

Cincinnati  Post-e . 

9 

1.320.655 

243,952 

22.225 

33,288 

57,075 

1,677,195 

Cleveland  Plain  Oealer-m  . 

9 

1.402,512 

225.648 

187,506 

40.325 

37.583 

1,893,574 

Cleveland  Plain  Dealer-S  . .  . 

9 

471,824 

21.825 

12.582 

15,230 

13.065 

534,526 

Cleveland  Press-e  . 

9 

1,064.079 

179,322 

147,616 

27,423 

6,735 

1,425,175 

Columbus.  Ga  Enquirer-m  . . 

8 

874,560 

90,574 

113.801 

9,171 

118,793 

1.206.899 

Columbus.  Ga  Ledger 

Enquirer-S . 

8 

261,744 

9,799 

10,569 

8,657 

33,756 

324,525 
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Cols 

Retail 

Gen. 

Auto 

Fin. 

Class. 

Total 

Columbus.  Ohio  Oispatch-e  . 

9 

748,479 

167,321 

86,032 

149,901 

9,450 

1,161,183 

Columbus.  Ohio  Dispatch-S  . 
Columbus.  Ohio  Citizen- 

9 

408,781 

23,575 

26,417 

24,745 

25,200 

508,718 

Jnl-m  . 

9 

314,214 

139,878 

26,517 

186,212 

24.885 

691,706 

Covington  Kentucky  Post-e  . 

9 

220.999 

21,992 

9,338 

252,329 

Dallas  News-m  . 

9 

1,828,102 

167,281 

15,577 

25,313 

201,540 

2.237,813 

Dallas  News-S  . 

9 

741,422 

8.018 

6,838 

114,610 

870.888 

Dallas  Times-Herald-e  . 

9 

2,030,265 

233,814 

16,690 

26,133 

340.290 

2.647,192 

Dallas  Times-Herald-S  . 

9 

898.279 

11,334 

2,176 

7,946 

159,048 

1,078,783 

Dayton  Journal  Herald-m  . . . 

9 

413,644 

207,248 

11.260 

10,890 

643,042 

Dayton  News-e  . 

9 

411,923 

209,035 

16.239 

7,760 

644,957 

Dayton  News-S . 

9 

202,189 

28.934 

5,232 

6,054 

26.465 

268,874 

Denver  Rocky  Mtn.  News-m. 

T6 

992,205 

272,737 

39,800 

111,600 

337,400 

1,753,742 

Denver  Rocky  Mtn.  News-S  . 

T6 

244,200 

8.400 

4,800 

15,850 

40,850 

314.100 

Denver  Post-e  . 

9 

1,007,097 

349,917 

32,670 

94,750 

384.280 

1,868,714 

Denver  Post-S . 

9 

498,457 

41,517 

25,738 

362,700 

928,412 

Detroit  Free  Press-m . 

8 

1,797,648 

307,237 

236,167 

53.816 

217,990 

2,612.858 

Detroit  Free  Press-S . 

8 

175,366 

33,515 

12,681 

29,012 

44.305 

294,879 

Detroit  News-e . 

9 

2,597,302 

266,585 

226,342 

58,216 

59,137 

3,207,582 

Detroit  News-S  . 

9 

378.904 

23,011 

38,144 

34,325 

474,384 

Duluth  Herald-e . 

8 

419,816 

96,708 

4.609 

8,025 

12,249 

541,407 

Duluth  News  Tribune-m  .... 

8 

446.588 

%.042 

7,194 

8,025 

13,191 

571,040 

Duluth  News  Tribune-S . 

8 

275,864 

21,656 

2,007 

12,163 

311,710 

El  Paso  Times-m . 

.  9 

1,566,306 

133,743 

19,630 

12,749 

13,252 

1,745,680 

El  Paso  Times-S . 

.  9 

827,611 

10.060 

1,168 

8,505 

13,363 

860,707 

El  Paso  Herald  Post-e . 

.  9 

1,407,956 

136,576 

20.913 

12.788 

11,007 

1,589,240 

Ene  Times-e . 

.  8&9 

422,691 

60.054 

12,174 

5,348 

13.286 

513,553 

Erie  Times-News-S  . 

.  8&9 

176,737 

995 

5,686 

6,923 

190,543 

Evansville  Courier-m  . 

.  9 

1,528,146 

100,744 

10,763 

9,870 

3,150 

1,652,673 

Evansville  Press-e . 

.  9 

1.529,257 

105,112 

10,363 

9,870 

3,150 

1,657,752 

Evansville  Courier-Press-S  . 

.  9 

739.681 

25,514 

2,259 

29,694 

975 

798.123 

Fort  Lauderdale  News-e  . 
Fort  Lauderdale  News  & 

.  8 

1,496,245 

152,691 

240,017 

74,904 

293,542 

2,257,399 

Sun  Sentinel-S . 

Fort  Lauderdale  News  & 

.  8 

726.332 

2,733 

49,742 

18,107 

144,939 

941,853 

Sun  Sentinel-SAT . 

Fort  Lauderdale  Sun 

.  8 

1,010,305 

6,807 

182,066 

1,199,178 

Sentinel-m . 

8 

1.209,940 

154,402 

179,369 

44,373 

44.650 

1,632,734 

Fullerton  News-Tribune-e  . . 

.  8 

94,705 

20,745 

1,606 

23,033 

4,707 

144,996 

Gary  Post-Tribune-e  . 

..  9 

881,452 

137,067 

59,186 

3,915 

29.130 

1,110.750 

Gary  Post-Tribune-S . 

..  9 

439.424 

2,045 

47,910 

11,361 

113,724 

614.464 

Grand  Forks  Herald-e  . 

. .  8 

440,917 

88,987 

7,406 

94,457 

14,949 

648.900 

Grand  Forks  Herald-S  .  . . 

.  8 

343,429 

13,434 

1,185 

125,468 

4,920 

486,436 
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Hartford  Courant-m . 

.  8 

230,226 

119,875 

24,630 

16,615 

391,346 

Hartford  Courant-S  . 

.  8 

130,655 

22,212 

1,184 

2,960 

157,011 

Hollywood  Sun-Tattler-e  . . . 

.  9 

734,090 

85,859 

18,768 

85,762 

168,631 

1,095,945 

Honolulu  Advertlser-m . 

.  9 

1,611,655 

331,627 

43,361 

268,564 

2.255.207 

Honolulu  Star-Bullelin-e  . . . 

.  9 

1,666,233 

327,716 

47,435 

268,578 

2,309,962 

Honolulu  Star-Bulletin  & 
Advertiser-S . 

.  9 

657,734 

46,697 

28,037 

100,092 

832,560 

Houston  Chronide-e . 

.  9 

2,456,092 

326,407 

27,464 

43,894 

694.031 

3.549,888 

Houston  Chronide-S . 

.  9 

979,549 

29,239 

1,332 

11.876 

268,116 

1,290,112 

Houston  Post-m  . 

.  9 

2,462,778 

272,602 

36,755 

40,7041055,755 

3,868,594 

Houston  Post-S . 

.  9 

860,739 

13,084 

1,350 

12,820 

94,192 

983,160 

Knoxville  Journal-M  . 

.  9 

378,424 

129,569 

_ 

25,596 

126,777 

660,366 

Knoxville  News-Sentinel-e  . . 

.  9 

827,199 

130,940 

_ 

1,932 

133,800 

1,093.871 

Knoxville  News-Sentinel-S  . . 

9 

320,220 

21,702 

1,015 

35,961 

56,318 

435,216 

Lexington  Herald-m  . 

9 

1,741,746 

141,624 

46,914 

9,924 

91,683 

2,031,891 

Lexington  Herald-Leader-S  . 

.  9 

573,793 

11,582 

59,396 

14,971 

73,863 

733,605 

Little  Rock  Arkansas 
Gazette-m  . 

.  8 

476,065 

125,707 

1,216 

10,677 

613,665 

Little  Rock  Arkansas 
Gazette-S  . 

8 

281,470 

5,164 

1,486 

26,664 

314,784 

Little  Rock  Arkansas 
Democrat-e  . 

8 

227,530 

112,893 

20,135 

4,848 

46,480 

411,886 

Little  Rock  Arkansas 
Democrat-S  . 

8 

169,947 

6,990 

4.858 

9,696 

19,316 

210,807 

Long  Beach  Independent-m  . 

8 

519,245 

229,098 

46,642 

7,126 

180,224 

982,335 

Long  Beach  Independent 
Press-Telegram-S  . 

8 

235,598 

26,767 

1,216 

66,343 

329,924 

Los  Angeles  Times-m  . 

8 

893,376 

207,214 

31,635 

52,130 

7,792 

1,192,147 

Los  Angeles  Times-S  . 

8 

142,221 

24,382 

— 

_ 

31,200 

197,803 

Los  Angeles  Herald 
Examiner-e  . 

8 

163,746 

116,553 

21,290 

5,836 

8,688 

316,113 

Los  Angeles  Herald 
Examiner-S  . 

8 

16,142 

18,806 

- 

- 

1,120 

36,068 

Macon  Telegraph-m  . 

8 

1,338,756 

119,635 

88,282 

22,731 

67,692 

1,637,096 

Macon  Telegraph  &  News-S 

8 

321,145 

2,408 

26,026 

22,998 

64,931 

437,506 

Manchester  Union  Leader-d 

8 

212,478 

70,717 

8,644 

7,176 

1,190 

300,205 

Manchester  New  Hampshire 
News-S  . 

8 

98,630 

2,408 

3,573 

5,076 

109,687 

Memphis  Commercial 
Appeal-m  . 

9 

1,106,046 

199,929 

19,693 

31,346 

55,341 

1,412,355 

Memphis  Commerdal 
Appeal-S  . 

9 

631,053 

10,724 

2,817 

660 

30,044 

675,298 

Memphis  Press  Sdmitar-e  . 

9 

623,440 

208,579 

22,549 

32,013 

45,885 

932,466 

Miami  Herald-m  . 

8 

2,513,443 

246,009 

343,373 

18,188 

410,649 

3,531,662 

Miami  Herald-S  . 

8 

1,191,311 

6,326 

63,512 

21,402 

454,532 

1,737,083 

Miami  News-e  . 

8 

207,738 

218,596 

226,180 

— 

465,331 

1,117,845 

Milwaukee  Sentinel-m  . 

8 

480,714 

245,935 

135,245 

157,994 

114,672 

1,134,560 

Milwaukee  Journal-e  . 

8 

2,264,621 

251,968 

59,563 

101,634 

6,435 

2,684,221 

Milwaukee  JournahS  . 

8 

687,968 

51,395 

30,952 

116,628 

125,422 

1,012,365 

Minneapolis  Tribune-m  _ 

8 

238,970 

274,600 

148,502 

109,110 

78,151 

649.333 

Minneapolis  Tribune-S  . 

8 

648,575 

79,068 

13,533 

20,963 

224.857 

986,996 

Minneapolis  Star-e  . 

8 

766,294 

283,894 

158,305 

111,627 

75,596 

1,395,716 

Nashville  Banner-e  . 

9 

1,316,371 

114,286 

283,655 

103,513 

4,309 

1.822,134 

Nashville  Tennessean-m  . . . 

9 

1,306,167 

114,652 

276,516 

99,544 

1.316 

1.600,195 

Nashville  Tennessean-S  . . . . 

9 

399,602 

33,581 

70.330 

10,123 

40,144 

553,780 

New  York  News-m  . 

T6 

31,700 

41,300 

_ 

3.600 

_ 

76,600 

New  York  News-S  . 

T6 

— 

— 

1,200 

_ 

_ 

1,200 

New  York  Post-e  . 

T6 

22,408 

99,643 

9,600 

2,400 

_ 

134,051 

New  York  Post-S  . 

T6 

— 

2,172 

_ 

_ 

_ 

2,172 

Newark  Star  Ledger-m  . 

9 

489,781 

107,838 

14,810 

55,933 

3,150 

671,512 

Newark  Star  Ledger-S  . 

9 

555,734 

13,078 

— 

8,505 

3,150 

580,467 

Oakland  Tribune-e  . 

8 

300,103 

187,038 

52,636 

28.206 

58.942 

626,925 

Oakland  Tribune-S  . 

8 

126,264 

30,640 

3.239 

_ 

44,512 

204.655 

Orange  County  Register-e  . . 

8 

622,961 

258,484 

25,346 

56,504 

521,714 

1.485.009 

Orange  County  Register-S  . . 

8 

375,934 

18,596 

_ 

_ 

376,354 

770,884 

Orlando  Senbnel  Star-d  _ 

8 

2,885,660 

137,215 

30,340 

11,364 

402,682 

3,467,261 

Orlando  Senbnel  Star-S  .... 

8 

560,217 

40,397 

2.408 

13,665 

74,445 

691,132 

Pasadena  Star-News-d  . 

8 

157,678 

87,340 

25,328 

17,804 

970,357 

1,258,507 

Pasadena  Star-News-S  . 

8 

41,514 

4,620 

7,224 

— 

362,471 

415,829 

Passaic  Herald  News-e  _ 

9 

83,735 

72,798 

25,823 

65,522 

4,580 

252,458 

Passaic  Herald  News-S  .... 

9 

33,234 

1,015 

2,700 

588 

12,335 

49,872 

Paterson  News-d  . 

9 

139,414 

64,235 

13,230 

40,157 

6,459 

263,495 

Pensacola  Journal-m  . 

9 

1,413,851 

65,329 

6,237 

5.202 

227,096 

1,717,715 

Pensacola  News-Journal-S  . 

9 

637,499 

12,442 

3,885 

27,836 

146,213 

827,875 

Pensacola  News-e  . 

9 

635,150 

66,341 

— 

5,418 

17,431 

724,340 

Peoria  Journal  Star-d  . 

8 

1,079,214 

103,749 

15.324 

42,989 

212,094 

1,453,370 

Peoria  Journal  Star-S  . 

8 

491,768 

16,729 

1.204 

15,549 

137,258 

662,508 

Philadelphia  Bullebn-e  . 

8 

1,671,234 

305,024 

24,958 

21,199 

— 

2,022,415 

Philadelphia  Bullebn-S  . 

8 

520,755 

106,976 

2,986 

2,147 

— 

632,864 

Philadelphia  Inquirer-m  _ 

8 

1,141,794 

116,939 

26,673 

19,793 

— 

1,305,199 

Philadelphia  Inquirer-S . 

8 

453,433 

28,292 

592 

2,387 

— 

484,704 

Phildelphia  News-e  . 

T6 

191,516 

41,766 

11,576 

2,184 

— 

247,042 

Pittsburgh  Post-Gazette- m  . . 

9 

123,429 

96,744 

14,490 

5,661 

1,005 

241,329 

Pittsburgh  Press-e  . 

9 

381,230 

126,246 

14,267 

8,316 

— 

530,059 

Pittsburgh  Press-S  . 

9 

527,319 

11,685 

— 

5,670 

— 

544,674 

Providence  Bullebn-e  . 

9 

414,580 

95,595 

17,742 

— 

— 

527,917 

Providence  Journal-m  . 

9 

394,718 

98,650 

20,833 

2,160 

— 

516,361 

Providence  Joumal-S  . 

9 

96,190 

14,354 

7,226 

— 

— 

117,770 

Rochester  Democrat  & 
Chronide-m  . 

9 

883,379 

127,978  175,953 

18,200 

12,458 

1,217,968 

Rochester  Democrat  & 
Chronide-S  . 

9 

615,552 

27.987 

1,910 

16,800 

7,120 

669,369 
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Rochester  Times  Urion-e  . . 

9 

920,563 

140,655 

86,879 

16,614 

7,660 

1,172,371 

Rockford  Star-m  . 

9 

1.447.743 

140,910 

258,289 

7,975 

122,656 

1,977,573 

Rockford  Register-Star-S  . . . 

9 

576,316 

5,624 

54.232 

21,517 

66,784 

724,473 

Rockford  Register-Repubtc-e 

9 

1,363,157 

131,186 

220,290 

12,157 

115,033 

1,841,823 

Sacramento  Bee-e  . 

9 

1.220.182 

284,058 

386,092 

89,028 

273,016 

2,252,376 

Sacramento  Bee-S  . 

9 

357,288 

17,711 

11,672 

1,338 

282,943 

670,952 

Sacramento  Union-m  . 

9 

878,124 

210,291 

422,648 

75,723 

341,648 

1.928,434 

Sacramento  Union-S  . 

9 

211,764 

18,448 

44,092 

_ 

100,732 

375,036 

Salem  Oregon  Statesman-m 

9 

1,799,657 

184,755 

15,959 

99,774 

522,155 

2.622.300 

Salem  Statesman  Journal-S 

9 

364,846 

2,939 

_ 

9,268 

45,425 

422,478 

Salem  Capital  Journal-e  _ 

9 

1.469.689 

189,884 

15.407 

95,804 

321,711 

2.092,495 

San  Antonio  Express-m  .... 

9 

1.958.049 

230,590 

13,318 

44,279 

82,253 

2.328,489 

San  Antonio  Express- 

News-S  . 

9 

908,388 

50,225 

3,255 

11,605 

85,175 

1,058,648 

San  Antonio  Express- 

News-Sat  . 

9 

367,222 

3,215 

2,709 

9,239 

13.903 

396,288 

San  Antonio  News-e  . 

9 

1,750,625 

215,074 

13,445 

47,771 

93,189 

2,120,104 

San  Antonio  Light-e  . 

9 

2,251,385 

222,653 

15,066 

50,232 

29,661 

2,568,997 

San  Antonio  Li^t-S  . 

9 

894,005 

49,050 

2,884 

12,005 

28,787 

986,731 

San  Antonio  Light-Sat  . 

9 

443,496 

— 

2,709 

— 

15,225 

461,430 

San  Diego  Union-m  . 

8 

1,410,789 

187,001 

194,768 

143,818 

— 

1,936,376 

San  Diego  Union-S  . 

8 

727,629 

41.619 

6,412 

7,286 

— 

782,946 

San  Diego  Tribune-e  . 

8 

1,967,814 

197,346 

198,000 

143,777 

533,717 

3,040,654 

San  Frandsco  Chronide-m  . 

8 

240,849 

202,852 

59,858 

14,422 

_ 

517,981 

San  Frandsco  Examiner-e  . . 

8 

231,244 

200,340 

63,624 

14.398 

_ 

509,606 

San  Frandsco  Examiner  & 

Chronide-S  . 

8 

85,191 

22,000 

— 

_ 

107,191 

San  Jose  Mercury-m  . 

8 

1,016.040 

251,192 

324,328 

61,337 

— 

1,652,897 

San  Jose  News-e  . 

8 

767,779 

250,437 

212,263 

60,232 

_ 

1,290,711 

San  Jose  Mercury-News-S  . 

8 

248,341 

20,886 

92,967 

1,204 

_ 

363,398 

Schenectady  Gazette-m  _ 

8 

574,743 

104.265 

10,871 

5,442 

1,806 

697,127 

Shreveport  Joumal-e  . 

9 

552,928 

108,240 

6,822 

32,040 

_ 

700,030 

Shreveport  Times-m  . 

9 

1,138,090 

105,290 

6,822 

23,308 

_ 

1,273,510 

Shreveport  Times-S  . 

9 

492.225 

3,510 

8,127 

31,767 

— 

535,629 

St.  Louis  Globe  Democrat-m 

9 

268,050 

209,936 

49,414 

6,600 

282,699 

816,699 

St.  Louis  Globe  Democrat-we 

9 

131,878 

21.985 

24,183 

2,790 

249,516 

440,892 

St.  Louis  Post  Dispatch-e  . . 

9 

472,689 

146,198 

24,297 

7,602 

50,360 

701,146 

St.  Louis  Post  Dispatdi-S  . . 

9 

453,418 

11,584 

5,802 

_ 

45,575 

516,379 

St.  Paul  Pioneer  Press-m  . . 

8 

133,519 

233,984 

51,476 

83,636 

1,818 

504,433 

St.  Paul  Pioneer  Press-S  . . . 

8 

686.739 

64,017 

9.604 

19,590 

124,021 

903,971 

St.  Paul  Dispatch-e  . 

8 

636,216 

233,165 

50,659 

83,629 

7,045 

1,010,714 

St.  Petersburg  Independent-e 

8 

1,701,227 

233,007 

26,125 

92,003 

561,126 

2,613,488 

St.  Petersburg  Times-m  . . . 

8 

2,752,959 

221,674 

27,254 

136,510 

577,280 

3,715,677 

St.  Petersburg  Times-S  _ 

8 

1,531,084 

71,397 

3,088 

29,574 

117,794 

1,752,937 

Stuart  News-e  . 

9 

419,295 

18,471 

2,709 

15,969 

13,468 

469,912 

Stuart  News-S  . 

9 

305,017 

— 

10,836 

31,705 

2,988 

350,546 

Syracuse  Herald  Joumal-e  . . 

9 

1,419,953 

138,719 

6,367 

55,930 

— 

1,620,969 

Syracuse  Herald  American-S 

9 

1,208,352 

24.930 

20,914 

20,759 

4,388 

1,279,343 

Syracuse  Post-Standard-m  . 

9 

1,065,656 

143,889 

9,055 

45,762 

— 

1,264,362 

Tallahassee  Democrat-m  . . . 

8 

1,908,178 

70,316 

23,495 

117,735 

184,750 

2.304.474 

Tallahassee  Democrat-S  .... 

8 

476.090 

14,320 

2,408 

62,699 

46,330 

601,647 

Tampa  Tribune-m  . 

9 

3,192,770 

215,273 

213,336 

15,503 

444,591 

4,084,623 

Tampa  Tribune-S  . 

9 

1,081,648 

10,527 

16,399 

9,208 

264,090 

1,381,872 

Tampa  Times-e  . 

9 

291,044 

203,799 

239,305 

14,280 

400,474 

1,148,902 

Washington  Post-m  . 

9 

1,541,794 

283,849 

81,498 

19,214 

39,782 

1,966.137 

Washington  Post-S  . 

9 

389,762 

9.642 

5,562 

35,436 

440,402 

Washington  Star-e  . 

9 

860,042 

197,984 

24,555 

18,361 

16,460 

1,117,402 

Washington  Star-S  . 

9 

89,340 

12.537 

6,899 

— 

1,020 

109,796 

West  Palm  Beach  Post-m  . . 

8 

1,663,845 

107,643 

18,412 

9,507 

189,358 

1,988,765 

West  Palm  Beach  Times-e  . 

8 

1,465,903 

105,849 

15,868 

4,462 

135,155 

1,727,237 

West  Palm  Beach 

Post-Times-S  . 

8 

960,707 

9,267 

3,733 

19,025 

18,663 

1,011,395 

White  Plains  Reporter 

Dispatch-e  . 

8 

205,027 

113,219 

12,579 

21,456 

13,200 

365,481 

White  Plains  Reporter 

Oispatch-S  . 

8 

210,329 

15,112 

1,750 

2,400 

229,591 

Wichita  Eagle-m  . 

8 

824,726 

146,822 

2,496 

28,842 

9,176 

1,012,062 

Wichita  Beacon-e  . 

8 

157,979 

141,072 

2,496 

21,743 

323,290 

Wichita  Eagle-Beacon-S  _ 

8 

417,264 

18,419 

4,992 

25,125 

25,272 

491,072 

Youngstown  Vindicator-e  . . . 

8 

879,371 

73,869 

33.798 

3,088 

_ 

990.126 

Youngstown  Vindicator-S  . . 

8 

423.577 

10,930 

20,661 

8,952 

— 

464,120 

1978  ROP  COLOR  ADVERTISING  LINAGE 

Submitted  by  Publishers 


Coif. 

Roloil 

Gooorol 

Cola.  ReMI 

Gworel 

ALABAMA 

XOnSOORO 

BIRMINGHAM 

Soofiool^S  . . 

.  4  34,100 

0440 

. 

9 

1,2I0J9S 

190,752 

TUSCA1005A 

.  0  945,524 

72410 

N«w>-«  . 

9 

2,381,«00 

200,944 

No«n*oS  . . . . 

^  Nfm>S  . 

.  9 

7MJ)31 

2,772 

FLORENCE 

riiii«/Tri-GH«i 

ALASKA 

Doil^•/4  . 

..  8 

406474 

95,590 

ANOfORAGE 

HUNTSVILLE 

Timof^oS  . . . 

.  4  2,055,000 

59496 

liniM-tS  . 

9 

1,144,940 

13^076 

KEKHIKAN 

.  8  283,444 

9,704 

MONTGOMERY 

9 

501134 

477425 

41^11 

Alobomo  iMrtiol-*  .. 

9 

44,100 

9 

276,172 

24,734 

[Continued  on  page  48) 
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C«ls.  Rvtfiil  Ganard 


Cdi.  Ratoil  Ganard 


Cab.  Itatoil  Ganard 


Cab.  RdoR  Ganard 


. 

8  105,280 

84,672 

PHOENIX 

Arizono  Rtpublic-m 

9  2,551,708 

211,642 

Phpcnix  Gazttt*>«  . . . 

9  2,551,708 

211,642 

ArizofM  Rtpublic-S  . . . 

9  1/131,536 

TUCSON 

Arizpno  Doily  Stor>m 

9  3,242/:>96 

167,436 

Tucson  Gtizon-o  . 

9  3,260,698 

167.380 

Arizono  Doily  Stor*S  . . 

9  1,150,296 

6,532 

YUMA 

San-aS  . 

8  771,064 

8,568 

ARKANSAS 

BATESVILLE 

Guord-o  . 

8  36,000 

BLYTHEVIUE 

Courior  Nows-t  . 

8  13S,304 

4,704 

CAMDEN 

NowS‘0  . 

8  7,224 

HOT  SPRINGS 

Stntinol  Rocord-mS 

8  868,039 

33,600 

NEWPORT 

Indoptndont'oS  . 

8  29,260 

PINE  BLUFF 

Coffimorciol't  . 

8  272,734 

In  Rntoil 

WEST  MEMPHIS 

Evtning  Timts-o  . 

8  28,224 

1,000 

CALIFORNIA 

ALAMEDA 

Timos>Star-m  . 

68,8  205,730 

12,488 

ANAHEIM 

Bulldin-a  . 

8  63,243 

218,310 

CHICO 

Entorprist-Rocerd-o 

8  726,362 

67,725 

FAIRFIELD 

Ropublic-oS  . 

8  672X100 

13,091 

FRESNO 

Boo-mS  . 

9  1,338,330 

217,280 

FUUERTON 

Naws  Tribuna-a  . 

8  10^830 

62,902 

HAYWARD 

Roviow>moS  . 

8  801/141 

116,939 

Fromont  Argus>m  .... 

8  851,129 

57,765 

Uvormort  Tri-Vollty 
Htrold-m  . 

8  534,436 

38,052 

HOLLISTER 

Frto  Lonct>o  . 

8  169,400 

7,888 

LODI 

NowS‘Sontinfl‘m  .... 

8  467,978 

20,956 

MADERA 

Tribuno-o  . 

8  737,604 

17,358 

MARYSVILLE 

Appool>Domocrat-e  .  . . 

8  594,286 

26,838 

MERaD 

Sun  Stor-o  . 

8  725/132 

20,688 

MODESTO 

Boo-m  . 

9  1,318,828 

323,330 

MONTEREY 

Poninsulo  Horold-tS  .  . 

9  1,724,947 

111,163 

NEWPORT  BEACH-COSTA  MESA 

Orongo  Const  Pilol>o 

8  77,154 

101,640 

Orongt  Const  Pilot- S 

8  1,204 

39,004 

OROVILIE 

Mnrcury  Rogistor-o 

8  389,637'/i 

1  19,341 

PALO  ALTO 

Timns-t  . 

8  1/186,251 

167,481 

PASADENA 

Stnr-Nows-mn  . 

8  163,352 

119,294 

Stnr-Naws-S  . 

8  37,282 

4,032 

PASO  ROBIES 

Prass-a  . 

8  33,314 

28,672 

PETALUMA 

Argu$-Courior-o  . 

8  432,796 

35,903 

REDDING 

Rncord  Snnrchlight-n 

6  525,504 

64,739 

RIVERSIDE 

Prnss-Entnrpriso-mnS 

8  689,164 

223,664 

ROSEVILLE 

Pross-Tribunn-t  . 

8  231,518 

17,094 

SALINAS 

Cniifornion-n  . 

8  1,294,762 

67,760 

SAN  BERNARDINO 

Sun-m  . 

8  946,806 

168,714 

SAN  FRANCISCO 
Chroniclo-m  . 

8  240,849 

277,132 

Eiominnr-o  . 

8  231,244 

278,362 

Eiomintr  &  Chroniclt-S 

8  84,589 

22,000 

SAN  LUIS  OBISPO 
TnIngrom-Tribuno-m 

8  263,298 

35,986 

SAN  PEDRO 

Nnws-Rlot-t  . 

8  626500 

116,466 

SAN  RAFAEL 

Indopondont  Journol-e 

8  922,600 

183,042 

SANTA  BARBARA 

Ntws-h-tss-n  . 

8  472,262 

81,424 

Nnws'Prtss-S  . 

8  91,996 

2,000 

STCKKTON 

Rtcord-ma  . 

THOUSAND  OAKS 
Naan  Chronida-maS  . . 
TORRANCE 

Doily  Braaza-aS  . 

TULARE 

Adwnca-Ragbtar-a  . . . 

TURLOCK 

Jo*irnol-a  . 

VENTURA 

Stor-Fraa  Praii-maS  .. 
ViaORVILlE 
Victor  Vollay 

Doily  Pross-oS  . . .  . 
VISALIA 

Timas-Ddto-a  . 

WALNUT  CREEK 
Contra  Coito  Timas-m  . 
‘Indudas  dnuiiad. 
WOODUND 

Damocrot-a  . 


9  1,407,754  191,592 
8  640,164  224,546 
8  467,264  105,256 
8  2,033,052  122,766 

8  8,999  6,160 

8  209,S10  7,359 

8  540,218  116,250 


TinON 

Gozatta-a  . 

WAYCROSS 
Journol  Harald-a 


HONOLULU 
Advartisar-m 
5tor-Bdlatin-a 
5tQr-Bdlatin  & 

Advoitisor-S 


8  47,824 

8  971,733 

8  1,427,65r 


5,816 

17,353 


9  574,476  11,732 

COLORADO 

FORT  COLLINS 

Cdoradoon-a  .  8  1,370,670  19,866 

Cdorodoon-S  .  8  364,658  3,598 

FORT  MORGAN 

nmai-a  .  8  620,710  55,000 

GRAND  JUNOION 

Santind-aS  .  6  2,341,289  109,159 

I  Ati/runfcft 

Times-Coll-a  .  9  1,375,125  100,800 

LOVELAND 

Raportar-Hardd-a  ...  9  539,952  43,092 

PUEBLO 

Star  Joarnol  A 

Chiabdn-maS  .  6  707,698  53,377 

CONNECTICUT 

401,394  22,372 


IDAHO  FALL5 
Poit-Ragista 
LEWISTON 
Tribuna-mS 
POCATEUO 
Stnta  Jaurn 
TWIN  FAUS 


8 

397,845 

4,000 

Cnuritr-rimns-t  . 

6 

209,496 

4,200 

PORTUND 

8 

407,512 

7,256 

Commtrciol-Rnvitw>t  . 

8 

43,316 

5,796 

RICHMOND 

Pnllndluffl*ltnm-nS  . . . 

8 

586/103 

6A959 

ROCHESTER 

45,632 

45,536 

SnntinnI-n  . 

6 

51,205 

1,470 

9 

9 

103,980 

106,251 

SEYMOUR 

Tribunn-t  . 

8 

900,718 

9,200 

9 

39,213 

12,169 

SHELBYVILLE 

Naws-a  . 

6 

345591 

8,526 

TERRE  HAUTE 

Stnr-ffl  . 

9 

439,474 

82,782 

188,412 

Tribunn-n  . 

9 

440,440 

85,596 

6  1 

,288,784 

9 

235,984 

6 

500,927 

2562 

VALPARAISO 

8  1,375592 

87,990 

Vidnttn-Mnssnngnr-n  . . 
VINCENNES 

9 

374,619 

15,540 

8 

673,680 

39,102 

5an-Cainmarcial-aS  . . . 

8 

767522 

57,468 

8  1,391,558 

69,412 

IOWA 

URROLL 

6 

875,644 

80,024 

Timns  Hnrnid-n  . 

8 

113,078 

31,777 

ILLINOIS 


ALTON 

Talagraph-a  .  8  463306  74,354 

ARLINGTON  HEIGHTS 

Hardd-m  .  6  910300  65,000 

AURORA  „ 

Bancon-Naws-aS .  9  380,366  94,990 

OLOOMINGTON 

Pantagraph-e/d  .  6*1,214,393  *  75,075 

‘Canvatlad  la  8  calumn  aquivolanl. 


DUBUQUE 

Tdagrnph  Hardd-a5  . .  8  727,559 

FAIRFIELD 

Ladgar-a  .  8  348,446 

IOWA  CITY 

Prau-Ctizan-a  .  6  449,180 

KEOKUK 

Gata  CHy-a  .  8  994,490 

LE  MAR5 

Santind-a  .  6  174,636 

OnUMWA 

Caaiiar-a  .  8  528,920 


8RIST0L 

Prass-a  .  9 

HARTFORD 

Caarant-m  .  8 

Caurnnt-5  .  8 

MERIDEN 

Racard  A  Jeurnnl-m  . .  9 

MIDDLETOWN 

Prass-a  .  6 

MILFORD 

Ctizan-aS  .  8 


230,226  161,120 

115,939  26,356 


344,460 

233,310 

12,200 

173,603 


JnurnnI-Cnurinr-m  . . 

9 

396,739 

Rngistir-n  . 

9 

556,304 

Rngistnr-S  . 

9 

244,482 

NEW  LONDON 

Tht  Doy-n  . 

9 

749,728 

WINSTED 

Ctiznn>n  . 

..  8 

21,420 

23,154 

14,028 


159,768 

148,077 

17,285 

91794 


CENTRALIA 

Santind-aS  .  8  1,109,868  11,038  WASHINGTON 

JACKSONVILLE  Jaarnal-a  .  8  482,174 

Journnl-Cauriar-maS 
KANKAKEE 

JaurnnI-aS  . 

MOLINE 

Dispatch-aS  .  8  798,084  144,258 

MONMOUTH 

Raviaw  Arias-a  .  6 

ROBINSON 

Naws-a  .  8 

ROCK  ISLAND 

Argus-aS  .  8  389,480  144,536 

ROCKFORD 

Star-m  .  9  1336,153  141,420 

Ragislar-a  .  '”,384 

Ragblar-Star-S  . 

SPRINGFIELD 

Jaurnal-Ragistar-n/d 
WAUKEGAN 

Naws-San-a  .  9  1,347,332 


477,204  26,122 


84,882 

14,400 


9  650,001 

8  1,774,465 


3,989 

77,423 

44,716 


75,850 

IILOlO 

21,704 

17,000 

53,880 

9,800 

82,537 


INDIANA 


DELAWARE 

DOVER 

Ddawara  Stata 
Naws-aS  .  6 


FLORIDA 

COCOA 

Tndoy-mS  .  8  1,911,042 

DELAND 

San  Naws-a  .  8  632,352 

FORT  MYERS 

Naws-Prass-mS  .  6  2,909,550 

GAINESVIUE 

San-mS  .  6  902,923 

ST.  AUGUSTINE 

Racord-a  .  8  28,900 

1,400 

WINTER  HAVEN 

Naws-Chid-a  .  8  1,684,297 

Naws-Qiid-S  .  8  191321 

GEORGIA 

AUGUSTA 

Chranida-Hardd-dS  . .  6  1,041,586 

DU8LIN 

Caariar  Harald-a  ....  8  1,489,132 

MOULTRIE 

Obsarvar-a  .  8  177,380 


46,872 

43,484 


N.A 

NA 


ANDERSON 

Harald-m  .  6  569,570  77,526 

Balldin-a  .  6  765,226  77,526 

Harnid-S  .  6  195,656 

8EDF0R0 

Timas  Moil-aS  .  8  543,669  36,673 

8LOOMINGTON 

Harald-Tdaphana, 

Sun.Harald-Timas-aS  8  953,232  39,214 

COLUMBUS 

Rapablic-a  .  8  1,052,100  18,200 

CONNERSVILLE 

Naws-Exnminar-a  ....  8  206,661  3,072 

8  120,334  14,324 

ELKHART 

Truth-a  .  8  899,451  82,817 

FORT  WAYNE 

iaarnnl-Oazatta-m 
Naws-Santinal-a  . 

JaarnnI-Gazatta-S 
GOSHEN 

Naws-a  . 

INDIANAPOLIS 

Slar-m  .  9  1,153,733  208,857 

Naws-a  . 

Stnr-S  . 

KOKOMO 

Tribana-a  .  6 

Tribuna-S  .  6 


9  658,336  159,896 

9  981,456  165,638 

9  163,814  12,198 

8  590,129  16,058 


9  894,145  207,387 
9  460,351  31,677 


670,737 

222,018 


65,443 

1,000 


SANTA  CRUZ 

SanNnd-aS  .  8  1,554,714 

48 


35,072 


SAVANNAH 

Naws-m  .  6 

Prass-a  .  6 

Naws/Prass-S  .  6 


75,515 

70,938 

44,463 


76,846 

1,211 

6,600 

20,320 

51,030 

51/130 


8  2,077/196 
6  484,568 
8  73,780 


lAPORTE 

Harald-Argas-a  . 

MADISON 

Caariar-a  . 

MARION 

Chranida-Tribana-mS  6*  1/171,140 

*Canvartad  ta  8-cdumn  aqaivdant. 
MUNCIE 

Star  t  Prass-m  .  9  583,765 

Star  t  Prass-a  .  9  658,953 

Star  t  Prass-S  .  9  129,481 


98,476 

5,884 

23,061 

26,852 


88,646 

89,102 

5,607 


Trovnltr**  . 

6 

364,210 

CUY  CBITER 

Dispntch-n  . 

8 

63,168 

COFFEYVILLE 

JnurnnI-nS  . 

6 

513,104 

12,611 

GARDEN  UlY 

Tningrom-n  . 

8 

369,558 

GREAT  BEND 

Tribuna-aS  . 

6 

200,550 

21,672 

HIAWATHA 

Wnrid-n  . 

8 

1,685 

438 

HUTCHINSON 

Nnws-o/d  . 

6 

530,985 

In  Rntoil 

JUNCTION  CITY 

Uninn-nS  . 

7 

227,300 

URNED 

Tillar  t  Tdlar-a  . 

8 

2,408 

UWRENCE 

Jnumnl-Wnrld-n  . 

8 

733,642 

LIBERAL 

Snutbwnst  Dnily  Timns-n 

8 

168,420 

28,224 

LYONS 

Nnws-n  . 

8 

61,448 

MANHAHAN 

Mtrcury-nS  . 

6 

576,786 

NEWTON 

Konson-n  . 

6 

181,930 

5,040 

PRAH 

Tribunn-n  . 

8 

62,314 

TOPEKA 

CnpitoUm  . 

6 

865,389 

105,392 

Stntn  Journol-n  . 

6 

619,483 

84,532 

CopHol-Journol-S  .... 

6 

233,562 

WICHITA 

Engl#  i  Bnncnn-mnS  . 

6 

886,687 

148,476 

KENTUCKY 

BOWLING  GREEN 

Park  Gly  Naws-aS  . . . 

9 

441,224 

56,784 

COVINGTON 

Knntucky  Post-n  . 

9 

269,325 

FULTON 

Lnndnr-t  . 

8 

6,020 

2,000 

HOPKINSVILLE 

Nnw  Ern-n  . 

8  1,120/142 

2Z988 

LOUISVIUE 

Cnurinr-JnurnnI-m  .... 

6 

B'Cnlumn 

Bosis 

829,079 

B'Cnlumn 

Bosis 

180,967 

Timnt-t  . 

6 

952,803 

164,527 

Courinr-Jnurnol-S  .... 

6 

255,555 

2/400 

MADISONVIUE 

Mnssnngnr-n  . 

8 

687,470 

70,280 

MAYFIELD 

Mntitngnr-t  . 

9 

279J00 

26,250 

MAYSVILLE 

Lndgnr-Indtpnndnnt-m 

8 

63,299 

2,895 
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C«is.  Ratoil  Gwwrd 


OWENS80RO 

Cols. 

R*toil 

G*n*rol 

M«ss«f9g«r-ln^r«r>mS 

PADUCAH 

8 

1,657,572 

75,278 

Sufi-«S  . 

8 

1,208,564 

87,472 

LOUISIANA 

ALEXANDRIA 

Town  Tolk-tS  . 

BATON  ROUGE 

6 

1,107,170 

19,652 

Advocoto>S  . 

6 

507.349 

Advocoto-m  . 

6 

1,594,688 

66,094 

Stot*-rimos-o  . 

MONROE 

6 

1,594,688 

66,C94 

Morninf  World-m  . . . . 

9 

1,271,942 

64,484 

Nnws-Stor-t  . 

9 

1,265,068 

64,484 

Morning  WeHd‘S  . . . . 
NEW  ORLEANS 

9 

244,622 

TimM*Picoyun*>m  . .  . . 

9 

2,464,825 

228,295 

Stotts-ltfm-#  . 

9 

1,285,361 

219,945 

Timos-FIcoyuno-S  ....  9 

MAINE 

BANGOR 

756,726 

14,130 

N«ws-m  . 

BEDDEFORD 

8 

199,614 

84,639 

Jeurnol  Tribun*-*  .... 
PORTLAND 

8 

231,280 

10,318 

Pr*ss  H*rold-m  . 

8 

333,600 

87,645 

Eipr*$s-*  . 

Main*  Sundoy 

8 

333,600 

87,645 

T*l*9rem-S . 

8 

88,680 

4,808 

MARYLAND 

FREDERICK 

N*ws-Pest-m*  . 

HAGERSTOWN 

6 

568,064 

20,104 

H*rold-m  . 

8 

421,708 

24,490 

Moil-o  . 

8 

421,708 

24,490 

MASSACHUSETTS 

AHLEBORO 

Sun  ChronicI*-*  . 

FALL  RIVER 

8 

500,238 

25,819 

Htrold  N*ws-*  . 

FRAMINGHAM 

8 

311,148 

82,678 

Middl*s*i  N*ws-*  ... 
GARDNER 

9 

892,800 

21,000 

N*ws-*  . 

HYANNIS 

8 

26,488 

8,408 

Cop*  Cod  Tim*$-*S  .  .  . 
UWRENCE 

8 

602,868 

44,100 

Eogl*-Tribun*-*S  .... 
MALDEN 

9  1,174,547 

352,933 

Ntws-t  . 

MEDFORD 

8 

54,416 

8,162 

Morcury-*  . 

MELROSE 

8 

56,091 

6,730 

N*ws-*  . 

MILFORD 

8 

37,623 

4,514 

N*ws-*  . 

NEW  BEDFORD 

9 

377,412 

12,824 

Stondord-Tim*s-*  .... 

6 

288,470 

78,090 

Stondord-fimM'S  . . . . 
NORTH  ADAMS 

6 

102,921 

4,242 

Transcript-*  . 

PinSFIELD 

6 

221,634 

9,156 

B*rkshir*  EogI*-*  .... 
QUINCY 

8 

355,558 

57,624 

Patriot  L*dg*r-*  . 

WORCESTER 

8 

281,100 

64,958 

T*l*grain-m  . 

8 

441,115 

140,309 

Gaz*ft*-*  . 

8 

506,282 

141,509 

Tologrom-S  . 

T*l*gram  A  Ev*ning 

8 

501,104 

2,992 

Goz*tt*-o/d  . 

8 

863,870 

280,618 

MICHIGAN 

ALPENA 

N*w$-*  . 

BATTLE  CREEK 

8 

319,775 

48,314 

Enguirar  and  N*ws-*S 
BAY  CITY 

9 

1,063,566 

188,622 

Tim*s-*S  . 

ESUNABA 

6 

365,904 

112,728 

Pr*ss-mS  . 

HOLUND 

8 

87,696 

25,872 

S*ntin*l-*  . 

IRON  WOOD 

8 

1,246,267 

Daily  Glob*-*  . 

JACKSON 

8 

1,982,190 

20,048 

Ctiz*n  Patriot-*S  . . . . 

UNSING 

6 

517,580 

113,960 

Stot*  Journol-*  . 

9 

1,371,762 

19^108 

Stot*  Journol-S  . 

MONROE 

9 

1,044,274 

15,372 

N*ws-*  . 

MUSKEGON 

8 

359,268 

81,144 

Chronicl*-*S  . 

owosso 

6 

634,266 

134,610 

ArguS‘Pr*ss-*  .  8 

ST.  JOSEPH/BENTON  HARBOR 

217,504 

23,478 

H*rold-Ptallodium-*  . . . 

8 

278,208 

133,546 

Cds.  Rdoil 
MINNESOTA 


FAIRMONT 

Stirtind-*  .  6  849,332 

MANKATE 

Fr»*  6  326,974 

MARSHALL 

lndi|»iidMt-m  .  6  341,129 

MINNEAPOLIS 

TribuM-m  .  6  245,224 

Star-*  .  6  703,430 

TribuiM-S  .  6  S0t876 

RED  WING 

RtpubRcon  Eagit-*  ...  6  200,506 

ROCHESTER 

Pofl'Bulltlifi-*  .  6  646,296 

ST.  CLOUD 

Tim«-«  .  6  708,470 

ST.  PAUL 

PilHMlr  Pr«>-m  .  6  245,812 

Dispatch-*  .  6  700,618 

PioDMc  Prns-S  .  6  736,158 

WILLMAR 

Was!  Ctntrol  Doily 

Tribuno-i  .  8  424,846 

WORTHINGTON 

Glob«-t  .  6  346,934 


MISSISSIPPI 

BROOKHAVEN 

Loodar-t  .  8  240,800 

STARKVILLE 

Nows-m  .  8  225,148 

TUPELO 

Journol-m  .  8  580,692 


MISSOURI 


DEXTER 

Statasman-Massanpor-o  8  127,400 

FESTUS 

Nows  Domocrat-o  ....  9  237,592 

INDEPENDENCE 

E>omiflir-t  .  6  285,152 

KANSAS  CITY 

rimts-m  .  6  701,116 

5lar-t  .  6  198,844 

5tor-S  .  6  609,517 

KENNETT 

Damocrot-o  .  8  42,532 

KIRKSVILLE 

Eipross-tS  .  8  1,284,192 

MACON 

ChronicIp-Harold-t  ...  8  6,000 

MARSHALL 

Domocrot-Ntws-f  ....  8  41,720 

MEXICO 

Lodgor-a  .  9  53,431 

NEOSHO 

Nows-aS  .  8  93,744 

NEVADA 

Moil-t  .  8  129,472 

POPUR  BLUFF 

Amorican  RopuUic-o/d  9  451,409 

ST.  JOSEPH 

Nows  Aoss  & 

GoioHo-dS  .  6  1,056,520 

WEST  FUINS 

Qoill-o  .  8  60,522 


MONTANA 

KALISPILL 

Intor  Loko-oS  .  8  203,770 

NEBRASKA 


ALUANCE 

Timos-Horold-o/sot  ...  6  221,998 

8EATRICE 

Sois-o  .  6  523,054 

COLUMBUS 

Tologrom-o  .  8  1,730,026 

FREMONT 

Tribooo-o  .  6  189,616 

GRAND  ISLAND 

Indoptndonl-t  .  6  2,501,709 

HASTINGS 

Doily  Tribuno-t  .  6  1,299,354 

KEARNEY 

Hub-0  .  8  611,520 

LINCOLN 

Journol-Stor-dS  .  8  2,120,902 

NORFOLK 

Nows-o  .  6  978,838 

NORTH  PUnE 

Tologroph-o/sol/S  ....  6  774,452 

OMAHA 

World-Horold-dS  ....  8  3,405,304 

SCOnS8LUFF 

Slor-Horald-fflS  .  6  438,620 
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Gonorol  Cob.  RoCoil  Goflorol 

NEVADA 

ELKO 


6,546 

Froo  Pross-o  .  8  7,840 

33,936 

NEW  HAMPSHIRE 

4,200 

KEENE 

5ontinol-o  .  8  295,036 

16816 

256,465 

UCONIA 

264,035 

CitTz*n-*  .  9  137,788 

7,996 

71,396 

LEBANON 

VolltyN«ws-t  .  8  27,755 

12309 

1,680 

NEW  BRUNSWICK 

HoffloNows-oS  .  9  375,839 

49,710 

65J52 

57,512 

NEW  JERSEY 

189,613 

BRIDGEWATER 

Couri*r-N*ws-*  .  9  248.500 

59.402 

46,487 

CAMDEN 

Couritr-Posl-t  .  6  1366,670 

93,933 

7,502 

MORRISTOWN 

Rocord-o  .  9  345,884 

10,180 

9,890 

UNION  CITY 

Dispoick-m  .  9  135363 

21,200 

WILLINGBORO 

Burlington  County 

Timos-oS  .  6  520,429 

27,755 

9,632 

NEW  MEXICO 

7,200 

AUMOGORDO 

N*ws-oS  .  8  118,006 

51,354 

GALLUP 

Indopondool-.  .  9  165,872 

7.798 

HOBOS 

N6ws.$uii-tS  .  8  382,980 

3,000 

ROSWELL 

Rocord-*S  .  6  216,328 

6,842 

52,920 

NEW  YORK 

ALBANY 

Tim*s-Unian-m  .  9  S07,3S3 

128,374 

Knickorbocktr  Nows-o  9  443,100 

124,174 

192,875 

Sunday  Timos-Union-S  9  415372 

170,891 

AUBURN 

9,300 

Ctiioo-oS  .  8  309,050 

11,074 

3,000 

BATAVIA 

Nows-o  .  8  177,800 

9,540 

9,800 

UT5KILL 

Cotskill  Moil-o  .  8  32,200 

1,000 

CORTLAND 

Stondord-o  .  8  258,048 

10,794 

ELMIRA 

Stor-Goiotto-o/d  .  9  1,085,910 

93.310 

13,776 

ITHAU 

Journol-o  .  6  470,324 

46,766 

KINGSTON 

Froomon-o  .  8  157,885 

19,516 

MAMARONECK 

Tim«-*S  .  8  344,666 

144378 

39,403 

MEDINA 

Journol-Rogblor-o  ...  8  2,940 

6,752 

MOUNT  VERNON 

Argus-oS  .  8  381,318 

116,718 

80,620 

NEW  ROCHELLE 

Stondord-Slor-oS  ....  8  341,558 

152,796 

NYACK 

Journol-Nows-oS  .  8  498,400 

189,196 

OLEAN 

Timos  Horold-*  .  8  640,416 

33,264 

7,229 

OSSINING 

Gtiion  R*gist*r-oS  ...  8  373,240 

151,284 

PEEK5KILL 

Shir-o  .  8  19Z007 

42,476 

Slor-S  .  8  89,992 

12381 

PORT  CHESTER 

llom-oS  .  8  375,452 

150,388 

4,172 

ROME 

Sontinol-*  .  8  136,458 

29,949 

6372 

SARATOGA  SPRINGS 

Soratogion-o  .  6  52,225 

16,380 

73,329 

Sorotogion-S  .  6  27,372 

STATEN  ISLAND 

Advonco-oS  .  9  978,816 

127,925 

10,962 

TARRYTOWN 

Nows-oS  .  8  352,786 

149370 

41,202 

UTia 

Pross-m  .  9  468,006 

115,220 

1U12 

Obs*rv*r-Dispotch-*  . .  9  402,430 

111,832 

30,576 

Obs*rv*r-Oispatck-S  9  173,782 

YONKERS 

H*rald  Stat*snian-*S  8  376,614 

119,784 

185,445 

38,738 

NORTH  CAROLINA 

9,254 

BURUNGTON 

riiii*s-N*ws-*S  .  8  544,810 

39,340 

132,230 

DURHAM 

Horold-oi  .  8  595,454 

10^482 

Suis-o  .  8  595,454 

101482 

236,180 

Horold-S  .  8  259,462 

GOLDSBORO 


N*ws-Argvs-*S  . 

8 

876,645 

64,476 

GREENVIUE 

RoHoctor-oS  . 

8 

576,954 

71,260 

HENDERSON 

Dispotck-o  . 

8 

150,000 

3,000 

HICKORY 

R*cord-*  . 

8 

1,259,839 

141,295 

ROANOKE  RAPIDS 
H*rald-*S  . 

8 

229,194 

10,729 

SALISBURY 

P«l-oS  . 

8 

630,364 

SANFORD 

H*r*M-*  . 

8 

245390 

4.816 

STATESVIUE 

R*card  &  Landmarli-* 

6 

541300 

21400 

WILMINGTON 

Stor-m  . 

8 

286,930 

NJL 

St*r-N*ws-S  . 

8 

574,686 

N.A. 

WILSON 

rifflos-g  . 

8 

496,440 

66,854 

NORTH  DAKOTA 


BISMARCK 

Tribuoo-o  .  6  1,134,980  41518 

MINOT 

Nows-o  .  8  609,637  62,646 


OHIO 


ASHUND 


T1m*t-Gaz*tf*-*  . 

BOWLING  GREEN 

6 

56,224 

16,408 

StnBngl-Tribunt-g  . . . 
CAMBRIDGE 

8 

90,272 

36,716 

J*H*rs*niai»-*  . 

CNIUICOTHE 

6 

467,719 

21340 

Got*tt*-*  . 

COLUMBUS 

8 

132474 

21,280 

Citii**>Journal-m  .... 

9 

551,828 

139378 

Dispotch-*  . 

9 

993362 

168,321 

Dispotck-S  . 

DAYTON 

9 

480,207 

23,575 

Journal  H*rold-m  .... 

9 

634,132 

30,243 

N*wt-*  . 

9 

611,277 

31,628 

N*w*-S  . 

DEFIANCE 

9 

209,221 

9,603 

Cr*sc*nt-N*ws-* . 

DEUWARE 

8 

172,942 

25,802 

Gozott*-*  . 

DELPNOS 

6 

50,204 

14,700 

Horald-t  . 

ELYRIA 

8 

69328 

18,000 

Chranicl^Talagrom-* 

8 

953,132 

41331 

Chroiiid*-T*l*gram- S 
FREMONT 

8 

634395 

7,843 

N*ws-M*ss*fig*r-*  . .  . 
IRONTON 

8 

498,022 

36302 

Tribun*-o5  . 

MANSFIELD 

8 

185,184 

37,457 

N*ws  Journal-*  . 

6 

336,574 

46,884 

Nows  Journol-S  . 

MARIEHA 

6 

139306 

Timos-o  . 

SANDUSKY 

6 

880,887 

25309 

R*gist*r-*  . 

TOLEDO 

6 

438,342 

28302 

8lod*-*  . 

9 

1,455356 

170,968 

Blodo-S  . 

UPPER  SANDUSKY 

9 

872,466 

19326 

Chiof-Uni**-*  . 

WAPAKONETA 

8 

57,792 

13,720 

Nows-o  . 

WASHINGTON  COURT  HOUSE 

8 

56352 

11,000 

R*cord-H*rol4-*  . 

6 

72,828 

2,730 

OKLAHOMA 

ALTUS 

Timos-Domocrat-oS  . . . 

DUNUN 

8 

302308 

Bonnor-oS  . 

EDMOND 

8 

138,166 

6,132 

Sun-uS  . 

MUSKOGEE 

8 

395,136 

28,224 

Ph**nii-mS  . 

NORMAN 

8 

540329 

26,061 

Tronscript-oS  . 

OKLAHOMA  OTY 

8 

1,143334 

11,830 

OUabomon-ni  . 

9 

2,041157 

183,856 

Gty  Timos-*  . 

9 

2,079,447 

183,856 

OUobomon-S  . 

PONtt  OTY 

9 

85A278 

3300 

N*ws-*S  . 

SHAWNEE 

6 

674,478 

9,730 

Nows-Stor-fflS  . 

TULSA 

6 

753,970 

3,920 

World  4  Tribun*-dS  . . 

6 

1,473,438 

201,002 

(Continued  on  page  SO\ 
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Calt.  Ratoil  Ganarol 


Cols.  Rolail  Gonorsl 


Cals.  Raloil  Ganaral 


Cols.  Raloil  Ganarol 


COOS  BAY-NORTH  BEND 
WoHrf-«  . 

8  546,864 

57,792 

EUGENE 

R«9nttr-Gwor4-*$  . . . 

6  1,945,223 

144,361 

KLAJRATH  FALL5 

Huruld  and  Naws-aS  . 

8  1,557,577 

43,165 

ONTARIO 

Argvs  Obs*rv*r-*  .... 

8  801,000 

7,800 

PENDLETON 

East  Ortgonion-t  .... 

8  379,204 

21,588 

PORTLAND 

Ortgoflien-m  . 

9  903,515 

184,061 

Oragaa  iauraal-a  - 

9  147,499 

66,747 

Sunioy  OragoMon-S  . . 

9  399,052 

32487 

PENNSYLVANIA 

ALLENTOWN 

Coll-m  . 

6  1,289A48 

74,340 

Qiramcia-t  . 

6  1,283,296 

73,556 

Call-Chronicit-S  . 

6  550,018 

6468 

ALTOONA 

Mirrer-a  . 

8  342,503 

64,596 

BEDFORD 

Gaiatta-m  . 

8  55,902 

10,992 

BETHLEHEM 

doba-ftmas-a  . 

8  797,860 

29,565 

CARLISLE 

Santinal-a  . 

8  311,080 

13,108 

CHESTER 

Data  war#  County 

Tifflas-a  . 

6  106,316 

10,918 

CLEARFIELD 

Pragrast-a  . 

8  71,666 

16,744 

DANVILLE 

Naws-a  . 

8  116,081 

4,000 

FRANKLIN 

Nawi-Harald-a  . 

8  36,754 

36,142 

HARRI5RURG 

Patriat-Naws-dS  . 

9  1,890,378 

122,236 

HAZLETON 

Stoadard-Sgaabar-a/d  . 

9  543,158 

27,216 

HUNTINGDON 

Naws-a  . 

8  57,820  Inc.in  rat. 

UU4CASTER 

IntaHigancar 

Journal-dS  . 

9  880,098 

1l»,836 

Naw  Ero  Naws  . 

275,457 

28,785 

lEHIGHTON 

Timas  Naws-a  . 

8  376,522 

15,539 

NEW  CASTLE 

Naws-a  . 

8  207,864 

15,700 

NORRISTOWN 

Timas  Harald-a  . 

6  532,362 

13,817 

OIL  CITY 

Darrick-m  . 

8  42,772 

36,142 

PinSBURGH 

Past-Gazatta-m  . 

9  123,429 

96,744 

Prass-a  . 

9  441,836 

126,246 

Prass-S . 

9  526,519 

10,085 

POnSTOWN 

Marcury-m  . 

6  251,120 

14,691 

PUNXSUTAWNEY 

Spirit-m  . 

6  34,398 

17,225 

READING 

fimas-m  . 

8  436,608 

93,427 

Eagla-a  . 

8  436,608 

93,427 

Eagla-S  . 

8  343,976 

9,990 

5T.  MARYS 

Prass-a  . 

8  21,168 

2,352 

SOMERSET 

Amarican-m  . 

8  87,205 

SUNBURY 

Itam-a  . 

6  151,578 

29,330 

TITUSVILLE 

Harald-m  . 

9 

23,310 

TOWANDA 

Raviaw-m  . 

8  1,191,708 

1,700 

UNIONTOWN 

Harold  t,Standord-ma 

6  201,236 

56,114 

WASHINGTC^N 

Obsarvar- Rapartar-o/d 

8  479,766 

56,812 

WILKES-BARRE 

Timas  Laadar-o/d  .... 

8  1  38,762 

82,598 

WIUIAMSPORT 
Sun-Gazatta-a  . 

6  408,604 

39,354 

RHODE  ISLAND 

NEWPORT 

Naws-a  .  6  144,343 

PAWTUCKET 

Timas-a  .  9  245A38 

PROVIDENCE 

Jevraol-ffl  .  9  399,634 

Bullatin-a  .  9  414,S80 

Ja«rnal-S  .  9  102,154 

WESTERLY 

Smi-aS  .  8  19,264 

SOUTH  CAROLINA 

COLUMBIA 

Slata-m  .  8  670,381 

Racord-a  .  8  947,889 

Slata-S  .  8  356,175 

FLORENCE 

Nam-mS  .  8  460,320 

GREENVIUE 

Nasvs-Radmont-m  ....  8  1,366408 

SUMTER 

Itam-a  .  8  423,682 

SOUTH  DAKOTA 

HURON 

Plaiasmon-aS  .  8  599,102 

LEAD  I  DEADWOOD 
Coll-Pionaaf  Timas-a  ..  6  57,512 

SIOUX  FALLS 

Argus-Laodar-a  .  6  970,830 

Argus-Laadar.S .  6  299,516 

WATERTOWN 

Public  Opinion-a  .  8  1,423,856 

TENNESSEE 

CURK5VILLE 

Laaf-Chronida-a  .  8  450,000 

COOKEVILLE 

Harald-CHian-a  .  8  79,114 

JOHNSON  OTY 

Prass  Chranida-a/d  ...  8  548,996 

KINGSPORT 

Timas-NawS'inaS  ....  8  808,106 

KNOXVILLE 

Jaumal-m  .  9  417,473 

Naws  5antinal-a  .  9  1,166,326 

Naws  Santiaal-$  .  9  410,732 

MORRISTOWN 

Ctixan  Tribuna-aS  ...  6  1,444,800 

PARIS 

Past-lnlal(gancar-a  . .  8  115463 

SHELBYVILLE 

Timas-Gaiatta-a  .  8  268,744 


8URLINGTON 

FraaPrass-m  .  6  743,756*  70,154* 

Fraa  Pfass-S  .  6  9^582*  1/484* 

*Caavar<ad  ta  8  cdumn  aquiualani 
ST.  ALBANS 

Massangar-a  .  8  168,100  12,600 

ST.  JOHNSBURG 

Caladanian-Racerd-a  . .  8  28,560  15,600 


BRISTOL 

Haiald  Cauriar-maS  . . 
Virginia-Tannassaan 
COVINGTON 

Virgiaian-a  . 

FREDERICKSBURG 
Fraa  lanca-Slar-a  . . . 
HARRISONBURG 

Naws-Racord-m  . 

NEWPORT  NEWS 

Prass-m  . 

Timas-Harald-a  . 

Prass-S  . 

RICHMOND 

Tifflas-Dispatch-m  . . . . 

Natn  Laadar-a  . 

Timas-Dispatch-S  . . . . 
ROANOKE 

Timas  &  Warld  Naws-dS 
STAUNTON 

Laadar-aS  . 


VIRGINIA 

aS  ..  8  315,512  52,620 


9  2,183,382  257,738 
8  454,426  11,732 


Raviaw-aS  . 

8 

11,693 

4,032 

BEAUMONT 

Entarprisa-iaurnai-maS 

9 

NA. 

132,780 

CORSICANA 

SuA-aS  . 

8 

303,250 

1,624 

EL  PASO 

Timas/Harald-Past-dS 

9  3,751,342 

296,338 

FREEPORT/CLUTE/IAKE 
Brazaspart  Facts-aS  . 

JACKSON 

8  191,324 

30,590 

MIDLAND 

Rapartar-Talagram-aS 

9  1,138,494 

75,250 

NACOGDOCHES 

Santinal-aS  . 

8 

244,608 

28,224 

PUINVIEW 

Harald-aS  . 

8 

537,222 

1,344 

BEUINGHAM 

Harald-a  . 

BREMERTON 

Sua-a  . 

CENTRALIA 

Chraaida-a  . 

KENNEWICK 
Tri-Gly  Harold-aS  . . . 
OLYMPIA 

Olyiapiaa-aS  . 

PORT  ANGELES 

Naws-aS  . 

SEAHLE 

Past-lalalligaacar-m  . 
SEAHLE 

Timas-aS  . 

SPOKANE 

Raviaw-m  . 

Raviaw-S  . 

Chraaida-a  . 

TACOMA 

Naws  Tribuaa-a5  . . . 
WENATCHEE 

World-aS  . 

YAKIMA 

Hareld-Rapublic-dS  . . 


WASHINGTON 

.  6  768,488 

.  8  921,300 

.  6  444,757 


8  >,544,346  116,875 

6  1,196,412  19,096 

6  615494  6,944 

8  596,603  273,883 

6  991,704  2  72,405 


9  1  457,262  252,216 

8  2,025,163  20,106 

6  1,493,205  170,714 


OGDEN 

Staadard  Examiaar-aS  9  M19026 

SALT  UKE  CITY 

Tribuaa-m  .  9  3,275,646 

Dasarat  Naws-a  .  9  3465,846 

Tribuaa-S  .  9  1,471,922 


6ENNINGTON 

Baaaar-a  .  8  161,444  8,134 


CHIPPEWA  FALLS 

Harald  Talagram-a  . . . 
GREEN  RAY 

Prass-Gexatta-a  . 

MADISON 

Wiscofisia  Stata  Jouraal 
Capital  Timas-dS 

COM8INED  COLOR 

LINAGE:  . 

MARINEHE 

Eagla-Star-a  . 

MARSHFIELD 

Naws-Harald-a  . 

OSHKOSH 

Narthwastara-a  . 

SHAWANO 

Laadar-a  . 

SHEROYGAN 

Prass-a  . 

WAUSAU 

Hareld-a  . 


WISCONSIN 

•-a  ...  8  118,930  4,816 

.  8  1,741,600  120,528 


6  1,286,414  209,686 
8  380,422  30,860 

6  136,276  15,221 

8  184,800  78,540 

8  110,670  2,200 

8  633,430  48406 

9  50^135  61,837 

6  256,634  la  Ralail 


aSPER 

Star-Tribuaa-mS  .  8  646,989  49,931 

SHERIDAN 

Prass-a  .  8  214404 


CANADA 

ALBERTA 

ULGARY 

Harald-a  .  8  3,771,788  803,626 

LETHBRIDGE 

Harald-a  .  8  1,003,071  169,291 

MEDICINE  HAT 

Naws-a  .  8  809,198  141,729 

BRITISH  COLUMBIA 
NEW  WESTMINSTER 

Calumbiaa-a  .  8  892,038  464,310 

PRINCE  GEORGE 

Clixaa-a  .  8  796,221  in,564 


PORTAGE  U  PRAIRIE 

Graphic-a  .  8  3841 T  94,066 

WINNIPEG 

Fraa  Prass-a  .  8  976,133  636,908 

WINNIPEG 

Tribuaa-a  .  8  666,312  523,321 

NEW  BRUNSWICK 

MONCTON 

L'Evaagaliaa-m  .  6  287481  149,286 

MONCTON 

Ttmas-m  .  8  412,127  273,976 

Traascripl-a  .  8  1  466,032  275,080 


BRANTFORD 

Eipasilar-a  .  9  1461,439  183,556 

RROCKVILLE 

Racardar  aad  Timas-aS  8  587,158  113,466 

HAMILTON 

Spadatar-a  .  8  2,488,117  831,163 

KINGSTON 

Whig-Slaadard-a  ....  8  1,264,729  310,196 

KITCHENER- WATERLOO 

Racard-a  .  8  2,338,991  632,887 

LONDON 

Fraa  Prass-a/d  .  9  2,620,878  822,038 

NORTH  RAY 

Nuggat-a  .  8  622,454  210,217 

OnAWA 

Cilixan-a  .  8  2,692,571  712,365 

ST.  UTHARINES 

Slandard-a  .  9  1,335,485  297,850 

STRATFORD 

Baacaa  Harald-a  ....  8  203,569  121,441 

SAULT  STE.  MARIE 

Saul!  Star-m  .  8  727,717  234,360 

SIMCOE 

Ralarmar-a  .  8  388,952  98,886 

TORONTO 

Slar-a  .  9  2,647,199  1,007,923 

WINDSOR 

Star-a  .  8  1,773,684  601,596 


GRAN6Y 

U  Vail  Da  L'Est-a/d  . .  8  531,250  209,473 

MONTREAL 

La  Prassa-a  .  8  1,272,945  474,294 

QUE8EC 

La  Salail-a  .  8  1,793,667  304,290 

TROIS-RIVIERES 

La  Nauvallisla-m  ....  8  843,249  427,807 

SASKATCHEWAN 

REGINA 

Laadar  Past  a  .  8  1,162,812  471,911 


ANPA  to  publish 
monthly  journal 

American  Newspaper  Publishers  As¬ 
sociation  is  going  into  the  magazine  pub¬ 
lishing  business. 

Effective  this  fall,  ANPA  will  consoli¬ 
date  most  of  its  existing  weekly  and 
monthly  bulletins  into  a  monthly 
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magazine,  c^ledpre.^ri77ie.  ANPA  said  $000131  iOtOrOSt  tab 
no  advertising  will  be  carried.  The 
magazine,  which  may  switch  to  bi¬ 
weekly  publication  in  1980,  will  be  Greeneville  {S.C.)  News  has  started  a 
mailed  to  newspaper  executives.  weekly  tabloid  called  “MORE”  which 

features  four  popular  subjects  on  a  rotat- 
The  concept  was  developed  by  the  ing  basis.  Modular  in  format,  the  tab 
ANPA  Publications  Action  Group  under  usually  runs  20  pages  and  each  Tuesday 
the  chairman  of  Richard  J.V.  Johnson,  alternates  the  following  topics:  fashion, 
president,  Houston  Chronicle.  music,  health  and  hobbies. 
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1978  COLOR 
MULTI-MILLIONAIRES 


Newspapers  publishing 
more  than  2,000,000  lines 
of  ROP  color  advertising  in  1978 

(Linage  compiled  by  Media  Records,  Inc.) 


City,  Newspaper  &  Edition  Linage 

St.  Petersburg  Times-m&S .  5,468,614 

Tampa  Tribune-m&S .  5,466,495 

Miami  Herald-m&S  .  5,268,745 

Houston  Post-m&S .  4,851,754 

Houston  Chronicle-e&S .  4,840,000 

Fort  Lauderdale  News  &  News  & 

Sun  Sentinel-e&S .  4,398,430 

Orlando  Sentinel  Star-m&S .  4,158,393 

San  Antonio  Light-e&S . 4,017,158 

San  Antonio  Express  & 

Express  News-m&S .  3,783,425 

Dallas  Times  Herald-e&S .  3,725,975 

Milwaukee  Journal-e&S .  3,696,586 

Detroit  News-e&S  .  3,681 ,966 

Atlanta  Journal  &  Journal  & 

Constitution-e&S  .  3,377,091 

Honolulu  Star  Bulletin  & 

Star  Bulletin  &  Advertiser-e&S _  3,142,522 

Dallas  News-m&S  .  3,108,701 

Salem  Oregon  Statesman-m&S .  3,044,778 

San  Diego  Tribune-e .  3,040,654 

West  Palm  Beach  Post  & 

Post  Times-m&S .  3,000,160 

Sacramento  Bee-e&S .  2,923,328 

Detroit  Free  Press-m&S  .  2,907,737 

Tallahassee  Democrat-m&S .  2,906,321 

Syracuse  Herald  Journal  & 

Herald  American-e&S  .  2.900,312 

Denver  Post-e&S  .  2,797.126 

Lexington  Herald  & 

Herald  Leader-m&S .  2,765,496 

San  Diego  Union-m&S  . 2,719,322 

Rockford  Star  & 

Register  Star-m&S . .  2,702,046 

Philadelphia  Bulletin-e&S .  2,655,279 

St  Petersburg  Independent-e . 2,613,488 

El  Paso  Times-m&S  .  2,606,387 

Pensacola  Journal  & 

News  Joumal-m&S .  2,545,590 

Evansville  Press  & 

Courier  Press-e&S .  2,455,875 

Cleveland  Plain  Dealer-m&S .  2,428,100 

Washington  Post-m&S  .  2,406,539 

Minneapolis  Star  &  Tribune-e&S _  2,382,712 

Atlanta  Constitution-m .  2,367,182 

Nashville  Tennessean-m&S .  2,353,975 

Cincinnati  Enquirer-m&S .  2,340,705 

Sacramento  Union-m&S  .  2,303,470 

Charlotte  Dbserver-m&S .  2,284,282 

Akron  Beacon  Joumal-e&S . 2,261,177 

Orange  County  Register-e&S  .  2,255,893 

Honolulu  Advertiser-m .  2,255,207 

Buffalo  News-e&S .  2,204,885 

Baltimore  News  American-e&S .  2,175,869 

San  Antonio  News-e  . 2,120,104 

Peoria  Journal  Star-m&S  . 2,115,878 

Salem  Capital  Joumal-e .  2,092,495 

Memphis  Commercial  Appeal-m&S  . .  2,087,653 
Macon  Telegraph  & 

Telegraph  News-m&S  .  2,074,604 

Denver  Rocky  Mt.  News-m&S  .  2,067,842 

San  Jose  Mercury  & 

Mercury  News-m&S  . 2,016,295 

Baltimore  Sun-e&S  .  2,008,928 


1978  COLOR  MILLIONAIRES 


Newspapers  publishing 
1,000,000  to  2,000,000  lines  of 
ROP  color  advertising  in  1978 

Linage  compiled  by  Media  Records,  Inc. 


City,  Newspaper  &  Edition  Linage 

Camden  Courier  Post-e .  1,923,536 


St.  Paul  Pioneer  Press  & 

Dispatch-e&S .  1,914,685 

Rochester  Democrat  & 

Chronicle-m&S .  1,887,337 

Rockford  Register-e .  1,841,823 

Nashville  Banner-e .  1,822,134 

Shreveport  Times-m&S .  1,809,139 

Philadelphia  Inquirer-m&S .  1 ,789,903 

Asbury  Park  Press-e&S .  1,766,617 

West  Palm  Beach  Times-e  .  1,727,237 

Gary  Post  Tribune-e&S .  1,725,214 

Chicago  Tribune-m&S .  1,697,537 

Boulder  Camera-e&S .  1,686,755 

Cincinnati  Post-e .  1,677,195 

Pasadena  Star  News-m&S  .  1 ,674,336 

Columbus  Dispatch  (Ohio)-e&S  .  1 ,669,901 

Evansville  Courier-m  .  1,652,673 

Fort  Lauderdale  Sun-Sentinel-m .  1 ,632,734 

El  Paso  Herald  Post-e .  1 ,589,240 

Columbus  Enquirer  &  Ledger 

Enquirer  (Ga)-m&S  .  1,531,424 

Knoxville  News  Senbnel-e&S  .  1,529,087 

Wichita  Eagle  &  Eagle  Beacon-m&S..  1,503,134 

Youngstown  Vindicator-e&S .  1,454,246 

Cleveland  Press-e  .  1,425,175 

Charlotte  News-e .  1,407,952 

Los  Angeles  Times-m&S .  1 ,389,950 

Rochester  Times  Union-e .  1,340,140 

Long  Beach  Independent  & 

Independent  Press  Telegram-m&S  .  1,312,259 

San  Jose  News-e .  1,290,711 

Syracuse  Post  Standard-m .  1 ,264,362 

St.  Louis  Globe  Democrat-m&S .  1,257,591 

Newark  Star  Ledger-m&S .  1,251,979 

Washington  Star-e&S  .  1,227,198 

St.  Louis  Post  Dispatch-e&S  . 1,217,525 

Boston  Globe-m&S  .  1,175,793 

Bradenton  Herald-e&S .  1,164,398 

Aberdeen  American  News-e&S .  1,155,342 

Tampa  Times-e  .  1,148,902 

Grand  Forks  Herald-e&S .  1,137,336 

Milwaukee  Sentinel-m .  1,134,560 

Miami  News-e  . 1,117,845 

Hollywood  Sun  Tattler-e  .  1 ,095,945 

Pittsburgh  Press-e&S  .  1,074,733 


COMPUTING  THE 
MILLIONAIRES  . .  . 

To  compute  the  color  linage  mil¬ 
lionaires,  Editor  &  Publisher  has 
added  daily  linage  to  Sunday  linage 
to  arrive  at  seven-day  totals.  When 
newspapers  publish  both  morning 
and  evening,  the  highest  linage  for 
daily  is  selected.  Morning  and 
evening  linage  is  not  added  to¬ 
gether,  as  in  most  cases,  the  same 
advertising  is  included  in  both  edi¬ 
tions. 


1978  COLOR 
MULTI-MILLIONAIRES 


Newspapers  publishing 
more  than  2,000,000  lines 
of  ROP  color  during  1978 

(linage  submitted  by  newspapers 
to  EDITOR  &  PUBLISHER) 


City,  Newspaper  &  Edition  Linage 

Oklahoma  City  Oklahoman  & 

Times-dS  .  5,349,094 

Salt  Lake  Tribune-mS  .  5,034,567 

Calgary  Herald-e  .  4,575,414 

Arizona  Daily  Star-mS  .  4,566,360 

El  Paso  Times/Herald  Post-dS  .  4,047,680 

Arizona  RepubKc-mS  .  3,794,886 

Toronto  Star-e  .  3,655,122 

Omaha  World-Herald-dS  .  3,537,534 

New  Orleans  Times-Picayune-mS  . . .  3,463,976 

London  Free  Press-a/d  .  3,442,916 

Tucson  Citizen-e  .  3,428,078 

Ottowa  Citizen-e  .  3,404,936 

Salt  Lake  Deseret  News-e  .  3,369,000 


Hamilton  Spectator-e  . 3,319,280 

Kitchener-Waterloo  Record-e  .  2.971,878 

Fort  Myers  News-Press-mS  .  2,956,422 

Anchorage-Times-eS  . 2,915,178 

Phoenix  Gazette-e  .  2,763,350 

Kennewick  Tri-City  Herald-eS  .  2,661,221 

Lansing  State  Joumal-eS  .  2,623,516 

Grand  Island  Independent-e  .  2,542,911 

Toledo  Blade-eS  . 2,517,816 

Rockford  Star-mS  .  2,504,263 

Grand  Junction  Sentinel-eS  .  2,450,448 

Roanoke  Times  &  World  News-dS  ..  2,441,120 

Windsor  Star-e  .  2,375,280 

Lincoln  Journal  Star-dS  .  2,306,347 

Newport  News  Press-mS  .  2,277,971 

Birmingham  News-eS  .  2,177,950 

Lafayette  Journal  &  Courier-eS  .  2,175,572 

Baton  Rouge  Advocate-mS  . 2,168,131 

Torrance  Daily  Breeze-eS  .  . . 2,155,818 

Quebec-Le  Soleil-e  .  2,097,957 

Eugene  Register  Guard-eS  .  2,089,584 

Wenatchee  Worid-eS  .  2,045,269 

Richmond  Times-Dispatch-mS  .  2,041,051 

Harrisburg  Patriot  News-dS  . 2,012,614 

Ironwood  Daily  Globe-e  .  2,002,238 


1978  COLOR  MILLIONAIRES 


Newspapers  publishing 
1,000,000  to  2,000,000  lines  of 
ROP  color  advertising  in  1978 

(linage  submitted  by  newspapers 
to  EDITOR  &  PUBLISHER) 


City,  Newspaper  &  Edition  Linage 

Boise  Statesman-mS  .  1,980,685 

Cocoa  Today-mS  .  1 ,963,094 

Allentown  Call  Chronicle-mS  . 1  ,§20,254 

Winter  Haven-News  Chief-eS  .  1,875,818 

Green  Bay  Press-Gazette-e  .  1,862,128 

Indianapolis  Star-mS  .  1,854,618 

Springfield  Journal  Register-a/d  _  1,851,888 

Rockford  Register-e  .  1,843,678 

Monterey  Peninsula  Herald-eS  .  1,836,110 

Tacoma  News  Tribune-eS  .  1 ,809,478 

Columbus  Telegram-e  .  1,803,355 

Fort  Collins  Coloradoan-eS  .  1 ,758,792 

Montreal  LaPresse-e  .  1,747,239 

Owensboro  Messenger-Inquirer-mS  .  1,732,850 

Knoxville  News  Sentinel-eS  .  1,704,503 

Tulsa  World  &  Tribune-dS  .  1,674,520 

Yakima  Herald-Republic-dS  .  1,663,919 

Baton  Rouge  State  Times-e  .  1 ,660,782 

Modesto  Bee-m  .  1,642,158 

Elyria  Chronicle-Telegram-eS  .  1 ,636,901 

Regina  Leader  Post-e  .  1 ,634,723 

St.  Catharines  Standard-e  .  1 ,633,335 

Ogden  Standard  Examiner-eS  .  1,624,504 

Winnipeg  Free  Press-e  . 1,613,041 

Klamath  Falls  Herald  &  News-eS  . . .  1,600,742 

Santa  Rosa  Press  Democrat-eS  _  1,599,346 

Santa  Cruz  Sentinel-eS  .  1,589,786 

Monroe  Morning  Worid-mS  .  1,581,048 

Kingston  Whig-Standard-e  .  1,574,§25 

Walnut  Creek  Contra  Costa  Times-m  1,560,170 

Fresno  Bee-mS  .  1,555,610 

Lawrence  Eagle  Tribune-eS  .  1,527,480 

Portland  Oregonian-mS  . 1,519,015 

New  Orleans  States  Item-e  .  1,505,306 

Madison  Wisconsin  State  Journal- 

Capital  Times-dS  .  1,496,100 

Dublin  Courier  &  Herald-e  .  1 ,490,343 

Greenville  News-Piedmont-m  .  1,480,817 

Longmont  Times  Call-e  .  1,475,§25 

Idaho  Falls  Post  Register-e  .  1,463,882 

Pocatello  State  Joumal-eS  .  1,460,970 

Camden  Courier-Post-e  .  1,460,603 

Watertown  Public  Opinion-e  .  1 ,457,080 

Morristown  Citizen  tribune-eS  .  1,444,800 

Birmingham  Post  Herald-m  .  1,409,147 

Hickory  Record-e  . 1,401,134 

Waukegan  News-Sun-e  .  1 ,392,048 

Salinas  Califomian-e  .  1,362,522 


(Continued  on  page  521 
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Accounts 


IMPORTANT  NEWSPAPER  TOTAL  ROP  COLOR  ADVERTISERS 

(Compiled  by  Media  Records,  Inc.) 

YEAR— 1978 


Number  Number  Total 

of  of  ROP 

Cities  Newspapers  Color 

Used  Used  Linage 


Tasters  Choice  Decaffeinated 

&  Freeze  Dried  48  71  108.816 

Tasters  Choice  Freeze  Dried  Coffee  32  44  52,941 


Accounts  Number  Number  Total 

of  of  ROP 

Cities  Newspapers  Color 

Used  Used  Linage 


Accounts  Number  Number  Total 

of  of  ROP 

Cibes  Newspapers  Color 

Used  Used  Linage 


AUTOMOTIVE 

Ford  Granada 

4 

7 

8,454 

GASOLINE  &  OIL  COMPANIES 

Ford  Ltd 

7 

13 

136,844 

Standard  Oil  Co  of  Indiana 

3 

5 

18,144 

Ford  Mustang 

8 

12 

25,124 

Ford  Pinto 

7 

13 

63,752 

PARTS,  ACCESSORIES  &  SUPPLIES 

Ford  Thunderbird 

3 

5 

19,426 

General  Motors  Parts 

4 

9 

54,391 

Lincoln  Mercury  Division 

Multi  Cars 

4 

6 

28,436 

PASSENGER  CARS  (NEW) 

Mercury  Marquis 

4 

10 

82,548 

Mercury  Zephyr 

3 

6 

60,545 

Factory 

Oldsmobile  Division  Mulb  Cars 

11 

20 

51,091 

Buick  Regal 

9 

11 

16,681 

Chevrolet  Camaro 

3 

5 

13,357 

Local  Dealer 

Chevrolet  Caprice 

3 

6 

11,271 

American  Motors  Corp  Multi  Cars 

6 

12 

18,043 

Chevrolet  Division  Multi  Cars 

7 

11 

27,473 

Buick  Division  Multi  Cars 

17 

28 

110,207 

Chevrolet  Monte  Carlo 

4 

5 

9,222 

Cadillac  Oe  Ville 

3 

6 

65,476 

Chrysler  Corp  Cars  (Service) 

3 

6 

24,064 

Cadillac  Division  Multi  Cars 

11 

20 

168,608 

Chrysler  Corp  Multi  Cars 

6 

10 

37,466 

Chevrolet  Division  Multi  Cars 

37 

73 

1,494,243 

Chrysler  Plymouth  Division 

Chevrolet  Monte  Carlo 

4 

4 

8,476 

Multi  Cars 

18 

34 

136,291 

Chrysler  Corp  Mulb  Cars 

5 

5 

12,240 

Datsun 

4 

10 

14,204 

Chrysler  Plymouth  Division 

Dodge  Division  Multi  Cars 

8 

15 

69,233 

Multi  Cars 

20 

30 

165,751 

Ford  Division  Multi  Cars 

15 

21 

52,401 

Datsun 

12 

19 

362,714 

Ford  Fiesta 

19 

31 

59,145 

Dodge  Division  Multi  Cars 

14 

24 

285,078 

Ford  Ltd 

5 

8 

11,780 

Ford  Division  Multi  Cars 

47 

77 

909,860 

Ford  Pinto 

51 

93 

1,093,931 

Ford  Fiesta 

4 

4 

6,210 

General  Motor  Corp  Multi  Cars 

3 

3 

7,264 

Ford  Pinto 

3 

3 

5,867 

Oldsmobile  Cutlass 

6 

12 

49,897 

Foreign  Multi  Cars 

6 

8 

8,344 

Oldsmobile  Division  Multi  Cars 

3 

6 

15,743 

Lincoln  Mercury  Division 

Plymouth  Horizon 

4 

4 

8,808 

Multi  Cars 

16 

25 

128,319 

Pontiac  Division  Multi  Cars 

3 

4 

9.060 

Oldsmobile  Division  Multi  Cars 

13 

23 

128,404 

Toyota 

11 

14 

97,247 

Plymouth  Horizon 

3 

3 

4,087 

Pontiac  Division  Multi  Cars 

24 

42 

774,633 

Dealer  Association 

Pontiac  Grand  Prix 

3 

5 

6,548 

American  Motors  Corp  Multi  Cars 

3 

4 

8,068 

Several  Makes 

41 

66 

431,092 

Buick  Division  Multi  urs 

4 

7 

39,083 

Toyota 

15 

21 

445,924 

Chevrolet  Division  MulU  Cars 

3 

5 

7,656 

Chrysler  Plymouth  Division 

TRUCKS.  TRAILERS  &  MOBILE  HOMES 

Multi  Cars 

6 

13 

77,310 

Chevrolet  Multi  Trucks 

3 

3 

3,901 

Dodge  Aspen 

3 

6 

22,716 

Chevrolet  Truck  Pickup 

5 

6 

12,889 

Dodge  Division  Multi  Cars 

5 

10 

90,029 

Dodge  Multi  Trucks 

6 

8 

18,827 

Ford  Division  Multi  Cars 

25 

50 

370,911 

Dodge  Truck  Pickup 

3 

4 

8,834 

Ford  Fairmont 

16 

29 

176,802 

Dodge  Truck  Van 

4 

5 

27,176 

Ford  Fiesta 

22 

38 

117,757 

Ford  Multi  Trucks 

16 

27 

50,301 

Ford  Truck  Pickup 

5 

7 

12,644 

Ford  Truck  Van 

3 

3 

2,654 

GMC  Multi  Trucks 

6 

9 

36,677 

GENERAL  ALCOHOLIC 


Allentown  Chronicle-e  .  1,356,852 

Sioux  Falls  Argus-Leader-eS  .  1,342,614 

Moncton  Transcript-e  .  1,341,112 

Monroe  News  Star-e  .  1,329,552 

Hastings  Daily  Tribune-e  . 1,310,666 

Huntsville  Times-e  .  1,297,016 

Paducah  Sun-eS  .  1,296,036 

Kirksville  Express-eS  .  1,293,992 

Bloomington  Pantagraph-a/d  .  1,289,468 

Lancaster  Intelligencer  Journal- 

New  Era  News-d/S  .  1,287,176 

Trois-Rivieres-Le  Nouvelliste-m  .  1,271,056 

Seattle  Times-eS  .  1,264,109 

Palo  Alto  Times-e  .  1 ,253,732 

Battle  Creek  Enquirer  &  News-eS  . . .  1,252,188 

Louisville-Courier  Journal-mS  .  1,248,001 

Holland  Sentinel-e  .  1,246,267 

Brantford  Expositor-e  .  1,244,995 

Newport  Times  Herald-e  .  1,234,338 

Olympia  Olympian-eS  .  1,215,508 

Midland  Reporter  Telegram-eS  .  1,213,744 

Towanda  Review-m  .  1,193,408 

Winnipeg  Tribune-e  .  1,189,633 

Elmira  Star-Gazette-a/d  .  1,179,220 

Bismark  Tribune-e  .  1,177,498 

Lethbridge  Herald-e  .  1,172,362 

Norman  Transcript-eS  .  1,155,364 

Worcester  Telegram  &  Gazette-a/d  ..  1,144,488 

Hopkinsville  New  Era-e  .  1,143,030 

St.  Joseph  News  Press  &  Gazette-dS  1,137,140 

Alexandria  Town  Talk-eS  .  1,126,822 

Centralia  Sentinel-eS  .  1,120,906 

Columbia  State-mS  .  1,120,532 

Augusta  Chronicle-Herald-dS  . 1,118,432 

Indianapolis  News-e  .  1,101,532 

Marion  Chronicle-Tribune-mS  .  1,097,992 

Worcester  Telegram-mS  .  1,085,520 

Columbus  Republic-e  .  1,070,300 

Rome  News-Tribune-eS  .  1,069,732 

Albany  Times-Union-mS  .  1,050,799 

Columbia  Record-e  .  1,039,226 

Keokuk-Gate  City-e  . 1,011,490 


Beers 


Anheuser  Busch 

3 

6 

20,811 

Schlitz 

10 

19 

21,439 

.iquors 

Ancient  Age 

10 

15 

15,889 

Club  Cocktails 

6 

12 

41,140 

Cocktails  For  Two 

6 

11 

31,819 

Dekuypers  Liqueurs 

17 

29 

62,897 

Grants  Scotch 

4 

6 

15,255 

J  &  B  Scotch 

7 

10 

23,490 

Jameson 

7 

12 

14,647 

Seagrams  7  Crown 

5 

8 

7,955 

Southern  Comfort 

7 

9 

34,622 

Ushers  Scotch 

9 

14 

65,616 

Windsor  Supreme 

23 

39 

113,398 

ARM  &  GARDEN 

Florist  Transworld  Delivery  Assn 

33 

55 

91,962 

Greenview  Prods 

16 

19 

96,216 

Ortho  Prods 

8 

10 

46.080 

Snapper  Mower 

5 

8 

16,200 

Toro  Mower 

6 

14 

30,618 

Toro  Snow  Thrower 

5 

5 

8,761 

FOODS 
Bakery  Goods 


Campbells  Soup  Toppers 

6 

9 

8,990 

Country  Hearth  Bread 

6 

10 

22.059 

Grandmas  Crackers 

8 

10 

23,950 

Nabisco  Crackers 

33 

50 

121,798 

Sunbeam  Bread 

4 

6 

12,266 

Wonder  Bread 

3 

6 

11,000 

Iking  Mixes,  Fiour  &  Ingredients 

Betty  Crocker  Cake  Mix 

9 

16 

20.133 

Jenos  Pizza  Mix 

5 

8 

13,315 

Nestle  Cookie  Mix 

3 

4 

3,568 

BEVERAGES 


Coffee 

Brim  Decaffeinated  Freeze  Dried  & 


Regular  Coffee 

40 

55 

63,532 

Butter  Nut  Coffee  Regular 

10 

10 

11,504 

Hills  Bros  Coffee  Regular 

5 

6 

6,590 

Maryland  Club  Coffee  Regular 
Nescafe  Decaffeinated  Instant 

4 

8 

9,234 

&  Instant  Coffee 

67 

107 

137,556 

Sunrise  Instant  Coffee 

Tasters  Choice  Decaffeinated 

31 

49 

80,278 

Freeze  Dried  Coffee 

29 

41 

51,039 

Tea 

Nestea  Iced  Tea  Mix  7 

Nestea  Instant  Tea  12 


Fruit  &  Vraetable  Juices 
Florida  Grapefruit  &  Orange  Juice  13 


Minute  Maid  Lemonade  Crystals  28 

Minute  Maid  Orange  Juice  7 

Motts  Prune  Juice  24 

Ocean  Spray  Grapefruit  Juice  12 

Snow  Crop  Frozen  Orange  Juice  3 

Sunkist  Frozen  Orange  Juice  6 


Soft  Drinks— Carbonated — Diet 
Diet  Pepsi  3 

Diet  Sprite  6 

Soft  Drinks— Carbonated— Non  Diet 
Aspen  4 

Bubble  Up  13 

Coca  Cola  31 

Coca  Cola  &  Tab  4 

Coca  Cola  Beverages  9 

Dads  Root  Beer  14 

Or  Pepper  25 

Dr  Pepper  &  Diet  Dr  Pepper  4 

Mountain  Dew  3 

Pepsi  Cola  5 

7  Up  6 


Misc  Bever^es 

Country  Time  Lemonade  Mix  7 
Kool  Aid  12 


Cereals 

Golden  Grahams  12 

Kelloggs  Cereals  6 

Kelloggs  Corn  Flakes  55 

Condiments 

Bennetts  Special  Sauce  3 

Del  Monte  Pickles  9 

Kraft  Salad  Dressing  1 1 

Confectionery  &  Snacks 
Nabisco  Snacks  53 

Nestles  Candies  7 


Dairy  Products 

American  Dairy  Assn  5 

Foremost  Ice  Cream  4 

Jerseymaid  Dairy  Prods  4 

Jerseymaid  Frozen  Yogurt  3 

Knudsen  Dairy  Prods  3 

Knudsen  Frozen  Yogurt  9 

Knudsen  Ice  Cream  6 

Knudsen  Lowfat  Yogurt  3 

Knudsen  Milk  5 

Kraft  Cheese  68 

Pet  Milk  3 


Desserts  &  Dessert  Ingredients 
Knudsen  Cheesecake  Dessert  7 

Nestles  Morsels  23 


Fruit  &  Vegetables 

Cock  0  The  Walk  Vegetables  3 

Diet  Delight  Fruits  18 

Dole  Fruits  15 

Dole  Pineapple  7 

Festal  Pumpkin  3 

Festal  Vegetables  4 

Joan  of  Arc  Vegetables  16 

Ocean  Spray  Cranberry  Sauce  7 

Seabrook  Farms  Frozen  Vegetables  3 
Sunkist  Oranges  3 

Van  Camp  Beans  35 

Macaroni  Products— Uncooked 
Creamettes  Macaroni  Prods  4 

Muellers  Macaroni  Prods  4 


Meats,  Fish  &  Poultry 
Bryan  Meat  Prods  4 

Cudahy  Meat  Prods  4 

Dubuque  Meat  Prods  11 

High  Liner  Frozen  Hsh  Prods  3 

Holly  Farms  Meat  Prods  3 

Holly  Farms  Poultry  Prods  8 

Hormel  Ham  8 

Hormel  Meat  Prods  31 

Jones  Meat  Prods  15 

Kahns  Meat  Prods  7 

Lovitts  Frozen  Meat  Prods  5 

Nathans  Meat  Prods  5 

Oscar  Mayer  Meat  Prods  7 

Richs  Frozen  Turkey  Prods  4 

Roegelein  Meat  Prods  3 

Sunnyland  Meat  Prods  3 

Superior  Meat  Prods  5 

Swanson  Chunk  White  Chicken  9 

Swifts  Frozen  Poultry  Prods  5 

Swifts  Meat  Prods  6 

Tennessee  Pride  Meat  Prods  3 


Prepared  Dinners  &  Dishes 


Celeste  Frozen  Pizza  3 

Double  Top  Frozen  Pizza  4 

La  Choy  Chow  Mein  7 

La  Choy  Prods  5 

ToNnos  Frozen  Pizza  18 


10 

10,053 

16 

15,602 

24 

24,423 

51 

51,078 

12 

11,857 

36 

56,979 

18 

45,184 

6 

7,106 

9 

12,501 

4 

10,494 

7 

21,376 

5 

5,445 

19 

125,986 

54 

153,029 

6 

11,277 

15 

42,066 

24 

56,526 

35 

46,360 

6 

8,025 

4 

7,876 

9 

48,270 

10 

13,506 

11 

27,795 

20 

20,055 

16 

19,710 

9 

13,753 

86 

87,834 

4 

4,062 

13 

29.544 

19 

41,944 

79 

95,305 

9 

7,971 

11 

32,751 

8 

25,961 

5 

8,142 

3 

3,440 

5 

7,758 

13 

36,850 

8 

17,963 

5 

9,354 

6 

36,405 

110 

233,655 

4 

12,036 

10 

19,268 

35 

35,910 

4 

3,686 

27 

40,622 

23 

37,112 

10 

14,924 

4 

4,906 

7 

65,968 

22 

56,719 

12 

24,855 

7 

17,905 

3 

2,168 

59 

122,620 

5 

11,626 

7 

12,193 

7 

129,078 

6 

14,793 

18 

19,185 

1 

8.830 

4 

8,270 

12 

43,320 

12 

25,977 

51 

226,183 

21 

35,092 

11 

26,818 

10 

9,275 

5 

12,078 

12 

13,920 

7 

12,983 

7 

62,077 

6 

14,752 

5 

20,268 

15 

15,554 

7 

7,000 

10 

11,050 

5 

5,097 

4 

3,450 

7 

8,974 

12 

12,053 

10 

11,075 

32 

67,754 
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Accounts 


Important  General  and  Automotive 
Advertisers  Using  Full  Run  ROP  Color 
YEAR— 1978 


Accounts  Classification  Linage 

L  &  M  Cigarettes  .  2,067,133 

Camel  Cigarettes  .  1,663,252 

Chevrolet  Division  Multi  Cars  Passenger  Cars  (New)  .  1,529,372 

Ford  Division  Multi  Cars  Passenger  Cars  (New)  .  1,333,172 

Marlboro  Cigarettes  .  1,328,782 

Decade  Cigarettes  .  1,248,271 

Benson  &  Hedges  Cigarettes  .  1,175,030 

Ford  Pinto  Passenger  Cars  (New)  .  1,163,550 

Carlton  Cigarettes  .  816,630 

Pontiac  Division  Multi  Cars  Passenger  Cars  (New)  .  783,693 

Viceroy  Cigarettes  .  709,911 

Salem  Cigarettes  .  602,148 

Toyota  Passenger  Cars  (New)  .  543,171 

Dodge  Division  Multi  Cars  Passenger  Cars  (New)  .  444,340 

Merit  Cigarettes  .  424,494 


BASE:  A  record  of  the  ROP  Color  accounts  that  appeared 
in  any  three  ol  the  86  important  cities  measured  by  Media 
Records,  Inc. 


Accounts  Number  Number  Total  Accounts 

of  ol  ROP 

Cities  Newspapers  Color 

Used  Used  Linage 


Number  Number  Total 

of  of  ROP 

Cities  Newspapers  Color 

Used  Used  Linage 


Shortenings.  Oils  &  Margarines 

Canister  Pack  Shortenlno  4  6  6.460 

Mrs  Filberts  Margarine  &  Soft 

Margarine  3  5  9.692 

Table  Maid  Spread  4  5  4.985 

Soups 

Campbells  Soup  55  95  168.686 

Nestle  Soups  8  9  8.278 

Sugars.  Syrups  &  Jelkes 

Dixie  Crystals  Sugar  12  1  9  57.837 

G  W  Sugar  7  13  12.969 

Knotts  Berry  Farm  JelNes 

&  Preserves  3  3  3.345 


INDUSTRIAL 

Office  Equipment  &  Stationery  Supplies 
Hallmark  Cards  13  13  13.386 

INSURANCE 

Life.  Health  &  Medical 

American  Family  Insurance  Co.  3  5  10,845 

Blue  Cross  of  Northern  CaNf  4  10  70.928 

Blue  Shield  California  10  12  66.532 

Colonial  Penn  Life  Insurance  Co  3  3  3.776 

MEDICAL  PRODUCTS  &  DRUGS 


MIsc  Foods 


Corina  Prods 

3 

5 

17,546 

Deans  Dips 

3 

5 

9,224 

Del  Monte  Prods 

Diet  Delight  Fruit  &  Knudsen 

35 

48 

51,729 

Lowfat  Cottage  Cheese 
Knudsen  Cheesecake  Dessert 

6 

8 

7,995 

&  Frozen  Yogurt 

3 

5 

8.040 

Kraft  Prods 

32 

42 

63.022 

La  Choy  Prods 

28 

48 

64.651 

Nestle  Lunch  Time 

6 

9 

13,776 

Plllsbury  Prods  6 

HOUSEHOLD  FURNITURE  &  FURNISHINGS 

11 

8.851 

Floor  Coverings 

Armstrong  Roor  Covering 

15 

17 

32.581 

Lees  Carpets  &  Rugs 

6 

12 

24.462 

Furniture 

La  Z  Boy  Chair  3  3  4.202 

Aluminum  &  Paper  Products 

Job  Squad  Towels  4  7  1  6.947 

MardI  Gras  Napkins  &  Towels  3  4  4.084 

MardI  Gras  Towels  13  20  34,024 

Scott  Napkins  6  11  12.040 

Scott  Towels  56  89  120,176 

Tuf  N  Ready  Towels  12  17  21.298 

Viva  Towels  57  87  1  21.809 

ZIploc  Bags  7  10  14,160 

Soaps.  Cleansers  &  Polishes 

All  Ways  Soft  Fabric  Softener  3  6  6.055 

Scour  hesh  Scour  N  Sponge  3  5  5.000 

Sea  Mist  Cleaper  10  16  14.357 

Sparkle  Glass  Cleaner  3  3  4.040 

HOUSEHOLD  EQUIPMENT  &  APPLIANCES 

Air  Conditioning 


Fri^rlcji  Air  Conditioner 

4 

6 

13.835 

Phonos.  Records.  Tapes  &  Recorders 

RCA  Selectavislon  Recorder 

4 

7 

17.376 

Radio  &  TV  Sets 

Magnavox  Color  TV 

8 

11 

77.841 

Quasar  Color  TV 

3 

4 

7.394 

RCA  Color  TV 

14 

22 

47,094 

Sylvania  Color  TV 

7 

11 

36.668 

Zenith  Color  TV 

12 

24 

96.059 

Small  Electrical  Appliances 

Eureka  Vacuum  Cleaner 

3 

5 

12.976 

MIsc  Household  Equipment  &  Appliances 
Fnqldalre  Prods  5 

9 

35.944 

G  E  Prods 

8 

11 

25.577 

Hotpoint  Prods 

7 

10 

11.810 

Magnavox  Prods 

6 

7 

33.847 

Zenith  Prods 

5 

9 

18.683 

Vitamins.  Tonics  &  Reducing  Aids 
Nature  Made  Vitamins  4  5  15.648 


PETS  &  PET  SUPPLIES 
Pet  Foods 

Bright  Eyes  Cat  Food  (Canned)  18  23  23.742 

Cycle  Dog  Food  (Packaged)  58  93  178.338 

Friskies  Dinners  Dog  Food 

(Canned)  5  7  9.030 

Friskies  Dinners  Dog  Food 

(Packaged)  18  29  41.992 

Kal  Kan  Cat  Food  (Packaged)  6  8  11.987 

Ken  L  Ration  Burger  Dog  Food 
(Packaged)  38  63  69.688 

Ken  L  Ration  Dog  Food  (Packaged)  5  8  8.426 

Ken  L  Ration  Tender  Chunks 

Dog  Food  (Packaged)  12  19  21.323 

Mealtime  Dog  Food  (Packaged)  30  35  37.662 

Mighty  Dog  Food  (Canned)  8  12  13.218 

Pets  &  Pet  Supplies 

Glamour  Kitty  Premium  3  4  3.984 

Kitty  Litter  7  10  12.909 

PUBLIC  SERVICE  UTILITIES  &  COMMUNICATIONS 

General  Telephone  &  Electronics  9  13  56.091 

Pacific  Gas  &  Electric  Co  3  5  14.130 

South  Central  Bell  3  6  43.655 

Southern  Bell  Telephone  Co  11  17  257.269 

Southwestern  Bell  Telephone  Co  6  20  124.650 

PUBLISHING  &  MEDIA 

Books 

Yellow  Pages  Directory  16  24  128.220 

Radio  &  Tv  Stations 

American  Broadcasting  Co  4  7  23.418 

TOBACCO 


Cigarettes 

Benson  &  Hedges  100s  &  100s 


Menthol 

Benson  &  Hedges  100s  Lights 

16 

24 

103,197 

&  100s  Lights  Menthol 

Benson  &  Hedges  100s  Menthol 

50 

83 

785.780 

&  100s  Lights  Menthol 

26 

43 

286.053 

Camel  Lights 

45 

77 

1.663.252 

Carlton 

52 

94 

806.933 

Carlton  Menthol 

5 

5 

9,697 

Decade 

30 

45 

311.488 

Decade  &  Menthol 

51 

91 

936.783 

Kent  Golden  Lights 

Kent  Golden  Lights  King  Menthol 

25 

43 

92.720 

&  (iolden  Lights  100s  Menthol 
Kent  Golden  Lights  Menthol 

22 

40 

54.586 

&  (3olden  Lights  100s  Menthol 

3 

7 

25.532 

Kent  Golden  Lights  Multi  Cigarettes 

4 

5 

7,756 

EDITOR  &  PUBLISHER  for  September  29,  1979 


Number  Number  Total 

of  of  ROP 

Cibes  Newspapers  Color 

Used  Used  Linage 


Kent  Golden  Lights  100s 


&  Golden  Ughts  100$  Menthol 

L  &  M  Lights  &  Lights  100s 

16 

22 

28.103 

27 

42 

917,453 

L  &  M  Lights  100s 

28 

44 

1.149.680 

Marlboro 

5 

9 

33,462 

Marlboro  Lights  100s 

5 

6 

18.369 

Marlboro  Multi  Cigarettes 

74 

122 

1,276,951 

Max  120s  &  120s  Menthol 

4 

7 

11.533 

Merit 

9 

13 

41,364 

Merit  &  Menthol 

17 

25 

69.999 

Merit  King  Menthol 

3 

4 

10.045 

Merit  Menthol 

61 

95 

303.066 

Newport  King  Menthol 

3 

3 

3,070 

Newport  Ughts  King  Menthol 

22 

34 

44,407 

Old  Gold  Ughts 

15 

25 

25.665 

Salem  Lights  Menthol 
&  Ughts  100s  Menthol 

Salem  Menthol 

18 

33 

541,332 

3 

5 

60.816 

True 

5 

10 

31,856 

True  &  Menthol 

8 

12 

42.382 

Viceroy  Ughts  &  Ughts  100s 

5 

9 

32.919 

Viceroy  Rich  Ughts 

53 

95 

324,457 

Viceroy  Rich  Lights 
&  Rich  Ughts  100$ 

43 

76 

352,535 

TOILETRIES  &  TOILET  GOODS 


Cosmetics.  Make-up 
&  Manicure  Products 


Vaseline  Intensive  Care  Lobon 

4 

9 

47.454 

Dental  Supply  &  Moubiwashes 

Johnsons  Dental  Floss 

4 

5 

2.847 

Feminine  Hygienic  Products 

0  B  Tampons 

4 

5 

4.336 

Tampax 

33 

54 

54.826 

Toilet  Soaps.  Bath  Powders  & 

Deodorants 

Dove  Soap 

6 

10 

10.025 

MItchum  Anti  Perspirant 

35 

57 

69.326 

Tone  Soap 

20 

31 

24,732 

TRANSPORTATION 

Airlines 

Domesbc 

Air  Florida 

6 

15 

64.221 

Hughes  Air  West 

7 

11 

50.088 

North  Central 

6 

17 

112,034 

Northwest  Orient 

15 

30 

171,816 

Southern 

11 

18 

50.993 

United 

6 

9 

41.552 

Western 

3 

6 

22.806 

Internabonal 

Hughes  AIrwest 

3 

5 

7,047 

Mexicans 

4 

12 

28,794 

Northwest  Orient 

6 

8 

16.229 

Western 

6 

11 

47,208 

Steamships 

Princess  Cruises  Inc  5 

GENERAL  NOT  ELSEWHERE  CLASSIFIED 

7 

37,880 

New  Jersey  State  Lottery 

7 

7 

19,071 

Dhio  State  Lottery 

6 

10 

32.800 

Branham  awards 


2  scholarships 

Each  year,  the  Branham  Company  of¬ 
fers  two  scholarships  to  the  college  age 
students  whose  parent  is  employed  by  a 
Branham  represented  newspaper. 

The  entrants  are  judged  on  the  qual¬ 
ities  of  scholarship,  leadership,  citizen¬ 
ship,  and  extracurricular  achievements 
as  well  as  their  aptitude  scores.  The  Judg¬ 
ing  is  done  by  a  leading  university.  This 
years  winners  are:  Miss  Cynthia  Dorsey, 
submitted  by  the  Mansfield  (Ohio)  News 
Journal  and  Charles  Holloway,  submit¬ 
ted  by  the  Roanoke  (Va.)  Times  & 
World-News. 

To  handle  pr 

Gretchen  McKee  has  been  appointed 
public  relations  manager  for  Woman's 
Day  magazine.  Formerly  media  manager 
in  the  public  relations  department  of  the 
New  York  Office  of  Sears,  Roebuck  and 
Co.,  McKee  was  responsible  for  national 
print  publicity  for  all  of  Sears  women’s 
apparel  and  specialty  divisions. 


53 


Syndicates _ 

Washington  Post  Group  creates  topical  comic 


"Dupont  Circle"  is  introduced  by  Washington  Post 
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First  entry  by  the  Washington  Post 
Writers  Group  into  the  syndicated  com¬ 
ics  arena  is  set  for  December  3  daily  and 
January  27  Sundays. 

The  offering  is  “Dupont  Circle”,  a 
new,  topical  comic  strip  about  the  per¬ 
sonal  and  professional  lives  of  a  male 
lawyer-bureaucrat  and  a  female  psy- 
cliologist  who  share  a  townhouse  in 
Washington’s  restored  Dupont  Circle 
area. 

The  strip  is  being  edited  by  Benjamin 
Bradlee,  executive  editor  of  the  Post, 
and  by  the  staff  of  the  Writers  Group.  It 
made  its  home-base  debut  in  the  Post 
September  10. 

Written  by  Style  reporter  Henry  Allen 
with  Hatley  Norton  Mason  III  the  artist, 
“Dupont  Circle”  has  been  in  process  of 
development  at  the  newspaper  for  some 
time  with  Publisher  Donald  Graham, 
Bradlee,  and  the  late  assistant  managing 
editor  Laurence  Stern,  among  those  in¬ 
volved. 

The  Post  doesn’t  say  so  but  here  and 
there  the  strip  may  be  viewed  as  the 
newspaper’s  answer  to  “Doonesbury”, 
which  the  Post  lost  to  the  Washington 
Star  in  the  Summer.  Garry  Trudeau’s 
strip  moved  when  the  Star’s  own  syndi¬ 
cate  was  acquired  by  Universal  Press 
Syndicate,  distributor  of  “Doonesbury.” 

Targets  of  writer  and  artist  will  be  top¬ 
ics  of  current  interest,  but  not  “trans¬ 
ient  incidents”  that  are  forgotten  the  day 
they  occur,  says  Allen,  38,  who  has  been 
with  the  Post  since  1970,  earlier  with  the 
New  Haven  Register  and  the  New  York 
Daily  News. 

Mason,  22,  signs  his  cartoons  “Hat¬ 
ley.”  He  previously  was  on  the  art  staff 
of  the  Roanoke  World-News,  and  the 
Richmond  Times-Dispatch.  Mason  says 
the  strip  could  be  set  anywhere.  “We 
just  happen  to  be  in  Washington.  Maybe 
certain  topics  wouldn’t  make  much  sense 
in  Saskatchewan,  but  ‘Dupont  Circle’  is 
more  than  a  Washington  political  car¬ 
toon.” 

Introducing  its  new  strip  locally,  the 
Post  termed  it  a  feature  for  the  “Age  of 
Me  Decade  and  the  crunch  mentality;  of 
gas  lines  and  Saturday  Night  Live;  of 
liberals  replacing  little  old  ladies  as  polit¬ 


ical  laughing  stock;  of  Steve  Martin,  the 
new  conservatism  and  ’60s  freak  turned 
to  ’80s  chic.” 

The  lead  characters  are  Hilary  and 
Lester,  former  ’60s  radicals.  As  a  clinical 
psychologist  she  ministers  to  the  woes  of 
the  mighty  and  he  is  an  official  in  the  fic¬ 
titious  Agency  of  Opportunity. 

Also  in  the  strip  are  Peabody  Brown,  a 
black  businessman;  Buck  Bukowski,  a 
disabled  Vietnam  war  veteran;  Earl 
Buggs,  a  redneck,  and  Athera,  who 
wears  a  Yale  T-shirt  though  she  didn’t  go 
to  the  university. 


Barbara  Burtoff 


Barbara  Burtoff,  former  food  editor 
and  feature  writer  of  the  Boston  Herald 
American,  has  formed  BBS  Features  and 
is  offering  coping,  consumer,  and  nutri¬ 
tion  features  for  newspaper  lifestyle 
pages,  food  sections,  and  Sunday 
magazines. 

Burtoff  spent  10  years  at  the  Herald 
American  and  then  took  time  off  to  earn 
a  master  of  science  in  education  degree 
in  coping  and  the  family,  consumer  is¬ 
sues  and  nutrition  before  starting  her 
syndicate  company  in  July.  She  pres¬ 
ently  has  36  American  and  5  Canadian 


papers  subscribing.  Burtoff  has  based 
some  of  her  offerings  on  master’s  and 
doctorial  research  projects,  citing  a  sam¬ 
pling  of  titles  such  as:  “Corporation 
Health  vs.  Executive  Health”,  “Is 
Screaming  Okay?”,  “Body  Image/Body 
Guilt”,  and  “Male/Female  Food  Choices 
and  Sexual  Confidence.” 

*  *  ♦ 

“The  Doctor  Game”  by  the  Harvard- 
trained  Canadian  physician,  W.  Gifford- 
Jones,  now  is  being  syndicated  in  the 
U.S.  by  Features  Associates,  San 
Rafael,  California. 

Dr.  Jones  has  self-syndicated  his  col¬ 
umn  in  Canada  for  more  than  three 
years.  It  runs  currently  in  28  Canadian 
papers.  In  one  up-coming  series,  the  doc¬ 
tor  examines  U.S.  Navy  medicine.  He 
recently  was  a  guest  of  the  Navy,  study¬ 
ing  the  medical  program  on  shore  and 
aboard  ship. 

♦ 

Marcia  O.  Burg,  whose  weekly  food 
column  “Chef  Marcia”  was  syndicated 
for  5  years  by  United  Feature  Syndicate, 
has  resigned  as  food  editor  of  the  Wor¬ 
cester  (Mass.)  Telegram  and  will  reside 
in  Geneva.  Her  husband,  Irving  Burg,  is 
the  new  European  administration  man¬ 
ager  for  Digital  Equipment  Corporation. 

Mrs.  Burg,  after  almost  12  years  with 
the  Telegram,  plans  to  free-lance  and 
work  on  a  cookbook. 

9|e  9|t 

Keith  D.  Anderson,  Robert  G.  Mc- 
Ewen  and  John  E.  Swagger  have  been 
appointed  regional  sales  vicepresidents 
for  United  Feature  Syndicate  and  News¬ 
paper  Enterprise  Association. 

Anderson  represents  the  syndicates  in 
Alaska,  Hawaii,  Iowa,  Michigan,  Min¬ 
nesota,  North  and  South  Dakota,  Wis¬ 
consin  and  Illinois,  as  well  as  the  Cana¬ 
dian  provinces  of  Alberta,  Manitoba  and 
Saskatchewan. 

McEwen  is  responsible  for  the  south¬ 
eastern  states  of  Alabama,  Florida, 
Georgia  and  South  Carolina.  Swagger’s 
activities  are  concentrated  in  the  District 
of  Columbia,  Delaware,  Kentucky, 
Maryland,  Virginia,  West  Virginia  and  in 
Canada  for  Atlantic  provinces  and  On¬ 
tario  and  Quebec. 

Anderson  joined  UFS  in  1972  in  the 
midwest,  and  McEwen  joined  NEA  in 
1%7.  Swagger  worked  for  both  NEA  and 
UFS  before  they  consolidated  opera¬ 
tions,  assigned  to  the  Great  Lakes, 
southeast  and  midwest  areas. 

*  «  * 

“Hickory  Journal”,  a  folksy  column 
published  weekly  in  the  Beardstown 
Gazette  and  Virginia  Gazette  Times  in 
Cass  County,  Illinois,  is  now  being  of¬ 
fered  to  Illinois  publishers. 

The  column  is  by  Roy  L.  French,  who 
has  been  a  regular  contributor  to  the 
Gazette  Newspapers  since  the  Blizzard 
of  ’77  when  he  wrote  a  column  about 
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being  -snowbound  in  his  Indian  Run 
Creek  farmhouse.  The  first  effort  taking 
readers  back  to  quieter  times  in  rural  Il¬ 
linois  was  such  a  success  that  French  has 
continued  a  tradition  started  by  his  late 
father  who  wrote  “Trapper  Dave’s  Jour¬ 
nal”  for  years  in  the  Gazette. 

Samples  of  the  column  are  available  by 
writing  to  French  at  RFD  2,  Box  187, 
Virginia,  Illinois  62691. 


Food  photos 

(Continued  from  page  42) 


Chabot  agrees  too  that  food  assign¬ 
ments  are  the  toughest.  David  Vick,  the 
staff  photographer  whose  feature  color 
photograph  of  “The  Belles”  won  in  this 
year’s  E&P  color  awards  (see  special 
section)  agrees  in  that  food  photos  pre¬ 
sent  a  “whole  series  of  technical  prob¬ 
lems.” 

Delmer  Robinson,  a  native  Charlesto¬ 
nian,  ladles  out  regional  and  ethnic  in¬ 
formation  about  food  for  the  Gazette  in 
his  role  as  home  and  family  editor  and 
food  editor.  He  praises  the  newspaper’s 
good  graphic  orientation  and  says  they 
try  to  use  locally  produced  art  whenever 
possible  which  is  about  99  percent  of  the 
time.  “We  sometimes  fall  back  on 
canned  photos  but  with  a  local  angle.” 

Robinson  points  up  getting  people  into 


the  food  photographs  whenever  possible. 
“I’m  a  great  believer  in  local  interest.” 
For  the  past  25  years  he  has  written  a 
weekly  column,  “Man,  That’s  Cook¬ 
ing.” 

Also  on  the  Gazette  photo  staff  and 
involved  in  food  assignments  are  Larry 
Pierce,  Bill  Tieman  and  Randy  Olson. 

On  the  Charleston  Daily  Mail,  Life¬ 
styles  Editor,  Julianne  Kemp  uses 
localized  food  features  and  full  color 
photos  in  her  layouts  with  the  newspa¬ 
per’s  photographic  team  including  Chief 
Earl  Benton,  Chet  Hawes,  Craig  Cun¬ 
ningham  and  Bob  Gay. 

Kemp’s  “Specialty  of  the  House” 
weekly  column  delves  into  stones  on 
area  celebrities  and  chefs.  Photographers 
are  given  some  advance  suggestions  but 
are  always  allowed  free  rein  in  the  ac¬ 
companying  art. 

Processing  of  color  plates  is  done  by 
the  Charleston  Newspapers  camera  and 
platemaking  crews  and  both  newspapers 
are  printed  on  a  Goss  Metro  Offset 
Press. 


Ink  facility  expanded 

Huber  Ink  division  of  J.M.  Huber,  has 
expanded  its  Akron,  Ohio,  facility  to  im¬ 
prove  service  in  Ohio  and  Western 
Pennsylvania.  The  facility  is  now  a  full 
blending  and  mixing  service  station. 


Moss  joins  E&P 
as  research  director 

Seymour  I.  Moss  has  joined  the  staff 
of  Editor  &  Publisher  as  research  direc¬ 
tor. 

Moss  wUl  serve  as  managing  editor  for 
the  Editor  &  Publisher  Market  Guide 
and  Editor  &  Publisher  International 
Year  Book. 

Prior  to  joining  Editor  &  Publisher,  he 
served  as  VP,  advertising  and  promotion 
for  Mangel  Stores  Corp.,  and  most  re¬ 
cently  as  president  of  MTM  Advertising 
Associates,  Inc,  in  New  York  City. 

AP  to  sell  paper 
and  ribbons 

Keith  Fuller,  president  and  general 
manager  of  the  Associated  Press,  an¬ 
nounced  the  formation  of  a  new  unit  to 
provide  teletype  printer  paper  and  rib¬ 
bons. 

The  unit  will  provide  paper  and  rib¬ 
bons  and  reperforator  tape  to  anyone 
needing  these  supplies.  The  supplies  will 
be  of  the  same  quality  as  those  now  re¬ 
ceived  by  AP  members. 

The  supply  unit  will  be  operated 
through  Wide  World  Photos,  Inc.,  a 
commercial  subsidiary  of  the  Associated 
Press. 


TV  Dofo  listings  give  you  vir¬ 
tually  on  unlimited  choice  of  type 
sizes,  fonts,  formats  and  styles 
plus  o  free  special  feoture  pack¬ 
age  that  includes  sample  photo¬ 
graphs  of  current  sho\A^,  word 
puzzles  and  articles.  Consider  the 
possibilities!  Comero-reody  or  via 
computer  to  computer  wire  de¬ 
livery.  TV  Data  listings  put  zing 
into  your  TV  pages! 


•  Any  style  or  format 

•  Sign  on  to  Sign  off 

•  Network  Highlights 

•  Special  and  Children's 
show  breakouts 

TV  Data  puts  you  in  charge!  For 
more  information,  coll  our 
Hotline: 

(800)  833-9581 

New  York  Tie  Line  Tofonfo  Tie  Line  Locol  Line 

(212)  561-3169  (416)  366-9319  (518)  792-9914 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU;  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


BUSINESS 


BUSINESS  LAW  Column— Corporation 
lawyer  answers  key  and  timely  questions 
on  business  law.  Samples.  Leo  J  Barrett, 
45  Concord  Rd,  Manchester  CT  06040. 


CARTOONS 


CHECK  our  low  prices.  Rates  as  low  as 
404  per  week  on  our  Editorial  Cartoons. 
Free  sample  package.  R-GABS  Comic 
Features,  1324  N  3rd,  St  Joseph  MO 
64501. 


COMIC  STRIPS 


BEST  comic  strips,  puzzles,  feature  col¬ 
umns,  editorial  and  sport  cartoons. 
FREE  CATALOG  or  $2  for  sample  pack. 
R-GABS,  1324  N  3rd,  St  Joseph  MO 
64501. 


FINANCIAL 


“WASHINGTON  FINANCIAL  BEAT" 
Finally,  a  financial  column  all  can  under¬ 
stand.  Analysis  of  today's  hot  issues. 
Weekly.  Washington  Financial  News 
Bureau,  958  National  Press  Bldg,  Wash¬ 
ington  DC  20045. 


GARDENING 


“GROWING  YOUR  OWN"  samples. 
Shades  of  Green,  Box  57-E,  Ipswich  MA 
01938.  We'll  send  seed  catalog  too! 


GENERAL 


HOW  DOES  IT  WORK?— Brain  teaser 
based  on  a  recent  patent,  for  nori-tech 
reader.  Box  29400,  Editor  &  Publisher. 


THE  NEW  INVENTIONS— Recent  pa¬ 
tents,  in  light,  fast  style,  for  pop  reading. 
Box  29399,  Editor  &  Publisher. 


FREE  FEATURES  (swap  for  typography). 
Details,  samples;  Dickson,  I77d0  West¬ 
ern  69e,  Gardena  CA  90248. 


HUMOR 


YOUNG  BLACK  COLUMNIST  offers  side¬ 
splitting  commentary  on  Americana. 
Twice-weekly.  Samples;  Venice  L. 
Holmes,  2503  McGill,  ^einaw.  Ml  48601. 


SPORTS  HUMOR  COLUMN 
Twice  weekly.  Sheldon  Zoldan,  4567 
Kenny  Road,  Columbus,  Ohio  43220. 


"INKLINGS"— Popular  550  word 
tongue-in-fat-cheek  view  of  life  and  hard 
times  in  the  U.S.  of  A.  One  to  3  times 
weekly.  Rates,  samples;  Jo  Rife,  17620 
Holiday,  Morgan  Hill  CA  95037. 


MARRIAGEIDIVORCE 


DIVORCE  and  marriage  columr\ — Lawyer 
answers  questions  and  ^ves  legal  inror- 
mation.  Samples.  Leo  J  Barrett,  45  Con¬ 
cord  Rd,  Manchester  CT  06040. 


MONEY 


“MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 
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MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


NOSTALGIA 


GRAB  young  adult  market.  5(X)  words 
acked  with  memories.  Samples, 
eisureland  Features,  2125  Ewart  Av, 
Saskatoon,  Sask.,  Canada. 


QUOTES 


THOUGHT  FOR  THE  DAY-daily  feature. 
Set  of  31  quotes  monthly.  Uncommon 
Quotations,  PO  Box  7285,  University 
Sta,  Provo  UT  84602. 


REAL  ESTATE 


HOUSE  CALLS— Q  and  A  on  all  aspects 
of  real  estate.  Lively,  informative,  reli¬ 
able  anywhere  in  U.S.  5th  year,  Miami 
Herald,  Philadelphia  Daily  News  .  .  . 
every  reader's  letter  answered  by  mail. 
Broker  journalist,  college  teacher  Edith 
Lank,  240  Hemingway,  Rochester  NY 
:4620.  (716)  271-6230. 


SENIOR  CITIZEN 


SENSITIVE  AND  REALISTIC— Today’s 
senior  citizen  population  is  increasing 
and  more  varied  than  ever.  Margaret,  a 
leading  authority,  speaks  directly  to 
their  concerns— and  their  strengths,  in 
DEAR  SENIOR  CITIZEN.  Letters  and 
answers  of  interest  to  all  ages.  Full  of 
practical  information,  spice  and  life. 
Weekly.  Write  for  samples  and  rates; 
MHS  Features,  PO  Box  425,  Lenox  Hill 
Station,  New  York  NY  10021. 


STEREO 


ANTIQUES,  pets,  stamps,  and  cameras 
are  great,  but  don't  overlook  a  $2-billion 
market.  WORLD  OF  STEREO  will  fill  the 
gap.  Available  weekly  or  monthly,  with 
art.  Box  1422,  Buffalo  NY  14214. 


TAXES 


FARM  TAXES,  popular  weekly  column  in 
its  fifth  year  is  available  in  a  few  areas. 
For  topical  samples  and  prices  write; 
Battersby,  Box  527,  Ardmore  PA  19003. 


WEEKLY 


“BOOTSTRAPS"  is  basic.  It’s  an  in¬ 
teresting,  competitive,  habit-forming, 
800  words  of  creative  entertainment  and 
cultural  motivation  for  self-improve¬ 
ment.  $5  per  week,  4  weeks  free.  Elm 
Hollow  Syndicate,  Box  403,  Livingston 
Manor  NY  12758. 


WOMEN 


WOMEN  AT  WORK  by  Marlies  Wolf  and 
Joy  Daniels  Singer.  A  useful,  informative 
and  easy  to  read  weekly  column  for 
mothers  who  work  and  women  who  want 
tips  and  information.  Includes  inter¬ 
views,  Q  &  A.  Needed.  Feature  As¬ 
sociates,  3334  Kerner  Blvd,  San  Rafael 
CA  94901. 


Feature  your  feature  in  FEATURES 
available  and  watch  your  syndicate 
sales  soar!  One  fellow  with  a  TV  column 
placed  an  ad  in  FEATURES  AVAILABLE, 
left  it  running  a  few  months,  and  re¬ 
ceived  more  than  3(X)  replies!  That,  of 
course,  doesn't  happen  in  all  cases,  but 
when  it  does,  that's  what  we  call  being 
well  read! 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


"How  to  Start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says;  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


NEVYSPAPER/MAGAZINE  PUBLISHERS 
Can't  Sell  More  Ad  Space — If  you  don't 
promote  .  .  .  Here’s  news  on  how  to  cut 
costs  and  reach  your  target  market  by  Di¬ 
rect  Mail  Advertising  to  a  proven  list  of 
"Advertising  Opportunity  Seekers".  Only 
%25.Q0  per/lOCiO  names  (gummed  lables). 
FREE  Instructions!  Budget  Ads  List,  PO 
Box  68-PE,  Park  Ridge  IL  60068. 


PROFITABLE 
Southern  Radio  Station 
Top  growth  market.  aM  Daytime.  Price  ZVi 
times  gross,  29%  down  with  non-compete. 
Submit  financial  data  resources  with  first 
letter.  Write  Box  30379,  Editor  & 
Publisher. 


BE  A  PUBLISHER 

Start  your  own  newspaper,  newsletter, 
magazine,  without  big  money.  Learn  how 
from  successful  publisher  and  writer  in 
this  field.  15  day  guarantee.  $4.95  pod. 
JDS  Communications,  PO  Box  14281,  Col¬ 
umbus  OH  43214. 


IS  YOUR  CIRCULATION  too  small  to  pay 
for  feature  material?  Lack  ad  income? 
Solve  both  problems  simultaneously.  We 
will  buy  bulk  space  from  you  which  we  will 
fill  with  features.  About  5/10  pages  per 
week.  We  need  about  $5(XX)  in  expenses  to 
start,  to  tap  a  unique  but  limited  flow.  You 
get  $50/1C)0,000  per  year  in  space  sales. 
WORDSMITHS,  Garnerville  NY  10923. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr.  Savannah,  GA  31405.  (912) 
925-8666,  day  or  night. 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (6l3)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Route  1,  Box  146 
Theordore  AL  36582 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file;  over  100 active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.,  Hardwick,  MA  01037.  (413) 
477-6009. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


IF  YOU’RE  READY  TO  SELL  your  midwest 
daily  or  weekly  newspaper,  we’ll  find  you  a 
buyer  with  the  competence  and  finances 
to  make  the  sale  worthwhile — and  in  a 
reasonable  space  of  time.  Roy  Holding  As¬ 
sociates,  PO  Box  212,  Galva,  IL.  Phone 
(309)  932-2270,  or  932-2642. _ 

HALF  CENTURY  OF  EXPERIENCE  in  get¬ 
ting  good  buyers  and  sellers  together. 
NEWSPAPER  SERVICE  CO.,  INC.,  PO 
Drawer  12428,  Panama  City,  FL  32401. 


NEWSPAPER  CONSULTANTS 

MANUFACTURERS  AND  SUPPLIERS— Is 
your  marketing  plan  directed  at  newspa¬ 
pers  really  that  good?  Let  us  review  the 
industry  with  you.  OlSON  &  LIKELY,  Box 
799,  St  Petersburg  FL  33731.  (813)  821- 
5538  or  896-4925. _ 


NEWSPAPERS  FOR  SALE 


FLORIDA  (major  city)  newspaper  bi-weekly 
with  full  composition  equipment  and  job 
printing  shop  plus  building  on  main 
thoroughfare.  $70,000  gross  and  more  po¬ 
tential.  Take  all  for  $105,000.  Only  finan¬ 
cially  strong  reply.  Box  30056,  Editor  & 

Publisher. _ 

CALIFORNIA  group  of  weeklies  priced  a 
$1  million.  Building  available,  includes 
plant.  Qualify  yourself  in  first  letter.  Sny¬ 
der  Newspaper  Brokers,  136  E  Honolulu, 
Lindsay  CA  93247.  (209)  562-2587. 

NEW  JERSEY — Northern  New  Jersey  paid 
weekly  available  at  1-time  gross  of 
$125,000.  Southern  New  Jersey  paid 
weekly  available  for  $250.0<X).  Both  profit¬ 
able,  well  entrenched  and  available  for 
29%  down.  State  cash  available. 
Hempstead  &  Co.,  47  Edgewood  Dr,  Cherry 
Hill  NJ  08003. 


CENTURY  OLD  Zone  1  weekly  with  15% 
annual  growth  rate.  $115,0(Xj  with  good 
financing  available.  Includes  composition 
facilities.  Box  30164,  Editor  &  Publisher. 


WEEKLY  GROUP  serving  highly  attractive 
New  York  State  area.  Composition  equip¬ 
ment  and  real  estate  included  in  sale  at 
price  well  below  $300,(X)0  annual  volume. 
W.B.  Grimes  and  Company,  National  Press 
Bldg,  Washin^on  DC  20045. 


MISSOURI  WEEKLIES,  shopper,  gross 
$507,000,  3-unit  web,  growth  area.  Re¬ 
duced  to  $400,000  includes  $125,000 
building.  Local  financing.  Terms  to  fit. 
SOUTH  DAKOTA  weekly  exclusive  in  two 
counties,  2-unit  Goss,  Profitable,  gross 
$123,507.  Price  $175,(XX),  flexible  terms. 
ILLINOIS  weekly,  shopper,  exclusive,  did 
$181,155,  1978,  price  $230,000  includes 
$60,000  building.  Terms. 

ROCKY  MOUNTAIN  DAILY,  full  plant 
$461,299  gross  last  year.  Terms. 
KANSAS  WEEKLIES,  SHOPPER, 
$286,941  volume,  $67,679  cash  flow. 
$70,000  down,  terms  10-15  years  on 
$290,0(X)  price. 

ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS  66207 
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Editor  A  Publisher 

575  Lexington  Avenue 
New  York,  N.Y.  10022 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


KENTUCKY  WEEKLY  gross  $150M.  $130M, 
liberal  terms.  Ideal  situation  for  husband 
and  wife. 

Indiana  weekly  gross  $120M  sale  for 
$75M,  liberal  terms. 

WHITE  NEWSPAPERS  SERVICE 
Box  783,  McMinnville  TN  37110 


TWO  CENTRAL  TEXAS  WEEKLIES  for  sale. 
Both  publications  serviced  by  well 
equipped  composition  staff.  Well  estab¬ 
lished.  Interested  persons  must  show  qual¬ 
ifications  financially.  Contact  Daniel  0. 
Bacon,  President,  Danax  Corp,  PO  Box 
158,  Valley  Mills  TX  76689,  or  phone  (817) 
932-6151. 


LONG  ESTABLISHED,  national  and  state 
award  winning  weekly  in  Zone  5  county 
seat.  Gross  near  $160M,  includes  $40M 
from  associated  commercial  printing  oper¬ 
ation.  Strong,  trained,  professional  staff. 
Owner’s  other  interests,  lack  of  expansion 
capital  make  sale  possible.  Excellent 
growth  quickly  possible  to  $200M  for  ag¬ 
gressive  new  owner.  Priced  at  $333M,  in¬ 
cludes  building,  total  equipment,  central 
plant  co-op,  residential  home  and  3600 
circulation.  Equipment  is  plus,  all  top  line, 
including  VDT'S,  full  dark  room,  etc.  Write 
Box  30046,  Editor  &  Publisher. 


GROWING  WEEKLY  in  fast  growing  Florida 
city.  Needs  fresh  blood  to  continue  toward 
fullest  potential.  Gross  should  tip  $50,000 
for  1979.  Reply  to  Box  30431,  Editor  & 
Publisher. 


WEEKLY  DIRECT  MAILED  SHOPPER  gross¬ 
ing  $800,000,  Zone  9,  priced  at  $750,000. 
$lOO,OO0  down  to  qualified  buyer.  Box 
30468,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  40OO  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 

PERSONALS 


ANYONE  KNOWING  the  whereabouts  of 
Thomas  Martin,  author  of  "Dynasty'  and 
former  Times  Bureau  Chief  of  Dallas, 
Texas,  please  contact:  Henry  J.  Klosak, 
3100  S  53rd  Court,  Cicero  IL  60650. 


ANYONE  who  worked  with  the  late  Eugene 
Vincent  (Jerry)  Moran  in  Chicago  and 
California  (1950-’68)  please  contact  his 
daughter,  Teri  Moran,  141  Grandview  #22, 
Leucadia  CA  92022,  (714)  942-0766. 


PRINTING  PLANTS 
FOR  SALE 


WELL  ESTABLISHED  in  Albuquerque — 
Land  of  the  Sun.  Specialty,  offset,  letter- 
press.  Gross  approximately  $80M,  good 
net.  Available  now.  (303)  936-7177,  Harry 
Fleenor,  4944  Morrison  Rd,  Denver  CO 
80219. 


WANTED  TO  BUY 


WANTED — Bound  volumes  or  runs  of  pre- 
1960  newspapers.  Prefer  runs  of  25  to  200 
years,  but  will  consider  any  offer.  An  excel¬ 
lent  way  to  gain  more  storage  space.  A 
Page  Out  of  History,  11450  Bissonnet 
#301.  Houston  TX  77099.  (713)  933- 
6170. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


Professional  Advertising  Services 
THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 


CIRCULATION  SERVICES 


-  Professional  Circulation  Services 
THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

Attention:  CIRCULATORS 

Join  The  Null  Seminar  in  New  York  City, 
October  25  and  26;  in  Dallas,  Texas, 
November  29  and  30. 

Here,  Null  Circulation  Counselors  present 
tested,  effective,  market-management 
methods  resulting  in  profitable  circulation. 
The  Null  Seminar  has  reached  newspapers 
ranging  in  circulation  from  5000  to  over 
1,000,000. 

Write/phone  collect  for  complete  details: 
Null  Enterprises,  Inc.,  16  Mary  St,  San 
Rafael  CA  94901.  Phone:  (415)  453-5711. 

ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 

PROJECT  ENGINEER  FOR  HIRE  to  handle 
your  complete  press  installation— addi¬ 
tion— consulting  troubleshooting,  print¬ 
ing,  mechanicaL  Specialist:  Goss  Metro, 
Cosmo  Urbanite.  Over  20  years  offset  ex¬ 
perience.  J.P.  Moll,  1310  Elm  Dr,  Schaum¬ 
burg  IL  60194.  (312)  885-8729. 

PRESSES-CONVEYORS:  Consultants,  En¬ 
gineers,  Riggers  and  Machinists  for 
equipment  installations,  modifications, 
repairs,  removals  and  overseas  shipments. 
Skidmore  &  Mason,  1  Sherman  Av,  Jersey 
City  NJ  07307,  (201)  659-6888. 

FINANCIAL 

BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT’s 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaction  level  $2  million  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect: 

Frank  Calcagno  or  Brad  Hart 

(212)  692  2430  (212)  692-2304 

BANKERS  TRUST  COMPANY 

280  Park  Av,  New  York.  NY  10017 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 

SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968  New, 
super  designs  surpass  all  CK  Optical 
(213)  372-0372  Box  1067,  Redondo  CA 
90278. 

CHEMCO  MARATHON  24"  Roll  fed  camera 
complete  with  transport  and  log  E  LD-24 
processor.  10  years  old.  $15,000.  Forrest 
Equipment  Co,  2402  Buena  Vista,  Belmont 
CA  94002,  (415)  591-1236. 

NU-ARC  horizontal  camera  suitable  for 
PMT  or  film  work.  Enlarge  or  reduce  from 
300%  to  20%.  F-stops  22,  16,  11. 
Copyboard  23Vt"  x  19%".  Vacuum  board 
18Vii"  X  14V4".  Four  8(30  watt  exposure 
lamps  supply  light.  Wide  angle  8V4"  lens 
complete  with  4  inch  lens  shade.  Good 
condition.  $500.  Contact  Julian  Boone, 
Messenger-Inquirer,  (502)  926-0123  after 
4  pm  CST. 

COMPUTERS 

FOR  SALE — Digital  Equipment  Corpora¬ 
tion  PDP8E  Computer  System  with  32K 
Memory.  Used  since  early  1976  as  produc¬ 
tion  system  with  DEC  Set  8000  software. 
Recently  replaced  by  11/70  DEC  System. 
Excellent  condition.  Asking  $3(J,000. 
Available  immediately.  DEfT  Set  8000 
Software  and  three  DEC  1 1/05  Controllers 
(each  with  2  VT20  terminals)  also  for  sale. 
For  more  information,  contact  D.D. 
Lehman,  The  Tribune-Democrat, 
Johnstown  PA  15907,  (814)  536-0711. 
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CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

I  Remittance  should  accompany 
copy  unless  credit  established). 

1  week  —$2.75  per  line 

2  weeks — $2.65  per  line,  per  issue 

3  weeks — $2.45  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  — $2.05  per  line 

2  weeks — $1.90  per  line,  per  issue 

3  weeks — $1.75  per  line,  per  issue 

4  weeks— $1.55  per  line,  per  issue 

Add  $  1 . 75  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
minimum  space. 


WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N  Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name  _ 

Address _  _ _ 

City _ State  _  Zip  _ 

Phone  _ 

Authorized  _ 

Classification  _ 

Copy  -  - 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run: _  _ Weeks  .  _  Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  editor  &  publisher*  575  Lexmgton  Ave  •  New  York.  N  Y.  10022 


57 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESEHING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


MUELLER  INSERTER  model  227  three  into 
one  and  one  Mueller  227  two  into  one.  Ex¬ 
cellent  condition.  Model  545  Cheshire, 
526  label  head  and  12  foot  conveyor.  Ed 
Heisley,  (800)  527-1668. 


CUTLER  HAMMER  CONVEYOR 
CONSISTING  OF: 

4  corner  units 

2  Stream  aligners,  new  in  1972 
and  1976 
2  Switches 
1  Fly  table— 6'  long 
9  Section  drives — old  style 

96  Wooden  rollers 
13  Iron  rollers 
12  Pipe  feet 
16  Pipe  hands 

1 — 1972  Mark  II  Stacker  with  Mark  III 
control  panel— 40,000  papers  per 
hour  with  dump  gate.  Bundler  of 
50—34,000  per  hour  odd  count. 

1—1972  Idab  shrink  wrapper  complete 
22  bundles  a  minute  or  wrap  1,900 
pages  to  a  stack  or  a  stack  14”  high. 

1 — new  5  HP-DC  Cutler  Hammer  drive 
motor 

1 — 3  HP-DC  Drive  motor — 1976  for 
Cutler  Hammer  conveyor 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Dr,,  PO  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


KANSA  320  inserter,  very  good  condition, 
available  immediately.  Bill  Schneider, 
(414)  784-0110. 


SHERIDAN  48P  inserter  with  8  heads. 
Sheridan  24P  inserter  with  5  heads. 
Muller  EMIO  inserter  with  6  stations. 
Muller  227  inserter  with  3  stations. 

All  of  these  inserters  are  in  very  good  con¬ 
dition.  Installation  service  will  be  provided. 
We  are  also  interested  in  purchasing  mail- 
room  equipment  directly  from  individual 
newspapers. 

NEWSPAPER  MAILROOM  SYSTEMS 
11  Main  St 
Southboro  MA  01772 
_ (617)  481-8562 _ 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana,  CA  92704.  (714)  556-7130. 


NEWSPRINT  ROLLS — Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Ck)rp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


SPOT  NEWSPRINT 
OFFERED 

Prices  high  but  headed  higher 
RELIABLE  DELIVERIES.  ACT  NOW. 
Box  30235,  Editor  &  Publisher. 


NEWS  RACKS 


FOR  SALE:  120  #96,  1  pocket  wire  floor 
racks,  tabloid  size,  blue,  $3  each.  (313) 
641-7854,  after  6. 


PHOTOTYPESETTING 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetters.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 

2  COMPUGRAPHIC  7700's,  both  hi-speed, 
one  dual  disc,  one  single  disc,  1-2750. 
Fonts  and  width  cards  available.  All  three 
machines  less  than  1  year  old.  in  excellent 
condition.  Call  Ray  Thill  or  Dan  Stovall, 
(201)  488-4676. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters — $4000 
2961— $2300.  Keyboards— $1200.  Jus 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 

IBM  ELECTRONIC  SELECTRIC  Composer, 
excellent  condition,  $6500:  10  fonts,  $2() 
each  for  lot,  $25  singly.  Call  Ron  (415) 
495-6944,  workdays  only. 


COMPUGRAPHIC  unified  composer  and 
Uniscan.  Approximately  3  years  old.  Excel¬ 
lent  condition.  Where  is — as  is.  Two  2961s, 
where  is— as  is.  Call  John  Ashcraft,  The 
Enquirer-Journal,  PO  Box  70,  Monroe  NC 
28110.  (704)  289-1541. 


TWO  ECRM  700  series  scanners  (each  with 
PDP  8E  computers).  $5000  each.  Two  Tek¬ 
tronix  611  storage  scopes,  $500  each. 
Taken  out  of  service  June  1979.  Call  or 
write  Jerry  Pollard,  (205)  262-1611,  The 
Advertiser  Co,  Caller  Box  1000,  Montgom¬ 
ery  AL  36102. 
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IBM  ELECTRONIC  COMPOSER— perfect 
condition.  Family  Features  Editorial  Ser¬ 
vices  Inc,  PO  Box  8398,  Shawnee  Mission 
KS  66208,  (913)  362-4660. 


PRESSES 


22%"  CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 
21W  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

4  wood  Autopasters. 

2  new  Goss  web  width  55"  or  56"  cut  down 
kit. 

2  Goss  double  balloon  formers,  1  is  23 
Yie"  cutoff,  1  is  22%"  cutoff. 

2  4-unit  Goss,  Community  oil  bath 
22%"  cutoff  Hoe  color  convertible  4  units, 

available  now.  Many  spare  parts. 

Goss  Suburban,  2  units,  and  folder. 

3  Wood  single  width  reel  tension  pasters 
available  now.  Many  spare  parts. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


COTTRELL  V-15A,  3  units/folder. 

Cottrell  V-15A,  2  units/folder. 

Cottrell  V-15A  add-on  units  (3). 

News  King  2  units/folder. 

News  King  add-on  unit— 1972. 

Color  King  folder,  30  h.p.  drive 
Hantscho,  22%  x  36,  2  units/folder 
Magna  Craft  label  machine 
Custom-Bilt  3  knife  rotary  trimmer — 1975. 
INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 
(305)  896-4330  Telex  56-7471 


1  GOSS  COMMUNITY  add  on  unit 
Grease  type,  excellent  condition. 

2  1972  Daily  King  add  on  units  with 
roll  stands. 

1  Reconditioned  Color  King  folder  with 
30  HP  GE  drive. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


2- Unit  News  King,  recently  recond., 
1964,  located  our  plant,  available  now. 

3- Unit  Goss  Community,  1965,  located 
Florida,  available  approximately  De¬ 
cember  1,  1979. 

4- Unit  News  King,  1966,  low  usage,  lo¬ 
cated  New  Jersey,  available  now. 

4-Unit  Vanguard,  located  Minnesota. low- 
low  price,  available  now. 

4-Unit  V-15A  Harris,  1968,  located  Kan¬ 
sas  City  area,  available  December  1, 
1979. 

4- Unit  Goss  Community,  1967,  located 
New  Hampshire,  available  now. 

5- Unit  V-22  Harris,  1970,  located  Wis¬ 
consin,  available  Spring  1980. 

4-Unit  “Cosmo"  double  width,  1974, 
50,000  PPH,  excellent  press,  avail¬ 
able  now. 

We  can  arrange  for  removal,  transporta¬ 
tion,  and  installation  of  presses  in  buyer's 

plant. 

For  More  Information: 

INLAND  NEWSPAPER  MACHINERY  CORP. 

105th  &  Santa  Fe  Drive — P.O.  Box  5487 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  42362 


HARRIS-COTTRELL  V15A,  4  units,  com¬ 
plete  with  folder.  Excellent  condition. 
$115,000  firm.  BELL-CAMP,  Inc,  (201) 
796-8442,  Telex  130326. _ 


NEWSPAPER  FOLDING  machine.  Stepper 
Fold  n'tyer  model  #720.  Folds  up  to  500 
papers  per  hour.  Card  hopper  attachment 
included.  1  year  old.  (201)  635-4666. 


.AVAILABLE  IMMEDIATELY 
GOSS 

COMMUNITY  PRESS 
(SC-548) 

•  Eiglit  units 

•  Suburban  liildrr 

•  Balliiiiii  formers 

•  Quaner  folder 

Mint  condition 
Contact:  J.  K.  .Miller 
BEAVER  COLNTY  ITMES 
BO  Box  400 
Beaver  B.A  1.S009 
(412)  77.S-.f200. 


COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  V-25,  4-10  units. 

Cottrell  cross  drive  assembly. 

^ttrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units,  1969-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  Vt  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22%". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200  Telex  25-4388 


WEB  LEADER,  new  10/78,  used  little. 
5-units,  20,000  pph,  will  fit  in  46  feet. 
Also,  Count-o-veyor  hoist,  ink  pump,  Lek- 
tro  roll  truck,  pallet  lifter,  camera,  nega¬ 
tive  dryer,  sinks,  tables,  etc.  Forum- 
graphics,  Marblehead  MA,  (617)  631- 


Goss  1500  Suburban  4  units,  1969. 

Goss  1000  Suburban  2  units,  1963. 

Goss  Urbanite  units,  folders,  '64-'72. 
Goss  SC  folders,  1975  and  1970. 

Goss  Community  units,  '66-’75. 

Fincore  25,  30,  40,  50  60  HP  motors/ 
drives. 

Harris  V15A,  7  units  1972. 

Harris  JF25  Folder. 

Harris  V25  unit  remanufactured. 

Color  King,  5  units,  1967. 

New  King,  4  units,  1964. 

News  King,  3  units,  1969. 

King  KJ  6  folder,  40  HP,  1969. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Brairwood  Industrial  Ct  NE 
Atlanta  GA  30329 
(404)  321-3992  Telex  700563 


MARK  I  HEADLINER,  25%  by  72",  2:1 
double  folder,  1  color  half  deck,  6  flying 
pasters.  IPE(j,  INC.,  401  N.  Leavitt  St, 
Chicago  IL  60612.  (312)  738-1200. 


ATTN:  BUYERS  OF  U.S.  MFG. 
PRESSES  FOR  EXPORT 
AVAILABLE  NOW 

Excellent  selection  of  both  single 
and  double  width  letterpress  and 
web  offset  presses. 

EXPORT  SERVICES  OFFERED 

Inland's  export  division  provides 
removal  of  equipment  from  loca¬ 
tion.  surface  transportation  from 
press  location  to  export  crater 
and  to  port  of  sailing,  your  choice. 
We  provide  export  crating  or  con¬ 
tainerization.  whichever  best 
suits.  Full  packing  lists  and  docu¬ 
mentation  as  well  as  insurance 
provided,  loading  aboard  ship 
and  ocean  freight  to  port  of  your 
choice  All  detailed  services  such 
as  processing  letters  of  credit  in¬ 
cluded.  Our  export  division  works 
through  authorized  export  broker 
We  offer  a  complete  service  as 
described  above 

Inland  has  shipped  newspaper 
machinery  to  most  countries  in 
the  world. 

Write  or  call  for  information  Our 
sales  force  and  technical  person¬ 
nel  are  at  your  service  Unlimited 
references  furnished  from  both 
domestic  and  foreign  buyers 

CONTACT  EXPORT  DIVISION 
Inland  Newspaper  Mach.  Corp. 
105th  &  Santa  Fe  Dr.  -  Box  5487 
Lenexa.  Kansas  66215 
Phone  [913]492-90S0-Telex  42362 


6-UNIT  WOOD  Web  Offset  Press  consisting 
of:.5  Wood  units  (1  stacked),  capable  of 
printing  color  as  well  as  black  and  white,  1 
Harris  Cottrell  1650  (16  page)  printing  unit 
manufactured  1975,  2  color  humps  (1  on 
stacked  unit)  1  Wood  double  2:1  folder 
with  double  upper  formers,  5  Wood  Electro 
Tab  reels,  tensions  and  pasters,  1  Cline 
reel  with  wood  paster,  1  GE  SCR  solid  state 
press  drive  with  7-55  HP  motors.  1  Often 
hot  air  dryer — 10  foot,  3  single  chill  rolls, 
22%”  cutoff  and  manufactured  1967. 
Complete  with  all  standard  accessories  in¬ 
cluding  such  items  as  Baldwin  water  level 
devices,  air  compressor,  plate  bender, 
transfer  tables  and  reel  room  trackage, 
slitters,  air  bars,  automatic  blanket  wash 
up  device,  etc. 

Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  CORP. 

105th  and  Santa  Fe  Dr,  P.O.  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


WANTED  TO  BUY 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
IBM:  camera.  N.  Gregory,  343  Clive  Ave., 
Oceanside,  NY  11572.  (516)  764-2250. 


FERAG  counter  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  &  Publisher. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside.  NJ  07205. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetter.  The  Lookout.  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


MULLER-MARTINI 

Dynamo  259  or  model  288  stacker.  Write 
Box  29897,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


WE  REQUIRE  to  purchase  Heidelberg  and 
Roland  offset  presses.  Age  and  condition 
immaterial.  Ogden  International  Inc.,  101 
Wymore  Rd,  Suite  514,  Altamonte  Springs 
FL  32701.  (305)  862-2180. 


NEWSPRINT  WANTED,  29  and  30  inch 
Rolls— will  pay  top  dollar  for  quantities  of 
20  tons  or  more.  Confidential.  Box  30154, 
Editor  &  Publisher. 


CASH  FOR  MARK  I,  IV, 

and  V  Pacesetters 

(614)  846-7025 


NEEDED  URGENTLY 
Chris-McCain  saddle  binder  6  stations  with 
E19  or  E20  pocket,  Didde-Glaser  DGi75 
web  offset  press,  Harris-Cottrell  V15A  2 
units  web  offset  with  double  digest  folder. 
Royal  Zenith  Zephyr  4  unit  web  offset, 
Lawson  model  C  3-knife  trimmer,  42'  Polar 
spacer  cutter,  Muller  Pony  perfect  binder, 
47"  Seybold  Sabre  III  autospacer  cutter. 
Macey  saddle  binder  6  station  10  years  old 
or  newer.  Call  Ridley  Lewis,  (214)  634- 
0558. 


3  or  4  UNIT  GOSS  Community  press  with 
folder.  Phone  collect  (604)  395-2219,  J  F 
Traff,  Herald  House  Publications,  Box 
459,  100  Mile  House,  British  (Columbia, 
Canada. 


WANTED  TO  RENT  OR  BUY— Used  Texas 
Instruments  765  bubble  memory  terminal. 
Must  be  in  good  condition.  Contact  PO  Box 
1042,  Washington  DC  20013. 


2  UNITS  of  Goss  Universal  single  width 
press  and  2  roll  stands.  Must  be  in  fair 
condition.  Write  Box  30450,  Editor  & 
Publisher, 


EDITOR  &  PUBLISHER  for  September  29,  1979 


HELP  WANTED 


ACADEMIC 


UNIVERSITY  OF  MARYLAND 
COLLEGE  PARK 
PROVOST  OF  THE  DIVISION 
OF  ARTS  AND  HUMANITIES 
Applications  and  nominations  are  invited 
for  the  position  of  Provost  of  the  Division 
of  Arts  and  Humanities.  The  Division  has 
more  than  3500  students  majoring  in  its 
16  departments  and  2  colleges.  Minimum 

Qualifications  are:  Earned  doctorate  in  a 
iscipline  of  the  Division;  major  scholarly 
accomplishments;  administrative  experi¬ 
ence;  and  substantial  involvement  in  un¬ 
dergraduate  and  graduate  education.  Ap- 

Clications  and  nominations,  accompanied 
y  a  curriculum  vita,  should  be  received  by 
November  1,  1979.  Correspondence 
should  be  sent  to:  W.E.  Kirwan,  Chairman, 
Provost  Search  Committee,  Chancellor’s 
Office,  University  of  Maryland,  College 
Park  MD  20742.  The  University  of  Mary¬ 
land  is  an  equal  opportunity/affirmative 
action  employer. 


INSTRUCTOR  or  Assistant  Professor  in 
Journalism  with  minimum  3  years'  news¬ 
paper  experience.  M.A.  degree  required, 
Ph.D.  degree  preferred,  to  teach  reporting 
and  editing.  Should  have  experience  with 
VDTs.  Applications  accepted  until  Feb¬ 
ruary  15.  1980.  Employment  will  begin  in 
September,  1980.  Salary  depends  on  ex¬ 
perience  and  background.  Equal  opportun- 
it^j^  affirmative  action  employer.  CON- 

Dr.  Raymond  W.  Buchanan,  Chairman 
Department  of  Communication 
University  of  Central  Florida 
(formerly  Florida  Technological  University) 
Box  25000 

Orlando,  Florida  32816 


DEAN  OF  COLLEGE  OF  JOURNALISM 
UNIVERSITY  OF  MARYLAND 
COLLEGE  PARK 

The  College  of  Journalism  of  the  University 
of  Maryland-College  Park  is  seeking  a  Dean 
to  begin  no  later  than  July  1,  1980.  The 
University  is  located  in  the  northern  sub¬ 
urbs  of  the  District  of  (Columbia.  The  Col¬ 
lege  offers  instruction  in  news  editorial 
journalism,  broadcasting,  public  relations, 
advertising,  magazines,  photojournalism, 
science  communication  and  international 
communication  at  the  undergraduate  and 
graduate  levels. 

Interested  persons  should  have  an  earned 
doctorate,  experience  in  journalism  edu¬ 
cation,  broad-based  professional  com¬ 
munications  experience,  and  evidence  of 
scholarship.  The  salary  will  be  competitive. 
Nominations  and  applications  with  current 
resumes,  which  include  names  and  ad¬ 
dresses  of  references,  should  be  sent  no 
later  than  November  16,  1979  to  Emory  G. 
Evans,  Chair,  Journalism  Search  Commit¬ 
tee,  Division  of  Arts  and  Humanities,  Uni- 
versi^  of  Maryland,  College  Park,  MD 

The  University  of  Maryland  is  an  Affirma¬ 
tive  Action/Equal  Opportunity  Employer. 


ADMINISTRATIVE 


GROUP  ACCOUNTING 
DIRECTOR 

Large  weekly  group  in  southern  Zone  2 
seeks  knowledgeable  accounting  director 
to  assist  in  consolidation  of  several  weekly 
newspaper  operations  and  development  of 
a  consolidated  accounting  staff.  Daily 
newspaper  experience  helpful.  This  is  a 
growth  position  in  a  dynamic,  nationally 
known  organization.  Respond  with  resume 
to  Box  30191,  Editor  &  Publisher. 


GENERAL  MANAGER  with  editorial  man¬ 
agement,  VDT  experience  to  run  all  opera¬ 
tions,  including  editorial,  for  absentee 
owner  of  small  East  Coast  weekly  group. 
$22,000  bonus,  insurance,  auto  allow¬ 
ance,  2  weeks  vacation.  Write  Mrs.  Loretta 
Neilsen,  Search  Consultant,  Box  459, 
Summit  NJ  07901. 


WANTED — General  Manager  for  exclusive 
semi-weekly  in  good  Zone  6  Sunbelt  town. 
Excellent  living  conditions,  45  miles  from 
metro  center.  Permanent.  Possible  stock 
ownership  is  you  can  prove  your  worth.  No 
initial  investment  required.  Box  30399, 
Editor  &  Publisher. 


WE'RE  LOOKING  for  energetic,  bright  and 
underemployed  people  who  would  like  to 
learn  firsthand  how  to  publish  small  to 
medium  sized  newspapers.  All  contact 
with  us  will  be  kept  absolutely  confiden¬ 
tial.  Send  resume  to  Tom  Worrell,  Presi¬ 
dent,  Worrell  Newspapers,  Inc.,  PO  Box 
1407,  Charlottesville  VA  22902. 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  for  Florida  enter¬ 
tainment  magazine.  Heavy  sales  and  ad¬ 
ministrative  experience.  Develop  and  over¬ 
see  sales  staff.  $300  per  week  salary  plus 
20%  commission.  Interview  in  New  York. 
Resume  and  strong  letter  to  Good  Times, 
230  Arlington  Circle,  East  Hills  NY  11548. 


PUBLISHING  FIRM  EXECUTIVE— Ground 
floor  opportunity  for  shirt  sleeve  MBA  or 
equivalent  to  manage  growth  of  small 
($2.5  million),  thriving  newsletter  book 
publisher.  Minimum  3  years  top  manage¬ 
ment  with  small  firm.  Working  knowledge 
of  direct  mail  essential.  Washington  (JC 
area.  Write  fully  about  experience,  salary 
requirements,  personal  interests.  Box 
30^2,  Editor  &  Publisher. 


PERSONNEL  MANAGER 

Challenging  new  position  with  a  dynamic 

growing  newspaper  in  northeastern  Ohio. 

ualifications:  BS  or  BA,  minimum  2  years 
experience,  familiarity  with  EEO,  benefits 
administration,  wages  and  salary  adminis¬ 
tration  and  MBO.  Send  resume  with  salary 
request  to  Fred  Schomer,  Treasurer,  The 
Tribune  Chronicle,  240  Franklin  St  SE, 
Warren  OH  44482.  An  equal  opportunity 
employer. 


GENERAL  MANAGER  DAILY 
This  one  is  for  a  person  who  loves  the  great 
Northern  outdoors.  A  10,000  daily  and 
Sunday,  Zone  5,  needs  a  General  Manager 
strong  in  Sales  and  Marketing.  Promotion 
to  Publisher  within  year  for  right  person.  If 
this  challenge  apoeals  to  you,  write  Box 
30421,  Editor  &  Publisher. 


ADVERTISING 


RETAIL  DISPLAY 
ADVERTISING  MANAGER 
LET’S  NOT  KID  ONE  ANOTHER  .  .  . 

We  want  a  professional  Retail  Display  Ad¬ 
vertising  Manager  with  the  following  attri¬ 
butes:  organized,  company  minded,  good 
with  detail,  energetic,  tenacious,  goal  and 
budget  oriented,  promotion  oriented.  You 
must  have  a  proven  history  to  direct  and 
motivate  a  staff  of  SO-r,  and  to  assess  and 
improve  upon  retail  sales.  If  you  are  that 
person,  then  we  definitely  would  like  to 
talk  with  you — NOW!  We  have  a  profes¬ 
sional  team  of  advertising  associates  ready 
to  assist  you.  We  are  one  of  the  foremost 
(Zone  8)  papers  with  a  circulation  in  excess 
of  3(10,000.  Send  confidential  resume  to 
include  salary  history  to  Box  30512,  Editor 
&  Publisher.  We  are  an  equal  opportunity 
employer. 


DISPLAY  SALESPERSON  for  quality 
weekly  group.  Poughkeepsie,  New  York, 
area.  Call  Mr.  Richards,  (914)  677-8241. 


SALES  MANAGER  for  a  Zone  5  Shopper 
needed.  Shirt  sleeve  self-starter  to  build 
sales  force,  sell  accounts.  Excellent  oppor¬ 
tunity  in  big  market  with  progressive  man¬ 
agement.  Situation  highly  competitive. 
Box  30504,  Editor  &  Publisher. 


SALES  PROMOTION 
MANAGER 

This  important  new  position  will  have  high 
visibility  and  significant  impact  on  the  fu¬ 
ture  of  the  Company. 

Requires  innovative  self-starter  with  ad¬ 
vertising  and  marketing  experience. 
Aggressive,  results-oriented  company  of¬ 
fers  excellent  starting  salary,  fully  com¬ 
mensurate  with  the  scope  of  your  respon¬ 
sibilities  and  qualifications.  Outstanding 
company  paid  benefits  including  dental. 
For  prompt,  confidential  consideration, 
please  send  your  resume  including  salary 
history  and  requirements  to:  David  Mar¬ 
tens,  York  Daily  Record,  1750  Industry 
Hwy,  York  PA  17402. 

MANAGER— NEWSPAPER/RADIO 
Exciting  opportunity  to  coordinate  ad 
sales,  promotion,  market  analysis  and 
budget  aspects  of  $1  million  UCJLA  cam¬ 
pus  newspaper  and  radio  operation.  Em¬ 
phasis  on  student  training  and  develop¬ 
ment.  3-5  years  sales  management  and 
newspaper  experience  required.  Please 
send  resume  and  cover  letter  with  salary 
requirements  to  Personnel-EP,  308 
Westwood  PI,  Los  Angeles  CA  90024.  An 
affirmative  action  employer. 

AD  MANAGER  for  Florida  weekly  newspa¬ 
per.  Experience  in  sales  and  promotion. 
Must  be  self-motivated,  aggressive,  and 
ready  to  take  charge  of  total  ad  depart¬ 
ment  budget.  Send  resume  with  salary  re¬ 
quirements  to:  PO  Box  8125,  Orlando  FL 
32856. 


HELP  WANTED 


ADVERTISING 


WE  ARE  LOOKING  for  a  newspaper  ad 
salesperson  we  can  bring  into  our  organi¬ 
zation  and  train  to  be  a  manager.  Fast 
growing  morning  and  Sunday  daily.  Central 
plant  with  3  weeklies.  Must  have  good  ref¬ 
erences.  Send  complete  resume  to  The 
Dispatch  Today,  PO  Box  2848,  Cookeville 
TN  38501. 


DISPLAY 
AD  REP 
$18-$22K 

Established  ABC  regional  needs  bright  in¬ 
side  display  rep.  We  offer  a  low  base 
($  1000/month)  and  a  darn  good  commis¬ 
sion  rate  (20%).  Current  reps  average 
$2200/month.  Benefits,  expenses  and 
chance  to  live  in  Seattle  also  provided.  If 
you’re  presently  working  at  a  daily  or  large 
weekly — and  want  more  challenge/ 
potential,  write  Box  30213,  Editor  & 
Publisher. 


ADVERTISING  SALES 

Due  to  staff  expansion,  we  have  an  im¬ 
mediate  opening  If  you  enjoy  a  challenge 
join  us  at  the  Daily  Gate  City.  Let  your 
family  enjoy  this  fine  tri-state  area  (Iowa, 
Illinois,  Missouri).  The  minimum  of  4  to  6 
years  experience  needed.  Good  base  plus 
commission  for  mid-teens  earnings.  Apply 
J.  W.  Nelson,  Ad  Director,  Daily  Gate  City, 
1016  Main,  Keokuk  lA  52632.  (319)  524- 
8300.  Replies  held  in  confidence. 


MOVE  UP,  be  your  own  boss.  Ohio  weekly 
needs  result-oriented  ad  manager  who  can 
help  us  grow  in  a  prosperous  community. 
Supervise  staff  of  3.  Only  those  who  write  a 
personal  letter  telling  us  what  they  can  do 
for  us  and  giving  salary  requirements  will 
be  considered.  Box  30131,  Editor  & 
Publisher. 


AD  MANAGER  to  sell  ROP  with  3  others, 
manage  them  plus  1  person  classified  de¬ 
partment  for  small  East  Coast  weekly 
group.  $20,0(X},  bonus,  insurance,  car  al¬ 
lowance.  Write  Mrs  Loretta  Neilsen, 
Search  Consultant,  Box  459,  Summit  NJ 
07901. 


RURAL  WEEKLY— Zone  9  has  opening  for 
art  director  experienced  in  illustration  and 
layout.  Salary  open.  Send  resume  and  a 
few  samples  to  Box  30230,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR  for  group  of  free 
weekly  newspapers  in  metropolitan  Sun¬ 
belt  area.  Circulation  140,000  weekly 
using  motor  route.  Little  Merchant  and  a 
counselor  system.  Must  be  familiar  with  all 
of  the  above  and  prior  weekly  circulation 
and  distribution  knowledge  is  a  must.  Sal¬ 
ary  commensurate  with  experience,  good 
company  benefits.  Send  resume  to  PO  Box 
280,  Channelview  TX  77530. 


DATA  PROCESSING 


HELP  WANTED 

_ CIRCULATION _ 

CIRCULATION  MANAGER  wanted  by  small 
newspaper  group  in  Zone  6.  Must  be  good 
promoter,  be  familiar  with  ABC,  TMC  and 
computer  mailing  plus  effective  inspirer  of 
carrier  boys.  Box  30092,  Editor  & 
Publisher. 


HARD  HITTING,  efficient  circulation  man¬ 
ager  needed  for  morning  and  Sunday 
newspaper  in  middle  Tennessee  area. 
Must  be  good  manager,  have  experience 
and  good  references.  Send  complete  re¬ 
sume  and  references  to  The  Dispatch  To¬ 
day.  PO  Box  2848,  Cookeville  TN  38501. 


SMALL  (5000)  morning  daily  wants  to  get 
larger  with  sales  oriented  circulation  man¬ 
ager.  Experience  in  carrier  supervision  and 
motor  route  delivery  essential.  Excellent 
pay,  commission,  fringe,  for  professional 
who  can  produce  results.  Send  resume, 
references  to  the  Blackfoot  News,  Attn: 
David  M  Brown,  PO  Box  70.  Blackfoot  ID 
83221. 


MANAGER  needed  for  50,000  daily  and 
60,000  Sunday  growing  market  in  Zone  6. 
Individual  desired  must  be  capable  of 
supervising  and  working  with  others.  Ex¬ 
perience  requires  city,  state,  single  copy, 
ABC  and  office  procedures.  Send  resume 
and  salary  history  to  Box  30176,  Editor  & 
Publisher. 


VOLUNTARY  PAY 

Circulation  personnel  trained  in  saturation 
delivery,  voluntary  pay  techniques.  All 
levels  of  experience  needed.  Weekly  group 
in  attractive  Western  location.  Good  pay 
benefits.  Box  30297,  Editor  &  Publisher. 


SUBURBAN  WEEKLY  newspaper  in  Zone  2 
with  saturation  circulation  of  13.200 
needs  hard  working  circulation  manager. 
Salary  up  to  $15,000.  As  part  of  a  chain, 
we  offer  excellent  group  insurance,  vaca¬ 
tion  and  other  benefits.  Respond  with  re¬ 
sume  and  cover  letter  to  Box  30489,  Editor 
&  Publisher. 


GROWING  MORNING,  evening.  Sunday 
newspaper.  Zone  5,  seeks  individual  to  as¬ 
sist  Home  Delivery  Manager  in  supervising 
8  District  Advisors.  Individual  must  have  5 
years  experience  in  circulation.  Opportun¬ 
ity  for  growth  in  large  newspaper  chain.  If 
interested,  write  Box  30467,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  three  daily 
newspapers  in  southeastern  Ohio  with  cir¬ 
culation  totaling  19,000.  Concentrate  on 
sales,  promotion  and  distribution.  Mail  re¬ 
sume  to  Robert  Wingett,  Gallipolis 
Tribune,  825  Third  Av.  Gallipolis  OH 
45631.  _ _ 

MEDI UM  SIZE  DAILY  in  central  Ohio  needs 
a  city  supervisor  working  with  carriers. 
Must  be  strong  on  basics  service,  sales 
and  collections.  Send  complete  resume 
and  references  to  Box  30435,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  position  may  be 
opening  up  in  growing  New  Mexico  city  by 
the  mountains.  Must  be  experienced  in 
ABC  audit  reports  and  carrier  promotions. 
We  are  a  15,000  circulation  daily.  Send 
resume  and  salary  request  to  Box  30429, 
Editor  &  Publisher. 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER 

The  Oklahoma  Publishing  Company,  a  nationally-known  com¬ 
munications  corporation  and  publisher  of  the  State's  leading 
newspapers,  is  looking  for  an  experienced  manager  to  lead  and 
direct  25  data  processing  professionals.  Our  data  processing 
team  is  presently  working  in  development  of  interactive  applica¬ 
tions  on  IBM  370/148  using  data  base  and  structured  programming 
techniques.  DEC  system  used  in  publishing. 

Position  reports  to  the  Vice  President  and  will  require  an  out¬ 
standing  person  committed  to  results.  We  are  looking  for 
managerial  skills  as  well  as  technical  knowledge.  Salary  commen¬ 
surate  with  experience.  If  a  challenging  position  with  a  growth- 
oriented  Sunbelt  company  appeals  to  you,  send  your  resume  to: 

Personnel  Director 
THE  OKLAHOAAA  PUBLISHING  CO. 

PO  Box  25125 
Oklahoma  City  OK  73125 

C9U0/  Opportunity  Cmployor  M/F 


EDITOR  &  PUBLISHER  for  September  29,  1979 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 
Award  winning  ABC  weekly  newspaper 
group,  New  York  metro  area,  thorough 
knowledge  of  classified  necessary.  Submit 
resume  and  salary  requirements  to  Per¬ 
sonnel  Department,  Ridgewood  News,  30 
Oak  St,  Ridgewood  NJ  07451. 


CLASSIFIED  ADVERTISING 
MANAGER 

The  Evening  Herald,  a  growing  24,000  in¬ 
dependent  daily,  located  in  Rock  Hill, 
South  Carolina,  offers  an  outstanding  op¬ 
portunity  to  an  ambitious,  aggressive, 
tough  minded  individual  with  the  ability 
ana  experience  to  manage  all  phases  of  a 
growing  and  progressive  classified  de¬ 
partment.  This  position  offers  opportunity 
for  personal  and  professional  develop¬ 
ment.  Achievement  oriented  pay  and  ex¬ 
cellent  company  paid  benefits  including 
profit  sharing  plan.  INTERESTED  IN  THIS 
CHALLENGING  OPPORTUNITY?  Send  re¬ 
sume  describing  yourself,  education,  ex¬ 
perience  and  salary  requirements  to  Per¬ 
sonnel  Administrator,  The  Evening  Herald, 
PO  Box  11707,  Rock  Hill  SC  29730. 


SUPERVISOR 
TELEPHONE  SALES 

Come  join  our  busy  phone  room!!  Bring 
with  you  a  telephone  sales  background, 
administrative  skills,  the  ability  to  moti¬ 
vate,  and  you  will  enjoy  an  excellent  salary 
and  benefits. 

Send  resume  to: 

KNIGHT  PUBLISHING  COMPANY 
PO  Box  32188 
Charlotte  NC  28232 
Attn:  Ms  K  Buonotani 
An  Equal  Opportunity  Employer 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


EDITORIAL 


CITY  EDITOR 

I  need  a  highly  skilled  newsperson  to  help 
direct  a  reporting  team  dedicated  to  pro¬ 
ducing  the  finest  in  community  jour¬ 
nalism.  The  right  person  will  have  2  to  3 
years  reporting  experience,  people  man¬ 
agement  skills  and  a  flair  for  horizontal 
unit  makeup.  If  you  hold  accuracy  sacred, 
live  and  work  in  a  mid-Atlantic  state  and 
want  to  work  at  a  15,000  daily,  VDT  news¬ 
room,  in  beautiful  south  central  Pennsyl¬ 
vania,  write  me  a  letter  today.  Include 
some  nonreturnable  clips,  references  and 
salary  expectations.  No  phone  calls.  John 
T.  Adams  III,  managing  editor.  The  Even¬ 
ing  Sentinel,  Carlisle  PA  17013. 


COPY  EDITOR 

Northern  New  Jersey  60,000  circulation 
afternoon  daily  seeking  excellent  copy 
editor.  Must  be  assertive  with  ability  to 
take  charge.  Minimum  of  1  year  of  re¬ 
porting  and  1  year  of  copy  editing  re¬ 
quired.  VDT  and  layout  experience  a  plus. 
Excellent  salary  and  benefits.  Resume 
and  tearsheets  to  Box  30238,  Editor  & 
Publisher. 


AGGRESSIVE  LIFESTYLE  EDITOR  wanted 
by  small  prize-winning  Zone  5  daily.  Ideal 
position  for  recent  college  graduate  who 
will  write,  take  pictures,  layout,  design 
graphically  superior  pages.  We  want  a 
consumer-oriented,  people-oriented  soci¬ 
ety  page.  If  you  have  the  drive  to  do  it  all, 
send  resume,  nonreturnable  samples,  sal¬ 
ary  needs  and  references  to  Box  30149, 
Editor  &  Publisher. 


MANAGING  EDITOR  wanted  for  southwest 
Indiana  Daily,  6500  circulation,  5-day 
daily.  We  are  group  owned  and  can  offer 
advancement.  Must  be  able  to  provide 

good  local  news  product.  Send  resume  to: 
lave  Lyons.  Publisher,  Linton  Daily  Citi¬ 
zen,  PO  Box  151,  Linton  IN  47441. 


EXPANDING  horse  magazine  looking  for 
copy  editor  for  rewrite,  editing  and  proof¬ 
reading.  Salary  neighborhood  of  $12,000. 
English  composition  skills  paramount: 
horse  experience  a  plus.  Replies  in  writing 
to  Carol  Clark,  managing  editor.  Practical 
Horseman  magazine,  225  S.  Church  St, 
West  Chester  PA  19380. 

AWARD  WINNING  27.000  daily  and  Sun¬ 
day  in  Zone  5  seeks  an  experienced  report¬ 
er  for  police  beat.  Applicant  should  be  top 
notch  speller,  organized  and  willing  to  go 
beyond  surface  "top  shop"  treatment. 
Mail  resume  and  selected  clips  to  Dennis 
Dible,  City  Editor,  Sandusky  Register,  314 
W  Market  St,  Sandusky  OH  44870.  No 
phone  calls. 


HELP  WANTED 


EDITORIAL 


WE  HAVE  OPENINGS  for  a  sports  editor 
and  two  reporters  on  this  prize  winning 
9300  circulation  daily  in  the  cotton-rich 
Mississippi  Delta.  High  standards.  New 
building.  Good  living.  Call  John  Emmerich 
or  Frank  Long,  Greenwood  (Miss.)  Com¬ 
monwealth,  (601)  453-5312. 


NEWS  EDITOR 

Can  you  exercise  solid  news  judgment, 
manage  people  well,  produce  sparkling 
layouts  and  contribute  the  creative  energy 
needed  to  produce  a  top  notch  community 
newspaper?  If  so,  we  may  have  the  spot  for 
you.  We’re  a  small,  growing  6-day  PM  in 
competitive  southern  California.  Send  re¬ 
sume  and  work  samples  to  Box  30061, 
Editor  &  Publisher. 


CITY  EDITOR  for  respected  alternative  San 
Francisco  weekly  newspaper.  Administra¬ 
tive  ability,  editingMriting  experience  es¬ 
sential,  particularly  in  our  specialties  of 
investigative  reportin^consumer/cultural 
coverage.  Write  Mike  Miller,  Bay  Guardian, 
2700  19th  St,  San  Francisco  CA  94110. 


EDITORIAL  OPPORTUNITY  IN  THE 
WEST-SKI  COUNTRY!!! 

Editor  wanted  for  6200  twice  weekly  in  col¬ 
lege  community.  Editorial  freedom  plus 
above  average  salary  and  benefits.  Must 
have  proven  ability  in  writing,  photogra¬ 
phy,  layout  design  and  believe  in  total 
community  journalism.  Send  resume,  ref¬ 
erences,  samples  of  writing,  photographs 
and  layouts  to  Publisher,  Sun  Advocate, 
Box  X,  Price  UT  84501. 


WANTED  Ann  Landers/Dear  Abby  type  ad¬ 
visers.  Write  SEAPORT-EP,  PO  Box  7295, 
North  Bergen  NJ  07047. 


GENERAL  ASSIGNMENT  REPORTER 
We  need  a  reporter  to  handle  a  variety  of 
news  and  feature  assignments  for  a  week¬ 
day  PM,  Saturday  AM,  23,000  daily  in 
north  central  Iowa.  Minimum  1  year  previ¬ 
ous  daily  experience  required.  Must  have 
own  car.  Send  letter  of  application,  re¬ 
sume  including  references  and  clips  to 
Editor,  Globe  Gazette,  Box  271,  Mason 
City  I A  50401.  An  affirmative  action 
employer. 


NEWSROOM 

OPPORTUNITIES 

The  Times  Herald-Record,  an 
award-winning  70,000  daily/ 
Sunday  in  southern  New  York 
State  seeks  experienced  jour¬ 
nalists  for  its  family  living 
and  news  departments. 

FAMILY  LIVING  EDITOR 
Four  years  experience  as 
lifestyles  editor  or  first  assis¬ 
tant  on  doily;  feature  writing, 
copy  editing,  layout,  special 
sections  experience  required. 
Position  stresses  management, 
planning  and  oversight  of 
7-person  department.  Day 
schedule. 

COPY  EDITOR 

3-4  years  experience  on  a 
daily  news  rim,  working  hard 
news  and  feature,  photo  and 
layout.  VDT  experience  re¬ 
quired.  Night  schedule. 
REPORTERS 

Minimum  3  years  experience 
on  daily  paper;  hard  news 
and  feature  writing.  VDT  ex¬ 
perience  helpful,  but  not  re¬ 
quired.  Night  schedule. 

The  Record  is  situated  ap¬ 
proximately  60  miles  north¬ 
west  of  New  York  City.  A 
tabloid,  it  has  a  circulation 
area  of  2800  square  miles 
covered  out  of  Middletown, 
New  York,  and  8  outlying 
bureaus.  Its  news  department 
has  67  people. 

Box  30455,  Editor  &  Publisher 


HELP  WANTED 


EDITORIAL 


THE  STATES-ITEM  is  seeking  an  experi¬ 
enced  journalist  to  cover  metropolitan 
New  Orleans  real  estate  and  to  edit  a 
weekly  real  estate  tabloid  with  an  em¬ 
phasis  on  the  needs  of  the  homeowner. 
Basic  knowledge  of  business  and  finance 
essential.  Editing  experience  desirable. 
Send  complete  resume  to  Personnel  Man¬ 
ager,  The  States-ltem,  38(X)  Howard  Av, 
New  Orleans  LA  70140.  An  equal  oppor¬ 
tunity  employer  M/F. 


EDITOR-WRITER — Reporter-editor  experi¬ 
enced  as  editorial  and/or  political  writer 
needed  by  Washington  DC-based  water 
transportation  association  as  newsletter 
editor  and  speech  writer.  Box  30155, 
Editor  &  Publisher. 


COPYREADERS 

We  have  immediate  openings  for  experi¬ 
enced  VDT  copyreaders  who  have  desire 
and  ability  to  grow  on  excellence-minded 
midsized  Zone  2  morning  and  Sunday.  Ad¬ 
vancement  opportunities.  Send  resume, 
work  samples  to  Box  30342,  Editor  & 
Publisher. 


SOLID,  GROWING  Zone  5  daily  seeks  city 
editor  that  can  lead  staff  to  the  top.  We're 
committed  to  becoming  the  best  mid-size 
daily  anywhere.  Must  have  education,  ex¬ 
perience  and  ability  to  direct  and  inspire 
young  but  aggressive  staff. Supervisory  ex¬ 
perience  desired,  but  will  consider  candi¬ 
dates  from  ranks  that  have  right  instincts 
about  local  news.  Send  resume  and  letter 
explaining  editorial  philosophy  to  Box 
30366,  Editor  &  Publisher. 


EDITOR  for  medium  sized  northern  Min¬ 
nesota  daily  with  proven  skills  in  all  facets. 
Knowledge  of  VDT  beneficial.  Write  Box 
30392,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER  wanted  for 
large  semi-weekly  in  Rio  Grande  Valley  of 
south  Texas.  Must  be  prolific,  fast  worker. 
Write  John  Haden,  The  Town  Crier,  927  W 
Highway  83,  Weslaco  TX  785%. 


THE  BUSINESS  GAME  is  big  in  Billings, 
Montana,  and  we  need  a  pro  to  cover  it. 
Somebody  who  can  sort  the  good  guys 
from  the  bad  guys,  but  doesn’t  play  on 
anybody’s  team.  Energy  development  is 
transforming  America’s  last  frontier,  but 
it’s  still  a  great  place  to  live.  If  you’ve  had  a 
few  years  covering  business/consumer 
news  and  can  write  in  the  style  of  Time  or 
Newsweek,  send  clips  and  resume  to  Per¬ 
sonnel  Director,  The  Billings  Gazette,  Bil¬ 
lings  MT  59103.  Equal  opportunity 
employer. 


CITY  EDITOR 

The  News-Democrat,  a  45,000  daily/ 
Sunday  paper  near  St  Louis,  seeks  a  city 
editor  to  head  staff  of  15.  Solid  reporting 
background  essential  with  a  bright,  human 
concept  of  what  makes  news.  Previous 
management  experience  not  required. 
Send  resume.  3  samples  of  work  from  the 
past  month  and  3  references  to  Joseph 
Weiler,  The  News-Democrat,  120  S.  Illinois 
St,  Belleville  IL  62222.  No  calls  please. 


EDITOR 

NIGHT  COPY 
EDITOR 

The  Passaic  (New  Jersey)  Herald  News  is 
looking  for  1  or  more  experienced  copy 
editors  to  work  the  night  shift.  Good  pay 
and  good  benefits.  Please  reply  in  writing 
to:  Managing  Editor,  988  Main  Av,  Passaic 
NJ  07055.  No  phone  calls. 


THE  DETROIT  NEWS  is  interviewing  ex¬ 
perienced  fashion  writers  who  could  re¬ 
place  the  late  Marji  Kunz.  Ms  Kunzwas  the 
best  in  the  business  at  identifying  designer 
trends  and  translating  them  into  practical 
suggestions  to  those  on  a  moderate 
budget.  You  should  have  covered  the  New 
York  ready-to-wear  shows  and  possibly 
done  Europe.  You  should  be  creative  and 
extremely  competitive.  You  should  be 
smoothly  professional  in  public  and  tv  ap¬ 
pearances.  If  you  are  the  person  to  carry 
on  a  fine  tradition  in  fashion  reporting,  call 
Ben  Burns,  assistant  managing  editor. 
(313)  222-2670, 

NEWS  EDITOR  to  lead  newsroom  staff  of 
15  on  13,500  Northwest  daily.  Applicants 
must  be  experienced,  quality  minded  and 
enterprising.  Please  send  letter  outlining 
views  on  role  of  community  newspaper, 
examples  of  editing  and  page  design,  re¬ 
sume  and  references.  The  Daily  News.  PO 
Box  2126,  Port  Angeles  WA  98362. 


HELP  WANTED 


EDITORIAL 


SPORTS  POSITION  on  medium  sized 
southern  tier  New  York  State  morning 
newspaper.  Writing  and  desk  work.  Three 
years  experience  required.  Box  30335, 
Editor  &  Publisher. 


SPORTS  EDITOR-REPORTER  needed  for 
one  person  staff  on  major  semi-weekly  in 
South  Carolina.  Good  pay  for  person  able 
to  produce  two  lively  sports  pages  weekly. 
Send  resume.  Recent  J-school  graduate 
acceptable.  Box  30331,  Editor  & 
Publisher. 


REPORTERS,  SPORTS  REPORTERS, 
COPY  EDITORS 

Experienced  copy  editors,  reporters,  and 
sports  reporters  needed  for  new  regional 
desk  and  to  fill  other  openings  at  The 
Syracuse  Newspapers.  Resume,  clips  to: 
Cliff  Hebard,  The  Syracuse  Newspapers, 
Clinton  Square,  Syracuse  NY  13221. 


CITY  EDITOR  for  aggressive  6-day  daily  in 
competitive  southern  California.  We  seek  a 
take  charge  individual  with  a  flair  for  origi¬ 
nality,  a  sharp  detail-conscious  editing 
style  and  an  ability  to  motivate  writers  to 
best  performance.  Right  person  has  po¬ 
tential  for  further  management  growth. 
Send  resume,  work  samples  and  refer¬ 
ences.  Box  30322,  Editor  &  Publisher. 


WOMEN’S  EDITOR  for  Zone  4,  25,000  cir¬ 
culation  daily.  Writing,  editing,  layout  and 
design,  and  managerial  experience  a  must. 
Photographic  experience  a  plus.  Box 
30319,  Editor  &  Publisher. 


NEWSPAPER  which  believes  business 
news  should  receive  same  aggressive 
coverage  it  applies  to  rest  of  news  wants 
bright  reporter  with  ideas  and  know-how  of 
business  coverage.  Zone  4.  Box  30303, 
Editor  &  Publisher. 


OUR  EDITOR  is  retiring  and  we  have  an 
opening  for  an  aggressive  reporter.  Right 
person  may  work  into  editor’s  position. 
We’re  a  three  day  a  week  newspaper  plus 
weekly  shopper.  Apply  to:  G.  Gobczynski, 
Salem  Times-Commoner,  120  S  Broadway, 
Salem  IL  62881. 


FEATURES  EDITOR 

Eastern  200,000+  PM  is  looking  for  a  per¬ 
son  who  can  handle  metro,  entertainment 
and  lifestyle  material,  is  excellent  with 
people  and  has  sophisticated  graphic 
skills.  You’ll  assign  stories,  manage  our 
standing  features  and  plan  our  daily  sec¬ 
tion  and  weekend  entertainment  guide. 
Experienced  applicants  only.  Send  sam¬ 
ples,  references  to  Box  30397,  Editor  & 
Publisher. 


REPORTER 

We  offer  a  challenge  to  a  reporter  who  can 
cover  and  write  news  differently  than 
competing  dailies  and  weeklies.  We  want  a 
reporter  who  can  write  well,  analyze  is¬ 
sues,  investigate  problems  and  spot  news 
trends.  Editing  ability  a  plus.  Resume, 
clips  to  Don  Rosselet,  Managing  Editor, 
The  Forum,  PO  Box  500,  Hackettstown  NJ 
07840. 


EDITORIAL  PAGE — We’re  looking  for  an 
energetic  No.  2  person  strong  on  the 
basics:  editing,  writing,  layout.  We  are  a 
progressive  Sunbelt  paper  that  has  won 
national  awards  for  concerned  journalism. 
Blacks  and  women  encouraged  to  apply. 
Shreveport  Journal,  222  Lake  St, 
Shreveport  LA  71130. 


REPORTER— HOUSING 
Urban  affairs  publication,  tops  in  its  field, 
seeks  a  reporter  with  understanding  of  real 
estate  or  housing  finance.  Willing  to  train  a 
bright,  self-starter  who  is  eager  to  pursue 
housing/real  estate  subject  matter  in 
depth.  Excellent  salary  and  benefits. 
Washington  DC  location.  Send  resume  and 
relevant  clips  plus  salary  history  to  Box 
30510,  Editor  &  Publisher. 


POLITICAL  REPORTER 
Political  writer  who  can  write.  Must  make 
sense  of  what  the  county  party  bosses  are 
up  to  and  tell  us  why  we  should  care.  We 
have  a  tri-state  circulation  adding  up  to  3 
state  houses  and  a  congressional  delega¬ 
tion  of  9.  It  takes  energy  and  resourceful¬ 
ness.  Also  requires  a  college  degree  and 
equivalent  of  one  year’s  newspaper  experi¬ 
ence.  We  offer  a  competitive  starting  sal¬ 
ary  with  regular  increases  and  a  good  ben¬ 
efits  package  that  includes  dental  insur¬ 
ance,  profit  sharing  and  many  others. 
Send  us  a  resume  and  clips  to  Tom  Ka- 
merer.  Personnel  Director,  Telegraph 
Herald,  PO  Box  688,  Dubuque  lA  520(Jl. 
Clips  will  not  be  returned. 


EDITOR  &  PUBLISHER  for  September  29,  1979 


HELP  WANTED 


EDITORIAL 


ASSISTANT  CITY  EDITOR  to  help  super¬ 
vise  and  develop  staff  of  dozen  reporters 
on  outstandinjp  Florida  daily  with  circula¬ 
tion  of  30,000.  Excellent  opportunity  for 
person  with  proven  reporting  skills  and 
supervisory  ability.  Resume  and  clips  (no 
calls)  to  Steve  Bouser,  managing  editor, 
The  Herald,  Box  921,  Bradenton  FL 
33506. 


REWRITE 

PERSON 

U.S.  radio  station  in  West  Germany  needs 
rewrite  person  with  knowledge  of  world  af¬ 
fairs  and  experience  in  processing  news 
agency  copy  into  clear,  brief  and  accurate 
stories.  Very  good  salary.  Please  send  re¬ 
sume  tO: 

Box  30514,  Editor  &  Publisher 
Equal  Opportunity  Employer 


PM  PAPER,  top  group,  beautiful  location, 
seeks  copy  editor  with  news  management 
potential.  Heavy  desk  experience  on  qual¬ 
ity  daily  required.  Please  send  resume  and 
salary  requirements  to  Box  30507,  Editor 
&  Publisher. 


IF  QUALITY  MATTERS  we'd  like  to  hear 
from  you.  The  Clarion-Ledger,  the  leading 
daily  in  Mississippi  has  several  openings 
on  its  Regional  and  Weekend  staffs. 
J-degree  or  two  years  experience  on  news¬ 
paper  required.  Positions:  Copy  Editor, 
Bureau  Editor,  Assistant  Regional  Editor, 
Teen  Editor.  Apply  in  writing  to  Regional 
Editor,  The  Clarion-Ledger,  PO  Box  40, 
Jackson  MS  39205. 


AGGRESSIVE  AND  GROWING  central 
Florida  medium  daily  needs  an  assistant 
managing  editor  to  match.  The  job  in¬ 
cludes  coordinating  the  Sunday  pa^r  and 
special  sections,  some  administration  and 
serving  as  right  hand  person  to  the  manag¬ 
ing  editor.  We  seek  someone  with  solid 
background  in  both  words  and  graphics. 
Send  resume  and  nonreturnable  work 
samples  to  Box  30492,  Editor  &  Publisher. 


PERSONNEL 


HELP  WANTED 


EDITORIAL 


ASSOCIATION  of  11  newspapers  in  Wyom¬ 
ing  and  Montana  seeking  entry  level 
reporter-photographers  and  advertising 
representatives.  Excellent,  proven  ad¬ 
vancement  positions  on  a  variety  of  or¬ 
ganization  sizes.  These  are  the  West’s 
best,  as  ranked  in  national  association 
competition.  Send  resume  to  William  C. 
Sniffin,  Box  J,  Lander  WY  82520. 


STATE  AND  NATIONAL  award  winning 
community  weekly  looking  for  hard  work¬ 
ing,  bright-eyed  reporter/photographer. 
Some  experience  helpful,  but  not  abso¬ 
lutely  necessary.  Proven  advancement  po¬ 
sition  and  excellent  training  opportunity. 
Superior  character  traits  required.  Equal 
opportunity.  Send  resume  to  Green  River 
Star,  Box  592,  Green  River  WY  82935. 
(307)  875-3103  for  other  details. 


DESKPERSON 

Medium  size  daily  in  highly  competitive 
Zone  2  metro  area.  Must  have  weekly  or 
daily  experience  in  layout,  headline  writing 
and  editing.  Opportunity  for  growth  and 
advancement.  Send  resume  and  salary  re¬ 
quirements  to  Box  30486,  Editor  & 
Publisher. 


EDITORIAL  WRITER 

Major  Maryland  daily  has  an  immediate 
opening  for  an  editorial  writer  with  strong 
reporting  background  and  instincts  and 
superior  writing  skills.  Knowledge  of  State 
politics  and  personalities  preferred.  Salary 
$25,000.  Confidential  resume  should  be 
accompanied  by  a  statement  of  the 
applicant's  views  on  the  three  top  issues  of 
1979  and  his/her  views  on  what  consti¬ 
tutes  an  effective  editorial  page. 

Box  30479, 

Editor  &  Publisher 
An  Equal  Opportunity  Employer  M/F 


FARM  EDITOR  for  Midwest  farm  weekly. 
Some  type  of  farm  and  journalism  writing 
background  desired.  Send  resume,  salary 
requirements  to  Box  30472,  Editor  & 
Publisher. 


PERSONNEL 


HELP  WANTED 


EDITORIAL 


WEEKLY  WORLD  NEWS,  the  exciting  new 
news-oriented  tabloid  from  the  National 
Enquirer  is  looking  for  fast,  accurate  re¬ 
write  people  with  a  flair  for  layout  and  writ¬ 
ing  headlines.  Write:  Editor,  Weekly  World 
News,  Office  10,  401  Lantana  Rd,  Lantana 
FL  33462.  Enclose  samples  of  work. 


AGGRESSIVE  REPORTER 

Why  freeze  your  butt  off?  Work  it  off  in 
Florida  sunshine  for  a  6-day,  16M  PM 
that's  thriving  in  spite  of  brutal  competi¬ 
tion.  Starting  pay  is  $180-200  plus  good 
benefits,  40  hour  week,  room  for  ad¬ 
vancement  with  solid  chain.  Job  is  open 
now.  Send  3  clips,  3  references  and  re¬ 
sume  to  Box  30445,  Editor  &  Publisher. 


DOES  THE  "ME-BEAT,”  WRITING  HON¬ 
ESTLY  ABOUT  CONSUMER  ISSUES, 
PEOPLE,  LIFE  AND  LIVING  EXCITE  YOU? 
The  Bellevue  Gazette,  an  award  winning 
5000  PM  is  looking  for  an  aggressive,  ar¬ 
ticulate  reporter  to  help  us  redesign  our 
family  pages.  If  you’re  an  idea  person  who 
can  meet  the  challenge,  send  resume, 
samples,  references,  salary  needs  and 
career  goals  to  Bill  Meyer,  Editor,  The 
Bellevue  Gazette,  107  N  SanDusky  St, 
Bellevue  OH  44811. 


EDITOR/WRITER 

We  are  looking  for  a  journalist  who  can 
report  on  pharmaceutical  developments 
and  products  from  a  clinical,  medical,  or 
merchandising  standpoint  in  a  twice 
monthly  news  magazine  for  drugstores. 
Requires  accuracy,  strong  organizational 
skills,  and  the  ability  to  work  quickly  on  a 
number  of  different  articles  at  once.  Photo 
ability  helpful.  We  are  a  leading  publishing 
company  offering  top  salary;  excellent 
fringe  benefits;  a  pleasant,  professional 
working  environment  in  Bergen  County, 
New  Jersey.  Reply  in  confidence:  Box 
30440,  Editor  &  Publisher. 


SMALL  CONNECTICUT  daily  seeks  ag¬ 
gressive,  hard  news  oriented  reporter  for 
entry  level  position.  Box  30487,  Editor  & 
Publisher. 


PERSONNEL 


HELP  WANTED 


EDITORIAL 


JOB  HUNTING? 

Get  results  by  using  Journalists  Unlimited, 
the  nationwide  newsroom  personnel  ser¬ 
vice.  Many  jobs  available  now — reporters, 
copy  editors,  photographers,  editors.  We 
deal  directly  with  client  newspapers  all 
over  the  U.S.  Small  registration  fee,  no 
other  charge  ever.  Write  for  details  to 
Journalists  Unlimited,  9204  Cypresswood 
Circle,  Lutz  FL  33549. 


APPLICATIONS  now  being  accepted  for 
position  on  award  winning  weekly  in  rural 
middle  Tennessee.  Seek  person  who  can 
report  and  who  isn't  afraid  to  sell  ads.  Will 
consider  recent  grad  with  work  experience. 
State  salary  requirements.  Send  resume  to 
Don  Dowdle,  Buffalo  River  Review,  Box 
347,  Linden  TN  37096. 


EDITOR 


Well-established  precious  metals 
commodity  publication  is  launch¬ 
ing  a  stock  market  report 
specializing  in  gold  and  silver 
equities.  Editor  needs  excellent 
journalism  background  plus  some 
knowledge  of  subject.  One  person 
editorial  staff  will  expand  in  direct 
relation  to  success  of  editor  in 
starting  new  publication.  Rustic, 
rural  Connecticut  setting,  IV^ 
hours  from  New  York  City.  Salary 
$20-30,0(X),  plus  benefits.  No  9-5 
types  need  apply;  only  hard  work¬ 
ers  with  vision.  Resume: 

James  Blakely,  Publisher 
SILVER  &  GOLD  REPORT 
PO  Box  325 
Newtown  CT  06470 


MANAGING  EDITOR  needed  for  two 
award-winning  Illinois  community  week¬ 
lies.  Must  know  photography,  layout.  You 
will  write  news  and  features.  Call  or  write 
Craig  Findley,  Gazette  Newspapers,  117  E. 
Springfield  St.,  Virginia  IL  62691,  (217) 
452-3513. 


PERSONNEL 


I 


TRAINING  AND 

BENEFITS  MANAGER 

DEVELOPMENT 

COMPENSATION  AND 

MANAGER 

RECORDS  MANAGER 

I 


The  Washington  Post  has  an  immediate  opening  for  a 
Training  and  Development  Manager.  The  position  reports 
to  the  Personnel  Director  and  is  responsible  for  the 
broad  range  of  Training  and  Development  activities  of 
the  newspaper.  Needs  assessment,  program  design  and 
implementation,  coordination  of  internal  and  external 
resources,  career  and  organization  development  are  all 
important  parts  of  the  position.  It  is  expected  that  the 
Training  and  Development  Manager  will  actively  con¬ 
tribute  to  overall  human  resource  management  strategy  and 
planning. 

Requirements  for  this  key  position  include: 

—  considerable  professional  competence  in  training  and 
development 

—  outstanding  interpersonal  skill  across  a  variety  of 
settings 

—  proven  management  ability  coupled  with  personal 
creativity 


BENEFITS  MANAGER: 

—  manage  the  administration,  communication,  develop¬ 
ment,  and  budgeting  of  all  benefit  plans 

—  research,  cost  out,  propose  and  implement  plan  changes 

—  assure  complete  compliance  with  ERISA  and  other 
reporting  requirements 

—  act  as  a  consultant  to  Personnel,  Labor  Relations 
and  other  components  in  benefits  related  matters 

COMPENSATION  AND  RECORDS  MANAGER: 

—  establish  the  compensation  component  and  develop 
policies  and  practices  as  needed 

—  assist  the  development  of  a  computerized  personnel 
data  system  beyond  present  capability 

—  conduct  numerous  special  studies  for  a  variety  of 
compensation  and  human  resource  information  needs 

—  act  as  a  consultant  to  Personnel,  Labor  Relations 
and  other  components  in  compensation  related  matters 


Excellent  compensation  and  benefits  are  available  for  each  position,  as  is  a  stimulating 
and  challenging  work  environment.  Send  resume  including  salary  history  and  require- 


Employment  Manager 

Wnt  tDasliinigton  |)o$t 

1150  15th  Street,  N.W. 
Washington,  D.C.  20071 

An  Kqual  Opporcunity/Affirmative  Action  Kmploycr 


EDITOR  &  PUBLISHER  for  September  29,  1979 


HELP  WANTED 


EDITORIAL 


BEGINNING  REPORTERS  resumes  being 
accepted  by  award-winning  small  daily  in 
Zone  3.  Apply  to  Box  30439,  Editor  & 
Publisher. 


REPORTER 

National  business  newspaper 
wants  aggressive,  sharp  reporter 
for  its  Cincinnati  bureau. 

Must  have  at  least  3  years’  busi¬ 
ness  newspaper  reporting  experi¬ 
ence  or  equivalent  experience  in 
general  newspaper  journalism. 
Send  your  resume,  including  sal¬ 
ary  requirements  to: 

Box  30437, 

Editor  &  Publisher 

An  equal  opportunity  employer  M/F 


EDITOR  and  Manager,  small  rural  county 
weekly  to  be  started  with  backing  by  local 
merchants'  corporation.  Need  experience 
in  all  phases  of  production  of  weekly,  plus 
disposition  to  compete.  Box  30428,  Editor 
&  Publisher. 


GROW  WITH  US— Zone  2  PM  with  new 
Sunday  edition  is  expanding.  We  need  two 
experienced  aggressive  reporters  for 
newly-created  bureau  positions  in  highly 
competitive  area.  Also,  retirement  has 
created  one  copy  desk  opening.  Scanner 
editing  skills  a  must.  Box  30418,  Editor  & 
Publisher. 


WANTED— High-quality  Midwest  daily 
looking  for  versatile  general  assignment 
reporter,  strong  on  features  and  photogra¬ 
phy.  Knowledge  of  city-county  government 
helpful.  J-grad  and  references  are  must. 
Write  to  Mike  Cummins  and  Steve  Dix, 
Crescent-News,  PO  Box  249,  2nd  and 
Perry  Sts,  Defiance  OH  43512. 


FREELANCE 


FINANCIAUBUSINESS  NEWS 
Stringer,  top  pro  with  major  daily  or  busi¬ 
ness  publication,  for  steady  hard-news  as¬ 
signments  with  respected,  established  na¬ 
tional  business  newspaper.  Good  pay,  A-1 
journalistic  standards.  Reply  Box  30369, 
Editor  &  Publisher. 


FINANCIAUBUSINESS  news  stringer.  Top 
pro  with  major  daily  or  business  publica¬ 
tion  for  steady,  hard-news  assignments 
with  respected,  established  national  busi¬ 
ness  newspaper.  Good  pay,  A-1  journalis¬ 
tic  standards.  Reply  to  Box  304/7,  Editor 
&  Publisher. 


WE  OCCASIONALLY  NEED  qualified  free¬ 
lance  ghostwriters  for  articles  and  books 
on  business  and  popular  science  subjects. 
Replies  must  describe  your  experience, 

S’'ications,  and  rates.  Box  30430, 
&  Publisher. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally  200+  list¬ 
ings  weekly.  M.  Sternman,  68-38  Yellow¬ 
stone  Blvd.,  Forest  Hills,  NY  11375. 


MARKETING 


A  GROWING  DAILY  newspaper  near  San 
Diego  is  looking  for  an  aggressive,  creative, 
promotion/marketing  specialist  to  run  an 
expanding  department.  Send  resume  and 
examples  of  promotion  and  marketing 
work  to  John  Armstrong,  general  manager, 
Times-Advocate,  207  E  Pennsylvania  Av, 
Escondido  Ca  92025.  No  telephone  calls 
please. 


PHOTOJOURNAUSM 


THE  DAILY  BREEZE,  Torrance,  California, 
has  openings  for  a  photo  editor  and  a 
photographer. 

The  photo  editor  should  be  an  experienced 
pro  who  is  good  at  working  with  other 
editors  and  photographers.  Color  experi¬ 
ence,  layout  and  copy  editing  skills  are  es¬ 
sential. 

The  photographer  should  have  2  to  4  years 
experience  in  both  black  and  white  and 
color  photography. 

Resume  to  Jerry  Reynolds,  Managing 
Editor,  The  Daily  Breeze,  5215  Torrance 
Blvd,  Torrance  CA  90509.  No  calls  please. 
The  Daily  Breeze  is  a  90M  offset  daily  ser¬ 
vicing  southwestern  Los  Angeles  County. 
An  Equal  Opportunity  Employer. 


HELP  WANTED 


PRESSROOM 


CHANCE  for  experienced  second 
pressperson  to  move  up  and  be  living  in 
sunny  Arizona  before  the  snow  flies! 
Kingman  Daily  Miner  needs  a  working 
press  foreman.  Brand  new  plant,  brand 
new  5  unit  Goss  Community.  Young,  vi¬ 
brant,  clean,  growing  community.  Company 
features  excellent  benefits  and  keeps  an 
eye  toward  the  future.  Strong  spot  color 
and  press  maintenance  knowledge  neces¬ 
sary.  Send  resume  to  Keith  Klingenber, 
Production  Manager,  Kingman  Daily 
Miner,  PO  Box  3909,  Kingman  AZ  86401. 

PRESS  ROOM 
MANAGER 

One  of  Southeast’s  most  progressive 
newspapers  needs  a  manager  for  its  press¬ 
room,  with  a  recently-installed  Metro  and 
an  Urbanite  for  commercial  work.  You’ll 
need  to  have  high  standards,  a  strong 
Metro  background,  and  be  expert  in  four- 
color  work.  Our  seven-day  morning  news¬ 
paper  offers  excellent  pay  and  fringes  and 
IS  located  in  the  most  attractive  commun¬ 
ity  In  Florida,  with  rolling  hills,  tree- 
canopied  streets,  two  universities,  45 
minutes  from  the  Gulf  of  Mexico.  Send  re¬ 
sume  to  Clyde  Claiborne,  Tallahassee 
Democrat,  Tallahassee  FL  32301.  An 
equal  opportunity  employer. 


SUPERINTENDENT 

JOURNALISM  PRESS 
Responsible  for  the  operation  of  an  offset 
newspaper  plant  producing  the  daily  Uni¬ 
versity  newspaper  as  well  as  several  other 
university  publications.  Coordinate  the 
operation  of  an  offset  composition  shop 
and  printing  plant.  Experience  in  an  offset 
newspaper  printing  plant  of  comparable 
size  with  some  supervisory  responsibility 
for  operations  of  various  departments  or 
divisions.  Background  offset  printing 
methods,  materials  and  cost  factors. 
Knowledge  of  computerized  typesetting, 
writing  output  programs,  system  utilities 
and  diagnostics,  data  file  management, 
and  hardware  maintenance.  Application 
deadline  October  5,  1979.  $14,500  to 
$17,600  per  year  depending  on  qualifica¬ 
tions.  Send  resume,  salary  history  and  sal¬ 
ary  requirements  to  University  of  Ok¬ 
lahoma,  personnel  services,  905  Asp  Av, 
Norman  OK  73019,  (405)  325-1826. 

Affirmative  action 

equal  opportunity  employer. 


PRESSROOM  FOREMAN  with  experience 
on  Goss  Metro,  who  can  print  a  quality 
product  with  process  color.  50,000  circu¬ 
lation  7  day  publication  in  western 
Pennsylvania.  Reply  in  confidence  to  Box 
30329,  Editor  &  Publisher. 


PRESSROOM  SUPERVISOR 

with  technical  skills  and  supervisory  or 
management  experience.  Growing  small 
daily  in  Zone  2.  Possible  2-shift  operation 
with  increasing  commercial  printing. 
6-Unit  offset  press.  Excellent  benefits  and 
salary.  Not  a  dead  end  job.  Reply  to  Box 
30488,  Editor  &  Publisher. 


PRESSPERSON  for  9000  AM  North 
Dakota  daily.  New  7  unit  Goss  press.  Dark¬ 
room  skills  helpful.  Send  resume  to  Ed 
Hauck,  Dickinson  Press,  127  W  First  St, 
Dickinson  ND  58601. 


WEB  OFFSET 
PRESSPERSON 

Immediate  opening  for  an  experienced 
pressperson  capable  of  producing  quality 
work  on  press,  camera  and  in  plate  room. 
Cottrell  V15  experience  helpful.  Should 
have  management  potential.  Wages  to 
match  experience.  Usual  company  bene¬ 
fits.  Send  resume  to  Ken  Speed,  Produc¬ 
tion  Manager,  Daily  Gate  City,  1016  Main 
St,  Keokuk  lA  52632,  or  call  (319)  524- 
8300. 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper 
Audience  in  the  World 
with  E&P  Classifieds 


PRODUCTION 


PRODUCTION  MANAGER— Rural  New  En¬ 
gland  weekly  in  scenic  area  needs  knowl¬ 
edgeable  person  to  oversee  composition, 
web  press,  and  manage  job  printing.  Fine 
opportunity  for  someone  who  seeks  man¬ 
agement  challenge  and  values  country  life. 
Call  Robert  Esterbrook  (203)  435-2541. 


HELP  WANTED 


PRODUCTION 


COLDTYPE— Working  Assistant  Supervisor 
for  weekly  chain.  Must  have  thorough 
knowledge  of  copy  flow,  typesetting,  mark¬ 
up,  camera,  and  paste-up.  Ability  to  train 
essential.  Send  resume  with  salary  history 
tO:  Dollar  Saver,  Attn  Publisher,  PO  Box 
356,  Fremont  CA  94537. 


PRODUCTION  MANAGER  wanted.  Re¬ 
sponsible  for  all  production  from  camera 
room  to  pressroom  to  mailroom.  Heavy 
commercial  printing  schedule  plus  variety 
of  newspapers.  Goss  Community  presses. 
Community  and  Suburban  folders.  Want 
someone  with  prior  plant  management  ex¬ 
perience,  able  to  develop  efficient  flow  of 
jobs,  produce  quality  with  minimum  of 
waste,  maintain  all  equipment  including 
minor  and  some  major  repair  work  on 
presses.  Mechanical  ability  a  must.  This  is 
not  an  office  job.  We  want  shirt  sleeve 
manager  who  can  teach  young  crew,  deal 
effectively  and  fairly  with  people,  produce 
quality  work  and  keep  equipment  in  tiptop 
shape  and  running.  Zone  3.  Box  30338, 
Editor  &  Publisher. 


34,000  CIRCULATION  morning  edition 
daily  seeks  a  competent  web  offset  press- 
person.  Will  consider  all  applicants  but 
Goss  Metro  press  experience  preferred. 
Mechanical  skills  or  aptitude  a  definite 
plus.  Contact  Mike  Tomasieski,  assistant 
production  manager,  Messenger-Inquirer, 
PO  Box  1480,  Owensboro  KY  42301. 


PRODUCTION  MANAGER— We  are  looking 
for  an  experienced,  take  charge  manager 
to  handle  composition,  camera  and  press 
rooms  of  our  busy  plant  in  Tucson, 
Arizona.  We  publish  a  small  daily,  four 
weeklies  and  large  volume  of  commercial. 
Excellent  equipment  throughout  includes 
6-unit  V-15  Harris.  Excellent  living  and 
working  conditions.  Write  or  call  Jack  or  Ed 
Jewett,  PO  Box  35250,  Tucson  AZ  85740. 
(602)  297-1107. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  services;  or  maybe  find  that  prof¬ 
itable  weekly  you’ve  wanted  to  own. 


PROMOTION 


PROMOTION  MANAGER 
The  Independent  and  Daily  Mail,  50,000 
circulation,  owned  by  Harte-Hanks  (Com¬ 
munications,  Inc.,  is  seeking  an  individual 
who  has  the  ability  to  assemble  and  ad¬ 
minister  public  relations  and  promotion 
programs  for  advertising,  editorial  and  cir¬ 
culation  departments.  The  person  will 
have  planning  and  budget  control  respon¬ 
sibilities,  and  must  be  creative  and  able  to 
cope  with  high  activity.  The  newspaper  is 
located  in  Anderson,  South  Carolina,  2 
hours  northeast  of  Atlanta,  Georgia.  Indi¬ 
viduals  with  promotion,  advertising  or 
creative  work  experience  send  resume  with 
sala7  history  to:  Cecilia  Kay,  Personnel 
Administrator,  Anderson  Independent  and 
Daily  Mail,  PO  Box  2507,  Anderson  SC 


PUBUC  RELATIONS 


MAJOR  OHIO-BASED  UTILITY  seeking 
corporate  communications  editor  to  de¬ 
sign,  write,  edit  and  do  layout  on  its  com¬ 
pany  publication.  Under  the  previous 
editor  the  publication  garnered  numerous 
awards  and  earned  the  respect  of 
employees.  We  seek  the  individual  who  can 
continue  this  success.  We  are  looking  for  a 
person  with  a  degree  in  journalism  or  a 
related  field  who  is  not  afraid  of  hard  work, 
long  hours  and  constructive  criticism.  We 
offer  attractive  pay,  excellent  benefits  and 
opportunity  to  advance  into  positions  of 
increasing  responsibility.  Please  include  a 
full  resume  and  samples  of  your  work.  Box 
30340,  Editor  &  Publisher. 


NATIONAL  TRANSPORTATION  ORGANI¬ 
ZATION  seeks  journalist  for  Washington 
DC  headquarters  to  research  and  write 
news,  feature  and  editorial  material,  and 
to  make  personal  contacts  with  local  and 
national  press.  Minimum  two  years  news¬ 
paper  reporting  or  equivalent  experience 
required.  Salary  to  high  teens.  Send  re¬ 
sume,  samples  and  references  to  Box 
30478,  Editor  &  Publisher. 


SALES 


PROVEN  go-getter  already  calling  on 
newspapers  wishes  to  materially  increase 
commission  income  by  adding  line  of  parts 
and  products.  State  area  selling  and  prod¬ 
ucts  handled.  Box  30372,  Editor  & 
Publisher. 


Field  Public  Affairs 
Officer 


An  attractive  career  position  exists  at 
our  Region  I  office  located  in  King  of 
Prussia.  Pennsylvania  '.or  an  individual  to 
perform  public  information  duties  in  the 
Public  Affairs  Office. 

Position  involves  responding  to  in¬ 
quiries  from  the  general  public;  writing  and 
editing  public  information  statements, 
news  releases,  bulletins,  etc.,  and  main- 
taining  channels  of  communication  with 
personnel  of  the  information  media. 

Requires  BA  or  equivalent  knowledge 
with  background  in  English  or  Journalism 
and  experience  in  information  collecting, 
processing  and  dissemination. 

Salary  to  $25,000  depending  on 
academic  qualifications  and  experience. 
Good  advancement  potential. 

Send  resume  with  salary  information 
or  Government  application  (Standard  Form 
l71)to: 

U.  S.  Nuclear  Regulatory  Commission 
Division  of  Organization  &  Personnel 
Recruitment  Branch:  E&P 
Washington.  D.C.  20555 


An  Equal  Opportunity  Employer.  M/F/Hdcp 
U.  S.  Citizenship  Required. 


ADMINISTRATIVE 


PUBLISHER  of  multi-unit  small  daily  oper¬ 
ation  now  available  for  new  challenge. 
Successful  turn  around  just  completed. 
Box  30116,  Editor  &  Publisher. 


C.P.A. — Six  years  experience  with  news¬ 
paper  and  radio  group  seeks  controller- 
ship.  Box  30420,  Editor  &  Publisher. 


HARD  DRIVING,  extremely  successful,  40 
year  young  former  publisher/owner  of 
seven  newspapers.  Can’t  find  good  one  for 
sale,  ready  to  consider  management  posi¬ 
tion.  Future  buy-in  opportunity  a  plus. 
Sales,  bottom  line  talents  with  thorough 
knowledge  of  all.  Community  minded,  fam¬ 
ily.  No  metro.  Have  substantial  cash.  F.  C 
Tibbetts,  (218)  847-7473. _ 


OPERATIONS  MANAGER— Seasoned, 
people-oriented  production  and  data  proc¬ 
essing  manager  is  looking  for  a  good  news- 
aper  in  need  of  a  real  professional, 
nowledgeable  all  operating  departments. 
Superb  record  and  references.  Box  30026, 
Editor  &  Publisher. 


TOP  ADMINISTRATOR  seeks  more  chal¬ 
lenging  management  position  with  daily 
newspaper  or  group  as  General  Manager  or 
Assistant  to  Publisher  with  a  future.  Have 
the  talent,  experience  and  looking  for  the 
challenge.  Prefer  Zone  4,  consider  any. 
Box  30364,  Editor  &  Publisher. 


AD  AND  GENERAL  manager  with  positive 
track  record  seeks  weekly  publisher  posi¬ 
tion  in  the  Pacific  Northwest.  Box  30325, 
Editor  &  Publisher. 


SEEK  MANAGEMENT  JOB— Have  pro¬ 
duced  award-winning  dailies,  weeklies. 
Expert  in  layout,  photo  editing.  Strong  on 
ideas.  Excellent  teacher.  Looking  for  more 
money  to  pay  fuel  bills.  Box  30136,  Editor 
&  Publisher. 


Positions 
Wanted . . . 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


GENERAL  MANAGER —People  and  profit 
oriented  doer  with  extensive  knowledge 
and  experience  in  all  departments,  backed 
up  by  a  fine  performance  record  in  2  jobs 
over  20  years.  Prefer  South  or  West,  but 
challenge  is  overriding  factor.  6ox  30144, 
Editor  &  Publisher. 


PROVEN  NEWSPAPER  manager,  now  out, 
wants  back  in.  If  you  seek  a  first-class  per¬ 
former.  a  154  stamp  will  put  you  in  touch 
with  one.  References  and  biography  cheer¬ 
fully  furnished.  Box  30365,  Editor  & 
Publisher. 


GENERAL  MANAGER— under  20.000. 
Practical  knowledge  all  departments, 
strong  on  budgeting,  community  oriented, 
20  years  plus  experience  (carrier  to  pub¬ 
lished).  Let's  talk.  Ed  Leahy.  160  N 
Charles  St,  Adrian  Ml  49221. 


ADVERTISING 


AGGRESSIVE,  experienced,  hard  working 
promotional  minded  ad  man.  Now 
employed.  Want  permanent  position  clas¬ 
sified  or  retail  sales/management.  Small  or 
medium  daily.  Salary  negotiable.  Box 
30373,  Editor  &  Publisher. 


ADVERTISING  SALESWOMAN— Post 
sought  on  medium  size  or  large  daily.  3 
years  experience,  excellent  references. 
Dynamic,  hard  worker.  Minimum  $15,(X}0 
plus  incentives.  Please  send  information 
to  Box  30298,  Editor  &  Publisher. 

AD  MANAGER  formerly  with  SOM  daily 
seeks  management  on  sales  position.  Solid 
background  in  sales,  incentives,  promo¬ 
tions  and  budgets.  Box  30459,  Editor  & 
Publisher. 


ARTIST 


COMMERCIAL  ARTIST  for  General  Motors. 
Cartoonist  for  3  weeklies.  Seeking  new 
career  on  daily.  Solid  portfolio.  Bob 
Seymour,  4651  Graford  Ln,  Stow  OH 
44224. 


CARTOONIST 


EXPERIENCED  CARTOONIST, 'Illustrator 
leaving  military  soon.  I  can  draw  anything 
for  your  publication  in  a  matter  of  minutes. 
Experience  in  pen-ink,  conte,  acrylic.  Pre¬ 
fer  Zone  3.  Box  30353,  Editor  &  Publisher. 


CIRCULATION 


BUNDLE  TRUCK  DRIVER— Two  years  ex¬ 
perience  in  circulation  as  carrier,  motor 
route  driver,  and  supervisor.  Have  a  good 
used  postal  step-van.  I  am  willing  to  relo¬ 
cate  anywhere  in  Zone  5.  Jim  Ashenfelter, 
1104  S.  Lee,  Garrett  IN  46738,  (219) 

357-5226. _ 

CIRCULATION  MANAGER  with  20  years 
experience  presently  employed  on  27.000 
daily  and  Sunday  seeking  to  relocate.  Not 
a  job  hopper,  experienced  in  working  in 
highly  competitive  area.  Knowledge  of 
ABC,  Little  Merchant  Plan,  Motor  Routes, 
etc.  Recently  designed  and  organized 
complete  new  mailroom  operation.  Strong 
in  personnel  development,  cost  control, 
sales  promotion  and  service.  Award  winner 
in  sectional  and  international  associations 
several  times.  Interested  in  No.  1  job  at 
similar  size  or  No.  2  position  on  larger 
newspaper.  Prefer  Zones  5,  2.  or  3.  Box 
30125,  Editor  &  Publisher. 


CIRCULATOR:  Age  36,  15  years  manage¬ 
ment  and  promotion  experience  on  dailies 
and  weeklies,  looking  for  a  challenging  op¬ 
portunity.  Box  30172,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  experienced- 
small  daily,  medium  daily  and  Sunday,  and 
large  metro  country.  Complete  take  charge 
including  ABC  and  promotion.  Good  ex¬ 
perience  seasonal  stop  and  go.  Start  im- 
mediately.  R.  Tice,  (609)  884-5088. _ 

HOUSTON  or  Texas.  Circulation  manager, 
7500  daily,  30  years  experience.  Seek 
work.  Box  30494,  Editor  &  Publisher. 


MANAGER  with  12  years  experience  in 
18-21,000  dailies  and  TMC  products  is 
seeking  number  one  position  in  compara¬ 
ble  size  or  supervisory  in  larger.  Prefer 
west  of  the  Mississippi.  Box  30423,  Editor 
&  Publisher. 


EDITORIAL 


EXPERIENCED,  young  sportswriter  at  ' 
,  20,000  daily/Sunday  wants  to  tackle 
I  major/medium  daily.  Have  covered  pros,  , 
preps,  colleges  and  shared  daily  column.  i 
Will  relocate  anywhere.  Box  30060,  Editor 
&  Publisher. 

AIR  FORCE  VET  with  six  years  experience,  j 
four  as  award-winning  staff  writer  on  USAF  ' 
weeklies,  seeks  daily,  biweekly  or  PR  slot.  ' 
Prefer  Texas,  will  consider  all  offers.  [ 
Strong  community  news,  rewrite  features,  i 
sports.  Have  references,  clips,  resume,  ' 
BS-J.  Available  November  1(J.  Sgt.  John 
Donlon,  86  TFW/USAFE,  PSC  1553,  APO  , 
New  York  09021. 


EDITOR,  WRITER  ! 

An  outstanding  professional  with  solid  ex-  j 
I  perience  and  finest  credentials.  Lucid  writ-  | 
:  er.  painstaking  editor.  Creates  ideas,  as-  | 
.  sumes  responsibility.  Knows  where  to  look,  i 
what  to  ask,  how  to  evaluate.  Whether  edit-  { 
ing  copy,  writing  a  column,  or  laying  out  a  | 
page,  observes  but  one  standard:  excel-  | 
lence.  Past  12  years  on  major  daily. 

I  Learned  basics  on  small  daily,  weekly, 
j  Forte  is  editorial  page.  Writings  include 
I  editorials,  nationally-syndicated  column. 

daily  local  feature  column,  special  signed 
I  articles,  hard  news,  speeches.  Seeks  oosi- 
,  tion  as  daily  or  weekly  editor,  editorial 
I  writer/page  editor,  columnist,  or  special 
I  writer.  Please  describe  job  and  tell  what 
I  you  offer  a  person  of  exceptional  experi- 
I  ence  and  ability.  Box  30130,  Editor  & 

I  Publisher. 


EXPERIENCED  newsman,  deft  editor.  15 
I  years  California  dailies.  Community- 
'  minded.  Pro  bearing.  CiW,  managing  editor  I 
medium  daily.  Box  30381,  Editor  & 
Publisher. 

j  14  YEARS  company  publications,  7  years 
I  newspaper  reporting,  2  years  varied  sales. 

'  Competent,  dependable,  adaptable.  What 
j  do  you  need?  I  need  a  job  and  will  pay 
relocation.  BobGuibord,  14133  Breakfast, 
Bedford  Ml  48239. 


BUSINESS  WRITER,  several  years  experi¬ 
ence  seeks  position  on  metro  dailv.  In 
Washington  DC  now,  have  covered  busi¬ 
ness  from  the  CEO  to  the  entrepreneur, 
lus  all  levels  of  government.  Box  30359, 
ditor  &  Publisher. 


PHOTOGRAPHER  with  national  credits 
and  strong  magazine  design  background, 
as  well  as  extensive  editorial  experience, 
desires  to  leave  Texas.  Have  been  an  art 
director  and  a  managing  editor.  Seeking  a 
position  as  a  photo  editor  or  graphics  di¬ 
rector.  Will  accept  photography  position  if 
i  the  job  is  right.  Franco  Cernero,  PO  Box 
6108,  San  Antonio  TX  78209.  (512)  826- 
I  1274. 

I  EDITORIAL  position  sought  by  former  pub- 
I  lie  relations  writer  with  mastery  of  lan- 
I  guage  and  original  mind.  Weak  on  produc- 
I  tion  know-how  but  can  learn  quickly.  New 
York  City  only.  Box  30309.  Editor  & 
Publisher. 


I  COPY  EDITOR  will  add  authority,  vitality  to 
major  daily's  desk.  Capable,  creative  pro. 
MA,  VDT  experienced,  layout  flair,  sound 
judgment,  steady  temperament.  Solid  man 
for  solid  spot.  Box  30307,  Editor  & 
Publisher. 


1  CREATIVE  young  Motor  City  writer-editor 
I  seeks  challenging  position.  Strengths:  En- 
I  tertainment.  State  Politics.  Education. 
>  Willing  to  relocate.  Box  30434,  Editor  & 


LIFESTYLE  EDITOR— Proven  success  in 
reaching  18-35  audience,  plus  editing  ex¬ 
perience  on  two  of  East's  top  dailies.  Box 
30426.  Editor  &  Publisher. 


ENTERTAINMENT  WRITER  with  strong 
arts  background  seeks  position  with  large 
daily.  Six  years  as  newspaper  critic,  two  as 
entertainment  editor.  I've  worked  in  the 
I  theatre,  have  studied  and  taught  film:  that 
means  reviews,  profiles  and  features  that 
are  lively  and  knowledgeable.  Box  30103. 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  Classified  Ads 
produce  results  like  no  other  pubi  ication  in 
the  newspaper  field!  Whether  you  have 
machinery,  supplies  or  newspapers  to  sell 
(or  buy)— need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  for  just  the 
right  spot  to  advance  your  career — put  an 
I  Editor  &  Publisher  ad  to  work  for  you. 
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EDITORIAL 


PHOTO  EDITOR— Experienced  in  layout, 
initiating  worthy  assignments,  judging  ' 
local  and  wire  photos  expertly,  directing 
use  of  color  art.  Extensive  background  as  I 
Metro  photographer  and  supervisor.  NeF  i 
son  Tiffany,  28152  S.  RidgeCove  Ct.  Palos 
Verdes  CA  90274.  (213)  541-7503. 

IN-RESIDENCE  REDESIGN 
Redesign  with  a  professional  newsman 
who,  for  a  year  or  more,  will  be  a  function¬ 
ing  part  of  your  daily  staff ...  not  just  a 
distant  consultant.  Strong  reporting,  pho¬ 
tography  and  editing  credentials.  Box 
30476,  Editor  &  Publisher. 


NEWSWOMAN,  23,  two  years  strong  police 
background.  Also  covered  general,  courts 
and  education.  Instinct  for  human  inter¬ 
est.  Seeks  larger  city  paper.  Box  30473, 
Editor  &  Publisher. 


NEED  NEWSROOM  PERSONNEL? 
Journalists  Unlimited,  the  nationwide 
newsroom  personnel  service,  has  them. 
Reporters,  copy  editors,  photographers, 
news  editors,  managing  editors.  You  can 
get  fast  results  by  phoning  or  writing  us. 
No  fee  unless  we  place  applicant  with  you. 
Journalists  Unlimited,  (813)  973-3619,  or 
write  9204  Cypresswood  Circle,  Lutz  FL 
33549. 


COPY  EDITOR — 4  years  experience  daily 
copy  desks.  Recent  MA  in  drama.  Would 
like  to  return  to  desk  work,  interested  in 
film-theatre  reviewing.  Contact  Mike 
Horenkamp,  315G  Northland  Dr. 
Lexington  KY  40505.  Call  (606)  254-9652 
or  252-0331. 


BRING  READERS  to  your  editorial  page. 
Hire  a  pro  to  make  it  sparkle.  Managing 
editor  Zone  5  daily  seeks  return  to  writing. 
Conservative-libertarian  in  touch  with  the 
world  and  city  hall.  Solid  layout,  sprightly 
columns.  Zones  3,  4  or  6.  Box  30452, 
Editor  &  Publisher. 


SPORTS  WRITER — BA  in  journalism,  look¬ 
ing  for  editor  who  knows  the  time  to  up¬ 
grade  his  soccer  coverage  is  now.  Fifteen 
years  experience  in  soccer  as  player  and 
coach.  I  can  help  your  readers  appreciate 
the  world's  favorite  sport.  Knowledgeable 
in  all  major  sports.  Will  relocate.  Clips  are 
ypurs  upon  request.  Box  30444,  Editor  & 
Publisher. 


WASHINGTON  CONSERVATIVE  journalist- 
PR.  Top  contacts.  Reopening  own  shop, 
seeks  “Your  man  in  Washington”  ac¬ 
counts.  Re  your  needs.  George  Fowler, 
1052A  National  Press  Bldg,  Washington 
DC  20045. 


A  WOMAN'S  TOUCH— Reporter,  30,  six 
months  experience  small  bi-weekly,  excel¬ 
lent  clips,  2/3  features  and  lifestyle,  1/3 
hard  news,  seeks  entry-level  position  on 
small  daily  or  medium  sized  weekly  in 
Zones  3,  4,  or  6.  Especially  interested  in 
contemporary  women's  issues  (and  also 
like  their  more  traditional  ones).  Have 
Master's  degree  in  English.  Please  allow 
me  time  for  reply.  Box  30438,  Editor  & 
Publisher. 


EDITORIAL 


YOUNG,  energetic  reporter  with  extensive 
editing,  layout  and  photography  experi¬ 
ence  on  Zone  6  daily  seeks  position  on 
Zone  3  or  4  daily.  Box  30301,  Editor  & 
Publisher. 


PROVEN  public  affairs  reporter  seeks  re¬ 
porting  job  with  mid-sized  daily  or  weekly 
in  Zone  5  or  6.  Former  state  government 
intern  for  the  Chicago  Sun-Times.  Re¬ 
sume,  clips  and  reference  on  request.  Ray 
Urchel,  6052  S  Narragansett,  (Chicago  IL 
60638.  (312)  586-7666: 


UBRARIAN 


COMPUTERIZING?  Hire  a  pro  to  get  the 
most  from  your  investment.  Experienced, 
award  winning  MLS  known  nationally  as  a 
leader  in  newspapers,  computers  and  li¬ 
braries.  Box  303O5,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


ENERGETIC  and  dedicated  photojour¬ 
nalist  seeks  employment  on  weekly  or  daily 
in  Zone  1  or  2.  Professional  experience  on 
large  metropolitan  daily.  B.S.  in  photo¬ 
journalism.  Resume,  clips  and  portfolio 
available  upon  request.  Box  30128,  Editor 
&  Publisher. _ 


I  PHOTOGRAPHER— First  place  1979  Key¬ 
stone  Press  Award  winner.  6  years  experi¬ 
ence,  seeks  position  as  staff  photographer 
on  city  daily.  Female,  31,  BA  psychology. 
Reply  to  Box  30299,  Editor  &  Publisher. 


READ  NO  FURTHER  if  happy  with 
mediocre  picture  coverage.  Creative, 
sharp-eyed  photographer,  8  years  experF 
ence  with  daily/weekly/wire  service,  chief 
photographer  with  Zone  6  daily  seeks  staff 
position  on  picture-conscious  publication 
in  Zone  5.  Will  provide  shots  with  stopping 
power,  impact  and  meaning.  Clips  and 
portfolio.  Box  30433,  Editor  &  Publisher. 


PRODUCTION 


GENERAL  FOREMAN— Knowledgeable  all 
facets  production.  No  more  challenges 
here.  Box  29750,  Editor  &  Publisher. 


PRODUCTION  MANAGER— Stable,  proven 
performer  with  impeccable  record  and  ex¬ 
tensive  computer  knowledge  and  experi¬ 
ence.  Strictest  confidence.  Box  30034, 
Editor  &  Publisher. 


PUBUC  RELATIONS 


PR  DIRECTOR  in  non-profit  field  seeks  po¬ 
sition  in  New  York  City  Area.  Box  30310, 
Editor  &  Publisher. 


VERSATILE  WRITER  with  BA,  MA  (Univer¬ 
sity  of  North  Carolina).  5  years  PR/ 
advertising/sales  promotion/insurance/ 
publications  in  major  Richmond,  Virginia 
corporation.  Also  consider  non-corporation 
offers.  Zones  3,  4.  Prior  experience  in  edu¬ 
cation.  2234  Kingsbrook  Dr,  Richmond  VA 
23233.  _ 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown  AndOfSOIl  dppOilltOCl 

chairman  of  WPFC 


A  weather  vane  of  freedom 


Three  months  ago  we  suggested  that 
La  Prensa  of  Managua,  Nicaragua,  had 
become  a  symbol  of  freedom  in  that 
country  just  as  La  Prensa  of  Buenos 
Aires,  Argentina,  had  been  28  years  be¬ 
fore. 

The  silencing  of  La  Prensa,  Buenos 
Aires,  played  an  important  role  in  the 
eventual  downfall  of  the  dictator,  Juan 
Peron. 

In  Nicaragua,  the  publisher  of  La  Pren¬ 
sa  was  assassinated,  the  newspaper 
plant  was  burned  on  June  11,  and  as  we 
predicted  the  paper  became  the  symbol 
of  the  rebellion  against  the  dictatorship 
of  Somoza. 

On  August  16  La  Prensa  was  reborn 
printing  temporarily  at  the  plant  of  El 
Centroamericano  in  Leon.  It  is  rebuild¬ 
ing  its  own  facilities  with  the  help  of 
equipment  supplied  by  some  members  of 
the  Inter  American  Press  Association. 

It  is  a  perfect  example  of  how  the  press 
of  free  nations  can  and  will  help  the  un¬ 
derprivileged  press  of  other  countries  to 
survive.  A  Compugraphic  phototypeset¬ 
ter  was  donated  by  El  Diario  de  Hoy  of 
San  Salvador.  From  Miami  by  air  went 
two  more  phototypesetters,  15  per¬ 
forators  and  other  equipment.  More 
equipment  is  going  by  sea  and  air  from 
Miami  and  Long  Beach,  Calif.,  including 
a  used  five-unit  Suburbanite  press  do¬ 
nated  by  Rockwell-Goss. 

More  than  $30,000  in  tax  exempt  con¬ 
tributions  have  been  made  to  the  lAPA 
Technical  Center  to  cover  shipping  costs 
of  these  materials. 

So,  amid  charges  by  some  that  the 
Sandinistas  and  the  new  government  of 
Nicaragua  which  they  control  are  Marx¬ 
ist  oriented  and  that  there  will  soon  be  a 
Communist  government  there.  La  Pren¬ 
sa  becomes  a  weather  vane. 

What  happens  to  La  Prensa  will  tell  us 
what  is  happening  to  Nicaragua. 

The  new  publisher,  Zavier  Chomorro, 
son  of  the  murdered  publisher  Pedro 
Chomorro,  says  that  for  the  first  time  he 
is  publishing  “without  fear.  We  publish 
without  coercion,  without  any  pressure 
from  the  government  and  with  full  and 
complete  freedom.” 

The  paper  has  criticized  the  new  gov¬ 
ernment’s  immigration  policies  as  too  re¬ 
strictive  and  has  denounced  several  mys¬ 
terious  killings.  It  has  published  letters 
complaining  about  allegedly  illegal 
takeovers  of  property  by  Santinista  ele¬ 
ments.  The  paper  has  always  been  anti¬ 
communist  and  anti-Castro  as  well  as 
anti-Somoza. 

But  although  the  five-member  rev¬ 
olutionary  junta  has  said  it  will  respect 
freedom  of  the  press  and  constructive 
criticism,  a  lot  remains  to  be  seen  and 
depends  on  how  the  government  inter¬ 


prets  two  provisional  laws — a  bill  of 
rights  and  a  press  statute. 

The  lAPA  points  out: 

“The  bill  of  rights — in  effect, 
Nicaragua’s  provisional  constitution — 
abolishes  the  death  penalty,  establishes 
equality  before  the  law,  forbids  arbitrary 
arrest,  inhuman  or  cruel  treatment  and 
invasion  of  privacy,  and  guarantees  the 
right  to  organize  political  parties  freely. 

“Both  the  bill  of  rights  and  the  press 
statute  declare  that  ‘freedom  of  informa¬ 
tion  is  one  of  the  fundamental  principles 
of  an  authentic  democracy.’  Disturbing 
to  some,  however,  provisions  in  the  sta¬ 
tute  establish  the  duty  of  the  media  to 
exercise  their  freedom  with  ‘social  re¬ 
sponsibility.’  Another  provision  is  that  in 
order  to  ensure  freedom  of  information 
’the  State  will  guarantee  that  (the  media) 
will  not  be  subjected  directly  or  indi¬ 
rectly  to  the  economic  power  of  any  so¬ 
cial  group.’ 

“The  statute  provides  that  criticism 
should  be  constructive  and  show  ‘legiti¬ 
mate  concern  for  defense  of  the  con¬ 
quests  of  the  Revolution,’  and  the  media 
should  not  ‘be  the  instruments  of  an- 
tipopular  interests.’ 

“It  forbids  liquor  and  cigarette  ads, 
ads  that  use  women  as  sexual  or  com¬ 
mercial  objects,  anything  destructive  of 
devotion  to  work  or  study  or  promote 
evasion  of  the  law.” 

All  of  these  are  subject  to  various  in¬ 
terpretations.  In  addition,  the  statute  re¬ 
quires  that  all  journalists  be  members  of 
the  National  Union  of  Newspapermen  or 
the  Syndicate  of  Radio  Newsmen.  Which 
means  that  if  the  government  controls 
the  unions  it  will  also  control  the  press. 

It  is  the  opinion  of  many  people  that 
the  political  orientation  of  the  new 
Nicaragua  will  be  accurately  forecast  by 
the  government’s  attitude,  regulation, 
control,  or  lack  of  it,  toward  La  Prensa. 

The  Communists,  no  more  than  the 
Fascists,  cannot  tolerate  a  free  press.  La 
Prensa  and  the  Chomorro  family  have 
stood  for  freedom.  The  degree  of  free¬ 
dom  under  which  La  Prensa  is  permitted 
to  publish  by  the  new  regime  will  be  the 
political  weather  vane  for  that  country. 

JWT  to  acquire 
World  Wide  Agency 

J.  Walter  Thompson  Company  has 
agreed  in  principle  to  acquire  World 
Wide  Agency,  Inc.,  a  Los  Angeles-based 
firm  specializing  in  recruitment  advertis¬ 
ing.  The  agreement  is  subject  to  approval 
by  the  boards  of  directors  of  both  com¬ 
panies. 

World  Wide’s  1978  billings  were  $59 
million. 


Harold  W.  Andersen,  who  is  president 
of  Omaha  (Neb.)  World  Herald  and 
former  president  of  ANPA  and  present 
president  International  Federation  of 
Newspaper  Publishers,  was  selected  to 
replace  George  Beebe  as  chairman  of 
World  Press  Freedom  Committee. 

Beebe,  who  is  expected  to  become 
president  of  the  Inter-American  Press 
Association  in  October,  has  agreed  to 
serve  as  executive  director  of  WPFC. 

At  the  time  of  his  appointment,  Ander¬ 
sen  was  in  Hong  Kong  with  a  group  of 
Associated  Press  directors  who  are  visit¬ 
ing  China. 

Decision  pending  in 

publisher’s  sex  trial 

A  Winnipeg,  Ontario  provincial  judge 
has  reserved  judgment  to  October  2  in 
the  juvenile  sex  trial  of  Richard  C. 
Malone,  former  publisher  of  the  Win¬ 
nipeg  Free  Press. 

Malone,  who’s  charged  with  two 
counts  of  gross  indecency  in  connection 
with  allegations  that  he  had  sex  with  two 
teen-aged  boys  in  1978  and  1979  in  his 
Winnipeg  home,  pleaded  not  guilty  to  the 
charges,  rie  pleaded  guilty  to  charges  of 
attempting  to  obstruct  justice  and 
buggery. 

Malone  is  currently  free  on  $75,000 
bail.  He  took  a  leave  of  absence  from  his 
job  when  he  was  linked  to  a  “play  for 
pay”  sex  ring  uncovered  during  a  five- 
month  Canadian  police  investigation. 

Former  minister  wins 
religion  writing  award 

Formerly  a  United  Methodist  minister, 
William  Simbro,  religion  writer  for  the 
Des  Moines  Register,  has  received  the 
top  award  for  religion  writing  in  the  secu¬ 
lar  press — the  James  O.  Supple 
Award — given  yearly  by  the  Religion 
Newswriters  Association. 

Simbro  joined  the  Register  in  1%7  and 
in  1976  became  religion  writer  for  the 
Register  and  Tribune.  Recently  he  was 
named  a  National  Endowment  for  the 
Humanities  Fellow  and  attended  a  four 
week  Yale  University  Seminar. 
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IF  YOU  HAVEN'T  TRIED 

THE  Jflnrnt  PagE  plate 

WE  URGE  YOU  TO  READ  THIS  AD 


For  several  months  now  we  have  been  advertising  the  Western  FRONT  PAGE 
plate,  the  plate  especially  designed  for  the  newspaper  industry.  We  hope  you  have 
been  convinced  to  try  it.  But,  if  you  haven’t  gotten  around  to  it  yet,  let  us  repeat 
some  of  the  major  benefits  of  the  FRONT  PAGE  plate. 

■  The  FRONT  PAGE  plate  is  especially  designed  and  engineered  for  the  news¬ 
paper  industry— anodized  to  produce  a  surface  that  is  extremely  resistant  to  the 
abrasive  qualities  of  newsprint . . .  clean . . . water  receptive . . .  oxidation  resistant 
. . .  and  long  running.  Solids  print  solid  and  half-tones  print  clean . . .  every  edition. 

■  Minimizes  production  problems  from  plateroom  through  pressroom,  providing 
easy  make-up,  fast  roll-up  and  long  trouble-free  runs. 

■  Assures  a  crisp,  clean  appearance  throughout  your  newspaper— a  look  the 
reader  and  advertiser  appreciate. 

■  Your  plateroom  and  pressroom  personnel  can  be  assured  that  each  order  of 
FRONT  PAGE  plates  will  be  like  the  previous  order. ..no  variation  in 
high  performance. 

■  All  size  newspapers,  from  the  smallest  to  the  largest,  cash  in  on  FRONT  PAGE 
back-up  power... on  the  spot  technical  people  to  serve  you  at  your  plant— 
problem-solvers  ready  to  help  you  with  any  plateroom  problem. 

■  A  complete  line  of  plateroom  products— automated  plateroom  machinery  and 
chemistry  to  complement  your  FRONT  PAGE  plates.  In  fact,  if  you  are  in  the  pro¬ 
cess  of  converting  to  offset  or  Di-Litho,  Western  will  lay  out  your  plateroom, 
train  your  people  and  completely  furnish  your  new  plateroom  with  everything 
you  need. 

If  you  haven’t  already  tried  FRONT  PAGE— be  convinced  and  try  it.  Contact  your 
Western  Dealer  or  Western  Technical  Sales  Representative  today... or  call  toll  free 
800/325-3310  and  we  will  make  arrangements  for  you  to  try  FRONT  PAGE... the 
newspaper  plate. 


UJ@JT0fn  L  I  T  H  O  P  L  AT  E 

3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 


BRONCOS  ROARING... 
SYMPHONY-SCORING. . . 
FURN ITURE-SEEKERS. . . 
FASHION  PEEKERS... 


WHAT  DO  THEY  ALL  HAVE  IN  COMMON? 


Rocky  Mountain  News 

THAT'S  WHAT.  A  MOST  UNCOMMON  NEWSPAPER. 


More  weekday 
News  readers 
are  interested  in 
professional  and 
college  sports, 
music  and 
theater,  home  decorating  and 
furniture,  personal  wardrobe 

Hand  grooming 
aids  than... 
...adult  Post 
readers 

...and  in  all  cases 
the  News  has 
more  exclusive  readers  than 
the  Post. 

WHO  SAYS  SO? 
BELDEN... THAT'S  WHO! 

Belden  is  one 
of  the  nation's 
leading 
newspaper 
advertising 
researchers 
(working  for  more  than  100  of 
them) . . .  and  is  also  a  trend- 


measurer  for  "Fortune  500" 
companies. 

Belden  made  the  most 
scientific,  comprehensive 
Denver  market  study  in  history. 

(Every  statement  in  this  ad 
was  derived  from  Belden's 
independent  research.) 

THERE'S  MORE. 

Belden  also 
found  that  the 
NEWS  has  one- 
third  more  adult 
readers  than  its 
daily  competitor 
. . .  attracts  more  adult  readers 
of  classified  ads . . .  more 
shoppers  at  major  regional 
shopping  centers  and  stores . . . 
more  vacationers . . .  more 
readers  who  attended  college. 

All  this  is  straight  from  the 
Belden  CMS  Denver  1978  data. 


We  know  you  read  the  News 
because  we  tell  it  like  it  is. 
We're  telling  it  like  it  is  right 
now.  Or,  rather,  Belden  is  tell¬ 
ing  it  for  us.  Thanks,  Belden. 


Rocky 
Mountain 
News 

A  Scripps-Howard 
Newspaper 

Represented  nationally  by 
Story  &  Kelly-Smith,  Inc. 
ATLANTA  •  NEW  YORK  • 
BOSTON  •  SAN  FRANCISCO  - 
CHICAGO  •  DALLAS  •  LOS 
ANGELES  •  PHILADELPHIA 
DETROIT 


